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Housing policy report 


THE BIG CHANGE 





California 


Ohio 


Oklahoma 


Kentucky 











house -- 


President’s committee recommends tying public housing to rehabilitation, 
urges private central mortgage bank and wholesale overhaul of FHA terms 


Competition brings far better values: 


FHA Commissioner Guy Hollyday gives the green light to progressive design; 
Economist Miles Colean warns lenders not to put their money in behind-the-times houses 


Design pioneer Eichler pioneers again— Indiana 


this time with packaged iot design (p. 96) 


More cities Minnesota 


go for Scholz innovations (p. 102) 


Tulsa welcomes gay colors, glass walls, Kansas 


low-pitched roofs (p. 108 and below 


Michigan 


Out-of-state Builder Crawford upsets 


the conservative applecart (p. 112 
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Andy Place lists 106 improvements 


in his new houses 


Engineer- builder shakes modern design 


loose from California 


Houses spread to accommodate families; 


prices per sq. ft. stay put 


Bob Gerholz takes the 


toward modern design 


p. 118 


p. 123) 


p.!28 


lead 


p. 130 
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Helps Sell Homes c « 
FASTER 
Fresh Clean Air A “Cheerful Earful” : Toasty-Warm Bathroom 
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“WARM-UP” the Bathrooms 
in Your 1954 Homes — With 
NuTone Electric CEILING 
Heaters. 


NuTone RADIANT or HEAT- 
A-LITE CEILING Heaters are 
the World’s Safest—5 Models 
$29.95 to $67.95 List. 


*Iilustrated above is NuTone HEAT-A- 
LITE (Fan Blown Heater plus Light)— 
No. 901—$54.95 list. 


FREE Catalogs and Instaliation Data. 


NUTONE, INCORPORATED, 


Dept. HH-1, Cincinnati 27, Ohio 


NUTONE 


- Ceiling Heaters 
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now KWIKSET offers 


two great lockset lines 


THE NEW “600” LINE 


Available in all 
popular functions 
and finishes for fine 
residential and 
commercial 
building. 





THE ECONOMICAL “400” LINE 
A quality lock for quantity building 


More than 
19,000,000 placed 
in unconditionally 
guaranteed service 

since 1946. 
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kwikset sales and service company; anaheim, california 




















@ Lumber bearing the well-known Weyerhaeuser 
4-Square brand name is helping build homes 
that sell more readily—while helping to save 
both time and money in the building. 


The accurate lengths and squared ends of 
Weyerhaeuser 4-Square Lumber, for example, 
mean less work for carpenters in squaring up 
and fitting. This, in turn, reduces the amount 
of lumber wasted. 

Scientifically kiln-dried Weyerhaeuser 4- 
Square Lumber helps builders construct quality 
homes by helping eliminate such flaws as 
creaking floors and cracking plaster. 


Extra care in the grading and handling of 
Weyerhaeuser 4-Square Lumber gives extra 
value in its final use. Careful grading means 
that each piece will meet the requirements for 
that grade. Careful handling and loading at the 
mills protects 4-Square Lumber—to help assure 
delivery to your job sites clean and undamaged. 


Homes built with Weyerhaeuser 4-Square 
Lumber are easier to sell because people have 
confidence in this brand name. Twenty-five 
years of advertising has made Weyerhaeuser 
4-Square a sign of top quality . . . a familiar 
name that means precision manufacture and 
dependable performance. 





THIS BRAND NAME 
ON LUMBER 





~~ 


Helps build quality homes 














Building with Weyerhaeuser 4-Square Lumber saves 
time and reduces waste because precision-manu- 
factured lumber goes into place with a minimum 
of cutting and fitting. 
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With more than 100 modern architect-designed 
homes, the big Weyerhaeuser 4-Square Home 
Building Service is helping many builders. Ask your 
Weyerhaeuser 4-Square Lumber Dealer for books 
illustrating these home designs. 
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...and helps you sell them! 


Weyerhaeuser Sales Company 


Consumer acceptance of this brand name 
means that the average home buyer is pre-sold 
when he discovers that your house is built with 
Weyerhaeuser 4-Square Lumber. 

Of course, one of the most important selling 
advantages for any home is its design. Many 
builders find helpful planning assistance in the 
Weyerhaeuser 4-Square Home Building Service, 
which contains scores of modern, architect- 
designed home plans. The Service, which is 
offered by your local Weyerhaeuser 4-Square 
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“WATCH THE 
TREND TO 
MODERN WOOD” 


Displays at the NAHB 
convention in Chicago Jan- 
uary 17 through 21 show 
you new profit possibili- 
ties, and explain why the 
trend is to “‘modern wood.”” 
Visit the Weyerhaeuser 
display —booths 21 and 22, 
Hotel Sherman. 





Lumber Dealer, includes a wide variety of 
popular-sized homes with complete working 
drawings, specifications and material lists. 

Many builders are saving time and money 
with Weyerhaeuser 4-Square Lumber and enjoy- 
ing the advantage of its consumer acceptance 
—while also gaining the benefits of modern, 
efficient house planning through the use of 
the 4-Square Home Building Service . . . all 
available from your local Weyerhaeuser 4- 
Square Lumber Dealer. 











Designs like this—Weyerhaeuser 4-Square Home No. 5142—help you sell more homes. 


ST. PAUL 1, MINNESOTA 
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Here’s new economy ... new speed in construction fastening! The 
Remington Stud Driver joins wood or steel sections to concrete or 
steel surfaces in seconds... easily sets as high as 5 studs a minute. 
Powerful 32 caliber charges drive studs arrow-straight. The tool’s 
light weight—only 514 pounds—simplifies handling wherever studs 
are needed. 


New guards for specific uses now make the self-powered Remington 
Stud Driver more versatile than ever. These attachments take all 
the guesswork out of stud location . . . assure fast, accurate fastening 
for every job. Illustrated are just 4 of these special guards. For full 
information about the complete line and about the Remington Stud 
Driver, send the coupon below. 








Guard for 
Switch, Utility 
and Qutlet Boxes 


Listed & Approved by Underwriters’ Laboratories, Inc. 


























¥ A 
\ ee Quart tor ---=-MAIL THIS COUPON TODAY 
* ae *Unistrut’’ Sections 
Industrial Sales Division, Dept. HH-1 
Remington Arms Company, Inc. 
neat 939 Barnum Ave., Bridgeport 2, Connecticut 
: Conduit Clips Please send me my free copies of the new booklets showing 
how I can cut my fastening costs. 
«If It’s Remington—It’s Right!’’ Name 
Position____ 
& Firm ; 
Address____ 
City State 
A TT , eel PTTTITILILTITITiririrrirrrerrietretttttttt ttt 
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Here’s custom styling—plus the advantages of 
cost-cutting factory assembly. Note the clean modern 
design, a trademark of Richard B. Pollman, creator 
of some of America’s most salable small homes. 
Housewives like the efficient floor plan—a practical 
answer to the demand for convenient living and 
plenty of storage at a modest price. 

Hundreds of builders have proved Pollman Homes 
are profitable to build—easy to sell—easy to finance. 
Accepted by FHA and VA for financing they are 

a sound investment for the future. 











THYER 























2853 Wayne St. 
Toledo 9, Ohio 





BR 12°,108 BR /STUDY 
9*x 1* 
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For builders in southern and gulf coast states 





Thyer offers Southerner Line—a complete line 
of Pollman Homes designed for warmer cli- 
mates and manufactured at Collins, Mississippi. 


MANUFACTURING CORP. 


41812 E. Pearl St., Dept. 4 
Jackson, Miss. 
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The ONE answer to LOW COST 
cooling comfort in EVERY type of home 


YOU KNOW... Yes, you know how “‘Built-in-extras” sell homes! 
The added features which change a prospect into a customer 


with lightning speed. 


And... today, everyone wants cooling comfort deluxe. The LAU 
“Niteair’”’ Fan offers just this... the ultimate in cool, refreshing, 





“Niteair’ Fans 








LAU RANCHER 


The LAU “‘Niteair” Rancher 
Fan. Available in 4 sizes, 
24°, 30°, 36", 42”. Air deliv- 
ery to meet every demand. 





healthful slumber . . . BUT at an extremely economical cost to 


you and your buyers! 


Quick ... easy .. . LOW-COST to install, the LAU “‘Niteair’”’ is 
the answer to more sales, more profits. Plan to install the tested, 


proven LAU ‘‘Niteair’”’ now! 


Guaranteed 5 Years 


Lau Fan ratings are Certified by the PFMA and carry UL approval. 
Fans are guaranteed for 5 years and motors carry a one-year 


warranty. 


Conventional Home. may be 
completely cooled with a 
LAU “‘Niteair” Panel Unit. 
Many ways to install it. 








Small Modern with low- 

pitched Toof. Ideal for LAU 

“Niteair’” Rancher Fan. It 

pulls air vertically UP and 
T. 





LAU PANEL UNIT 


The LAU “Niteair”’ 
Units. Available in 5 


24°; 0", 36", 42", 
Adaptable for any practical 


application. 


Ranch Home offers a va- 
riety of ways to install LAU 


“Niteair” Rancher... in 
attic, garage or basement 
wall. 




















Panel 
sizes, 
48”, 





Split-Level home may use 
either LAU ‘‘Niteair’’ 
Rancher or Panel Unit, for 
complete and satisfactory 
comfort cooling. 


Bungalow Type home again 
offers a variety of installa- 


tion for LAU ‘“Niteair” 
Rancher or Panel Unit. 
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imaginative wall treatments that help sell ! 








OVERLAY PANELS 


ABSOLUTELY NEW! 


2. Overlay Panels — another Gramwood glamour 
panel you'll like for its really different look. A 3-D 
effect is created by 8” long strip overlays run- 
ning the width of the panel. Available in same 
species and grade as Gramwood Block Panels 
and in two face designs as shown in the illustra- 
tion. Overlay is an economical, 3-ply panel 
beautifully styled to help you sell. 


JASPER WOOD PRODUCTS COMPANY 2As 
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Here are three ways Gramwood can help you with 
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1. Gramwood Panels—new 5-ply 4’ x 8’ panels of genuine hardwood 
all the way through—hardwood veneers on hardwood plywood*. The 
beauty of these veneers, set in a distinctive block pattern, belie their 
modest cost, give your homes the plush look buyers go for. Available in 
Sliced Black Walnut, Striped African Mahogany, Rift Oak, Sliced White 
Oak, Northern Birch—plus Knotty White Pine. 

“Also available on Fir Base if desired. 
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3. Planking—genuine hardwood planking in 4’, 6’, 8’ 
lengths and random widths (random lengths if wanted) fea- 
turing modern V-grooved joints for easy installation. Gram- 
wood Planking is available in 34” Solid Red Cak and other 
Oak species, 4’, 6’, 8’ lengths—Random Width, Random 
Length-Random Width, in utility grade (some worm holes, 
some pecky, some streaks) and in clear; ¥% Sycamore plain 
sawn, 4’, 6’, 8’ lengths—Random Width, Random Length- 
Random Width—Clear. 






4. WATCH THIS SPOT FOR ANOTHER 
SENSATIONAL NEW GRAMWOOD 
PRODUCT HERE NEXT MONTH! 


PER * INDIANA 
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Standish enameled iron 
recess bath K-305-F 


Water-tight, 2-door, clear 
glass enclosure available. 
Doors open outward. 














You can locate bathrooms 
where 

they wouldn’t fit before, 
with the 


KOHLER 


STANDISH SHOWER BATH 


The compact Standish affords possibilities 
for locating complete, comfortable 
bathrooms in space of small or unusual 
dimensions. It is practical and economical 
for homes needing additional bathrooms; 
for apartments, motor courts, hotels, 
dormitories — wherever space 

must be conserved. 


The Standish is roomy and deep for 
showering, suitable for tub bathing. The 
low front makes access easy, simplifies 
the bathing of children. Convenient 
5-inch bench rim. The sparkling, 
easy-to-clean Kohler enamel is protected 
from strain because it is fused to a strong, 
rigid base of cast iron. Write for booklet. 


KOHLER CO., KOHLER, WISCONSIN 
ESTABLISHED 1873 


KOHLER or KOHLER 


PLUMBING FIXTURES « HEATING EQUIPMENT ¢ ELECTRIC PLANTS « AIR-COOLED ENGINES « PRECISION CONTROLS 


| 
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review of a SMASH HIT! 








LOCKWOOD’S SPEEDRIL 


SPEEDRIL takes the hard labor out of hand-boring of doors for ® 
lockset installation . . . speeds boring up to 75% over previous hand ° 
methods. Yet it’s so simple, an unskilled carpenter’s helper can make gt 
smooth, clean holes in perfect alignment every time. a 


SPEEDRIL is available in two models — one for the installation of ° 
LOCKWoop’s new ‘C’ Series locksets . . . the quality line in the low price s 
field that cost-conscious home builders have been looking for. The other a 
is a universal model (as illustrated) which is equipped with adaptors that 
fit it for use with all types and sizes of LoCKWooD cylindrical locks. 







Be sure to visit the Lockwood exhibit at the 
Sherman if you come to the NAHB Convention. 


You'll find a SPEEDRIL demonstration unit on dis- 
a play there that Pa can test yourself. If you’re 

not coming to Chicago, ask your LOCKWOOD 

dealer to give you complete details on ‘C’ Series 


locksets and this ingenious tool that makes their 
installation so simple and economical. 


LOCKWOOD HARDWARE MANUFACTURING COMPANY 
Fitchburg, Massachusetts 
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to build more 
profit in 1954 
look in on this 
history-making 
wood exhibit 


hotel sherman, chicago, jan. 17-21 
north exhibit hall 





Never before has there been an exhibit like this! Twenty-five 
leaders in the millwork and lumber industries have joined their 
efforts to show you how WOOD can help builders meet—and 
profit from—the changed conditions of 1954. In ONE huge show, 
located in the north exhibit hall, HOTEL SHERMAN, these top- 
quality manufacturers offer hundreds of stimulating ideas— 
practical suggestions—profit-building solutions for 1954 
problems. Here are only a few of them— 


e How to sell 1954’s more selective home buyers. 
How to meet increased competition in the home-building field. 
How wood can make building more efficient—and less costly. 
New ideas in remodeling. 
How to make money with service buildings. 
Capitalizing on trade-ins of old Liuses: 


Profit from rehabilitating old neighborhoods. 


PLU > sthe biggest parade of modern wood products ever assembled 


in one exhibit 
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Andersen Corp. Huttig Mfg. Co. Rockwell Mfg. Co. 
Bayport, Minn. Muscatine, lowa Randolph, Wis. 


Semling-Menke Co. 


Anson & Gilkey Co. Ideal Co. Merrill, Wis. 


Merrill, Wis. Waco, Texas 
4 


The Long-Bell Lumber Co. 
Carr, Adams & Malta Mfg. Co. Kansas City, Mo. 


Collier Co. Athens, Ohio 


Dubuque, lowa The Silcrest Co. 


Wausau, Wis. 


Curtis Companies Morgan Company 
Incorporated Oshkosh, Wis. The Wabash 
Clinton, lowa Screen Door Co. 
Chicago, Ill. 


Farley & Loetscher National Woodwork 
Mfg. Co. Manufacturers Assn. Timber Engineering Co. 


Dubuque, lowa Chicago, Il. Washington, D.C. 


Northern Sash & West Coast 
Fir Door Institute Door Co. Lumberman’s Assn. 
Tacoma, Washington Hawkins, Wis. Portland, Ore. 





you'll see them all in the 


GIANT 340-FOOT “ISLE OF IDEAS” 
at the NAHB exposition! 











Great Lakes Millwork Ponderosa Pine Western Pine 
Corp. Woodwork Association 
Ladysmith, Wis. Chicago, Ill. Portland, Ore. 


Hurd Millwork Corp. Roach & Musser Co. Weyerhaeuser Sales Co. 
Medford, Wis. Muscatine, lowa St. Paul, Minn. 





make us your headquarters! 


y edetosa “te WOODWORK | 


booths #384-409 hotel sherman 
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Is there a way to know 
which 53 features 
a woman wants 
in a kitchen? 


You need no crystal ball or second sight to 
know the kitchen features most wanted by 
women today. Curtis has done much to sim- 
plify that job for you—through extensive 
research among the housewives of America. 


The new Curtis wood kitchen units were 
styled by women—designed by women— 
tested by women. Suggestions from women 
all over the country were studied, criticized, 
revised, rejected or accepted. Only then 
were the cabinets produced. 


That’s why the new ultramodern Curtis 
cabinets with birch fronts provide the 53 
features desired by women homemakers— 
and why you can be swre a Curtis kitchen 
will have instant appeal for the “lady of the 
house.”” Get the whole story—mail the 
coupon for free booklet 


Curtis Woodwork will be 


E:2-3-) on display at the NAHB 

show in Chicago— 

U RTI January 17-21—Booths 

407 and 408—at the 

WOODWORK Sherman Hotel.See new 
Curtis products for '54. 


Se ea eee ee ee ee ee 
| Curtis Companies Service Bureau HH-1-54 
200 Curtis Building 

Clinton, Iowa 


Pull-out trays Please send booklet on the new Curtis woman-designed 


Curtis makes kitchens. 
a complete line 
of architectural 
woodwork 

and Silentite 
windows for 
homes of all 
types and sizes, 
Make your 
next home 

“all Curtis.” 
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Special drawer units Better storage City eevee Kiva bd CUR ACh DEED RMON Ect Cs Xe cal 
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It's a 


snap 





To Install STEELCRAFT SPACEMAKERS ! 


























With the new SNAP-IN Hardware (shown 
below), you now get all the space-saving, 
cost-cutting advantages of the original 
Steelcraft Sliding Door plus these ALL-NEW 
features in the most complete line of steel 
sliding closet doors on the market. 


FULL LINE FEATURES 


© NEW BIRCH GRAIN FINISH 


A beautiful reproduction of the 
natural grain completely finished 
and lacquered. 


@ PRIME FINISH ONLY 


For those who prefer to paint. 


© LOUVERED DOORS 


For heating equipment and where 
greater air circulation is desired. 


© 8 CEILING HEIGHT 
To make ALL space available and 


eliminate drop ceiling. 


© SET UP STEEL DOOR FRAME 
Optional. 


© VARIETY OF OPTIONAL LABOR AND 
COST SAVING SIDE TRIMS 


























SNAP-IN 
PLASTIC 
DOOR 
PULLS 

















To assure smooth, quiet operation and prevent 
derailing, Steelcraft Sliding Doors now come 
with new snap-in top head guide equipped with 
spring-loaded nylon plastic rollers. The bottom 
hardware consists of nylon plastic rollers en- 
cased in a snap-in type housing. New plastic 
door pulls snap into each panel quickly and 
easily. Each panel has 2 door pulls. 





All hardware is snapped in place in a matter of 
seconds. No bolts or nuts to fool with... 
cutting installation time to a minimum. 
Steelcraft Steel Sliding Closet Doors are 
shipped complete . . . everything in ONE 
package . . . ready to install. 


i-MAIL THIS COUPON TODAY! 


CLOSETS 


CUPBOARDS 


UTILITY STORAGE 


BASEMENTS AND 
GARAGES 


ATTICS 





| The Steelcraft Manufacturing Co., Dept. HH-154 


we STEELCRAFT 


MANUFACTURING COMPANY 


Ghimeciay haan hae) 





9017 Blue Ash Rd., Rossmoyne, Ohio 


Please send me full information on Steelcraft SPACEMAKER Sliding 
Steel Doors with new Snap-In Hardware. 


ET ie cdddvencustss cahenedddyiedaakeuneaad wees cbse enads 
Title 

CE cc tecnbn dG déakatunschamemtenaiurssccnen ss iseaceesyas 

I NNR 5 iad on nines cnidicenenns 

ee : ccc ee State. 
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is an outstanding example of the 


effective use of glass in today’s homes 


THE NEW SUBURBAN RESIDENCE of Architect Lester Tichy at 
Stamford, Connecticut, is an outstanding example of con- 
temporary design. It is a model of functional, modern 
architecture, incorporating ideas of value to architects and 
builders—whether they are engaged in the construction of 
large or small homes. Broad expanses of Pittsburgh's 
Twindow—“the window with built-in insulation”— add to 
the enjoyment of the beautiful outdoors from indoors. 
Mr. Tichy stated: “Glass has been used in spectacular 
fashion, not only for its functional value, but for startling 
and beautiful texture contrast with the other construction 


materials.” 


IN THE DINING ROOM, too, large areas of Twindow units 
increase the spaciousness of the room, frame the attractive 
These Twindow double-glazed units offer all the advan- 
tages of broad expanses of glass, without affecting heating 


patio and wooded countryside for year-around pleasure. 


efficiency. They minimize downdrafts near windows and 
reduce the tendency for condensation to form. 
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A STRIKING FEATURE of this house is the hall and 
suspended stairway, connecting the living room with 
the rest of the building. Both sides of the stairhall 
are completely enclosed by Twindow units. The 
spacious living room, shown at right, also utilizes 
floor-to-ceiling Twindow units, affording a pleasant 


view winter and summer. 











Build it better with Httsburgh Glass 


See Sweet's Builders Catalog for detailed information on Pittsburgh Plate Glass Company products. 


PAINTS + GLASS + CHEMICALS + BRUSHES «+ PLASTICS * FIBER GLASS 


PITTA a2 a = i ae Gta Ss Ss COMPARE 


IN CANADA: CANADIAN PITTSBURGH INDUSTRIES LIMITED 
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THE 5-IN-1 


This is the newest in the line of General Chef complete kitchen units. 








It's the L-K Twin R-600. Here, for the first time, is a small complete kitchen 


in a compact single unit only 42 inches wide. Builders and owners of 


rental property will find this unit ideal where space and 
dollars are limited. Get complete information today. 


neral Chet 


NATIONWIDE SALES AND SERVICE 





39 5 YEAR 
GUARANTEE 
IN WRITING 


Financing available 
through our easy 24- 
month payment plan. 
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NEW YORK: 
Dept. E-1, Suite 762, 
11 W. 42nd St. 


LOS ANGELES: 
Dept. E-I, 
4542 E. Dunham St. 


CHICAGO: 
Dept. E-I, Room 1108, 
Merchandise Mart , 


MIAMI: 
Dept. E-1, Room 1518, 
111 E. 2nd Ave. 
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Complete Kitchen 


...only 42 inches wide! 






















GENERAL CHEF 5-IN-1 is ideal for Motels 
| Hotels - Apartments « Small Kitchens + Trailers + Factories 





— Wherever space and dollars are important! 





DOUBLE SINK One-piece porcelain 


top of heavy gauge steel. Faucet and all 
hardware triple-chrome plated. 


BURNERS Unit comes with 3 gas burn- 
ers (easily adjusted for bottled, natural 
or manufactured (L.P.) gas), or 3 electric 
burners (220 V.). 








OVEN Large handy oven with broiler 
and Robertshaw Automatic Temperature 
Control. Completely insulated from 
refrigerator. 


REFRIGERATOR six cubic feet of a 
space. Electric sealed, self-oiling Tecum- 
seh unit. Owens-Corning Fiberglas insu- 
lation. Convenient bottle shelves in door. 











ALSO AVAILABLE... 
Smaller units 27% inches wide 
without oven—gas or electric 





FREEZER Holds 9 ice cube trays, or 12 


standard frozen food packages. 


Handsome General Chef units without 
ovens come in sizes as small as 271, 
inches wide. Gas or electric burners 
(either 110 or 220 V.)... with or with- 
out sink. Four cubic foot refrigerators. 



































| 

Dept: E-1 
We will send you complete General Chef, 
Ledipeduaaties donee samen aniieat onstall 4542 E. Dunham Street, Los Angeles 23, Calif. | 
many General Chef complete kitchen Please send me complete information and specifications on General | 
units. If you are building, remodeling, Chef units, and name of nearest distributor. 
designing — you will want to get this | 
information to help you save space and NAME OCCUPATION 

i dollars. Write today. We will also send | 

f you name and address of distributor STREET & NUMBER 
nearest you. | 

CITY. ZONE STATE 
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Which could you sell quicker atthe same price? 





SCR brick 


PAT. PENDING 


thru-the-wall 


ECOnOM 





“That’s easy,’ you'll say, ‘‘most people will 
choose brick—if the price is right.” 

Well, why not give them what they want? Build 
with ‘“‘SCR brick’’— the thru-the-wall unit that 
makes brick wall costs about equal to frame costs. 


e Proved by builders from coast-to-coast. 
© Saves time, labor and materials. e Gives 
all-climate protection. e Offers brick’s 
extra value and beauty=at no extra cost. 








Here’s the wall 
that SCR Research 
built 


VALUABLE SALES AID...Your ‘“‘SCR brick” dealer can 
show you how to use this scale model of thru-the-wall con- 
struction as a helpful selling tool. 

USEFUL CONSTRUCTION DETAILS...Free booklet 
‘‘How to Build Homes that Sell with the ‘SCR brick’”’ gives 
full construction details. To get one, just write us on your 
own letterhead. Address: Dept. HH-1. 








STRUCTURAL CLAY PRODUCTS INSTITUTE 


1520 18th Street, N. W., Washington 6, D. C. 
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BEEGEE modern wood windows 








In building or remodeling architects know the easiest way 
ee to increase the charm and value of any home is “window-styling” 
with Bee Gee Windows. Proportioned to fit with 





light and airy for health and comfort 


STALE 
AIR 





Bee Gee Windows open your home 
to nmature’s air and sunlight! And 
Bee Gee’s ‘Pressure Vacuum Venti- 
lation” is scientifically engineered to 
pull in fresh air from any of 3 direc- 
tions of wind and exhaust stale air 
at the same time...the only window 
on the market to give this truly 
complete room ventilation. 


modern architectural trends, 
famous Bee Gee 
Windows provide an 
authentic styling touch 
for any type of construc- 
tion...any kind of interior. 179 


styles and sizes of all-wood casement, 
picture and corner picture windows, skillfully 
styled, crafted and detailed to bring new grace and 
glamor to every room in your home. And 
you can "Clean the Outside from the Inside”. 


“ribbon -styled”...long—low— beautiful! 


New type construction 
... designed to emphas- 
ize the modern lines of 
ranch-type and con- 
temporary homes, with 
all the warmth, charac- 
ter and practical advan- 
tages that only wood 
windows provide. 


every window available in 2 wnatint 

















eens 
Style “A”—a brilliant expanse of bats 
structed glass. Style “B’—the glass di- 


vided to give you long horizontal lines. 
Choose the style that best fits your home. 








ease of installation spells economy 





A Complete Window. . Ready to Set in the Wall. . Nailed in Place... Ready to Use! 


BROWN-GRAVES C 
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STYLE A STYLE B 

BROWN-GRAVES CO. | 
Dept. HH-107, Akron 1, Ohio | 
Please send my FREE Bee Gee Window Catalog | 
GET with complete data and specifications. | 
saa tama [] builder [] architect [] dealer [] jobber 
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Let others talk about the weather 


.--YOU CAPITALIZE on it with 


Janitrol summer cooling 


You can merchandise year ’round home comfort to meet 
whatever your prospect thinks he can afford. 

If he has down-payment ‘“‘trouble’”’ you can sell Janitrol 
winter comfort now and the ease with which he can add sum- 
mer cooling to the heating system at a later date. 

If financing is no great problem, it’s easy to sell complete 
year ’round conditioning . . . the Janitrol Win-Sum Twins. 
He can include the Janitrol Twin installation in his mortgage 
for only a few dollars a month extra. 

The best way to feature these comfort options is to have 
the duct work laid out for year ’round operation, marking out 
the space where the summer cooling unit will be installed. 
Or, you can install the casing of the cooling unit and the 
refrigeration-blower chassis is easily slipped in later. 

So, instead of talking about the weather, use Janitrol’s 
optional features to make sure your “houses-for-sale’”’ are 
more modern, more saleable. 


SEE THE WIN-SUM TWINS AT THE NAHB CONVENTION, 
HOTEL SHERMAN, BOOTHS 323 AND 324 
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ALL SEASON COMFORT NOW PRACTICAL FOR 
AVERAGE HOME OWNERS 


Year ’round conditioning, the Janitrol way, 
need not be confined to the so-called luxury 
custom-built home. This year, Janitrol twin 
installations will be the key sales feature for 
many alert builders. 

The addition of summer cooling will in- 
crease your home’s market values far more 
than the cost of the unit . . . this is important 
to you and your prospect. Janitrol cooling is 


SPACE SAVING 


You need only a 27’ square 
for a Janitrol conditioner. 
It’s out of the way in the 
utility or recreation room, 


WHISPER QUIET 


Janitrol is the quietest unit 
made. Rubber mountings 
and thick insulating blanket 
lining efficiently absorb 
operating sounds. 


DIVISION e 





a home improvement that is approved for 
FHA loans. 

You can depend on well engineered instal- 
lations of Janitrol year ’round conditioning 
ideally suited for your house plans. 

Authorized Janitrol dealers are factory 
and field trained in the modern applications 
of home comfort. Use their experience to put 
more value and “‘sell’”” in your new homes. 


5-YEAR WARRANTY 


The Janitrol unit is factory 
sealed. No maintenance is 
required. This cooling system is 
fully covered by a 5-year 
warranty. 


ne 


FILTERED COOLING 


Over 5 square feet of filters 
removes the dust, dirt and 
pollen from Janitrol cooled air 
for a healthier, cleaner home. 


WRITE TODAY FOR COMPLETE SPECIFICATIONS 


*Hfanitrol 3-9} 
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SURFACE COMBUSTION CORP. 
400 DUBLIN AVE., COLUMBUS 16, OHIO 
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12,000. . 518,000. . £35,000 homes... there’s a paneling that’s right 


in the complete line of... . 





Roddiscratt 


DECORATIVE PANELING 








DECORATIVE 
PANELING 


os Raddiscratt 


RODDIS PLYWOOD CORPORATION 
Marshfield, Wisconsin 


ODDISCRAFT Decorative Paneling lets you create inter- 
iors that win attention and praise — interiors that 
help you sell homes fast — in all price ranges. That’s be- 
cause of the completeness of the Roddiscraft line. It offers 
fine hardwood plywood paneling for every decorative need 


+ «+ at prices in keeping with the cost of the home, 


Build faster with Roddiscraft Paneling 


Get to know the Reddiscraft line . . . choose the paneling 
that’s right for the job ... and you'll complete interiors 
faster than ever before. You will also insure for your 
clients the lasting satisfaction and freedom from costly 
maintenance that go with genuine wood walls. 

Write for full information on Craftwall, Panawall, Par- 
quetwall, Plyweave and other types of Roddiscraft panel- 
ing today. Find out how the many sizes of ready-to-install 
panels, and the wide variety of weods available, can 


serve you now! 


Nationwipve Knddisrraft wareHousE SERVICE 











Cambridge 39, Mass...229 Vassar St. 
Charlotte 6, N.C.....123 E, 27th St. 
Chicago 32, Ill.....3865 W, 41st St. 
Cincinnati 4, Ohio ........836 Depot St. 
Cleveland 4, Ohio ....2717 E. 75th St. 
Dallas 10, Texas ...... 2800 Medill St. 
Detroit 14, Mich. . 11855E. Jefferson St. 
Houston 10, Texas .....2403 Sabine St. 
Kansas City3,Kan., 35 Southwest Blvd. 
LosAngeles 58, Calif. 2620E.VernonAve. 
Louisville 10, Ky...1201-5 S. 15th St. 

San Leandro, Cal. 


Marshfield, Wis. ....115 S. Palmetto St. 
Miami 38, Fla............. 255 N.E. 73rd St. 
Milwaukee 8, Wis. ....4601 W. State St. 
New Hyde Park, L. 1., N.Y. ......cccc 


New York 55, N. Y. ....920 E. 149th St. 
Port Newark 5, N. J. ...... 103 Marsh St. 
Philadelphia 34, Pa.Richmond&Tioga St. 
San Antonio 6, Texas 727 N. Cherry St. 
St. Louis 16, Mo. 3344 Morganford Road 
San Francisco 24, Cal., 345 Williams Ave. 
waned 720 Williams St. 
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fine homes deserve 


CRA redwood 


Milled with precision, seasoned with care, graded with accu- 
racy, CRA Redwood often means the difference between an 
outstanding job and a merely satisfactory one. Specify grade- 


marked, trade-marked CRA Redwood—and be sure 


CALIFORNIA REDWOOD ASSOCIATION 


576 Sacramento Street, San Francisco 11 


Glenview, Ill., Residence « Architects: Barancik, Conte & Associates, AIA 


CERTI FIED CRA members: Eureka Redwood Lumber Co« Hammond, Lumber Co « Holmes Eureka 
Lumber Co « Hulbert & Muffly Lumber Mill ¢ Northern Redwood Lumber Co « The Pacific Coast 

D RY Company « Pacific Lumber Co * Rockport Redwood Co « Simpson Logging Co * Union Lumber Co 
A-RWD Warm Springs Redwood Co « Willits Redwood Products Co « Wolf Creek Timber Co., Inc 


Arcata Redwood Co « Coastal Plywood & Timber Co 
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Now Flintkote announces 
Q hew Hook-Nail tor applying 


asbestos-cement sidings over insulation sheathing 





At last...a nail that saves installation time and 
money ... gives added security . . . improves siding 
appearance! 


It’s the new Flintkote Hook-Nail . . . developed by 
Flintkote’s famous research laboratory, for applying 
Asbestos-Cement Siding Shingles over insulation 
board sheathing in new construction. 


Look What This New Hook-Nail Gives: 


1... Ease of driving. 

2...Automatic alignment of siding. 

3... Quick placement of backer strips. 

4... Rapid application, equal to, or quicker than face 

nailing. 

5... Both top and bottom of siding firmly held without 
working back of wall. 

. Weight of siding contributes to lasting tightness. 

. One size fastener for both 25/32” and 1/2” boards. 

8...Can be driven over studs. 

9... Increases butt shadow. 


10...Good appearance, non-corrosive, non-staining, 
inconspicuous. 


aD 


Send today for complete information, prices and illus- 
trated instructions for applying Flintkote Asbestos- 
Cement Siding over Flintkote Insulation Board with the 
new Hook-Nail. 


THE FLINTKOTE COMPANY, Building Materials Division, 
30 Rockefeller Plaza, New York 20, N. Y. 


Actual size of Hook-Nail. 








a 


It’s easy to get the knack of driving the Flint- 
kote Hook-Nail. Application time is fast, good 
alignment is assured. And the siding really stays 
put. The siding will break before the Hook-Nail 
can be pulled out. 


The use of the Flin tkote Hook-Nail is qualified to be considered 
acceptable in the construction of properties otherwise eligible 
for mortgage insurance under the minimum property and 
construction requirements of the F.H.A. and the Veterans 
Administration. 


FLINTKOTE ....%4 and Cole Leader sinte 001 
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This is the beautiful new Capri featured in our 
Golden Opportunity Program. Ask for details. 


I F, as the statisticians tell us, the woman is 84% of the decision factor 
in choosing body style, color and upholstery in automobiles, how much of 
a decision factor is she in choosing the family home? 

Actually, the average woman has made it her business to know a great 
deal about homes and practically every home you build has to pass a jury 
of several or many women whose wants are quite well defined. 

They want comfort and convenience, of course, and quality and value 
as a matter of common sense. And, most definitely, they want style— 
style that theyll be happy to live with and proud to show off; style to 
bring compliments from arriving guests and charm them from room to 
room; style that doesn’t neglect the rear elevation or the inconspicuous 
gable; style that wears well because it is sound, and satisfies because it is 
beautiful. 

When a woman finds a home like this, she’s quick to say “Yes” 
because it’s what she wants. And that’s exactly why we include all of them 
in Modern Homes—comfort and convenience, quality and value and, 
genuine custom styling of outstanding distinction. 

Maybe you should investigate the opportunity of building fine Modern 

SS Homes in your community. Why not give us a call at LUzon 4-1550. 


NORE A 5: ERNE 
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WELDTEX walls in living room of Salem Ridge Homes, Huntington, L. I. Built by Boris Gertzen Associates, 
Architect: Mattern & York; Decorated by: Hazel Hancock. Weldtex has a rich striated effect. It can be painted, 
stained or left natural. It’s easy to install and will not check. Weldtex is also available in exterior grade. 





IN 

OAK PLANKWELD was used in game room of Salem Ridge SURFWOOD walled playroom in Salem Ridge Home. This rustic ; ar 
Home. Plankweld is available in a variety of wood faces. type paneling has an interesting wind-blown effect. It can be pé 

It’s pre-finished. 16144” x 8’ edge grooved panels are painted, stained or left natural. Novop/y is another type of he 
easy to install. Special metal clips hide nails. Can be paneling which is being widely used to finish off cellars and attics. we 

w attached directly to studs. Saves on-the-jobfinishing costs. wy Novoply is available in pine or California redwood. 
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| to spur sale of homes using 


Weldwood paneling 


26 million readers to see beautiful Weldwood interiors 
in March Ist issue of Life Magazine. It’s your opportunity 
of a lifetime to tie in with one of the hardest hitting 
merchandising programs in home selling history! 


We're going all out to help your homes sell themselves, that 
is if they include beautiful Weldwood paneled interiors! 
Whether you panel a single wall or do entire rooms, you’re off 
to a flying start toward “‘so/d” if you tie in with Weldwood’s 
double-page Life promotion now! 

For as little as $29 to $69, for materials for wall area 
8’ x 12’, you can install the same beautiful Weldwood in- 
teriors that will be seen and admired by more than 26 million 
Life readers—many of them red-hot home buying prospects ! 

The big two-page spread, in full color, will show a living 
room in rich mahogany Plankweld®, a dining room in sliced 
walnut, a children’s room in rustic Surfwood®, a cellar 






* 


; AF 


on 


IN YOUR HOMES—Check your blueprints IN YOUR PROMOTION—Weldwood prod- IN YOUR ADVERTIS 


FOLLOW THESE SUGGESTIONS—THEY’LL HELP YOU CLOSE SALES! 


playroom in dramatic Novoply®, a corner nook in striated 
Weldtex®, a combination room in birch, and a smartly 
modern room in blond Korina®. 

Many builders (including Boris GERTZEN ASSOCIATES, 
Huntington, L. 1, GRAEME STEWART, Wheaton, III., EICHLER 
Homes, Palo Alto, Calif., JosepH P. Carp, Chicago, IIl., 
HARRIS Homes INc., Morton Grove, Ill., C. A. HEMPHILL & 
ASSOCIATES, Evanston, Ill., TRUbE LAND DEVELOPMENT, 
INc., Arlington Heights, III.) tell us how important it is from 
a sales standpoint to tie in with Weldwood’s powerful national 
advertising program. The rich beauty of real wood paneling 
has tremendous sales appeal! It helps a house sell itself! 

Weldwood hardwood paneling is guaranteed for the life of 
the home. The guarantee helps speed sales ! 

For further information see your local lumber dealer now 
or write to any of the 60 United States Plywood or U.S.- 
Mengel distributing units in principal cities, or mail coupon. 






Weldwood plywood for interi 
S guaranteed for the life 


house in which it ts installed 


ES 8 


ING —The Weldwood 


and see where in the home Weldwood 
paneling can most effectively be used. (For 
homes already under construction Weld- 
wood paneling can be included for less 
than you think.) Visit your local lumber 
dealer and see the actual paneling. 


ucts are constantly being advertised in 
other leading national magazines. Your 
building site display boards and _pro- 
motional literature should place strong 
emphasis on the fact that your homes 
feature beautiful Weldwood paneling. 


guarantee has tremendous sales appeal! 
Use it in your newspaper advertising and 
promotional literature. You can even 
include it in your sales contract because 
the guarantee is backed by the largest 
plywood organization in the world. 



































H 
United States Plywood Corporation 
| 55 West 44th Street, New York 36, N. Y. 
i 
; FREE: Please send me 24-page Contractors and Builders 
® ! Book packed full of Weldwood data and specifications. ( ) 
We id WOO | 
1 
6. - II os ooh as redin wees aoe iabinkvePawisas eskatsetayciss dedi naaeibin 
United States Plywood Corporation 
World's Largest Plywood Organization : 
55 West 44th Street. New York 36, N. Y. a aie doe dc boda a scdeth cud bbe 4h bee eeaasuteh nes ceaceekeeunbas oun 
U.S.-Mengel Plywoods, Inc., Louisville, Ky. : 
Distributing Units in 60 Principal Cities MEW Cosas 0 cbeednateaipasecesentsucnnca ts <Ghvkesdsqtertecasteeeseeces 
I 
1 
1 
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Franklin County Childrens Home, Columbus, Ohio. Roofed with “Century” No. 5 black asbestos-cement shingles. Architect: Inscho, Brand & Inscho, 
Columbus. General Contractor: George Sheaf & Co., Columbus. Applicator: Romig Roofing Co., Springfield. 


Because they are made from asbestos 
fiber and portland cement, “Century” 
shingles resist fire, weather, and decay. 
Thus they give years of dependable ser- 
vice with almost no maintenance. They 
are made in various styles and colors to 
suit them to every kind of residence as 
well as many other types of structures. 


Even with all these clear advantages, 
nationally-advertised ““Century”’ shingles 


KEASBEY & MATTISON compPaANy «+ AMBLER © PENNSYLVANIA 


America’s first maker of asbestos-cement shingles 


Another lifetime roof of 





ASBESTOS-CEMENT SHINGLES 











“ 
® 





are surprisingly low in cost. Home owners 
recognize them as a sound buy—for a 
new home, for a remodeled one. 


Keep this attractive, long-lived roofing 
in mind for your next project. For your 
reference, “Century” shingles are de- 
scribed in Sweet’s Architectural and Light 
Construction Files. Or write directly to 
us for detailed information. 
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THE “STILEMANOR” ea *” 
StendordOuytne § ... aNd Russwin GAASa@e Quality 
sells the man 
“Stilemanor”’ Feature ... ball bear- 


ing latch retractor for smoother, Mr. Builder . . . you’ll have the man on your side the 
conga epenaten minute he spots Russwin Locks. You’ll be able to talk 
quality construction to him. Don’t sell him short. 

He’s 50% of your “deal”. 


If you have installed “Stilemanor” Locks and Latches, 
be sure to mention the unique ball bearing latch 
retractor. Any man is familiar with ball bearings so he’ll 
be interested. There are 19 other features you can talk 
about too. Every Russwin “All-Star” product has quality 
features that put them in a class by themselves. Ask 
your dealer. Russell & Erwin Division, The American 
Hardware Corporation, New Britain, Conn, 





SEE RUSSWIN EXHIBIT AT BOOTH 342 SINCE 1839 ® 
NAHB Convention and Exposition Jan. 17 — 21, Hotel Sherman, Chicago, III. 





ko “~~ 


"Stilemoanor’ “Homegard”’ Screen-Storm Miscellaneous 
Standotd Duty Locks Economy Locks Doorware Finishing Hardware 
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| TREMENDOUS NATIONWIDE 
ELECTRONIC MODUFLOW 


é cre $1QQH" installed...easy terms... 
ifort! Costs S199 Zz” 





Moduflow system opens a nent 


sophie 


ie Thermostat outside your h 








ry pose 
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No hau n"n of 
wihent Fletronk i 


This advertisement will appear in Life magazine, January 11th. It 
features a house built by Albert Balch, Seattle builder. Other ads 
during the year will feature houses built by other leading builders. 
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BEGINS! 


73 double 


PROMOTION FOR 


gprentl ia ANE 


tying in with leading builders 
is a feature of 1954 program 


Beginning this month, over 6,000,000 readers of Life, American Home 


and Living for Young Homemakers will be reading about Electronic Moduflow. 


And a lot of them will be looking for Electronic Moduflow in 


the homes they buy. So find out about Honeywell Electronic 


Moduflow—and install it in the homes you build. 


For complete information about Electronic Moduflow, call your local 


Honeywell office, or write to Honeywell, Dept. HH-1-06, 


Minneapolis 8, Minnesota. 


Never before such an exciting boost 
to the new house market 


The public’s interest in new homes will grow, not diminish, 


when helped along by ads like the one you see reproduced here. Such 


ads will help boost the demand for the kind of homes you design 


and build—and will help make Electronic Moduflow a better sales aid to you. 


Honeywell 


HONEYWELL 


TO4 OFFICES ACERS 
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Build Better 
IBRAPAC Block | 





SRM Eas aa, 


























Get Both 


ee 
You 


Beauily ana Potmanence 
at an Amazingly Low Cost! 


Compare the beauty of Vibrapac Block with any other type of 

building block, regardless of cost. You can tell at a glance, it is something substantial 

and enduring, as well as eye-appealing. Available in a variety of attractive and distinctive 
designs, Vibrapac Block challenges the skill and imagination of the designer. 

Then consider such other plus values as firesafety, stormsafety, insulation against heat 
and cold, acoustical and sound proofing qualities, vermin-proofness and low-upkeep. Yes, 
Vibrapac Block gives you both beauty and permanence at an amazingly low cost. 





Vibrapac Block are produced on Besser Automatic 
High-Production Block Machines. Ask your nearby 
Vibrapac-equipped Products Plant for literature de- 
scribing the many styles and sizes available. Or 
write directly to the Besser Manufacturing Company, 
Box 175, Alpena, Michigan. 
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-) The Gold Seal Nairn Inlaid Linoleum that makes 
every room look bigger and brighter for the money 


| 
{ 





























Here’s the trick to “Jackstraw” ... 
color-strips that draw your eye across 
the floor to make rooms look bigger. 








Ten color combinations suggest limitless 
color schemes for every room. Colors 
are clear all the way through. 


"Jackstraw”’ protects you and yourcustom- 
ers with the famous Gold Seal Guarantee 
of satisfaction or your money back. 





See us at booth 472—NAHB conven- 
tion, Hotel Sherman, Chicago. Till then 
—for full information and specifica- 
tions on “Jackstraw” mail this coupon: 


What’s the first thing a prospective buyer looks for in a house? 
Big, airy, spacious rooms. Give him a big, airy, spacious look Cngenennne ae —_ 
, — re Builders’ Service Department 


and you add hundreds of dollars to the value of the house. Lay Kearny, New Jersey 


I 
| 
| 
I 
I 
| 
I 
| 
“Jackstraw” Gold Seal Inlaid Linoleum. Its colorful little Jack- GOLD SEAL 
straws draw your eye across the floor . . . make every room look 
I 
) 
I 
I 
! 
| 
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| 
| 
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bigger and wider and airier. Its ruggedness promises long life. Its Floors aa 

resiliency practically eliminates clatter. It’s known from continu- tate 

ous national advertising. And it’s the flooring customers go into and CITY 

stores to buy for themselves! The next time you want to open Walls 

up rooms to sell a house . . . specify “Jackstraw” Gold Seal oe 

Inlaid Linoleum. Available by the yard or in nine-inch tiles, CONGOLEUM-NAIRN Inc. STATE 





precisely cut for easy installation. Kearny, N.J. © 1954 




















Time Saving... Labor Saving...Money Saving 


Multi-Vent VENTILATION 


ADJUSTABLE 
DIFFUSER GRILLE No. 2 













¥& NEW 800 CFM, 3-SPEED 
STEWART KITCHEN-AIRE 





ore 


KITCHEN -AIRE 
EXTERIOR 
FAN UNIT 


Pulls from Outside 
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High-Capacity, Multi-Vent 


Model KA-17 Ventilates 
Kitchen, Bath and Gameroom 
—Uses 7” Round Duct 








With New 800 CFM, 3-Speed 


STEWART KITCHEN-AIRE 


MULTI-PURPOSE FAN 


As a team we'll go far . 
We have today’s newest, most salable line of ventilating fans: 
(1) New 3-Speed Multi-Vent Model KA-17 for either WALL or 
ROOF mounting—with simple interchangeable parts. 
(2) Standard Single-Vent Stewart Kitchen-Aire Model KA-14. 
You have the customers who want the exclusive benefits that 
only our fans give: 





(a) Multi-Vent economy—1 fan ventilates 
3 rooms. 

(b) Time-labor-money saving installation— 
standard 6” and 7” round duct—in new 
homes and remodeling. 





(c) Self-cleaning convenience—Kitchen- 
Aires keep clean 10 to 1—even 20 to | 
longer than other fans. Standard 


— ° = . ° Single-Vent 
(d) Safe, quiet, trouble-free operation with — Model KA-14 


both motor and fan in modern, weather- _Uses 6" Round Duet 
proof, aluminum housing mounted on 
wall or roof—outside the home. 





STEWART INDUSTRIES, INC., Dept. HH-1, Indianapolis 2, Indiana 


| 
Yes—I'm interested in the new, expanded line of Stewart Kitchen-Aire Fans | 
with Multi-Vent and many other exclusive features. Send for full facts. | 

| 


| 
| 
l 
Since our paths lead to a common goal—satisfied customers ; 
and increased profits for you and for us—let’s go along fo- 


gether. As a team we'll go far. Write now for full facts. 


Name ; Te 7 Title 


Company Les Relig Pei os ee EE eae j 


(Please visit us, booth 439, NAHB Show, Chicago, January 17-21) 
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ORMICA colors Pack a 


New Sales Puneh! 


You know the sales impact of color on home sales, but never 
before have you had such a wealth of warm, dramatic, high- 

style colors as in the new Formica Sunrise Color Line. 
Colors and new patterns developed by famous Raymond 
Loewy Associates will be introduced at the N.A.H.B. Show 

in Chicago, January 17 to 21. 
Visit spaces 202-3 at the Conrad Hilton to see the new 
colors you will be using in kitchen tops and the bathroom 
Vanitory®. Available through Formica distributors and 
fabricators the country over. 


DEMAND THIS CERTIFICATION 





ws nd, cant 


REMOVE WITH SOAP 


* 


a > 
* Guaranteed by ™ 


° e eee P . ak : Good manor } 
Seeing is believing. If this wash-off identification S203 soecarace EL 


is not on the sheet, it’s not Formica. 





ALFRED N. BEADLE, DESIGNER ¢ SOUTHWEST FLOOR COVERING CO., FORMICA FABRICATOR e PHOENIX, ARIZONA 
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Now you can offer your home-buying prospects the finest, the most colorful 
electric appliances ever made. The new Kelvinators are unequalled for beauty 


Kelvinator marks its 40th Anniversary 


with Bonus Values that add 





Greater Sales Appeal to new homes! 


HE NEW 1954 Kelvinator 40th Anniver- 
i> sary Electric Appliances and Kitchen 
Cabinets are the most value-packed, feature- 
filled products ever to be offered in the in- 
dustry. For example, five of the 1954 Kel- 
vinator refrigerators feature“ Magic Cycle’* 


Automatic Defrosting—the only type of 


Automatic Defrosting that uses no heating 
elements... at no extra cost. They're avail- 
able in models ranging from seven cu. ft. 
units only 24" wide, through 9 cu. ft. models 
28" wide, to deluxe 11 and 12 cu. ft. models 
only 31" wide. All models have glamourous 
Sea Tone interior styling and shelves in the 
door. New Kelvinator Electric Ranges have 
7-heat surface unit switches and are avail- 
able in three sizes ranging from 21" apart- 


*Patent applied for. 


ment models, through 30" models with 
“Great Scot” ovens, to standard 40" models 
—some with “Bonus Broilers”. New 1954 
Kelvinator Kitchen Cabinets are breathtak- 
ingly beautiful with sliding frosted glass 
doors, rounded edges and contour design. 
Exclusive “‘Totalite” fixture softly illumi- 
nates cabinet interior and casts a brilliant, 
shadowless light on work surfaces below. 
Complete with 2 handy appliance outlets. 
Complete range of sizes in both base and 
wall cabinets(Pantryettes)allow you tomake 
every kitchen a custom job at mass produc- 
tion prices. Write today for complete in- 
formation to (HH-1) Kelvinator, Division 
Nash-Kelvinator Corporation, Detroit 32, 
Michigan. 


Go Miclwaseeatove 


and be years ahead! 


Electric Refrigerators « Ranges » Home Freezers « Water Heaters Kitchen Cabinets & Sinks « Washers « Dryers & Ironers « Garbage Disposers » Room Air Conditioners » Dehumidifiers « Commercial Refrigeration 


and quality. Because the 1954 Kelvinator 40th Anniversary models are packed 
with Bonus Values... with features no other brand offers at comparable prices, 






























New Kelvinator Laundry Equipment — Matched 
Deluxe Kelvinator Automatic Washer and Dryer offer 
every feature that research has shown women look for 
in Laundry Equipment. New special Budget-Priced 
Kelvinator Automatic Washer and Dryer can be in- 
cluded in even low-priced homes economically under 
“packaged” mortgage plans, 




















New Kelvinator 40th Anniversary Refrigerator— 
Model KAD is only 28" wide, has 9 cu. ft. of storage 
space, shelves in door, built-in butter chest, roll-out 
Dairy Shelf, Twin “Moisture Seal” Crispers. Model 
ER-474 Electric Range has “Picto-heat’” switches, 
Automatic Cook oven control, Bonus Broiler, Easy 
clean oven and surface units. 





















White House boosts rehabilitation 


> Presidential Assistant Sherman Adams, in New Orleans 
for Mayor’s meeting, calls pilot slum fixup ‘wonderful’ 


a 
> Mayors continue support for public housing after hearing 
debate between officials of Los Angeles, Philadelphia 


At the American Municipal Assn. conference 
in New Orleans, rehabilitation received a pat 
on the head from the highest federal official 
yet to remark on the NAHB-NAREB plan to 
outlaw slum conditions. Presidential Assist- 
ant Sherman Adams, after visiting the pilot 
rehabilitation block in a run-down Negro sec- 
tion of the city, told the nation’s mayors it 
was “a wonderful project.” Said Adams: 
“I have been impressed, as have so many 
others, with the ingenious and effective ap- 
proach which you in New Orleans have made 
in experimenting with your own problem. I 
was interested enough in it to go out and see 
it this morning. Here is a laboratory for 
many a community in America which is con- 
fronted with like conditions. I know that 
with private initiative and public cooperation, 
there are possibly thousands of such pro- 
grams which can be both sound and success- 
ful with much the same approach. 

“It indicates not only the progressiveness 
of the city, but a real determination to get 
something done with only the resources of 
the community—and that’s refreshing.” 


Public housing debate. Adams’ views 
contrasted strikingly with those of PHA 
Commissioner Charles Slusser,* another 
speaker at the conference. Slusser, hewing to 
the standard line of public housing advo- 
cates, declared: “It [public housing] is the 
best tool we have for rehabilitating the slums 
of America and the people that live there. ... 
I think the federal government is the only 
body, with certain notable exceptions, that is 
in any position to establish sufficient credit 
to enable us to provide public housing.” 
The angriest words over public housing 
came from Mayor Joseph S. Clark Jr. of 
Philadelphia and Mayor Norris Poulson of 
Los Angeles as they debated whether AMA 
should continue to endorse the program. Said 
Clark: “I have no desire to belittle the value 
of rehabilitation. We must make a major 
effort to renew existing dwellings before they 
become totally obsolete. Adequate zoning and 
health codes are also a vital part of urban 
renewal. But these things are not in them- 


*PHA tardily admitted last month—after the 
news was spilled in Chicago—that on Nov. 19 it 
had quiety lifted its July 24 ban on preliminary 
work on the 35,000-unit backlog stalled by the 
20,000 start ceiling imposed on public housing by 
Congress. Such furtive administration was appar- 
ently intended as a sop to the antipublic housing 
bloc in Congress. Some Capitol Hill observers 
thought it would boomerang. 
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selves enough. They do nothing to increase 
the supply of modern housing. . . .” Clark 
called Los Angeles’ housing program “atavis- 
tic and irresponsible.” He insisted: “The 
heart of the problem is to be found in the 
Housing Act of 1949. We need large federal 
subsidies.” 

Poulson retorted that public housers favor 
“paternalistic government.” He warned: “If 
the AMA takes sides in this issue, it'll be 
the death knell of AMA. It all resolves down 
to what is your philosophy of government. 
Do you believe in the sanctity of man, or do 
you believe that the government is supreme? 
We give lip service to free enterprise. Why 
can’t we accomplish the same thing within 
the framework of private enterprise? . . . Did 
public housing take care of the poor? It 
took care of the people in the $50, $60 and 
$70 rent brackets.” Poulson charged that 
applicants “had to be left-wingers to get in 
public housing units” in Los Angeles. Public 
housers seeking sites, he said, “went to the 
hillsides, to the areas where a family has to 








Leon Trice 





PRESIDENTIAL ASSISTANT Sherman Adams (1) 
was shown through New Orleans’ pilot rehabili- 


tation project on Conti St. (H&H, Dec. '53, 
News) by Mayor deLesseps Morrison (r). The 
mayor, an ardent booster of repairing blighted 
housing by law enforcement, was given a plaque 
by NAHB during the AMA sessions. It con- 
gratulated him for helping ‘‘show the way for 
all our people to build a new face for America.” 
Frank Cortright, retired NAHB executive vice 
president, made the presentation. 


have two cars. . . . That’s the type of area 
they built in. And immediately they took im 
people, some of them making $600 or $800 
a month.” 

After hearing the two mayors, Slusser and 
NAHB’s rehabilitation director, Yates Cook, 
who told what rehabilitation can do but did 
not decry public housing, the AMA voted to 
maintain its support for public housing. They 
wanted one change: more local autonomy in 
executing projects. 


Chicago voting $212 million for codework 
as rehabilitation-conservation drive gains 


Successful rehabilitation programs have four 
phases—civic awakening, planning, organiza- 
tion, action. Last month, slum-choked Chicago 
was moving into the fourth phase. Its citizenry 
was aroused to the danger of its spreading 23 
sq. miles of slums. Most of the legislation 
needed to backstop a comprehensive program 
was on the books. The organizations to do the 
job were in being. 


A Community Conservation Board, which 
would in time become the key agency for the 
effort, had been formed and was preparing 
for a court test of its powers. As board 
chairman, Mayor Martin Kennelly had named 
a pugnacious investment banker, 56-year-old 
John Walter Clarke, who won a reputation 
for cleaning up the city’s formerly corrupt 
Civil Service Commission. The board was 
established under the Butler law passed last 
summer by the state—already evoking wide- 
spread interest in other cities which, despite 
smaller problems, were far behind Chicago 
in tackling them. The board will designate 
conservation areas, formulate rehabilitation 
plans, administer a follow-through program. 
Its broad powers include condemnation of 
property to carry out its aims. 


It costs money. Clarke’s first act as chair- 
man was to go before the city council finance 
committee to demand enough money to do 
the job. He got it: $129,000 for the first year 
—about 314¢ per capita. That did not mean 
rehabilitation was so cheap the cost was neg- 
ligible. The $129,000 was only for prelim- 
inary planning and the court test. 


More symptomatic of the price tag on 
actual enforcement of building and housing 
laws was the 45% ($778,042) increase the 
same finance committee approved for the De- 
partment of Buildings budget (which totaled 
$1.7 million this year). There was still some 
haggling about the exact amount of the 
boost, but the committee’s action virtually 
assured Lt. Gen. Richard Smykal, the city’s 
new special deputy building commissioner, 
that he would have the money he wanted to 
reorganize and expand building code enforce- 
ment, the keystone of rehabilitation. With 
the extra cash, Smykal wanted to raise 
salaries, hire 99 more people (69 of them 
inspectors) and begin consolidating an almost 
hopelessly confused and scattered system of 
filing building inspection data. Still under 
dispute was whether Smykal, a suburban 
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homebuilder, could have 69 new inspectors, 
or only 50; whether he could give his full 
recommended pay raises or only a flat 5%. 
(Some inspectors were being paid only $3,480 
a year. Smykal proposed a minimum of 
$4,500—-which he hoped was enough to buy 
honesty and hard work.) 


One cut the committee was sure about: 
a requested $2,500-a-year pay boost for 
$12,500-a-year Roy T. Christiansen, the city’s 
ineffective building commissioner who had 
managed to weather the storms about his 
office. In withdrawing a recommendation for 
Christiansen’s pay hike, Kennelly’s housing 
coordinator, James C. Downs Jr., said: “We 
didn’t intend it for Christiansen, but for the 
next commissioner, whoever he might be.” 


Higher fees defray cost. To pay for the 
bigger building budget, for Community Con- 
servation Board expenses, for 15 new fire 
prevention inspectors and for anticipated in- 
creases in court prosecution costs, the city 
council voted into law a 50% rise in building 
inspection permits. This was 
expected to produce an extra $1 million a 
year. Smykal, making the presentation, point- 
ed out that some fees had not been raised for 
30 years. Best of all, it provided the answer to 
the problem plaguing most city governments: 
“Where’s the money coming from?” 


fees and 


In the midst of these goings-on, the long- 
awaited revision of the city’s enforcement 
procedures was laid before the council. It 
was a complete rewrite of chapter 39 of the 
Municipal Code. It was done under sponsor- 
ship of the Southeast Chicago Commission 
and the Hyde Park-Kenwood Community 
Conference, two leaders in rehabilitation 
efforts around the University of Chicago. 
Much of the actual legal work was that of 
Calvin P. Sawyer, a young member of Win- 
ston, Strawn, Black & Towner, a prominent 
Chicago law firm which donated Sawyer’s 
efforts to the cause. 

The new chapter 39 will incorporate recent 
powers granted the city by the Illinois legis- 
lature. One is to repair deficient property 
and put a lien against it to cover the cost. 
Another is to seek an injunction against prop- 
erty owners who do not maintain their hold- 
ings in accordance with the building code. 
(If the owner disregards the injunction, he 
would face jail.) Also included: provisions 
designed to make it easier to fine violators 
daily for not repairing property. The present 
law permits this, but cumbersome procedures 
require a new suit to be filed each day. The 
new chapter tries to avoid this by making 
the offense not the violation itself, but the 
failure to correct it within a specified time. 

Despite the fact that Chicago had the na- 
tion’s second worst slum problem (worst: 
New York), the city was making so much 
progress that it was giving an important boost 
to rehabilitation efforts across the nation. For 
if Chicago could get somewhere at rehabilita- 
tion, so could almost any other city. All it 
took was some money, more brains and a 
staggering lot of hard work. 


FHA takes a new tack 


> The aging agency tries to dust the cobwebs off its ideas, 
come up with new approaches to aid housing 


> Big reason for the change: Commissioner Guy Hollyday, 
the first outsider to get a top FHA Washintgon job 


Eight months ago, Guy Tilghman Ormé Hollyday was persuaded to give up his prosperous 
Baltimore title insurance business (and directorates and titles in half a dozen other mort- 
gage and civic enterprises) to become the first Republican appointee to head the Federal 
Housing Administration since it opened shop in 1934, With Hollyday, its seventh boss, 
the agency also acquired the first outsider brought in to fill any top Washington FHA 


job in all those 19 years. 


Many a builder and architect felt it was high time FHA had a shot of fresh blood. 
Not that there was anything morally wrong with filling top echelon jobs on a closed cor- 
poration basis. But the result, building men had long complained, was that an ingrown 
and institutionalized approach had spread from official succession to general policy. In 
silver-haired and twinkling Guy Hollyday, the industry saw just the new broom it wanted 
to sweep out the cobwebs and give FHA a new look. At year’s end, as the industry counted 
up the results, Hollyday emerged as an administrative remodeler of deft touch and en- 


gaging skill. 

As Hollyday explained it himself last 
month, his approach is “the scalpel, not the 
cleaver.” And he prefers to talk about “what 
we've learned” rather than “what we’ve ac- 
complished.” So quietly had he cut, that to 
all outward appearances FHA was still the 
same far-flung and balkanized empire as 
ever. Indeed, Hollyday’s first act had been 
to invite his predecessor, able Walter L. 
Greene, to remain as deputy commissioner, 
a post Greene held for five years before 
stepping up to commissioner in 1952. But if 
there had been no upheavals since Hollyday 
sat down in the commissioner’s big green 
leather chair, there had been a remarkable 
change in FHA’s attitudes. One way to put 
it: more open-mindedness, more willingness 
to respond to new suggestions. 


Travels and talks. One of Hollyday’s 
early decisions was to see how FHA’s 75 
district offices were ticking. He has already 
visited a third of them, taking advantage of 
each stop to talk long and fruitfully with 
the industry people who do business with 
FHA as well as his own field men. 

For instance, it became apparent almost 
at once that FHA’s minimum house program 
under Title I, Sec. 8 needed higher mortgage 
limits to operate at today’s prices. Hollyday 
sped action on raising the ceiling from $4,700 
to $5,700. One result: in Vineland, N.J. pre- 
fabbers last month were beginning the first 
entire subdivision of Sec. 8 homes in the 
nation. More will follow. 

More catalyzer than philosopher—more 
doer than thinker, Hollyday promptly en- 
listed the aid of some of building’s brightest 
minds to figure out how to make FHA work 
better. His industry advisory committee works 
in happy shadow, but its ideas are beginning 
to blossom throughout the agency. 

On discovering that the fast operator 


fringe was playing high jinks with charges 
for property improvement work under Title I, 
Hollyday tightened up the regulations dras- 
tically (H&H, Nov. 53, News). 


Interest and guinea pigs. As an ex- 
perienced mortgage man (1946 president of 
the Mortgage Bankers Assn.), Hollyday 
knew the folly of frozen interest rates when 
lenders with 60% of the money homebuilding 
needs are free to leave the mortgage market 
for more attractive investments—and often 
do. He applied his considerable energy to- 
ward getting the rate hiked from 414 to its 
present 444%. It was scarcely Hollyday’s 
fault that while Congress was slowly making 
up its mind to raise the rate, the market sped 
past the point where 444% did much good. 

At persuading habit-hardened bureaucrats 
to accept new ideas, Hollyday has shown 
himself to be the same smart salesman who 


Time: Walter Bennett 





WITH AIDES, Hollyday of FHA keeps up rapid 
series of meetings on typical work day. Here, 
he confers with Mrs. Edith Porter Lapish (I) 
an executive assistant, and Chief Deputy Walter 
L. Greene (standing). 
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broadened the business of Baltimore’s Title 
Guarantee Co. after he became president in 
1944. It grew from a purely local to a 
national concern with issuing agencies in ten 
states. At FHA, Hollyday’s gimmick for 
wedging new notions into solidified thinking 
has been his “guinea pig” programs. Instead 
of issuing ukases from Washington, Holly- 
day asks a few of the better FHA offices to 
experiment with new schemes for him—and 
tell him if they work. He field-tested the 
trade-in house program that way. 

In an effort to learn how to simplify FHA 
procedure, Hollyday picked the Philadelpt:ia 
office as a guinea pig, hired a firm of ac- 
countants to study in detail how FHA 
worked, how applications were processed. 
The results are so new that Washington has 
not yet had time to study them. But—Holly- 
day hopes to learn how to deal with FHA’s 
work faster and cheaper. Unquestionably, 
what he learns will be applied to other offices. 


Power of a speech. Hollyday is firmly 
wedded to the idea that “families who want 
to live in 1953 model houses should not be 
penalized because they do not like the Cape 
Cod architecture of 1934.” He is equally op- 
posed to the dogma of some of his own offices 
that their areas will not accept design in- 
novations such as basementless houses. Holly- 
day does not intend to let FHA minds stay 
closed to new architectural or material trends. 
His method: gentle but firm prodding. For 
instance, speaking at Miami Beach in No- 
vember, the commissioner declared himself 
against “stereotyped plans” in blunt terms. 
Hollyday was addressing the mortgage 
bankers meeting. But his remarks (as he 
candidly admits) were also intended for his 
own chief architects and underwriters. Yei 
the method was firm but gentle leadership. 

Another sample of reforming by public 
utterance: Hollyday sounded off in November 
on the subject of trees. Builders who wan- 
tonly strip trees from building sites, he 
scolded, were making eyesores of many new 
communities. “They ought not to be that 
hungry to make an extra dollar,” he said. 

For years, a frequent industry complaint 
has been that FHA’s headquarters staff is 
stuffy and change-resistant. Lately, builders 
have reported a much more cooperative 
spirit. In Hollyday’s eight months, important 
changes in general FHA standards have won 
wide industry approval. Some of them: in- 
side bathrooms (with exhaust fans) were 
approved; movable partitions between bed- 
room and living room were accepted; the 
requirement that all bedrooms have access to 
a bath without passing through another bed- 
room or habitable room was modified to 
except third bedrooms if the house plan 
satisfies local chief underwriters. 

Many experts—and not a few Congres- 
sional critics—hold that FHA’s technical 
division should not remain under Ass’t Com- 
missioner Curt Mack’s underwriting wing. On 
this, Hollyday declines to commit himself, 
but indications from elsewhere suggest a 
typically gentle shake-up is in the wind. 
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A shake-up that has been less gentle in- 
volves directors of FHA’s 75 district offices. 
By last month, 41 Democrats had been re- 
placed by Republicans. Hollyday said he 
expected to replace about 62 of them in time. 


Crusader for rehabilitation. Guy 
Hollyday’s biggest contribution to FHA 
change has been in rehabilitation and trade- 
in houses. As one of the key men who made 
the Baltimore plan work in Baltimore as 
long as it did, Hollyday brought broad 
insight into slum problems to the agency. 
He knows well that FHA’s basic approach 





to mortgage insurance must be altered if 
it is to be much help in financing older 
sections of US cities. Most close-in areas 
are now blacklisted by FHA as unsafe mort- 
gage risks. But he is firmly opposed to any 
piecemeal tinkering, intends to insist that 
FHA will extend its program to the wrong 
side of the tracks “only after the city and 
building and mortgage men have worked out 
a coordinated program for urban rehabilita- 
tion.” What kind of a program? Hollyday 
says the 15 steps outlined by House & Home’s 
Rehabilitation Round Table (H&H, Oct. °53) 
are on the right track. 


A new wood, hot-molded from mill waste, 
is hailed as dawn of ‘new basic industry’ 


Four years ago, Weyerhaeuser Timber Co. 
and Eldon Manufacturing Co. of Los Angeles 
set out to find how to make lumber out of 
the still extensive mill waste of perfectly 
good wood. Last month, after committing 
some $460,000 to the research, they announced 
they had found it. 

If the new wood—dubbed castwood—lived 
up to its notices, the money (and another half 
million budgeted to develop it) would be well 
spent. The Forestrong Co., formed by Weyer- 
haeuser and Eldon to make and sell cast- 
wood, envisaged its applications as almost 
unlimited. It can be made like anything from 
the lightest balsa to wood so heavy it will 
not float. (The nonfloating wood is used 
in naval ammunition crates, and for these 
Forestrong expects this year to sell 33,000 
of its 36,000 ton output—worth about $4 
million—to the government. ) 

The product is made by reducing the fall- 
down* in milling top-grade lumber to indi- 
vidual fibers of controlled length, applying a 
film of binding resin to each fiber and then, 
under varying heat and pressure, molding the 
mass into the shape desired. Its tensile and 
impact strength (more than most natural 
woods), density, smoothness of finish, hard- 
ness, resistance to heat, cold, water and 
solvents can be controlled during manufac- 
ture. Castwood can be machined, bored, 
sawed, planed and sanded, and because the 
natural grain of the wood has been elimi- 
nated, splitting is minimized. 

Claimed Forestrong President Walter Bur- 
roughs: “This marks the beginning of a 
completely new basic industry, upon which 
hundreds of other industries will base the 
design and manufacture of thousands of 
products.” Reason: costly processing in mak- 
ing many a wood product may be eliminated. 
Moreover, Forestrong claims castwood, at 
$100 to $180 a ton, F.O.B. Pacific Northwest, 
is cheaper than most plastics, alloys and 


* When big logs are cut into slabs of lumber, 
their tapering shape leaves irregular pieces of 
wood, not all of which can find their way to mar- 
ket (e.g. as broom handles, stakes or lath). Cast- 
wood, noted Forestrong, is not made from sawdust 
or bark chips. 





plywoods. The company plans to license 
other firms to mold the product. 

For building, Forestrong saw a market in 
flooring, roofing, window frames, moldings, 
decorative panelings, kitchen and bathroom 
items, slab doors. Its assets: tougher than 
regular wood, weather-resistant, can be cast 
in intricate design without expensive tooling. 


Cut in down payments 
proposed in Canada 


Almost simultaneous with release of the presi- 
dential advisory committee’s report on US 
housing came news that Canada would amend 
its National Housing Act. On the agenda 
when Parliament reconvenes after the holi- 
days will be consideration of lower down 
payments, longer amortization and—most 
revolutionary—permission for banks to buy 
mortgages. 

Canadian banks have been prohibited by 
law since 1871 from making loans on resi- 
dential mortgages, the premise being that 
banks in young countries which tied up their 
capital in long-term mortgages were invari- 
ably exposed to trouble and frequently got 
it. Details of the proposed legislation: 
> Down payments on houses to be reduced 
from the present 20% to 10% of the first 
$8,000 and 30% of the remainder. (The 
president’s committee in the US has recom- 
mended 5% of the first $8,000 and 25% of 
the remainder.) 
> Mortgage pay offs in 25 years instead of the 
20-year period generally accepted now. 
> Home buyers to pay an insurance premium 
of 2% on the amount of first mortgages; of 
214% on rental housing. 

Despite stricter terms than some for US 
housing, Canada’s housing starts were 89,978 
for the first ten months of °53, a few more 
per capita than the 952,100 in the US. 

While government sources kept mum about 
whether Canada would consider raising its 
514% interest rate on mortgage loans from 
its Central Mortgage & Housing Corp., build- 
ing men circulated word that a hike to 6% 
was under consideration. Objective: to siphon 
US mortgage funds north. 
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Biggest homebuilders of 1953 


Bill Levitt, with 7,000 reported starts, 
keeps his title as nation’s No. 1 builder 


Among the nation’s homebuilders—builders, that is, of one- to four- 
family dwellings excluding prefab firms—who started the most 
houses last year? It was no surprise to find bustling William J. 
Levitt, who has put up some 50,000 homes during the postwar hous- 
ing rush, again at the head of the line. In his new Levittown, Pa., 
where a host of suburban communities are springing up overnight 
around US Steel’s new plant, Levitt started 7,000 homes during cal- 
endar ’°53—a good 2,169 more than the second-ranking firm. 

Levitt also earned a unique distinction among the top 14 builders; 
almost all the others were either 1) in southern California, fastest 
growing region in the nation, or 2) the leaders among the new 
breed of operators who achieve volume by spreading their activity 
over as many as 14 different cities (Earl Smith) and sometimes as 
many as four states (Beck-Utah). The dramatic emergence of the 
latter group may well signify the dawn of a new era in housing. 
Builder Joe Maberry of Dallas (who is not among the top volume 
men) put it this way: “Inside of 15 years, I expect a group of 
builders will be banded together in a huge corporation working all 
over the US. I wouldn’t be surprised to find prefabbers doing one- 
third of the business, the big corporation doing another third, and 
other builders, including all the small builders, doing what's left. 
Builders have got to get over being individuals. It doesn’t make 
sense for one man to have to do so many things when so much 
technical skill and expertness is required.” 

Many of °53s biggest builders, like Levitt, were hip-deep in de- 
fense housing. Indeed, four of the top 14 put sizeable developments 
in San Diego alone—most of them on the Claremont subdivision, a 
treeless mesa overlooking Mission Bay and the Pacific. 

In all, the 14 biggest operators in Houst & Home’s compilation 
accounted for some 41,473 of the year’s anticipated output of 1.1 mil- 
lion housing units—about 3.77%. 


Lire: Anthony Linck 


WILLIAM LEVITT continues to rank as the country’s biggest 
builder. Last year, he reported starting 7,000 homes in Levit- 
town, Pa. This ‘‘rancher’’ model has two bedrooms, an expan- 

1 sion attic, sells for $8,990. Another model, the three-bedroom 
Levittowner, is $10,990. Levitt says he hopes to produce about 
the same number of houses in 1954, 





CENTEX CONSTRUCTION CO., Texas’ biggest, headed by Tom 
Lively, started 1,192 rental units for the Navy and 3,639 sales 
houses in Dallas, San Antonio, Kingsville, Tex., Waukegan, III. 
2 and San Diego (duplex above). ‘Single units ranged from $8,500 
to $10,500; rental units were $75 to $95 a month. Centex hopes 
to build cheaper houses this year, with about the same output. 


Adco Studws 





GRANDVIEW BUILDING CO., a partnership of Barney Morris (pic- 
tured) and Edward Zuckerman, started 4,200 units in southern 
California, ranging up to $17,000. The typical house (above) has 
three bedrooms, a two-car garage. This year’s plans include a 
start on a 2,500 project (with another firm) near Inglewood, and 
1,500 rental units in the same Los Angeles suburban area. 


Adco Photo 





AETNA CONSTRUCTION CO. (camera-shy L. V. Harbour, presi- 
dent) started 3,299 houses in the Los Angeles area under the 
name Carson Park Mutual Homes Co. They were two- and 
three-bedroom units with one bath. Prices—$10,000 to $12,000— 
included shrubs, trees and grass. Exteriors are stucco with red- 
wood trim. This year’s plans: 3,000 to 4,000 rental units. 


Joseph Alpern 





ALDON CONSTRUCTION CO. is a partnership of Don Metz (pic- 
tured), Ira Oberndorfer and Willard Woodrow, operating in Los 
Angeles. They started 3,298 one-family houses priced from $9,950 
to $13,000. The three-bedroom ‘‘Coronado’’ (above) is in its 
Lakewood Plaza project. In '54, the company says it will start 
at least 916 new units and is planning a new development. 


George Shiller & Assoc. 





DILLER-KALSMAN, a partnership of Richard Diller (pictured) and 
Irving Kalsman, started 3,000 homes priced from $12,450 to $13,- 
050. The three-bedroom, two-bath house shown here is in the 
company’s Branford Manor project in California’s San Fernando 
Valley. Architect: Martin Sterns. D & K already plan at least 
2,165 units this year, will also go below $10,000, 
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Biggest homebuilders of 1953 continued 


EARL W. SMITH started 2,700 units (only 120 under Title IX) in 
14 cities over a 246-mile span of northern California. The strung 
out operation requires regularly spaced towns. His three models 
range from $6,895 for two-bedroom units to $8,695 for a four- 
bedroom, two-bath house (above). Shrubs, trees, lot and seeded 
lawn are included in the price. 1954 output: about the same. 


Gittings 





BECK-UTAH CONSTRUCTION CO., a partnership of the Henry C. 
Beck (1) Construction Co., Dallas, and the Utah Construction Co., 
started 2,400 rental units in lowa, Kansas, Illinois and California. 
Rents range from $62 to $92 a month. The house shown is in the 
Claremont subdivision at San Diego (where the company operates 
as Utah-Beck). 1954 output: about the same. 


McLaughlin Co. 


F & § CONSTRUCTION CO., headed by Samuel! Hoffman, started 
2,230 two- to four-bedroom units in Phoenix, Tucson, Albuquerque, 
Denver, Cleveland and Pueblo, Col., at prices ranging from 
$7,500 to $15,950. The Phoenix house (above) sells for $10,750, 
includes a fully equipped electric kitchen. In '54, F & § will 
spread into Texas and California, but volume will be lower. 





HAHN & NEECE CO., a partnership of Fritz Hahn of San Diego (1) 
and J. R. Neece of Dallas, started 2,136 defense rental units in 
the Camp Pendleton-Oceanside, Calif. area, and in Lomita Vil- 
lage (above), southeast of San Diego. Rentals ranged from $65 
to $95 a month. San Diegans call it housing that ‘‘fills the gap 
caused by defense needs.’”’ This year: commercial construction. 
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BOLLENBACHER & KELTON, a partnership of Waiter Bollenbacher 
(pictured) and Louis L. Kelton, started 2,000 homes in southern 
California, priced from $6,995 to $11,525. The one shown is in the 
West Covina district of Los Angeles. Loosening of mortgage 
money led the partners to raise their sights from 1,000 houses in 
'54 to at least the same output as ’53. 


Bachrach 


Nowell Ward; courtesy Parents Magazine 


{as 





NATHAN MANILOW, 25 president of Chicago’s American Com- 
munity Builders and the Manilow Construction Co., started 1,974 
units in the Chicago area, 1,024 of which were in ACB’s Park 
Forest development. Hitherto, Park Forest has hewed to tradi- 
tional design. Future models will be patterned on its ‘‘Parents 
Magazine’ house (above). 1954 volume will be about the same. 


Francis DiGennaro 
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VICTOR POSNER DEVELOPMENT CO. started 1,245 houses in the 
Baltimore area, all two- and three-bedroom row homes, priced 
from $8,390 to $10,390. More than half of his houses are sold to 
veterans. At his colonial-style West Inverness project (above) 
250 houses sold on opening day. Posner subcontracts al! his 
work, expects to boost starts to 1,600 in 1954. 


Schneider & Peischer 





BURGENER & TAVARES CO., a partnership of Louis Burgener 
(pictured) and Carlos Tavares, started 643 rental and 541 single- 
family units in San Diego’s Claremont subdivision, with rents 
of $75 to $85 a month and sales houses from $9,500 to $14,500— 
with some up to $18,000. Like the duplex above, B & T houses 
are ranch type with pitched roof. 1954 plans: the same, 
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ULTRA-MODERN LORTONDALE PROJECT 


accents the “Big Change’”’ with 


CHRYSLER AIRTEMP Air-cooled Air Conditioning 









The Lortondale Project in Tulsa is dramatically representative 
of today’s “Big Change”’ in homebuilding. Elsewhere in this maga- 
zine you will find details of innovations in design, construction and 
built-in features in these ultra-modern homes. Built by Howard C. 
Grubb to the designs of Architect Donald Honn, every Lortondale 
house features complete year ’round livability climaxed by Chrysler 
Airtemp Waterless Air Conditioning. 





The many outstanding advantages which it offers to builders, as * 
well as home buyers, are making Chrysler Airtemp Air-Cooled 
Air Conditioning the Number One choice for homes in so many 
locations today! It operates without water, licking all problems 
of water supply and expense. Because it requires no plumbing, it : 
costs less to install. And it’s practical for even the smallest homes, i 
thanks to flexibility which makes installation possible in several F 
ways without using any living area floor space. 





Arrows indicate outlets for conditioned air provided by a Chrysler Airtemp Furnace and a 

3 H.P. Air Cooled Air Conditioner and distributed through a perimeter duct system in slab . mee eee, eer Pe . . - a 

floor. Says Builder Howard C. Grubb: “I particularly like the Chrysler Airtemp cooling unit be- Air conditioning built-in” can be your biggest selling aid in 1954. 

cause of its flexibility. Compressor can be placed conveniently any place in house or garage.” But send coupon today for facts which show how Chrysler Airtemp 
Air Conditioning—Air-Cooled or Water Cooled a 
give you important plus advantages. 
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Please send complete details on Chrysler Airtemp Comfort Zone Air Conditioning for homes. 


HEATING «+ AIR CONDITIONING 
for HOMES, BUSINESS,” INDUSTRY 


Airtemp Division, Chrysler Corporation, Dayton 1, Ohio 


Nome 








Address 





City Zone State__ 
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> Year-end attitudes of businessmen suggest ’54 may shape 
up as a time for ambitious planning but cautious action 


> Thanks to economic controls, most economists see no cause 
for worry. Personal income gains 6% 


A homebuilder fresh from Mars might have thought things were shaping up a bit bear- 
ishly for the new year, Auto companies were cutting back production to fit dealer de- 
mand; the commodity market followed a general decline; department store sales were 
slipping; steel output hit a weekly low and seemed headed for a seven-year low this 


month. 


It was true that many a sign of economic down-swing was plainly visible. The 
Federal Reserve industrial production index—widely considered a prime business 
indicator—was off 5% from its March peak (or 4% below summer levels under the 
revised index brought out by the Federal last month). But it was also true that various 
sectors of the economy were readjusting at differen times and speeds. 


Admittedly the economy was in the middle 
of a down-swing. The only question was how 
extensively it had stabilized in its swing. 
There was rising optimism in Washington 
that while the easing-off would continue into 
04, prospects for a sharp drop were dwin- 
dling. The Commerce Dept., for instance, 
had anticipated a drop in plant and equip- 
ment outlays during the fourth quarter of 
53. But after a November survey, it reported 
happily that the fourth quarter rate was $28.3 
billion a year, only slightly under the third 
quarter rate. And the first quarter of this 
year should be at about the same pace. 


The emotional composite was one of ambi- 
tious planning and cautious behavior. 


Gab in high places. The principal note 
of caution passed the length of the land, how- 
ever, was not to go easy in 54, but to go easy 
if you planned to talk about it. 


> Said Donald Douglas, treasurer of Pacific 
Car and Foundry: “The chief uncertainty for 
1954 is the possibility of a contagious passing 
on of the recession idea.” 


> Said a prominent department store president 
in Atlanta: “The darkest spot I can see is all 
the conversation about bad business.” 


> Said the West to the East: “1954 ought to 
be a pretty good year for us here if the East 
just doesn’t talk itself into a recession.” 


Bear talk, however, work both ways. Several 
experts thought businessmen had talked them- 
selves into a depression during the last months 
of the year and then talked themselves out of 
it. (It was almost as if the GOP administra- 
tion, in addition to the economy’s other care- 
fully planned hedges against collapse, had in- 
stituted a rumor-dispensing agency to keep 
things in balance.) “The wave of caution 
which swept over the US during the last half 
of the year may have been one of the finest 
things that ever happened to us,” said Mal- 
colm Bryan, president of the Sixth District 
Federal Reserve Bank. Commented Paul M. 


Davis, chairman of the board of the American 
National Bank of Nashville: “The boom is off 
and we are down to hardpan. But I don’t see 
anything serious unless we get panicky.” 


While it’s hot. Perhaps under the in- 
fluence of the prophets who implied the worst 
was already over, builders seemed determined 
not only to sell houses, but to sell them fast 
and for a nice price. They were gladdened by 
the fact that personal income in °53 was $285 
million—up 6% over 1952—and might (pre- 
dictions were split) stay in that vicinity this 
year; that 61% of families now earn more than 
$3,000 a year; that personal savings were 
high. 

Some fresh indications that builders were 
set to build full steam in ’54: 


> John R. Worthman of Ft. Wayne will build 
classy, two-bedroom dwellings to attract a seg- 
ment of the “live-in population”—couples 
whose children have married or left home. 






Can the economy's 5% dip hurt home sales much? 


His latest model: a “real push-button house” 
for $37,500. 


> Seattle Builder Albert Balch hammered 
away on the thesis that people are spending 
much too low a percentage of their incomes 
on housing. A person with an income of 
$20,000, if he spent the same percentage on a 
home that he did in the 1940s, would be in a 
$50,000 house—but a lot of them are in 
$20,000 models. 


> Said NAHB President Manny Spiegel: 
“Rising labor and land development costs 
continue to exert an upward pressure on 
new home prices . . . but the 1954 home 
buyer [may be assured of] greater livability 
for his housing dollar.” 


Pros and cons. The builders, in other 
words, were giving prospective home owners 
what retailers call “psychological impetus.” 
It will probably be needed, if the expected 
million starts in ’54 are to be finished and 
sold. There are a couple of significant fac- 
tors on the builders’ side of the situation: 
1) the mortgage market had stabilized and 
there will apparently be enough money 
around in °54 to supply builders with what 
they need; 2) the possibility that Congres- 
sional legislation will result in a greater flexi- 
bility in the interest rate policy of govern- 
ment-aided mortgage programs. 

On the other side of the fence: unemploy- 
ment seemed likely to rise—Chrysler Corp. 
laid off 7,300 by its own admission (the 
union said it was more) and the Pennsy]l- 
vania Rail Road planned to let 7,400 go by 
the middle of this month; some industrialists 
were withholding predictions for °54 until 
they saw what labor’s plans were likely to 
be; a slowdown in growth of the gross na- 
tional product was expected. 





Half-round apartment fits circular lot in Los Angeles 


This unusual half-circle apartment building on 
Sunset Bivd. in Los Angeles was designed by 
Architect Edward H. Fickett for Samuel Firks, 
Los Angeles builder. It is the third apartment 
house in the same area that Fickett has com- 
pleted for builder-customers; a fourth is on his 
drawing board. Firks occupies one of the eight 


luxury apartments in his building, which in- 
cludes such conveniences as private balconies, 
an elevator from the entrance court, individual 
two-car garages and a swimming pool. The lot 
Firks bought was circular, formerly used as a 
turn-around for automobiles on a large estate. 
The private road to it now serves tenants. 
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Now, the famed Scholz California contemporary 
in a completely new designed line with the characteristics 
which have made Scholz Homes sales record setters every- 
where they have been built... featured in nearly every 
itelolM@urouil-Mulele kori Miceli Meaclel im oMacleli mim it Ml olol ime 2-101 m 


If you build homes anywhere from $10,000 to 
$30,000, Scholz 1954 homes will give you the advantage of 
this tremendous prestige and ‘‘built in” sales appeal... 

will save you money and turn over more houses per year! 


Scholz is first to bring a three bed room-2 bath, 
ry) fol dehi-Ma-lag-TolilesMcololuMmolifeldul-tomeloldelel-Maclici mae lul— 


(conventional or open beam ceiling) down in the 
$15,000 range. 


Not a pre-cut—but a fully panelized home 
designed by successful builders with years of know-how to 





be the simplest, most easily assembled house ever erected 
using a.maximum of four men. Codes classify Scholz homes 
as conventional construction. 





Project builders can build as many as 40 homes 
without duplicating an exterior. Scholz homes are now 
manufactured in the widest range of sizes and types in one 
of the most modern plants in the industry. WRITE, call or wire 
today for complete information. Models can be seen 
Sales Representatives — in Toledo or Cleveland. Financing available. 


— 


Scholz Homes is the fastest growing manufacturer in 
a rapidly expanding industry offering 
unparalleled. opportunity to men who can fit into 


ovr aggressive program. Contact... 


schol z home s 


incorporated 
2001 Westwood Toledo, Ohio 


















Indiana prefabber joins contemporary design parade 


sales resistance. The three-bedroom, 1!/2-bath, 
1,000 sq. ft. model will sell for about $16,000, in- 
cluding a $2,500 lot. It has a 12’ x 20’ carport and 
storage walls. Production of 1,200 is scheduled 
this year, and more contemporary models are 
under consideration. 


For 1954, Richmond Homes Inc. of Richmond, 
Ind. decided to produce this contemporary pre- 
fabricated house planned by Architects K. O. 
Small, W. W. Wirtz and Chief Designer P. B. 
Henderson. Dealer reaction was ‘‘excellent,’’ the 
firm reported, with only 10% anticipating any 


BUILDERS AT WORK: 


Free office space 


No office-space problems trouble Upper Darby, 
Pa. homebuilders. They get it free, plus un- 
limited phone service, from the Upper Darby 
First Federal Savings & Loan Assn. S&L Presi- 
dent W. S. Peace and Secretary-Treasurer 
Daniel G. Kelly started the service when the 
institution was founded 17 years ago. Now 
95% of its $30-million-a-year mortgage busi- 
ness comes from its free tenants. This month, 
the association will open a remodeled head- 
quarters with 4,500 sq. ft. of small offices to 
accommodate some two dozen builders, many 
more than before. Added service: a roster of 
more than 700 approved subcontractors that 
builders can employ without further investiga- 
tion by the savings and loan organization. 


Cheer in Albuquerque 


Albuquerque Homebuilder Edward J. Mankin 
felt business this year would beat 1953s. 
In his 600-unit Carlisle Plaza addition he 
expected to erect 150 houses, compared with 
100 last year. His basementless four-bed- 
room, one- and one-half bath, 1,170 sq. ft. 
dwellings sell for $9,990 on VA and FHA 
terms. About 10% of his buyers order op- 
tional air conditioning for $250 extra, said 
Mankin. He opened the project late in 1952 
with a popular “talking house” model. Loud- 
speakers broadcast talks about features of the 
house. And when visitors asked questions 
about it, a concealed spieler who heard them 
answered over the public-address system. 


Prefab Trade Secrets house 


Variations on the NAHB Trade Secrets 
house for 1953 (H&H, Jan. ’53 et seq.) took 
a new turn. In Ann Arbor, Mich. Builder 
Elmer A. Clark erected one using 8’ x 16” x 
514” prefabricated insulated lightweight ag- 
gregate concrete panels that required no 
treatment except interior and exterior paint- 
ing after being set in place. Architect for the 
modification was Gil Savage of Detroit. 
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An idea from the farmhouse 


North Lake Estates, Inc. started a group of 
130 builder houses priced from $25,000 to 
$32,000 on the former White Plains, N.Y. 
estate of the late Adolph S. Ochs, publisher 
of the N.Y. Times. Four models were de- 
signed by Architect Max M. Simon, two of 
them split-levels, two one-story houses. Fea- 
tured in one of the single-story models: a 
large 11’-4” x 14-4” all-purpose “family 
room” opening off the kitchen, with a door 
to the back terrace, and connected with the 
bath and bedroom-wing hallway. It can be 
used as playroom, TV or rumpus room, 









breakfast, study or workroom; if necessary 
as a fourth bedroom. It was inspired, said 
Simon, by the old-fashioned farmhouse kitchen 
where the household did its informal living. 
Its location makes it accessible to kitchen, 
bathroom or bedrooms without going through 
other parts of the house. 


New tunnel—new town 


Last fall, a new highway tunnel was author- 
ized that will go under the hills east of 
Oakland, Calif. and bring the tony and once- 
rural Contra Costa County suburban area 
behind this range within about half an hour’s 
drive from downtown San Francisco. Result: 
last month Utah Construction Co. announced 
it had purchased 5,000 acres near Moraga, 
site of St. Mary’s College, and planned a city 
of 8,000 homes, from $10,000 to $50,000 each, 
a civic center, park and shopping areas. 


Pulse of the market 


In Waukegan, Ill., 40 miles north of Chi- 
cago Tom Lively’s Centex Construction Co. 
completed the first units of its 1,343-home 
Lake County Gardens defense housing rental 
project. As the builders got into stride fin- 
ishing ten new houses a day last month, they 
had a waiting list of 850 applicants. Rents 
were $75 and $85 for full-basement two- and 
three-bedroom houses of 760 and 850 sq. ft. 
designed by Newark, N. J. Architect Erwin 
Gerber. . . . In Luling, near New Orleans, 
R. P. Farnsworth & Co. were finishing site 
improvements and this month would start 
erecting 228 three-bedroom, 964 sq. ft. brick 
Joe Munroe-David Strous 
:ceeemnmenimental 





Ohio FHA coop goes modern, finds good market 


Northern Ohio’s first FHA Sec. 213 cooperative 
is Snow Village in Parma, fastest-growing Cleve- 
land suburb, near large new Ford and Chevrolet 
plants. Typical buildings (above) contain four 
three-bedroom duplex apartments that sold for 
$12,985 each including screens, storm windows, 
washers, driers, garbage-disposal units. Terms: 
$1,585 cash and $93.36 a month, which includes 
maintenance, water, janitor service, snow re- 
moval and lawn care, as well as payments applied 
to the 40-year, 4% mortgage. 

As designed by Architect Max Ratner of Ober- 
lin, the flat-roof buildings have brick side walls, 
redwood siding, continuous strip windows, 3’ 
first-floor and roof eaves in front. The first- 
floor overhang is strong enough to hold a man 


washing the second-floor windows. Main en- 
trances are in the rear. In front are 8’ screen- 
ing walls of concrete blocks or cedar paling to 
form patios and separate each unit. 

Individual duplexes are 24’ square, and density 
is only nine families per acre. The first 48 units 
are completed, 28 are under construction and 36 
others about to be started. Sponsors Ratner, Os- 
car Steiner and Chat Paterson originally planned 
500 units, but trimmed the project to 112 when 
they found bad rock conditions on part of 
the site. Next they expect to erect another 532 
cooperative units, 380 rental apartments and a 
large shopping center in Cleveland’s Area B 
Title | urban redevelopment approved in a re- 
cent referendum. 
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* FHA-Accepted for roof slopes of 3” in 12” or more. 
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houses priced from $11,000 to $13,500... . 
New York City’s Chanin organization used 
to erect large office buildings, but after 
World War II switched to the single-family 
house market on Long Island. Its latest ven- 
ture: a 619-family FHA Section 213 garden- 
apartment project under construction on the 
former Samuel Untermyer estate in West- 
chester County. In North Dade 
County, Fla., Jones-Frederick & Associates 
started almost 400 units from May to De- 
cember in a subdivision of 1,524 single- 
family houses they hoped to complete early 
in 1955. In South Dade County, on the 
opposite side of Miami, Fla., Sun Deck 
Homes started more than 300 units last year 
as they continued the development of their 
6,000-house Leisure City. . . . In October 
building permits in the nine San Francisco 
Bay Area counties dropped 36% from Oct. 
52, according to BLS data. Construction 
was heavy for the first six months of 1953, 
however, and permits for the first ten months 
of the year were only off from 27,280 to 
26,497. Old house prices were off 10%. 


Nonwhite housing projects 


In the Coliseum Park section of San Antonio, 
Builder Ivy Goolsby last year sold nonwhite 
purchasers more than 90 two- and three-bed- 
room houses of 800 and 900 sq. ft. each at 
$8,950 and $9,950. The houses were approved 
for FHA and VA financing. But none was 
available. So sales were on conventional 
terms, sometimes with second mortgages and 
without cash. Well satisfied with the market 
among racial minorities, Goolsby started 15 
similar houses last month in a new develop- 
ment for San Antonio Mexicans. He expected 
to put up at least 60 before 1954 ended. 


Kranzten Studio 





First houses occupied in 
new town near Chicago 


Last July, work began on Cook County’s newest 
town, Rolling Meadows, 25 miles northwest of 
Chicago between Arlington Heights and Palatine. 
By last month, Kimball Hill & Associates, the 
developers, had started 372 houses, had 204 under 
roof. Thirty-two were occupied. Sales were past 
the 400 mark. The complete community will 
consist of 1,385 houses on minimum 10,000 sq. ft. 
plots, plus schools, churches and parks. 

The house shown above is a two-bedroom, 861 
sq. ft. model designed by Architect A. J. Del 
Bianco and priced at $11,390, including washer 
and drier. A three-bedroom, 1,016 sq. ft. model 
costs $12,890. Prudential Insurance Co. was pro- 
viding financing on FHA terms. 
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SIDELIGHTS 


A thought for conventions 


With the winter convention season again upon 
the building industry, the timeless problem of 
name tags crops up again. Some thoughts on 
the subject came not long ago from Poet 
Thomas Hornsby Ferril in his whimsical col- 
umn in the weekly Rocky Mountain Herald: 
“I strolled through the Cosmopolitan lobby 
the other day watching the behavior of a mob 
of delegates to some convention along toward 
vespers when they were all sopping up booze. 
Each man wore a tag, only slightly smaller 
than a skillet, with his name printed on it. 
I’ve worn these damned things myself and 
they do no good. You ease up to somebody 
and he eases up to you; then you both drop 
your eyes with maidenlike modesty to try 
to read the name on the opposite dog tag 
without getting caught at it. Then you say 
‘Hello Joe’ and ‘Hello Bill’ as if you'd 
both just been apprehended stealing pencils 
from a blind man. 

“My solution to this problem is cheap, ef- 
fective and less dishonorable than the current 
practice. It eliminates embarrassment com- 
pletely. You merely print your name in small 
letters on a tiny strip of masking tape and 
stick it between your eyebrows. This enables 
Joe and Bill to look each other squarely in 
the eye (I’ve checked it and the angle is 
negligible) and recall the good old days when 
they played shinny together in Ottumwa. . . .” 


Fire danger in wiring 


New York City’s gas and electricity com- 
missioner came up with news that 2,800 fires 
in the city last year were traceable to faulty 
or overloaded wires. ‘‘Most of the city’s 
buildings were designed to take a 25 to 30% 
increase in the electric load,’’ said D. F. 
Paduano. ‘‘The increased load has gone far 
past that now.”’ (There are 60 different elec- 
trical appliances for sale today—three times 
as many as in 1930.) The problem reflected 
once again the new demands that appliances 
and air conditioning are imposing on US 
housing—demands which suggest a growing 
replacement market for better wiring. 


Left hand vs. right 


Residents of a Lanham Act public housing 
project in Suitland, Md., couldn’t believe their 
eyes when a crew of workmen turned up to 
paint. They were even more surprised a few 
days later when more workmen came to re- 
pair sidings. The tenants knew the temporary 
project was to be demolished next year and 
had been expecting their walking papers any 
time. PHA had originally planned to vacate 
the units in June ’55, then changed the date 
to Dec. °54. Explanation: the National 
Capitol Housing Authority, which manages 
the project, contracted for the paint and repair 
jobs before it found out PHA changed its 
mind. The authority made one compromise: 
one coat of paint instead of two. 


One in five still on the move 


Slightly over one-fifth of the nonfarm civilian 
population (27.8 million people) changed 
dwellings during the year ending in Apr. 
53, according to a Census Bureau report is- 
sued last month. This mobility rate is about 
what it has been in previous years; two out 
of three movers stay in the same county. 


Lady pays for extras 

The husband usually meets the mortgage 
payments and the wife pays for the television 
set, the electric dishwasher, new house furn- 
ishings and the family car, according to L. 
A. McLean, president of the Southern Trust 
Co. in Louisville. McLean said about 70% of 
the families buying houses through his com- 
pany include working wives. ‘‘In all my years 
I’ve never seen such a high percentage of 
working wives. And these folks today are 
making an amazing number of monthly pay- 
ments.”” In many instances he observed, the 
wife’s salary is used almost wholly to pay for 
“extras.’’ ‘‘That’s why she works, to have 
all those extras,’’ McLean commented. ‘‘They 
have everything—except home life.’’ 


Antitrust under the GOP 


The course of antitrust suits against various 
segments of the construction business under 
GOP rule took on a clearer pattern. The Su- 
preme Court agreed last month to review a 
lower court decision in Illinois dismissing 
the government’s monopoly charge against 
two AFL plasterers’ and lathers’ unions and 
two employer associations in Chicago. 

The government had charged that Chicago 
plaster contractors barred out-of-state firms 
from the metropolitan market through a 
complex system of agreements with lathers. 
It also contended that both unions would 
approve only their own members as con- 
tractors, thus driving building costs artifi- 
cially high as the number of lathing con- 
tractors in Chicago shrank from 100 to 36. 
The judge did not rule on the issues. He 
held interstate commerce was not involved. 
But he virtually invited appeal by observing: 
“The Supreme Court might see this matter 
otherwise . . . it certainly is a matter for 
the Supreme Court to interpret.” Review 
proceedings, brought through an appeal by 
the Justice Dept., will be in the works for 
awhile; the decision will be worth the wait. 

In September, 89 cement companies were 
let off the hook as an eight-year-old case 
against them was dropped. Antitrust Chief 
Stanley Barnes felt called upon to point out 
that the basic purposes of the suit had long 
since been achieved: dissolution of the Ce- 
ment Institute, an end to basing-point pric- 
ing and no more identical bids on govern- 
ment contracts. 

In Cleveland, a consent decree was nego- 
tiated in a case against 14 building-materials 
supply companies. They agreed not to fix 
prices or use any uniform pricing system, 
but denied the government’s case was valid. 
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US SAVINGS & LOAN CONVENTION OPENING SESSION IN THE PALMER HOUSE BALLROOM 


US Savings & Loan convention 


> Ex-President Ben Hazen argues that housing’s financial 
salvation lies in boosting S&Ls to finance 60% of market 


> Chicago area associations reported ready to pioneer in 
erecting own housing projects, but blocked on first try 


Interest in short-range homebuilding problems discussed at the 61st annual convention 
of the US Savings & Loan League in Chicago late in November waned rapidly. In the 
offing were the recommendations of the President’s advisory committee on housing, 
(see supplement) which would soon create a whole new frame of reference making most 


prior housing policy proposals passé. 


Under the circumstances the meatiest convention talks were those exploring long-range 
problems, Outstanding among these was an analysis of the housing industry’s “dilemma” 
delivered before the board of directors by 1952 League President Ben H. Hazen of 


Portland, Ore. 


Open market ills. “We [savings and loan 
associations] finance homes because that is 
our charter obligation,” said Hazen. “Every 
other source of home mortgage money does 
so because of market attraction. In other 
words, the two sources of home finance are 
a ‘dedicated’ market [loan associations], and 
an open market in which individuals, com- 
mercial banks, life insurance companies and 
mutual savings banks participate as they find 
home loans more attractive than stocks, 
bonds, commercial loans or other types of 
investment. 

“Last year we furnished $6 billion of the 
$18 billion used in home financing. . . 
This year we ... will furnish 38% while the 
open market provides 62%! In 1925 we held 
32% of [outstanding] home debt. At the 
beginning of this year we held 30.8% 

“The same thing that attracted other 
sources of finance into the housing field also 
caused the disruption in home financing 


in 1953. We made mortgages marketable 
[through FHA and banking law changes] to 
attract other money into the housing field. . . 
so tremendous accumulations of capital could 
come into the open market to buy and sell 
the obligations of the American home owner, 
the best financial risk we have. The result 
was a great change in the ownership of home 
loans. Ownership by individuals and others 
dropped from 35 to 20% of the total, and 
that of commercial banks and insurance com- 
panies climbed from 21 to 39%. 

“The effect of making home loans market- 
able was to stimulate two great housing 
booms, one before World War II, and the 
larger one afterward. But occasionally it 
kicked back, when the open market turned 
against it. That happened dramatically in 
1953. 

“The dilemma of the housing industry: it 
depends too strongly on the investment whim, 
judgment or policy of the open market.” 


40% marriage. As Hazen noted, savings 
and loan associations are wedded to home- 
building whether they like it or not. But 
faithful though savings and loans may be, 
builders can depend on them to finance only 
35 to 40% of the housing market next year. 
Said Hazen: “The answer to what money will 
be available for the bulk of home financing 
next year greatly depends on the market 
judgment of [open market] investors. It is 
not a question whether they will have the 
money to invest. They have more money than 
at any time in history. The question is, how do 
they plan to invest it? They have a variety of 
choices.” 

Hazen’s remedy: the housing industry 
should help build savings and loan assets 
until they can finance 60% of the industry’s 
annual output. This was his case: 


> “The spigot could not be suddenly turned 
off on home lending. Savings and loans must 
finance homes or go out of business. 


>“The danger of overproduction would be 
under control of local boards, who know con- 
ditions—removed somewhat from large finan- 
cial centers and from Washington, D.C. 


> “The open-end mortgage, encouraging new 
advances to old borrowers at mortgage rates, 
would help finance consumers at lower cost. 
Funds for repairs and for house equipment 
would be available more readily and econom- 
ically. [A resolution adopted by the conven- 
tion called open-end mortgages “one of the 
most helpful devices developed for encourag- 
ing sound home ownership” and recommended 
“wider use” of both open-end and package 
mortgages. ] 


>“The amount of money required would be 
only 25% more than the mortgage need, as 
against 300% more if it were passed through 
insurance assets, and 1,300% more if passed 
through commercial banks. These proportions 
are based on the fact that savings and loans 
put 80% of their assets into home loans, 
insurance companies 25% and commercial 


banks 534%.” 


Rehabilitation backed. Retiring Presi- 
dent Charles L. Clements urged league mem- 
bers to take a bigger role in slum prevention 
and neighborhood rehabilitation. He suggest- 
ed savings and loans investigate “to see what 
ways can be found . . . to purchase land in 
slum areas and have it cleared for the con- 
struction of single-family homes and small 
apartment buildings.” He added: “Here in 
Chicago, a group of state-chartered associa- 
tions on the northwest side have begun a 
dramatic project in this direction and may 
be blazing a trail for other institutions in 
other cities to follow.” 

As it happened, the Chicago trail-blazing 
program was languishing—having been am- 
bushed by hostile neighborhood residents who 
hit the warpath when it was suggested that 
their area was blighted. 

Nevertheless, the plan had merit. It was 
receiving attention elsewhere. If the idea 
could be carried out it could become one of 
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the most powerful tools in the rehabilitation 
kit. Reason: it would break up big slum 
clearance and redevelopment projects into 
small bites, so small neighborhood savings 
and loan associations could buy little parcels 
and build small local-investment housing 
developments in the same way large insur- 
ance companies have undertaken huge re- 
development projects. 


US subsidy available. If carried out 
under Title I, small projects could qualify for 
the same two-thirds federal subsidy that 
larger projects get on the loss involved in 
buying and clearing slum land. 

Neighborhood resistance and other kinks 
might still require straightening out. But 
Illinois earlier this year authorized state- 
chartered savings and loans to make equity 
investments of this kind up to 10% of their 
assets, and President C. Oran Mensik of the 
Chicago City Savings & Loan reported that 
his and other northwest area savings and 
loans were ready to pioneer such ventures as 
soon as small enough sites were put up for 
sale in a Title I project. 


Fewer starts, more money. Looking to 
1954, the league’s committee on trends and 
economic policies headed by Roy W. Larsen 
of Minneapolis predicted 900,000 to 950,000 
new housing starts, a 10 to 15% decline from 
1953—one of the season’s gloomiest forecasts. 
It saw “a shift toward larger houses and a 
substantial volume of alteration and improve- 
ments.” President Clements and Executive 
Vice President Norman Strunk said the 
recent easing of the government’s hard-money 
policy was “certain” to provide more money 
for the 1954 mortgage market. They expected 
both veterans and nonveterans to find it 
easier to obtain loans, with a trend to slightly 
lower interest rates. “But a long wait is 
probably in store for those waiting until 
down payments are cut to the vanishing point 
or eliminated,” they said. 

Looking backwards, Clements and Strunk 
said tighter mortgage conditions over the last 
two years caused housing costs to level off. 
“The choking off of inflationary home credit,” 
they said, “has been the biggest step in 
recent years toward giving the American 
homebuyer more value for his money.” 


Merger move marks time. Conspicuous- 
ly absent from league business sessions this 
year was Morton Bodfish, who was put on 
the retirement shelf last month (H&H, Nov. 
53, News) after 22 years active league serv- 
ice. He attended a few general sessions and 
visited with old friends, but did no _poli- 
ticking. His retirement, however, gave no 
speed to a proposal for a merger or reunion 
with the National Savings & Loan League. 
This issue, in fact, was scarcely mentioned. 
There appeared to be no criticism of the 
executive committee for offering an olive 
branch to the rival organization, which broke 
away from the US league ten years ago. But 
until the branch was taken (prospects dim) 
there was nothing more they could do. 
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INCOMING PRESIDENT Ralph R. Crosby (1) and 
outgoing President Charles L. Clements caicu- 
lated that assets of the 4,100 associations in the 
league now total $20.8 billion. They estimated 
that savings and loan deposits last year were 
a record $3.7 billion, half a billion dollars more 
than in 1952, while mortgage loans totaled $7 
billion, about $1 billion above 1952. 

Crosby, 49, is a native Cape Codder, born in 
Osterville, where his father was a naval archi- 
tect. After graduating from Brown University 
in 1926 he worked for the Boston First National 
Bank. In 1929, he joined the Old Colony Co- 
operative Bank in Providence, the smallest 
state’s largest savings association. He became 
president in 1948. 





NO FAVOR is done a community or an individual 
by a mortgage so big, for so long, or at interest 
that makes default chances more than average, 
said President Richard Booth of Springfield, 
Mass., representing the National Assn. of Mutual 
Savings Banks. 








Photos: Chicago Photographers; Oscar & Associates, Inc. 





EX-PRESIDENTS Waiter W. McAllister (1) of San 
Antonio (1947) and Henry A. Bubb of Topeka 
(1950) paused at lunch for a picture with new 
Executive Vice President Norman Strunk (c). 

Addressing the convention in his new capacity 
as chairman of the Federal Home Loan Bank 
Board, McAllister said the board is giving ‘‘very 
careful consideration’”’ to a new rule to “‘restrict 
dividend rate advertising,” particularly in areas 
outside the territory normally served by an asso- 
ciation. Also under study: ways to curb mer- 
chandise gifts to persons opening new accounts, 
especially when the value of the gift is scaled 
to the amount of the account. McAllister criti- 
cized this practice as a concealed form of paying 
a higher dividend rate. 





TREASURY SECRETARY George M. Humphrey 
warned that preventing inflation depends on 
whether the public has ‘‘guts’”’ to reject ‘‘a little 
more inflation.’’ He added: “. .. Every thrifty 
person is aided by higher interest, and there are 
more savers than borrowers.”’ 
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SHOP-TALK BREAKFASTS were so popular that one stretched from 8 to 11 A.M. Speakers de- 
voted to problems of associations with $5 to $8 million assets were (I to r): George L. Fuessler, Erie, 
Pa.; Carl C. Smuck, Washington, D. C.; Moderator Stephen G. Slipher; Ilveaux W. Andersen, Neenah, 
Wis.; Irwin Hurley, Covington, Ky.; Warren W. Oliver, Newtonville, Mass. 
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Offer Beauty and Durability—specify 


G-E TOKMOGME.* plastics surfacing 


It’s easy to plan new convenience features when your 
specifications include handsome, durable G-E Textolite plastics 
surfacing. Originally developed for long service on kitchen sink 
and counter tops, G-E Textolite is now winning wide acclaim 
for bathroom vanity and medicine cabinet installations, game 
rooms, children’s work and play surfaces, laundries— wherever 
your specifications call for beauty plus extreme durability. 

With G-E Textolite plastics surfacing, you'll find a pattern 
for every purpose, from original new designs like G.E.’s CROss 
CURRENT, MEDLEY, and MING to distinctive wood-grains that 
harmonize with your finest interiors. 


*Reg. U. S. Pat. Off. 


Years of Wear with seo lees Care 
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IN THE LIVING ROOM 
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FARMAN | ERNE 
~ ee New! Simplified installation 
: ' : features! Now G-E Textolite is 


so quick and easy to install that 
your Own crews can make on- 
the-job installations. The new 
G-E pressure contact adhesive 
eliminates weights or clamps, 
sets in less than an hour. That 
means a big saving in time and 
labor problems! 












For further information and 
your copy of the new full-color 
pattern booklet and application 
instructions, write: General 
Electric, Section 421-1, Chem- 
ical Division, Pittsfield, Mass. 
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area or size of the average houses homebuilders erected. It also might 
E reflect higher or lower profits, increased or decreased quality. 
Variation of 
av. cost of 
Av. cost Residential Cost of av. new houses 
of new Cost asa construction 1940 house from adjusted 
one-family % of 1940 costs (1940 adjusted to cost of 1940 
houses* av. cost equals 100) cost index av. house 
TORO. sites $4,075 100.0 100.0 $4,075 _ 
WOEt: vecve 4,250 104.3 108.2 4,409 —$159 
, | ae 3,900 95.7 114.1 4,650 —750 se 
1048...... 3,675 90.2 119.3 4,861 —1,186 | | IN| THOUSANDS OF UNITS ‘a6 
1944...... 3,450 84.7 127.7 5,203 —1,753 | | | | 
jee 4,650 114.1 138.9 5,660 —1,010 50 +} f————f-————} i | i | | 
3 ene 5,525 133.1 152.6 6,218 —693 J 2 M A M J J A “ 0 N 5 
be ) Ae 6,750 165.6 184.6 7,522 —772 
@ 1948...... 7,850 192.6 207.7 8,464 —614 Nonfarm dwelling units started in November: 80,000. Of these, 78,400 
& 1940... 7,625 187.1 202.4 8,248 —623 were private, 1,600 public. This sent 1953 starts past the 1 million 
ai i re 8,675 212.9 213.5 8,700 —25 mark (to 1,031,300). For the first 11 months of 1953, private starts 
i 
4 | | ee 9,300 228.2 229.8 9,364 —64 totaled 997,100, only 3,800 under the 1,000,900 for the same '52 period. 
‘ 4 WEB ici 9,475 232.5 236.0 9,617 —142 
— Sources: * Bureau of Labor Statistics, t E. H. Boeckh. FHA AND VA APPLICATIONS 
ol vt isla ia es | 
MORTGAGE LENDING ACTIVITY am 
@ (Investments in millions of dollars in nonfarm mortgages of $20,000 or less by various types | 
a ig of lenders) | 
3 Mutual | FHA |1953 | 
: S&L Ins. Comm. savings All gg 
| assns. cos. banks banks others TOTAL 4 
1952 FHA | 1952 <7 % 
a ist 7 months 3,573 806 2,024 592 3,061 +~—-10,059 "5 i wa 
4 August 592 118 313 108 465 1,597 s 
“gf 4 September 592 118 316 103 456 1,587 4 
4 October 627 134 342* 117 505 1,727 ‘ 
“ . 1st 10 months 5,386 1,178 2,996 921 4,489 14,970 { 
5 1953 ‘ 
4 1st 7 months 4,284* 869 2, 154 729* 3,391* + 11,392* - y Pe. | 
August 670 122 310 110 495 1,709 VA 1953 | o | Se 
September 654 124 314 123 495 = 1,729 | © of | 
October 658 128 319 122 521 1,746 | VA 1952 —Sey? | | | | 
1st 10 months 6,232* 1,239 3,098"  1,085*  4,919* 16,576* | | | iin! aeeder an 
} | | | 
Change: 1st 10 | | | | 
months of year +15.7%  +5.2%  +3.4%  +17.9%  +10.7%  +10.7% wo +—}_}_ _}_ —__}_}_ __} _} = 
* All-time high. j F M A M J J A Ss 1?) N D 
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HOUSING STATISTICS: 


Construction costs—actual vs. index figures; 
starts through November reach 1,031,300 


When the consumer cannot or will not pay all of the higher price re- 
quired to cover increased production costs, the producer can resort to 
various courses. He can do less business, or take a lower profit. He 
can reduce the size or quantity of his product for the same price. He 
can reduce quality. Or he can try combinations of these courses. 
Each consumer, and each producer, may react differently to chang- 
ing costs for a multitude of different personal, unascertainable reasons. 
When they are all through, however, the apparent results will be 
statistical data on production, sales, costs, etc. In the chart at right, 
and the table below, are data on average costs of new single-family 
houses erected from 1940 through 1952, and additional computations 
that may put it in a rough frame of reference. Most obvious are the 
diverging trends of the index of residential construction costs and the 
average costs of the houses actually produced between 1941 and 1944, 
when wartime restrictions ruled out the construction of all higher- 
priced or luxury dwellings. For other years the spread between these 
two elements, theoretically at least, may reflect a reduction in the floor 
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Average house construction costs since 1940 (see story at left) 
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Insurance and appraisal requests to FHA and VA for new housing 


For Jan.-Oct. ’53, nonfarm mortgage loans for $20,000 or less totaled $16.5 
billion the Home Loan Bank Board reported. That was not only a ten 
months’ record, but was more than the mortgages recorded for all 
1950 ($16.2 billion)—the peak year of housing output—and all 1951 ($16.4 
billion). In ’52, mortgages reached a record $18 million. From the trend 
so far, '53 seemed a cinch to top it. 


units showed a small net increase of 1,627 from October to November. 
FHA applications dipped from 21,950 to 20,295, but VA applications 
rose from 19,270 to 22,552. For 11 months of 1953, FHA applications 
totaled 305,851, up 2.4% from the same period in 1952. VA requests 
were 232,421, an 11% increase. Combined increase: 30,899, or 6%. 
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PEOPLE: 


Los Angeles paint dealer heads NAM; building 
experts added to President’s Council of Economic Advisers 


Los Angeles Paint Manufacturer Harold 
Chadick (“Chad”) McClellan, 56, was 
elected president of the National Assn. of 
Manufacturers, succeed- 
ing Charles Sligh Jr. 
of Grand Rapids. Mc- 
Clellan is a_ self-made 
man, worked his way 
through Occidental Col- 
lege and had a number 
of jobs before he started 
the Old Colony Paint & 
Chemical Co. in 1927. 
Expected gross for this 
year: about $2.5 million. 


McCLELLAN 
He is noted for his effectiveness as a mediator 
and for his enthusiastic work for NAM dur- 
ing the past six years, including service as a 
regional vice president. 





Jackie Robinson, the Brooklyn Dodger 
baseball player, placed a deposit on a 13- 
room, $47,500 house in the residential district 
of North Stamford, Conn., an upper-bracket 
New York suburb, caused local discussion on 
whether his purchase of the home would 
depreciate property values. Hearing that the 
Robinsons (they have three children) had 
met opposition in their house-hunting because 
they are Negroes, 50 Stamford residents, in- 
cluding five ministers, signed a statement 
commending the proposed sale. They said: 
“We... believe that exclusion of any person 
solely for reasons of race, creed or national 
origin could only lessen the spiritual, eco- 
nomic and social development of our area.” 
Commented a housewife who signed: “It’s a 
difficult and unpleasant situation and it’s a 
pity the Robinsons have to be involved.” 
Two construction experts and a money theo- 
rist were added last month to the Council of 
Economic Advisers, the White House brain- 
trust group working under the chairmanship 
of Arthur F. Burns. The three: wiry 
Robinson Newcomb, co-author of the au- 
thoritative Stabilizing Construction (H&H, 
Jan °53), back with the council after several 
years to study the use of public works in case 
of a recession; Clarence D. Long, author 
of Building Cycles and the Theory of Invest- 
ment and expert on employment statistics; 
Walter Stewart, 68-year-old money and 
credit scholar who made economic history 30 
years ago by setting up the statistics and 
research division of the Federal Reserve. 
Two mortgage industry leaders were 
among those named by former President 
Hoover to a task force to study the activities 
of government lending agencies under auspi- 
ces of Hoover’s Commission on Organization. 
The two: New Jersey Banker Paul Bestor, 
former vice president in charge of Pruden- 
tial’s mortgage loan and real estate depart- 
ment and George L. Bliss, president of the 


Century Federal Savings & Loan Assn. in 
Manhattan. 

CONGRATULATIONS: to H. W. Prentis 
Jr., board chairman of Armstrong Cork Co., 
for winning the Pennsylvania Society’s gold- 
medal award for public service; to Long 
Island Builders Joseph Shapiro and 
Martin Buxbaum, given a bronze plaque 
by occupants of a 400-unit project recently 
completed by the two in East Meadow, L.L., 
in appreciation of their “interest and cooper- 
ation in the welfare of our community.” 





DIED: Alonzo H. Bankston, 60, of Savan- 
nah, president of the Bankston Lumber and 
Export Co. and a director of the National 
Hardwood Lumber Assn. since 1940, Dec. 5 in 
Savannah; Franklin D’Olier, 76, of Morris- 
town, N.J., former chairman of the board of 
the Prudential Insurance Co. of America, Dec. 
10 in Morristown. 





Charles Donahue, veteran adviser on the 
Taft-Hartley Law for the Labor Dept., quit 
to become research director of the AFL 
plumbers union. Some officials said his 
departure after 14 years of government serv- 
ice resulted directly from pressure from the 
White House and the Republican National 
Committee. Donahue, however, said: “No one 
connected with the government urged me to 
resign,” although he did concede that “people 
on the Hill have been trying to push me out.” 
He was a foe of the Taft-Hartley Law, played 
a major role in drafting the presidential 
message urging 19 amendments to it (which 
never went to Congress), and helped with 
President Truman’s message vetoing the act 
when it was passed in 1947, 





A chalet-type home in Orange (Il) and a graceful 
modern dwelling in Austin (r) with a full-length 
porch were among merit award winners in the 
Texas Society of Architects’ 1953 state-wide com- 
petition. The architects gave one honor award 
(to a church in Victoria) and eight merit awards. 
Judges called the Orange home “‘informal’”’ and 
“free from the over-intellectual approach that we 
find in some tries at housing.’’ Architects: Cato, 
Austin & Evans. (Sabine-Neches Construction 
Co., contractor.) 


Harold W. Sweatt, 62, president of big 
Minneapolis-Honeywell Regulator Co. since 
1934, was elected chairman of the board last 
month, succeeding Mark C. Honeywell, 





WISHART 


SWEATT 


who was named honorary chairman. Sweatt 
started in the business at the bottom, saw 
phenomenal growth in Minneapolis-Honey- 
well during his presidency. (The word in 
Minneapolis: “H.W. will never be satisfied 
until everything in the world is automatic.”’) 
It was clear that he is not retiring, will con- 
tinue to be a power in the company, which 
looks forward to sales of $200 million 
(of 9,000 different products) during 1954. 
Sweatt’s successor as president is articulate 
Paul B. Wishart, Annapolis graduate and 
former auto salesman who has been vice 
president and general manager since 1952. 
He becomes the fourth man to hold the presi- 
dency of Minneapolis-Honeywell in the com- 
pany’s 68-year history. 





D. E. Mackelmann, deputy housing and re- 
development coordinator in Chicago and sec- 
retary of the city’s neighborhood conservation 
committee, was named chairman of NAHO’s 
committee on rehabilitation and conservation. 
Mackelmann told House & Home two of his 
chief aims would be 1) clarification of ap- 
proaches and terminology, and 2) cooperation 
with other national groups grappling with the 
problem. He was “particularly pleased” 

(continued on p. 54) 
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Two Texas homes win architectural merit awards 


The screened porch of the other home (it is 
called a ‘‘hanging balcony,’’ runs the length of 
the building) was commended by the judges as 
“part of the house itself... a most delightful 
way to gain space.’’ Architects were Fehr & 
Granger. (R. J. Pekar, general contractor.) The 
judges: Dean William Wurster of the University 
of California’s school of architecture; Bruce Goff, 
head of the department of architecture at the 
University of Oklahoma and Jerry Bywaters, 
director of the Dallas Museum of Fine Arts. 
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Announcing: 


ARMSTRONG’S 
FLAGSTONE 
ASPHALT TILE 


A revolutionary new custom effect in asphalt tile, 

“Flagstone” fits in perfectly with the trend to “out- 

door look” materials in residential and commercial 
building. You can offer its extra sales appeal to a 
; wider range of clients and prospects than youd ex- 
| pect, due to a unique “grid unit” manufacturing 
technique that makes Armstrong's Flagstone Asphalt 
Tile available at far lower cost than a comparable 
floor cut on the job. 


This modern interior shows the handsome cus- 
tom-designed look of Armstrong's Flagstone Asphalt 
Tile. It’s an excellent choice for restaurants, clubs, 
’ and many other commercial projects—and it adds 
the appeal of individual distinction to on-grade slab 
ranch-type houses, basements, and open-style living 
areas. It’s an ideal floor in the remodeling field, too— 


ca 
: especially for converted garages, enclosed porches, 
‘ all-purpose rooms, and commercial redecoration. 


EASY INSTALLATION is made pos- 
; sible by square 18” x 18” grids into 
i which the shaped, precision-cut tiles 
fit. In this view, the grids are shown 
separated for clarity. When in- 
stalled, the tiles along all sides of 
the grid interlock with the adjoining 
grid. This new technique permits 
““Flagstone’’ to be installed quickly 
and economically. No special tools 
are needed, and the floor is laid at 
labor costs comparable to custom- 
designed floors of square tiles. 





To see all three colorings in Armstrong’s Flagstone Asphalt Tile 
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ARMSTRONG’S FLAGSTONE aspnatr TILE 





A new 
ready-made 
custom effect 


Armstrong's Flagstone Asphalt Tile is 
the first truly patterned resilient tile. 
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Authentic in design, its revolutionary 
“grid” principle gives it a free-flow- 






ing, natural look previously unattain- 







able in tile floors. 






This outstanding flooring effect pro- 





vides the long-awaited distinctive 





floor for modern on-grade slab ranch- 






type houses, and is also readily adapt- 






able to traditional interiors. 














The three handsome _ colorings 





shown here enable you to offer it for 





a wide range of decorative treat- 





ments. Each coloring combines plain, 






directionally grained, and swirl-mar- 






bleized elements. 







Armstrong's Flagstone Asphalt Tile 
offers all the color clarity, alkali re- 
: sistance, and other quality features of 







regular Armstrong’s Asphalt Tile. It 






inay safely be installed over concrete 






in contact with the ground, on grade 
or below grade, as well as over all 







types of suspended subfloors. 







| “Flagstone” should always be in- 
stalled with Armstrong's No. S-160 
Emulsion, rather than a cut-back type 







asphalt cement. For best appearance 






as an allover floor effect, special care 






should be taken to assure that sub- 






floors are smooth and level. 








ARMSTRONG 
CORK COMPANY 


FLOOR DIVISION <= LANCASTER, PA. 
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VISIT TYPHOON in Booth 329, 
Hotel Sherman, NAHB Convention 





SMALLER 27 size... 
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Typhoon unit 
into a closet, or into a 
corner of the basement. 


You don't have to scrap 
the house plan to put in 
Typhoon air conditioning. 


It takes up less 
floor space than any 
other unit made. 


But it’s a giant in 


Heating-Cooling Units for the Home 


performance...complete 
air conditioning, 
summer and winter, with 


ONE-BUTTON CONTROL ° for cool air or warm, summer and winter. 
AMAZINGLY COMPACT ° smallest space per ton capacity . . . can fit 


into ordinary closet. 


COMPLETE LINE ° the right size for every home, large or small. Oil or 
gas-fired, water or air-cooled, upright or counterflow. 

FULLY AUTOMATIC CHANGEOVER °* no dampers, no adjustments. 

ALL-COPPER CONDENSER ° defies rust and corrosion. 

SIMPLE TO INSTALL °* just a few quick connections and it's ready to 
function within hours. 

LOW-COST OPERATION ° engineered for greatest economy, 
trouble-free service. 

QUIET ° completely insulated, heavy-gauge steel cabinet and 
floating spring base. 

Perfected, tested, and factory-guaranteed by TYPHOON. 


one central unit. 


Let us send you complete 
data on Typhoon. Use the 
coupon below. 


Typhoon Air Conditioning Co., Inc. 
794 Union St., Brooklyn 15, N. Y. 


| would like to know more about Typhoon Heating-Cooling Units. 


TYPHOON 


AI'!R CONDITIONING 


NAME 





FIRM 








ADDRESS 





Specialists in Air Conditioning since 1909 


TYPHOON AIR CONDITIONING CO., INC. 
794 Union Street - Brooklyn 15 - New York 


CITY 
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INSTALLED IN 15 MINUTES 


Now you can cut your garage door installation costs as much as 
75%! Imagine the savings you can make! This tremendous 
advancement is made possible by radically new type hardware 
that’s factory assembled and so simplified that almost anyone 
can install the new Berry Door in a few minutes—with scarcely 
any instruction at all! 


Get the facts. Write us today for full details about this tremendous 
advancement and the 6 exclusive features which make the 
Berry Door America’s Finest Garage Door! 


THIS NEW BERRY DOOR CAN BE INSTALLED IN 15 MINUTES! 
HERE’S HOW IT’S DONE! 

















WELL 



























































Step 1 


aaa Step 2 


The hardware, which 
has been factory as- 


: sembled into right 


ond left hand sec- 
tions, is then fas- 
tened to door and 
jamb. 





oR Step 3 


and hangers ore 
nailed to nearest 
supporting cross 
member. 


tL To begin installation Trocks are then 
e _— door in center swung up into posi- 
E of opening allowing tion; adjustable 
E VY," clearance ontop track hangers are 
E and sides. attached to track 
bo 

















~ Step 4 


lift door to open 
position, fasten 
springs, attach bot- 
tom and top weath- 
erstrips, and make 
final adjustments. 





Elapsed time: 
approx. 15 minutes 


SENSATIONAL NEW BERRY DOOR WILL BE ON DISPLAY AT THE NAHB CON- 
VENTION IN CHICAGO, JANUARY 17 TO 21, AND MAJOR REGIONAL SHOWS. 


Be Sure to See ct/ 


CLIP TO LETTER HEAD AND MAIL TODAY! 


STEEL DOOR CORPORATION 


362 S. Jessie St., Pontiac, Michigan 


| want to cut my garage door installation costs as much as 75%! Rush me full details on 


your sensational new door, and name of nearest dealer. 


Name oe eh GE OF. a 


Ce Foe 


| a 
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STEEL DOOR CORPORATION 


WORLD'S LARGEST MANUFACTURER OF METAL GARAGE DOORS 
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that Commissioner Guy T. O. Hollyday had 
agreed to serve on the committee as repre- 
sentative from FHA. 

Lustron house echo in a Chicago federal 
court: Judge Joseph Sam Perry ordered the 
acquittal of the former Commercial Home 
Equipment Corp. and three of its officers, 
who were indicted in Apr. °52 on charges of 
defrauding the Lustron Corp. of $235.000 
by collecting rents for truck trailers they 
failed to provide. The judge told the jury 
the government’s evidence showed an utter 
lack of fraud, said the company and its offi- 
cers should never have been indicted. Indi- 
viduals acquitted: James Gottlieb of Chi- 
cago, president and treasurer; Ben Spector 
of Evansville, Ind., vice president and gen- 
eral manager, and Carl O. Buckley of 
Newtown, Conn., a former Commercial 
Home Equipment stockholder and a Lustron 
director. 


Dean Robert McLaughlin of Princeton’s 
school of architecture brought three profes- 
sional architects into his second-year class- 
room to give students a helping hand with 
projects. The three: Manhattan’s Gordon 
Bunshaft of Skidmore, Owings & Merrill: 
Walter Kilham of O'Connor & Kilham. 
and Edward D. Stone. At least one of the 
architects attends each class; sometimes all 
three turn up and pitch in on a round-table 
discussion of problems in progress. Dean 
McLaughlin said he was “delighted with the 
way things are going.” 


Gov. Goodwin J. Knight of California last 
month ousted Gen. Leroy P. Hunt, $12.000- 
a-year state building and loan commissioner. 
and named Milton O. Shaw to take his 
place. Knight said he had no fault to find 
with the work of the retired Marine gen- 
eral, who was appointed in February by the 
then Gov. Warren. Knight just did not con 
sider him particularly qualified to cope with 
the increasingly busy job. Shaw has been 
assistant building and loan commissioner 
since 1947; before that was for 17 years the 
agency’s chief examiner. 


William |. Rafsky, $100.000-a-year executive 
secretary to the mayor of Philadelphia, was 
named city housing coordinator (at $15,000) 
by his boss, Mayor Joseph E. Clark Jr. The 
mayor had set up the new job in the °54 
budget because he felt that housing was 
“Philadelphia’s No. 1 headache.” Among 
Rafsky’s headaches: to prepare a master plan 
“to attack and solve the social disintegration 
which springs from inadequate _ shelter.” 
Philadelphia is the second city to create the 
post of housing coordinator. James C. 
Downs Jr. was named to a similar post in 
Chicago a year and a half ago. 

Three Californians were sentenced last month 
in a Sacramento federal court for making 
false applications for FHA home remodeling 
loans. Ralph Kushner of Beverly Hills was 
ordered to serve three years in prison and 
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was fined $7,500 (he has appealed). His 
partner, Carl D. Dumbra of Sacramento was 
fined $1,500 and placed on probation for five 
years. A salesman, Elmer Alterman of Los 
‘Angeles, was fined $750 and placed on proba- 
ition for a similar period. 


Thomas B. Malarkey resigned last month 
as president of M & M Woodworking Co. in 
Portland, Ore., the nation’s third largest ply- 
wood manufacturing firm. It was the fourth 
resignation among the company’s high brass 
in four months. (The others: Vice Presidents 
Noel Keeler, Verne Breitenbucher and 
Lachlin Mackenzie.) Eberly Thompson, 
senior vice president and a director, emerged 
as interim chief executive. He is a member 
of the powerful executive committee, which in- 
cludes Herbert Malarkey (cousin to Tom). 
an ex-director and ex-president of M & M. 


Ernest Becker, president of the San Fer- 
nando Building Contractors Assn., received 
the California BCA’s achievement award for 
1953 for his work on the San Fernando Val- 
ley Parade of Homes (H&H, Nov. °53). 


May & Choate win second 
8 e e ° 
major plagiarism suit 
California Designer Cliff May and his asso- 
ciate, Architect Chris Choate, this month 
won a second major victory over plagiarism 
of their house plans and building techniques. 

The case was a long step forward in what 
May called a campaign against copyists 
“trying to move in like a pack of wolves.” 
Last July, he and Choate won a $50,000 out- 
of-court settlement from Alcap Investment 
Corp., which had announced its intention to 
build 100 copies of a May-Choate house in 
Fresno without permission of the designers 
(H&H, Aug. °53, News). In the new suit, 
the designers won formal court approval for 
the methods they have taken to protect their 
ideas. Their new protection went beyond 
mere floor plans. Superior Judge Hilliard 
Comstock of Santa Rosa ruled, in effect, that 
their basic structural processes cannot be 
copied or disclosed by dealers who have 
signed contracts to buy or produce their kits. 
or by others who might glean the techniques 
from dealers. 

Specifically, Judge Comstock decided to 
enjoin two defendants from “using, dupli- 
cating or disclosing to others, in whole or 
in part, without permission of the plaintiffs. 
any of the information, schemes, devices. 
plans, specifications, drawings or arrange- 
ments” they obtained from May and Choate 
under a contract binding them to confidence. 

To be enjoined: Ben H. Hardister, 32, a 
Santa Rosa building contractor now working 
on commission as an expediter for the Schutt 
Construction Co. of Sacramento, and the F. 
& D. Co., a Santa Rosa building firm, inac- 
tive since last June, of which Carsten F. 
Dedekam was president and Hardister a 
half-owner. The court said it would not 
enjoin Dedekam because he is “an elderly 
gentleman” (76) in poor health, who had 
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featured in the 


Per-Fir 


LINE FOR 1954 


MR. BUILDER: Here’s real profit 
opportunity for you! A revolu- 
tionary new type fool-proof slider 
window has been added to the 
already famous line of PER-Fit 
and BEsT-VENT aluminum double 
hungs. 

This new slider window—the 
“JoB-CONDITION SLIDER” was 
developed after intensive job inves- 
tigation and laboratory research to 
meet an unfilled demand for a 
fool-proof horizontal slider win- 
dow easily adjustable to all job 
requirements—one package to fit 
all through-wall thicknesses from 
43%” to 544”! 

These four great windows... 
“the Per-Fir line” . . . offer you 
your best opportunity to satisfy 
the growing demand for modern 
aluminum windows. 











GLASS BLOCK VENTILATOR—Another new PER- 
FIT design—with rugged, precision construction 
plus the handsome lines your customers like. 
Heavy extruded aluminum. Available in all 
standard sizes and opening types, for any 
width glass block. You'll want to see this new 
window —every feature is engineered for cus- 
tomer appeal. 





ALUMINUM 


SLIDER 
| ra 














“JOB-CONDITION” SLIDER WINDOW — New, 
complete package—designed for fool-proof on- 
the-job adjustment. Fits any through-wall thick- 
ness from 436” to 53@”’. Installs in rough open- 
ing by simply nailing through flashing fins, 
which are concealed by integral exterior finish. 
We challenge any other slider window on the 
market to match our features! 





PER-FiT—The aluminum window with custom 
features—at mass-production prices. Every fea- 
ture of this solid, rigid window spells quality 

+ with spiral-spring tension balancers on 
both upper and lower sash—welded sill corners 
and internally brazed sash corners—permanent 
weather seal, Compare its quality —then com- 
pare its price! 





BEST-VENT— Here is the window acclaimed by 
all three: the architect, the builder, and the 
user! Famous BEST-VENT has counter-balanced 
sash—both top and bottom open simultane- 
ously, at the touch of a finger. The most mod- 
ern aluminum window in America—at surpris- 
ingly low cost! Easier to sell, easier to install. 


You owe it to yourself to take a good look at all four of these great new 
Prr-Fir products. If your materials dealer does not stock them, ask him 
to write for samples and prices . . . or contact the factory direct for the 
name of the Per-Fir dealer nearest you. 








World’s 


Finest 


“Hotel Sherman—Booth No. 411” 


PER-FIT PRODUCTS 


CORPORATION 


1207 EAST 52nd STREET, INDIANAPOLIS, INDIANA 





Aluminum Windows _ 



















*...has given our sales a boost,” 


says C. Harry Swanson, builder and 


contractor in South Bend, Indiana. 


... that’s the beauty of 


Higgins Block” 








Note how builder-contractor Swanson uses Higgins Block and Higgins Gnarled 
Oak Paneling in this luxurious recreation room. Higgins Block was used as 
facing for the bar—durable, scuff-resistant. 


*« SPECIFICATIONS: 

9” x 9” net face hardwood blocks — 
easy to install 

3-ply cross-grain construction — when 
properly installed will not warp, 
buckle, cup or crack 

Selected oak face—comes with final 
finish 

Pressure bonded with marine-type 
glue—water-repellent, climate-proof 





eg oe 
Hse BONDED HARDWOOD BLOCK FLOORING 
ra INC. THE WORLD-FAMOUS BOAT BUILDERS er 


Use this coupon for free sample block and literature 


| Higgins, Inc., Dept. H-14, New Orleans, La. 
. a: Gentlemen: Please send sample block and literature to: 


Firm Name..._.....- 
Address............... 


Deep-impregnated with famous 
“Penta’’— rot-proof, termite-proof 
Grooved back anchors into adhesive 
— quiet and comfortable 

Can be laid without special prepara- 
tion directly on concrete slab — 
ideal for radiant heat 

Blocks fit flush—without large, visible 
V-grooves 








VISIT BOOTH NO. 








Hotel Sherman at the 


NAHB 
CONVENTION 

















not before or since been in building, wanted 
only to get out of it. 


No copyright test. The Santa Rosa de- 
cision for May & Choate did not uphold 
their plans because of their copyright. That 
had not yet been tested in court. Instead. 
Judge Comstock reached his decision on the 
basis of six separate agreements Hardister 
& Dedekam signed with May & Choate be- 
tween Nov. 52 and Feb. °53, in which the 
defendants promised to respect the confi- 
dential nature of the designs, acknowledged 
May & Choate’s ownership of them, and 
agreed not to “contest or assist others in 
contesting the ownership, scope or validity” 
of the Los Angeles partners’ copyrights or 
patents. 

Judge Comstock ruled that the contracts 
required a “confidence that should remain 
inviolate.” He added: “Whether the plain- 
tifls have any valuable secret or not, the 
defendant knows the facts, whatever they 
are, through a special confidence that he 
accepted. The property may be denied. but 
the confidence cannot be. . . . The first 
thing to be made sure of is that the de- 
fendant shall not fraudulently abuse the 
trust reposed in him. . . . If there is any 
disadvantage in the fact that he knew the 
plaintiff's secret, he must take the burden 
with the good.” 


The too-similar houses. Both sides 
agreed that the F. & D. Co. produced nine 
prefab housing kits this year under contract 
with May & Choate’s wholly owned sales 
organization, Ranch House Supply Corp. 
After delivering these, F. & D. hired a for- 
mer May & Choate employee to “rework” 
the drawings and sold six houses from these 
designs without permission and without pay- 
ing May & Choate. Subsequently. Hardister 
joined the Schutt firm, where he “worked 
up” designs for prefabricated panels (used 
in at least two houses) that closely resem- 
bled the May-Choate panels. Then, Hardister 
testified, Schutt switched to a more conven- 
tional precut panel at least partly because 
it feared a lawsuit. 

Although Hardister testified he had no 
intention of adapting any features of the 
May-Choate panel in the future, the court 
observed: “Hardister is presently [the trial 
occurred from Noy. 2 to 5] employed by a 
contractor to do anything useful to aid him 
in his business. Some of the panels designed 
by Hardister for this employer and used 
recently are so similar to those delineated by 
the May & Choate scheme that the conclu- 
sion is inescapable that the idea was gener- 
ated in Hardister’s mind by his familiarity 
with said scheme. It appears to the court 
that acts in the recent past speak more 
strongly of probable future intentions than 
present statements. An injunction is the 
only reasonably safe method to prevent 
repetitions.” 

After the decision, May said he and 
Choate intend to proceed, one by one. against 
other plagiarists. Next: a suit against an- 
other builder and his AIA architect. 
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SIMPLE, COMPACT... 

A SINGLE INTEGRATED 
UNIT FOR TODAYS 
BUILDING NEEDS ! 


GENERAL MOTORS OFFERS BUILDERS NEW 
DELCO WINTER-SUMMER CONDITIONAL 


GM ASSEMBLY 
LINE METHOOS 
ro; Oh aC] Ss a Oh 
TO SAVE ON EVERY 
HOME YOU BUILD 


GM BACKING 
GIVES YOU A NAME 
YOU CAN MERCHANDISE 
TO PROSPECTS 





See this unit— Booth 344, NAHB Convention, Sherman Hotel, Chicago 


New low-cost way to add extra sales appeal to your homes 


Now every builder can answer the rising demand for 
air conditioned homes at reasonable prices. Here’s 
the sensational new Delco Conditionair that uses 
either gas or oil for heating and electrical refrigeration 
for cooling. It provides complete air conditioning, 
ventilation, filtering and humidity control. 

One cabinet houses both heating and cooling mech- 
anisms. Has Delco-Heat Circle-air heat transfer sys- 
tem, centrifugal blower, Multipath Cooling coils, 
twin filters, and sealed reciprocating compressor. It’s 
low in first cost, low in operating cost, and packaged 
for easy installation. The cabinet is made of heavy 
duty furniture steel and is finished in the rich Delco 
green. In appearance, performance, and cost it’s your 
best answer to adding the magic of year ‘round air 
conditioning to the homes you build. 





For detailed information, contact your Delco-Heat 
Distributor. Or write or wire Delco Appliance Divi- 
sion, General Motors Corp., Dept. HAH, Rochester 
1, N.Y. In Canada, Delco-Heat, Toronto 13, Ontario. 


. a complete line of automatic oil and gas fired conversion 
burners; Conditionair forced warm air furnaces, heating, cool- 
ing units; boilers; water heaters; electric water systems. 


GAY) DELCO CONDITIONAIR 


GENERAL 


motors || For a good deal... deal with Delco 
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MODERN MORTGAGES 


A monthly report on important developments in the modernization of mortgage credit, 
with particular emphasis on the expanding potential of the package mortgage, the open- 


end mortgage and the expandable mortgage. 





Package mortgage: the more widely used, 


the more widely accepted 


Package-mortgage financing is making rapid strides among US mortgage lenders 


and homebuilders. But the fact that it is not yet an integral part of the home- 


building—home-financing pattern is largely caused by legal and lender objec- 


tions to including easily removable household appliances under a home mort- 


gage, or the reluctance of some local FHA offices to insure them. These objec- 


tions are in the face of three package-mortgage advantages: 


> Home buyers who want, need and expect more of the appliances necessary to 


daily life can better meet their obligations if they get these items under a long- 


term amortized mortgage than if they use short-term credit. 


> Builders and appliance dealers and manufacturers recognize the package 


mortgage as an important means of marketing the increasingly large flow of new 


products from our expanding economy. 


> Lenders can increase their business, still safeguard their lending risk: a chief 


reason for home mortgage foreclosure is overextension of short-term credit. 


Horace Russell, general counsel of the US 
Savings & Loan League and legal authority 
on the package and open-end mortgages, 
scotches the objections to even wider use 
of the package mortgage with: 

“There should be absolutely no_reluc- 
tance for any mortgagee to do package 
mortgaging because of any question of title 
or lien rights. 

“What is real estate is the land and what 
is on the land and what is used with the 
land. Intention is the sole and only con- 
trolling question as to what is real estate. 

“The rail fence which is well recognized 
as a part of real estate is never mentioned 
in a deed conveying a farm with a rail 
fence on it. I have found only one case 
where anyone even contested ownership of 
such a rail fence and he lost the case. He 
claimed he agreed when he sold his farm 
that he was going to take the rails off and 
sell them. But the rails went with the 
farm, even though they were not attached 
to it. They were just laid on the ground, 
the way rail fences are laid. Custom says 
that the fence was intended to be a part of 
the realty.” 


Changing customs. “It is a gradually 
evolving business as to what custom makes 
a part of the realty. It is only in compara- 
tively recent years that electric appliances 
have been put in single-family residences 
and made a part of the real estate. And such 
is the intention. 

“If a mortgagee wants to be positively 
sure that any household appliances in a 
house are considered realty, he can do 
three things: 

“1. Establish ‘actual notice of lien’ by 
labeling appliances with stickers saying 
they are subject to a mortgage held by a 
lender. 

“2. Go even further in making it a 
traditionally legal fixture by building in an 
actual physical attachment like a piece of 
sheet metal nailed to the appliance and to 
the wall. But neither of these steps is nec- 
essary. 

“3. Write in the mortgage that the mort- 
gage is to cover the real estate and every- 
thing used in connection with it. No legal 
question of title remains if a specific agree- 
ment covering the items in question is made 
in the mortgage and signed by both parties. 


The wording of such a mortgage might 
simply state, for example, that the range, 
washer, refrigerator, frozen-food locker, 
etc.. are subject to a first lien under the 
terms of the mortgage and are therefore 
considered part of the property covered by 
the mortgage.” 


Necessary step? Many lenders back up 
their first-lien status by taking a chattel 
mortgage on packaged appliances, whether 
or not the items are mentioned in the real 
estate mortgage, but Mr. Russell insists 
this is an unnecessary step and that the 
specific agreement made in the single real 
estate mortgage itself fully sets forth ade- 
quate title claim. 


Objections overruled. Two other ob- 
jections raised by some lenders are that 
items covered by package mortgages are 
either 1) easily removable (and subject to 
theft by a delinquent mortgagor), or 2) 
do not have nearly so long a life as the 
basic real estate. Yet FHA removed the 
first obstacle in large part when it agreed 
to insure all but $100 of the total value 
needed to replace stolen realty and repair 
willful damage. Says Frederick T. Back- 
strom, vice president of First Federal of 
New Haven: “We have used the package 
mortgage since 1935 and never have suf- 
fered one penny of loss.” 

As to appliances wearing out before the 
life of the mortgage, proponents of more 
packaging point out that paint, wallpaper 
and other “nondurable” items are already 
included in the house mortgage. 


More use, more acceptance. Package 
mortgaging is relatively new in a legal 
sense, does not have a great backlog of 
court decisions—the only reason for any 
substantial question on the point of estab- 
lishing claim. But it is in sufficiently wide- 
spread use to assure its acceptability by 
the courts and actually the more commonly 
it is used, the sooner all questions about its 
validity will disappear. 
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Pabco Floron Offers 
Beauty, Resiliency 
Even Over Concrete 


A perfect answer to the problem of 
creating comfortable, colorful, easy-to- 
clean floors that are economical and long- 
lasting has been developed by Pabco 
Products Inc. It’s sensational new Pabco 
Floron Tile, acclaimed enthusiastically 
by architects, builders, commercial and 
institutional buyers. 


Easily installed on any floor, includ- 
ing grade-level concrete slabs, this new 
plastic tile solves the “Big 9” complaints 
about commercial floor tiles. Floron 
eliminates objections about “priced too 
high; can’t install on grade; not resistant 
to rot; too hard on feet; indents too 
easily; unmatched joints; unattractive 
colors; installation cost too high; or dif- 
ficult maintenance.” 


Tough and long-wearing, yet resilient, 
Floron gives excellent resistance to 
alkali, acid and grease. It withstands 
dampness and rot; the surface resists in- 
dentation. Its attractive brushed design 
is available in seven rich colors to blend 
well into any color scheme. 


The result of five years of intensive 
research by Pabco’s laboratories, this 
great new plastic tile outscores all other 
floor tiles in actual on-the-job installa- 
tions, as well as rugged laboratory tests. 





For complete details write: 


PABCO PRODUCTS INC. 
475 Brannan Street 
San Francisco 19, Calif. 


Chicago 54 New York 16 


PABCO—Home of “California Originals’’ 
Linoleum, ‘’Pebbletone’”’ Linoleum, ‘’Onyx- 
tone” Linoleum, ‘’Calitone’’ Linoleum Tile, 
Pabco Rubber Tile (Western states only), 
Mastipave & enamel surface floor coverings. 




















PABCO FLORON—THE ALL-PURPOSE FLOOR — The phenomenal success of Pabco’s new 
plastic tile across the country is attributed to its versatility. Beautiful in design and color, 
tough in wearing qualities, so simple to maintain, and, best of all, so suprisingly low in 
price—Pabco Floron Tile has proved the ideal floor covering for offices, stores, schools, 
hospitals, restaurants, hotels, motels and homes. Seven colors are available —gray, light 


ARCHITECTS LAUD NEW PLASTIC TILE 


green, dark green, cocoa and yellow, coral gray, woodtone, and red. 
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“Big 9’ Complaints on Floor 
Tiles Answered by Floron 


- NO COMPLAINTS ABOUT PRICE — A plastic tile that costs only pennies more 


than standard-gauge linoleum. 


. NO COMPLAINTS ABOUT CONCRETE INSTALLATIONS — Designed for direct 


application over concrete. Ideal for wood floors, of course. 

NO COMPLAINTS ABOUT ROT — Exclusive rubberlike water-resistant backing 
unaffected by dampness or rot... even over grade-level slab concrete. 

NO COMPLAINTS ABOUT TIRED FEET— Backing has surprising 
Gives Floron amazing resiliency for comfort underfoot. 

NO COMPLAINTS ABOUT INDENTATION — Resilient yet mirror-smooth sur- 
face resists indentation. 

NO COMPLAINTS ABOUT UNMATCHED TILE JOINTS —Tiles don’t expand or 
contract. Can be laid simply and quickly with T-square precision. Seams are 
virtually invisible. 

NO COMPLAINTS ABOUT MAINTENANCE — Extreme alkali, acid and grease 
resistance minimizes cleaning. Smooth non-porous surface defies “enemies” 
of many floorings. 

NO COMPLAINTS ABOUT LACK OF BEAUTY — Smart decorator colors fea- 
tured in Pabco’s beautiful brushed directional design. 


“spring.” 
spring 


. NO COMPLAINTS ABOUT INSTALLATION COSTS—Floron lays quickly — 


easily. Precision-fitted tile that is so simple to trim cuts down installation 
time and wasted tiles. 























JANUARY 1954 














HARDWARE 








Simple to install... 
expensive callbacks due to failure of operation 
because Sterling Sliding Door Hardware is 
better designed. It has been tested and proved 
through years of continued service in homes 
everywhere, 
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“QUALITY BY: DESIGN” ie 
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better when installed. No 


Sterling Sliding Door Hardware is available in 
Complete Packaged Sets to fit most door 
openings. Write Today For Catalog. 





STERLING HARDWARE, 


2345 WEST NELSON STREET CHG) ¢ 





Nterling 


HARDWARE 








NATIONALLY ADVERTISED in Leading Magazines 
SEE OUR CATALOG IN SWEET'S: 
Architectural File « Light Construction File 
VISIT OUR DISPLAYS: 
Architects Samples Corporation, N.Y.C. 
Chicagoland Home Building Center 
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fH ecraoabes 
bU- Electric HEATERS 


ADD up these time and labor saving features: Re- 
quire no basement, chimney, vents, and no expen- 
sive duct work. Easily and quickly installed between 
standard studding. RESULT: More profit for you 
and a more salable, top-preference home for the 


Only ELECTROMODE has 


The sealed-in CAST-ALUMINUM 
HEATING ELEMENT. No dan- 
ger of fire, shock or burn. Guar- 
anteed for 5 years. Built-in safety 
switch prevents overheating. 

Approved by Underwriters’ Lab- 
oratories 
























PF" Model WJA 





Everybody wants a toasty-warm, 
good-looking bathroom. The 
Electromode Wall Type Bath- 
room Heater is the ideal solu- 
tion. Quick, clean, fan-circu- 
lated heat from this model in 
a choice of gleaming chrome or 
white enamel finish. Capacity: 
1320 watts. 












Model WA 










This modern design Electro- 
mode Wall Type Heater has 
built-in thermostat for indi- 
vidual room temperature con- 
trol. Fan-circulated heat is dis- 
tributed by Down-Flo principle 
—at floor level. Silver grey 
hammertone finish blends with 
other furnishings. Capacities: 
1500 to 4000 watts. 


Visit the ELECTROMODE BOOTH 459 
At The Sherman Hotel in Chicago 
JANUARY 17 to 21, 1954 
NATIONAL ASSOCIATION OF HOME BUILDERS SHOW 





eich ew ai Sele Gi a SG se cl rel ll ana is is ln emcee on 
ELECTROMODE CORPORATION | 
Dept. HH-14, 45 Crouch Street 

Rochester 3, N. Y. 

Please send free literature with specifications, | 
illustrations, and how to figure and_ install 
Electromode Heaters. 

ES eee rte ny Sarr ia eal ners aid olan sietaree We URS aim: 6.6.0 | 
IRE Rand Fae Riel SG ea eee oe fe ee 
re rene Sea | 
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School Builders... 


SOLVE UNUSUAL DESIGN PROBLEMS 


Today’s architects, builders and 
contractors are well aware of the 
many unusual design problems in 
modern school building construc- 
tion. The design must be functional, 
permanent and safe—as well as 
attractive and low in overall cost. 

The versatility and adaptability 
of J&L Junior Beams will go far 
toward meeting these demands. 
They cost less to buy and less to 
erect. Lightweight Junior Beams 
may be easily raised, placed and 
bolted into position with a mini- 
mum of labor and manpower. As 
in the above illustration, J&L Junior 
Beams can be notched over lintel 






JONES & LAUGHLIN STEEL CORPORATION 
Pittsburgh 





beams and cantilevered beyond the 
outside wall to support not only the 
roof, but also an attractive perma- 
nent sun shield over classroom 
window walls. 

This is only one of the many un- 
usual design problems which J&L 
Junior Beams can solve for you. 
You'll be interested in these other 
important features offered by J&L 
Junior Beams. They are EASY TO 
INSTALL, RIGID, VIBRATION 


ARCHITECTURAL 
FILE 





ees STE E | 


Name 


Jones & Laughlin Steel Corporation 
& 492 Gateway Center 
Pittsburgh 30, Pennsylvania 


Please send me a copy of the booklet covering 
J&L Junior Beams and Channels. 


with 
JEL 


WP //(0) 22 
BEAMS 


... Strong, 
durable, 
and light 
in weight 


BN 


RESISTANT, SHRINK PROOF, 
FIREPROOF, VERMIN PROOF, 
and have the LOWEST DEFLEC- 
TION FACTOR OF ANY STRUC- 
TURAL SECTION OF EQUIVA- 
LENT WEIGHT. 

Why not write today for our new 
booklet covering J&L Junior Beams 
and Channels? It shows how Junior 
Beams are used as floor joists and 
roof purlins, with loading and spac- 
ing tables for various spans. 
















Company 





Address 
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THE original SASH 


BALANCE 














This wide contact area... 
Exclusive . . . assures constant weatherseal 
... regardless of sash shrinkage. eth te, 



































TRADEMARK 


No-Draft 


SASH BALANCE 


ECONOMY 
The MASTER Unit offers a superior 
Balance...PLUS...Full Jamb Weather- 
strips...at no greater cost than most 
conventional balances alone. 


The easiest to install . . . no setting of 
pull mechanisms or adjustment of ten- 
sion required . . . it automatically 
adjusts for expansion or shrinkage 
of sash. 

* 

QUALITY 
Manufactured of heavier gauge .. . 
high quality spring aluminum. 
Incorporates the finest workmanship 
and best functional design. 

Larger, smoother acting steel sash 
springs. 

Tried and tested in over 4 million 
windows for over 13 years. Proved in 
University of Minnesota tests. 


* 
SUPERIORITY 

In Design . . . Quality . . . and Per- 
formance, its Superiority over inferior 
imitations is well established. 

The most imitated . . . but never 
duplicated . . . product of its kind 
in the world. 


THE STANDARD OF QUALITY 
This Channel is designed to avoid any bind- 
ing or sticking of the sash — especially 
where shrinkage takes place. 


a NO-DRAFT 


—_ 


SEND FOR FREE CATALOG WEATHER 


esearch 


MASTER METAL STRIP SERVICE, INC. asi 


1724 North Kilbourn Avenue Chicago 39, Illinois 


MASTER 











EVENTS 





National Constructors Assn., annual convention, 
Jan. 12-14, Hotel Commodore, New York City. 


National Assn. of Home Builders, tenth anni- 
versary convention and building products ex- 
position, Jan. 17-21, Conrad Hilton and Sher- 
man Hotels, Chicago. 


American Institute of Electrical Engineers, win- 
ter general meeting, Jan. 18-22, Hotel Statler, 
New York City. 


University of Ilinois Small Homes Council, ninth 
annual short course in residential construc- 
tion, Jan. 20-21, at the university. Open to 
builders and contractors. For details, address 
R. K. Newton, supervisor of Engineering Ex- 
tension, 713% S. Wright St., Champaign, III. 


Mason Contractors Assn. of America, annual 
convention and exposition, Jan. 24-27, Sher- 
man Hotel, Chicago. 


American Society of Heating and Ventilating 
Engineers, annual meeting, Jan. 25-27, Rice 
Hotel, Houston, Tex. 


Prestressed Concrete Conference, Jan. 28-29, at 
the University of Toronto. For details address 
Prof. C. F. Morrison, Civil Engineering Dept. 


Society of Architectural Historians, annual 
meeting, Jan. 28-31, Bellevue-Stratford Hotel, 
Philadelphia. 


Mortgage Bankers Assn., Midwestern mortgage 
conference, Feb. 25-26, at the Conrad Hilton 
Hotel, Chicago; eastern mortgage conference, 
Apr. 12-13, Commodore Hotel, New York 
City. Forty-first annual convention, Sept. 27- 
30, Conrad Hilton Hotel, Chicago. 


Associated General Contractors, annual con- 
vention, Mar. 1-4, Statler Hotel, Los Angeles. 


Southern Homes Show, homebuilding and 
house furnishings exposition, Mar. 22-26, in 
Greenville, S.C. For details address Bertha M. 
Green, Textile Hall Corp., P.O. Box 1323, 
Greenville, S.C. 


Prefabricated Home Manufacturers’ Institute, 


annual meeting, Mar. 29-30, Chicago. 


National Savings & Loan League, annual meet- 
ing, May 3-5, Jung Hotel, New Orleans. 

Architectural League of New York, “Building 
Your Home, 1954,” public exhibition, May 22- 


29, at the 42nd Infantry Division Armory, 34th 


St. and Park Ave., New York City. 


Competition open to NAHB builder-members 
submitting houses whose exteriors were 
painted with House & Garden magazine's 
“Color Palette” colors. Entries must be filed 
before Mar. 1. Details may be obtained from 
NAHB headquarters or the magazine—420 
Lexington Ave., New York City. 
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lt Sells! ‘“‘Inspiration-Lighting” is the big plus that closes the 
sale for you! It’s pre-planned lighting that turns ordinary 
rooms into glamorous, lovely rooms. Created by famed 
Peggy Clark, Broadway stage lighting expert, it’s promoted 
lighting — nationally advertised to your home-buyer 
prospects through national magazines. 





New 
Lighting 
Beauty 
“Sells” 
Every 
Room... 








Living areas take on many moods— bright and gay, Dining areas can be intimate or formal... Bedrooms are made quietly cozy. .. 
or soft and subdued... 


MOE LIGHT, Dept. HH-154, Ft. Atkinson, Wis. 
(Division of Thomas Industries) 


SO MUCH ADDED VALUE, AT SO LITTLE COST! 


| 

Yes, the Moe Light fixtures bey dhe which you | 

achieve “‘Inspiration-Lighting” I am enclosing one dollar for my copy of 
! “Your Home and Inspiration-Lighting”’ (the 


unbelievably low in cost. That gious you’re $1.00 is refunded on the first $10.00 pur- 
adding hundreds of dollars to your selling price = chase of Moe Light fixtures). I understand 


with an investment of just a few extra that I may return the book in 10 days ‘if I 
dollars. Why not call your Moe Ligh t | pee am not completely satisfied 
Distributor right now? ond tm - 


MOE Zz. MOE LIGHT & 2 am wae Addreos 


FORT ATKINSON, WIS. 
Division of THOMAS INDUSTRIES, INC. 
Plants at Fort Atkinson and Sheboygan, Wisconsin, Princeton, Kentucky and Los Angeles, California ! 


Name — 





City State 


See the complete line of Moe Light fixtures at the Builders’ Show, Jan. 17 through 21 
SPACE 352, SHERMAN HOTEL 
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Reg. U.S. Pat. Off. 


electvie range 


What do leading builders* think 
about the new Thor Built-in 
Electric Range? Read these typi- 
cal comments and see: 


more favorable comments than 
we have had on our new Thor 
kitchen package.” 


“We are convinced that once a 
woman sees the Thor Built-in 
Electric Range in the kitchen— 
the home is more than half sold!”’ 


“During the 1953 Home Show, 
we sold out completely due prin- 
cipally to the Thor Built-in 
Electric Ranges we put into our 


kitchens.” How about finding out what the eee as 
new Thor Built-in Electric Range 

“In all our experience in sell- will do for your new home sales? [| ("™°---77777777>>> 

ing homes, we have never heard Mail coupon now! Adapts 
*Names on request 

_D_-* Speer nape st TS 


r----------- 
z 
3 





























BUILDER-CONTRACTOR DIVISION 


Leeson Steel Products, Inc., Dept. HH 
Subsidiary of Thor Corporation, Chicago 50, Illinois 








THOR CORPORATION, Chicago 50, Ill. 





these MARLEY Cooling Towers 
Will Help You Sell 
Ait. Conditioned, Homes 











Air conditioned homes sell . . . but they 
| sell easier and faster with the added economy 
of a Marley cooling tower which overcomes 
the major point of sales resistance — high 
operating costs. 
When the prospective homeowner asks, 
“What is it going to cost me to operate this 
air conditioning?”, that’s where the Marley 
cooling tower comes into the picture. “Very 
little,” you reply. “We’ve installed a Marley 
cooling tower that will save more than 95% 
of the condenser cooling water.” (This may 
mes amount to $25.00 per month or more accord- 
en nn “oS ing to local water rates.) “Also, your electri- 
: tele cal bill will be less because water cooled units 
require less horsepower.” 





TA 


| 


























The Marley Company 


Kansas City, Missouri 


Marley cooling towers also assure top 
operating performance on the hottest days. 
Enough cold water is always available to keep 
the condenser operating at top efficiency. 
Marley cooling towers require less service 
and maintenance, too. This is important to 
both you and your prospect, because he wants 
and expects trouble-free service from the 
equipment in the home you sell him. 

Many prospects are already familiar with 
Marley products which are backed by com- 
prehensive advertising campaigns in national 
home and business magazines. For further 
details write The Marley Company or contact 
the Marley representative in any of fifty major 


cities. 
® 
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DEXTER 


lp, iW 
lm Single Bore 






Lod. i 3, BY be mete) I-11, 7 wale), | 


DOOR LOCK SET 


Low in cost- 
inctalle easily ! 


Dexter’s “Single Bore” screen and combination door 


locksetis famous Dexter quality through and through 
... exterior parts solid brass .. . interior parts steel, 
no die castings .. . locks safely, securely from inside 
at the touch of a fingertip... lock fits doors from 


Zu 


54” to 134” thick ...no adjustment necessary . . 


ideal for use with door closer... costs less and is 


Dexter feline Guaranteed. 


DEXTER LOCK COMPANY 


GRAND RAPIDS ¢ MICHIGAN 
A SUBSIDIARY OF NATIONAL BRASS COMPANY 


in Canada: Dexter Lock Canada Lid., Guelph, Ontarie 
in Mexico: Dexter Locks, Plata Elegante, $. A. de C. V., Monterrey, Nveve Leon 


MANUFACTURERS OF AMERICA'S ORIGINAL TUBULAR LOCKS 
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NO. 1100 LOCK SEP 


Installs in minutes! 





You bore only one '%.” 
hole toinstall the Dexter 
“Single Bore.’ This 
means hours saved in 
door installations. 








Easy to plane door edge! 


Because “Single Bore” 


does not have a pro- 

'  truding latch bolt, noth- 
ing interferes with plan- e 
ing edge of door after JS 
installation. Again, 


costly time is saved. 


"SOFT TOUCH” 
yielding strike! 


The Dexter "Soft Touch” yielding strike 
of the "Single Bore” requires no mortis- 
ing, mounts on surface of door jamb. 
Metal lever yields when door closes, 


locks ely. STRIKE FOR 


.N@. 1100 
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“CUSTOMER _ 
SATISFACTION | 


eh ys 

AVE 
INSTALLATION 
TIME 


nGreASe: 

















operation—as safe and dependable as our 


For extra customer appeal—Lower instal- 
lation cost—Easy availability (1200 dealers) 
—use Calder Wedge-Tight Doors. 

Stocked in the styles and sizes you want 
most—special doors made to order—Wedge- 
Tight hardware for a wall tight seal against 
elements—Years of smooth, easy, quiet 


50 year old company. 
Beautiful lines and quality construction 
inspire pride of ownership—Architecturally 


‘ ‘wight—Low upkeep—Local service—Radical 


design innovations. 
Self-aligning tracks, no bolts—Fastest 
and Easiest door to install with tight fit. 


ELECTRIC OPERATORS 
RADIO CONTROLLED 


For red hot sales appeal, use electrified 
doors for operation from car. Complete 
Line available for both residential and 
commercial installations. 





LARGE WEDGE TIGHT DOORS 
FOR INDUSTRY AND COMMERCE 


Calder Doors are stocked in all popular commer- 
cial dimensions and glass arrangements. . . spe- 
cial sizes and designs to order. Commercial and 
industrial doors also feature ‘‘Wedge Tight’’ 
construction for wall-tight fit, reducing heat 
losses. Easy to operate by hand or chain lift, they 
are designed for use with Calder Electric Operators, 





WAREHOUSE STOCKS IN LANCASTER, CHICAGO, MINNEAPOLIS 


Per ae ee ee Oe ee eee ee 





SEND f 
FOR { CALDER MANUFACTURING CO., a eSENOUR,, 
: OU - 
‘YOUR LANCASTER 15, PA. ‘ 
add: | Gentlemen : Please send complete informa- 
; tion and new, illustrated cata- 
el) ae) melllm | log on Calder Wedge Tight 
| Doors and Electric Operators. 


ILLUSTRATED 















CATALOG Name eI IS TIP ri it it tt etter ir eit) 
/ j ES Se ee ea ee pei iovin wae euelanasis el 
today: l abasic ctdccinchnsitneechinbel I sisissncnnsciticd OBO. csiecesvisaoneses 
! 


| CALDER DOORS FOR RESIDENTIAL, COMMERCIAL, INDUSTRIAL INSTALLATIONS 


CALDER MANUFACTURING CO., Lancaster 15, Penna. 
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LETTERS 





MODERNIZATION 
Sirs: 

[ appreciate your sending me the article 
on the conservation and rehabilitation of ur- 
ban housing (H&H, Oct. °53). 

In my opinion this is an outstanding presen- 
tation of the problems involved in an effective 
attack on urban blight. 

ALBERT M. CO_e, administrator 
Housing & Home Finance Agency 
Washington, D.C 


Sirs: 
When I opened my Octeber House & Home, 
to my great astonishment I saw my name on 
the dedication page. 
Not only do I want to express my apprecia- 
tion for this honor, but also to tell you that | 
feel this issue is exceedingly fine. Those who 
at times become discouraged because of com- 
placency on the part of the public in matters 
of city decay can take heart when a publica- 
tion such as H&H devotes an entire issue to 
this problem. 
EvizaBetH L. Virrick 
Hoover Research Fellowship 
in Municipal Government 
University of Miami 

Sirs: 

In my judgment the most comprehensive 
yet concise and clear statement of the various 
aspects of this problem which has yet ap- 
peared in print. Although I have worked in- 
tensively in this field for something over a 
year, I learn new things or improve my per- 
spective every time I reread the article. 

I am going to send a copy to the Mayor and 
members of the City Council of Chicago, to 
each member of the Conservation Committee 
of the Metropolitan Housing and Planning 
Council, to the members of our new Commu- 
nity Conservation Board, to the members of 
the Chicago Land Clearance Commission, to 
the principal people in the Citizens Commit- 
tee to Fight Slums, to some of our leading 
architects and to a varied group of others 
who are interested and influential. 

I prophesy that it will be an importan 
educational force in many cities. 

Eart KRIBBEN, vice president 
Metropolitan Housing & Planning Council 
Chicago 


Sirs: 

. .. Should contribute a great deal to the 
thinking of everyone on what we must do if 
we are really to tackle the slum problem in 
America. It is gratifying to me to note that 
many of the NAREB suggestions impressed 
you to the point that, they were included 
among those things which are of importance 
in solving the problems with which we are 
dealing. 

May I take this opportunity to thank you 
for all the good work which you are doing 
and to say to you that the influence of House 
& Home for good in the betterment of the 

continued on p. 70 
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TO SPECIFY 
7 EMASTER 


og 7 Come. 8 Be | 








U 
1 cour” motpen Tite PIECES 


Z 812" TILE IN 6 TRUE PEARLESCENT COLORS 


1 











TER Tilemaster’s National Advertising Helps You Sell! 
TEMAS now gives ae RTP r m rear 
8'4-inch tile ulemaster Continues its colorful, national advertis- 


ou P nas 
mn 6t Pearl ya lers! N ing to the 15 million readers of Better Homes & 
= wee Vee merse'y - apts meas Gardens tieing-in with Dow Chemical’s tremendous, 
you can realize quicker sales, increased : Ae 
full, luxury-color national advertising on Styron, 


appraisal values with a truly “luxury. 2: a 
look” installation at reasonable cost! plus coast-to-coast TV on “Today. 


Tilemaster now presents the drama of Some valuable Distributor territories are available. 
large, vibrant 8 ',-inch tiles for an in- See Our Insert in Sweet’s Catalog! 
stallation that will sell itself! 


1 KNOCK or | WS: — . 
rd eeese 4 
: e’s good ilemaster Bev-All* ; : —— 
deluxe arc {-construction ig if demat y Ra, , : , Yept. HH-21 
you and your ct ve . 
TILEMASTER CORP, 
e—see the extra depth, 1415-21 Diversey Pkwy., Chicago 14, Ill. 
added luster and the smooth contour yor 
only with Tilema ; : 
Please send me complete information on the Tilemaster 


Patented Mastic-Seal Rib* “locks” tiles to line of Plastic Wall Tile. 


walls! Tile installers prefer Tilemaster because 
the patented Mastic-Seal Rib seals mastic in.. .»., 
seals watet out... for life! Here is the perfect an- 
swer to trouble-free installations in shower stalls, 
kitchen walls—or wherever water seepage is a 
problem. 


[] Architect [Builder [Dealer (7 Distributor 


en ieee 


Ba al Addo 
Guaranteed perfect color uniformity in 30 Deco- 


rator colors. U. S. Bureau of Standards require- 
ments are met and bettered! 


City —-  * 


SeOeoeeeeoseceecsoos 


*Patents applied for 
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ecickne the Brookside Country Club in Columbus, Ohio, 
this all-electric Hotpoint House of the 50’s, built by Friend 
Builders, exemplifies the advancements made by the building 
industry to build better living into today’s modern homes. 

Not only did che promotion of this Hotpoint House of the 
50's create exceptional interest in this particular home, it also 
led to the development of an additional half-million dollars in 
business for the builder. To quote the builder, “The response 
was fabulous—thanks to Hotpoint.” 

Inasmuch as electrical living is becoming an integral part of 
the American way of life, this home was completely equipped 









ee 


Hotpoint House of the 50's built by Friend Builders in Brookside 
Estates, Columbus, Ohio, inspected by over 50,000 persons during 
“open house.” 


4 


with Hotpoint Appliances. Here buyers found all the attributes 
of modern living presented under the label of one pioneering 
appliance manufacturer—one whose accepted high standard of 
quality reflected the quality standard of the builder. 

Equip the homes you build with Hotpoint Appliances, and 
join the builders who stand out above the rest . .. whose homes 
sell faster... whose reputation for quality building is the high- 
est because they offer the finest. You should investigate the highly 
successful merchandising package Hotpoint has for you in its 
Hotpoint House of the 50's program—a program providing the 
answer to faster home sales everywhere. 


HOTPOINT... PACEMAKER OF PROGRESS! 
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21 | Proved Sales Program for Builders... 


|HOUSE OF THE 50 $ 


All-Electric Kitchen con- 
sisting of Hotpoint Auto- 
matic Range, Dishwash- 

, R 
er, Disposall,” and Re- 
frigerator. 



























All-Electric Home Laun- 
dry consisting of Hotpoint 
Automatic Washer, Dry- 
r er, lroner, and Water 
Heater. Hotpoint Food 
Freezer is also placed 
in laundry area. 











8 
rf FRIEND BUILDERS 
OF COLUMBUS, OHIO 
d report... 
25 See the complete iine of / 
Hotpoint appliances on to 
8 “The Hotpoint House of the 50’s was the best promotion event in which we have ever pt eo in re 49-50- FON “ws 
y participated. In eight days the home was inspected by more than 50,000 persons. 52 Exhibition Hall, Con- 
Ss To date, $500,000.00 worth of business has developed from this home, and we are rad Hilton Hotel, during 
4 : ie ; . ‘ NAHB Convention. 
e still getting calls. In addition to the monetary value of this promotion, we believe the 
name, Friend Builders, has gained considerable prestige in Columbus and central Ohio. Write now to the Builder Division, Hotpoint Co., 
We have earned the reputation of a quality builder who ineludes quality appli- 5600 West Taylor Street, Chicago 44, Illinois, for 
ances in his modern homes. We are happy to recommend without reservation the full information on how Hotpoint will co-operate 






with you in the building of a Hotpoint House of 


the 50’s in your community. 


tad 


Hotpoint House of the 50's merchandising program to any builder in the United States.” 
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Add these 


SALES POINTS 


to YOUR NEW HOMES 


See These Complete Windows at Booth 328, 













































Hotel Sherman, Chicago. gene mp i) eeey 
pene Seale. nil 
; “3 ue f 1 
Exclusive features ; Rs: = ose Shi 
: ao4 
available only in Fleetlite Double Windows be (ae Bil 
Patents Pending) j 
Balance Cave 4 Windows provide a won- 
HDs ical derful talking point in sell- 
ing new homes. They are 
eo. seen from inside and out- 
a j side. A mechanical feature, 
Chad toring pn bodes they justify extra dollars 
3 when well engineered. 
Removable Balance Plate ———-—= A a } 
i Fe Fleetlite are 
Upper Exterior Sash ‘ a# America’s Finest Windows. 
4 # They are made of 
Uppes teers sinh ail a Extruded Aluminum. 
j 
iat sn tal Seas ' 1, Balanced sash with 
es inline patented automatic 
Weatherstrip el ae locks found on no 








{ other windows. 
Removable sash for 











i 

vasa acai i cleaning from the 
aden inside. 

| 3. Pile mohair 
Intertocki i ippi 
ra weatherstripping. 
Mesting Roil | 4, Glass set in Koroseal 

instead of putty. 







New twin tamper 
proof locks. 
Quadruple seal at sill. 
New exclusive flat type 
overhead balances. 

. Lifetime plastic 

screen cloth. 

9, Complete elimination 
of maintenance or 
painting. 

10, The only complete 

double window for 

your protection against 
all the elements. 


Lifetime Plastic 
Screen Cloth 














Exclusive 4 Channel Frame —pe 





Continuous Lift Rail 





Lower Exterior Sash 





ey Interior Sash 


f if 7 
— fate F 
Fi Fy é 


— for economical 
air conditioning. 


& 


3 Picture Windows — 
available to match. 


“Money can buy no finer window than Fleetlite” 


TERRITORIES OPEN FOR FULL TIME FACTORY REPRESENTATIVES AND DEALERS 


AMERICA'S 4771200 WINDOW 


1) I} WRITE TODAY for the 
|; full story on Fleetlite. 






As advertised in House Beautiful, House & Garden, Small Homes Guide, 
American Builder and Magazine of Building. 


FLEET OF AMERICA, INC., 102 Pearl St., Buffalo 2, New York 
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housing situation in America is unlimited, 
particularly when you are willing to sit down 
with those engaged in all phases of the in- 
dustry in order to get at the meat of the 
thinking in each group and to publish it in 
such a way that the public can understand 
what it is all about? You are doing fine work, 
I hope you will keep it up. 

Cuartes B. SHaTTucK 

National Association of Real Estate Boards 

Washington, D.C. 


Sirs: 

The October issue of House & Home on 
modernization is no less than overwhelming. 
Each month the magazine becomes increas- 
ingly impressive but this issue will be a bible 
for rehabilitators. 

I do not see how any builder in the country, 
or anyone concerned with the housing indus- 
try, can do less than study each issue of H&H 
from cover to cover. 

Frank W. CortricHt, consultant 
Berkeley, Calif. 


Sirs: 

It was extremely heartening to see the 
whole issue take the lead in the publishing 
field in presenting the slum problem. Up un- 
til this time, such a direct and forceful presen- 
tation has been unequaled. 

Conflicting opinions and an almost total ab- 
sence of understanding of this complex prob- 
lem have served only to heighten the jealousies 
and jurisdictional squabbles in city halls. The 
problem from coast to coast, though essen- 
tially one of administration, involves every ele- 
ment in the community. 

H&H’s outstanding comprehensive treat- 
ment is a tribute to the insight of the staff. 

G. Yates Cook 
Housing rehabilitation director 


National Association of Home Builders 
Washington, D.C, 


Sirs: 

...A splendid job, factual and inspiring. 
... 1 am not clear about the Round Table’s 
tax proposal for home owners. If you mean 
that a home owner should be permitted to 
deduct expenditures for repairs and mainte- 
nance from his income tax and that he should 
be allowed to depreciate his home and write 
off this investment, just as does the owner of 
a rental property, then I would question the 
desirability of the proposal. 

In order to depreciate a property or to de- 
duct maintenance and repair expenses, the 


property must have income. 


If the home own- 
ers were to be given these privileges, then 
the government could, and probably would, 
insist that the owner must consider part of 
his income as rent for his home, which im- 
puted rent would be taxable as income in 
addition to the tax on the owner’s personal 
income. 

Out of this imputed income the taxpayer 
would be allowed a depreciation write-off and 


continued on p. 74 
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By-passing 
2, 3 or 4 doors. 
Fully adjustable. 





SERIES 250A Packaged kit—Deluxe 
track with exclusive step-up design 
that hides hardware from view. De- 
signed for %” kitchen cabinet and 
light wardrobe doors. 


FOR SMALL WARDROBES 


By-passing 
2, 3 or 4 doors. 
Fully adjustable. 





SCOTTIE SERIES Packaged kit—Low- 
priced hardware for %” to 1%” by- 
passing doors. Sturdy extruded alumi- 
num track; taper-lock hangers with 
He” vertical adjustment. 








SERIES 250A Packaged kit—Deluxe 
track with exclusive step-up design 
that hides hardware from view. De- 
signed for %” kitchen cabinet and 
light wardrobe doors, 





SCOTTIE SERIES Packaged kit— 
Low-priced hardware for %4” to 1¥%” 
by-passing doors. Sturdy extruded 
aluminum track; taper-lock hangers 
with %6” vertical adjustment. 


See you at the Builders’ Show 


Chicago’s Conrad Hilton, 
January 17-21. Booth 104, 


Send for FREE Buyer’s Guide 


Detail drawings of 23 different ways to install sliding doors. 
Tells what track is easiest, quickest and most economical to use. 
Write Kennatrack Corporation, Elkhart, Indiana. 





SERIES 400A Packaged kit—Also 
used in Series 800 KENNAFRAME... 
a prefabricated frame for pocket 
doors up to 150 Ibs. Adjustable ball- 
bearing hangers; 8 wheels per door. 














SERIES 600 Packaged kit—Double 
track for 1%” by-passing doors up 
to 100 Ibs. Adjustable or non-adjust- 
able hangers; 8 wheels per door. 


Exclusive expansion mounting plug for 
minimum 1” headroom. 





FOR LARGE WARDROBES 


By-passing, heavy 2, 3 


FOR ROOM TO ROOM 


Single or converging 


open or closed pocket 


disappearing doors. 





SERIES 350 Packaged kit—Also 
used in low-priced Series 900 
SCOTTIE K-FRAME...a prefabri- 
cated frame for closed-pocket doors 
up to 100 Ibs. Adjustable hangers; 
8 wheels per door. 






or 4 doors. Adjustable 


or non-adjustable. 





SERIES 700 Packaged kit—Double 
track for %4”, 1” and 1%” by-passing 
doors up to 100 Ibs. Adjustable or 
non-adjustable hangers; 8 wheels 
per door. Heavy extruded track, 
easy to install. 
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jestlC MONEY SAVERS 


FOR HOME BUILDERS 
we | 


THULMAN FIREPLACE \ 


Saves up to 4/5 over ordinary fireplaces 






@ Fireplace and flue in one low-cost unit! 
@ Clearance to combustibles is built-in! 


@ Installs easily in new or existing 
homes! 


e The latest, most amazing development in fireplace construction? 
A Silent Salesman A fireplace and flue combination that costs far less than ordinary, 


* - bricked-up types; installs easily even on wood floors; and needs no 
Ma jyestic clearance from combustibles because the clearance is built-in. A full 
30” fireplace to dress up even the smallest home with a cheerful, 


“ open hearth, the Thulman Fireplace is designed for controlled heat 
! INDOOR INCINERATOR m pee to avoid upsetting oes ei balance in automatic 
ry heating installations. 


5 pW THULMAN CHIMNEY 









nn ®@ Lightweight sectional chimney one man can erect 
@ Vitreous liner, aluminum casing outlast the house 


@ Now made and UL-listed in 7” flue size 





The lightweight chimney that is more efficient and 
more safe, under both normal and extreme condi- 
tions, than lined brick chimneys costing over twice 
as much. UL listed for all fuels, its patented con- 
struction has ample clearance built-in, so combustibles 
can butt directly against the outer aluminum casing. 


and the NEW THULMAN GAS FLUE 


Q — . . . . . 
wr A low-cost vent, similar in size and design to the 
» 











\ ha 

\ ae One of those added conveniences 
.-.a home disposal wonder that proves 
to prospective buyers your houses are 
designed for modern living. Burns all 
wet and dry garbage and trashbasket 
waste indoors, with Jet-Air action and 
patented downdraft! 


Thulman Chimney, built expressly for use with gas- 
fired furnaces, water heaters, and the like. Be sure 
to see this Thulman development at the Exposition! 





@ Only 20” wide, 24” deep, 3614” high 
@ Holds a full two bushels of waste 


® Automatic or manual gas-fired, or fuelless Majestic’s full line of win- 


ter air conditioners includes 










®@ Gleaming white enamel over rust-resisting models for the smallest or 
Poly-Kote base. largest homes. There are automatic gas- or 
ae oil-fired units suited to every type of mod- 

i) ae ern, forced warm-air heating system—with 

6 summer air conditioners to match—in hori- 

S zontal flow, counterflow, or upflow design. 






Booths 
Just at right 
ee Thulman 





416 ERIE STREET 


The Majestic Co., Inc. nuntincton, INDIANA 


Also $ 
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For bathrooms|with that new-as-tomorrow look... 












their beauty and durability...and sales 
accessories readily lend themselves : 













The new Coronado 
Ash Tray adds extra 
utility, sparkling 

beauty ...a modern 
bathroom necessity ! 








Fi 


aw 4 





‘ 







Extendo-Bar, 
the attractive, modern 
towel bar...retractable 
rods extend instantly for 
extra drying space. 






Crystalcrome Towel Ring 
... crystal-clear, 
stirrup-shaped Lucite 
with a gleaming 

chrome base. 






ONE OF A SERIES ON 





Sold by leading plumbing, tile and hardware dealers everywhere. 
1344 W. Washington Blvd. 7455 Exchange Ave. 1000 Mai 
HALL-MACK COMPANY (2; Angeles 7, California. © Chicago 49, iilineis, @ Clifton, poy ‘leap 
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PLUALO 


paint grade 


Perfect for Long-Lasting 
Check-Free Paint Jobs 





Smooth, tough fused resin-fiber surface 
is perfect base for good-looking finishes. 
The way Plyaloy keeps its appearance 
is a continuing credit to your reputation. 


(dds Visible Udo to-any-Home! 





overlaid plywood 


Pre-cut to 12° 16° and 24” widths; Packaged and Sold 
“by the Square’? . . Complete with Wedges and Furring Strips 





® 








Yes—you can buy Plyaloy siding pack- 
aged by the square. It’s easier to order, 
without complicated figuring...easier to 
apply, because it comes in standard sid- 
ing widths...easier to handle, because it 
comes in protective packages. Saves time 
and labor all along the line! 


Remember: Plyaloy siding has a supe- 
rior paint surface. Gives maximum pro- 
tection against grain-raise or checking. 

For beauty that attracts buyers... 
durability that keeps them sold—specify 
Plyaloy pre-cut siding. 



























SPECIFICATION DATA: Plyaloy comes in pre-cut 8’ lengths, 
12’, 16’ or 24" wide; 5/16’’, 3/8’ or 1/2’ thick. Edges 
beveled for drip. Packaged for protection; wedges and shadow- 
line furring strips included. One side surfaced with fused resin-fiber 
overlay. Base panel is DFPA-Inspected Exterior-type fir plywood 
(EXT-DFPA). Other sizes available. For complete information write 
St. Paul & Tacoma Lumber Co., Dept. HH, Tacoma, Washington. 













ANOTHER MEMBER OF THE FAMOUS TREE LIFE FOREST PRODUCTS FAMILY 
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also deductions for maintenance and repairs. 
The proposal to give the home owner the same 
break as the owner of a residential rental 
property is a two-edged sword. 

F. Stuart Fitzpatrick, anager 

Civic Development Dept. 

US Chamber of Commerce 
Washington, D.C. 








® H&H suggested only that residential rental 
property should be given the same treatment as 
industrial property on depreciation, is glad to 
learn from Mr. Fitzpatrick’s letter that the gov- 
ernment’s present thinking leans in the same direc- 


tion.—Eb. 


Sirs: 

Congratulations on your outstanding pres- 
entation. 

Since 1918 I have spent a great deal of 
time and money trying to stir up enough local 
interest to provide decent living conditions in 
our poorer sections and to eliminate our skid 
rows and slum areas through education, 
strict law enforcement and rehabilitation. 

If your organization would single out Kan- 
sas City for a local crusade, based on facts. 
to dramatize and publicize your 15 principles, 
I am sure the program would pay untold 
dividends. 

ALBERT SCHOENBERG, realtor 
Kansas City, Mo. 


Sirs: 

In modernizing the Dutch Colonial on pp. 
114-117 you have given the perfect answer to 
why 90% of the people who build do so 
without the “benefit” of an architect: 


Remodeling 
RUM co OT se} sy cit eels Ho 0s $5,050.00 
RINE CEE ca cdic caicdii sesso “Gee 
Front stoop (porch)........... 500.00 
New work 
Deck and side stoop.......... 750.00 
EAUBOUE 5. RGR iiss «5. 506 86 0h0 1,000.00 
13,650.00 
Remodeling fee 13% ......... 1,774.50 
Incidental landscaping ........ 500.00 


$15,924.50 


Architects give only unguaranteed esti- 
mates. So for $16,000 the only thing a house- 
wife wants during the muddy or snowy or 
rainy season has been eliminated: a rear 
entry into the “talk of the neighborhood” 
kitchen. 

Architects are supposed to advise their cli- 
ents on the over-all possibility of the project. 
An asking price of $22,000 would be knocked 
to $17,500—age being the ax wielded. By 
remodeling the owner is staring at a $33,424.50 
investment; a couple of thousand more and 
he could have the 1955 futuramic model. 

R. B. CuT er, 

Manchester, Mass. 
continued on p. 78 
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Long proved in thousands of ceiling radiant heating sys- 
tems, Bundyweld Tubing gives you not only first-class 
performance, but brings you savings in material cost and 
fabrication time, too. 

Bundyweld comes in standard 20-foot lengths with one 
end expanded, when specified, for easier, sounder joining. 
Though extra-strong, it’s ductile and bends easily on a 
simple fixture in the shop or on the job site. 

Bundyweld can be handled pretty roughly without danger 
of damaging it. It’s lightweight enough (100’ of 34” O.D. 
weighs only 10 lbs.) and rigid enough so that two men can 








How to offer ceiling radiant 
heating at lowest possible cost 


easily position a group of joined coils. Then, the smooth, 
flat-lying coils can be speedily plastered. No waste motion, 
no waste material. 

Your job is completed economically with low-cost tub- 
ing that will function efficiently and faithfully. Note below 
the reasons Bundyweld is the only tubing that can offer 
you those advantages. Then write us today for more 
information. 


Radiant Heating Division 
Bundy Tubing Company « Detroit 14, Michigan 


_Bundyweld Tubing _—., 


DOUBLE-WALLED FROM A SINGLE STRIP 





WHY BUNDYWELD IS BETTER 





passed through a fur- 
nace. Bonding metal 
fuses with basic 
metal. Result .. . 


continuously rolled 
twice around later- 
ally into a tube of 
uniform thickness, and 


Bundyweld starts as 
a single strip of steel 
which is copper- 
coated. Then, it’s... 





TUBING 


CARO 






SIZES UP 
TO %” 0.D. 





oe: 


Bundyweld . 
double - walled and 
brazed through 360° 
of wall contact. 


NOTE the exclusive Bundy- 
developed beveled edges, 
which afford a smoother joint, 
absence of bead, and less 
chance for any leakage. 
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The ’54 [fis Pioneer Home 


72 sq. ft. larger living room than most at price 


27 V2 sq. ft. more closet space than most at price 


30 sq. ft. larger kitchen, 43 ft. more kitchen shelving 


extra powder room, folding door room for TV or 4th bedroom 


Build homes that offer more... 
you'll sell more, profit more 


There’s no selling problem with this new P&H Home. Just 
let your prospects see it; let them compare with others at 
the price. That’s all the selling you'll have to do. The new 
P&H Pioneer Home has full bath plus powder room, more 
than 1,100 sq. ft. of living space. And it has more new ideas, 
more selling features than any home you've seen at the price 
in years. 

Site costs are lower, too, when you build P&H Homes. Homes 
arrive at site complete with hardware, millwork, glazing and 
trim, ready to go up in a day. You can build P&H Homes 
the year around, offer 2, 3 or 4 bedroom models with or with- 
out basements. Financing aid is available from a P&H sub- 


sidiary when local sources are limited. 


See how risk-free and profitable home building can be 


WRITE FOR DETAILS ON THE P&H BUILDER PROFIT PLAN NOW 


P2aH HOMES 
HARNISCHFEGER CORPORATION 


351 Spring St., Port Washington, Wis. Phone Port Wash. 611 





TRUCK CRANES DIESEL ENGINES POWER SHOVELS 





PREFABRICATED HOMES 





New Flexibility! 3-Way Dining Area 
Here’s a real sales-closer in the °54 P&H 
Homes — a changeable dining area. The 
matchstick bamboo folding screen on a 
ceiling track makes dining area part of 
kitchen or living room, or open to both, 
in seconds. 





Learn ibout the P&H Pioneer 
H:. + and the Builder Profit 
1 at the NAHB Show, 
. anuary 17-21, Space 13, 
Hilton Hotel, Chicago 


























ELECTRIC HOISTS SOIL STABILIZERS WELDING EQUIPMENT 


OVERHEAD CRANES 
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AWNING WINDOWS 


Awning Hopper and Stationary Units for Multiple Use 


WEATHERTIGHT —Fully equipped with anodized aluminum 

weatherstrip. Rigid laboratory tests prove the Bilt-Well Awn- 
EASY TO CLEAN —with ing Window extremely weathertight—will efficiently withstand 
Bilt-Well Awning Windows there's infiltration of rain, air, dust and dirt. 


no use for ladders, no troublesome 
nennees tb waiveccieeiathinn VERSATILE — The Bilt-Well Awning Window may be in- 


done exclusively from inside your stalled as a “swing out” awning window, a “swing in’’ hopper 
home! Thot’s the smart way today! window, or as a casement. It may be used in ribbons, stacked in 
various heights or widths, or in combination with picture 
windows. 


EASY TO OPERATE —The Bar Operator and friction slide 
hinge permits homeowners easy opening, smooth closing and 
positive locking. Hardware comes completely installed to save 
time and to assure perfect placement of all parts. 














ECONOMICAL —Standardized for utmost economy. Preci- 
sion made from kiln-dried clear Ponderosa Pine. Water repel- 
lent preservative treated. Here is indeed a low cost, simple to 
install, easily operated window—the latest in window designing. 







We are manufacturers of the complete line of Bilt-Well Woodwork : 
Unit Windows, Casements, Unit Kitchen Cabinets, Unit Multiple-use 
Cabinets, Overhead Garage Doors, Combination Doors, Storm & 
Screen Units, Basement Windows, Shutters, Exterior and Interior 
Doors, Entrances, Gable Sash, Louvers, Corner China Cabinets, 
Mantels, Telephone Cabinets and Stair Parts. 
















OFFERING THE UTMOST IN 
LIGHT AND VENTILATION... 


essential features in today's homes. No other 


window has so many outstanding features 
that operates with such unexcelled per. 


formance 


a 


™~ 


MANUFACTURED BY 


CARR, ADAMS & COLLIER COMPANY 


DUBUQUE, IOWA 


Established 1866 
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Alan E. Brockbank 


Past president NAHB and one 
of the nation’s autstanding and 
progressive home builders. 














the window and door casings.” 












“we feel that this material is 
indeed a new material to be 
seriously considered by every 
builder who wishes to bring his 
houses entirely up to date.” 


“JAMBEX Manufactured 
Under U. S. Pat. 2,649,890. 
A BEADEX Product 
Reg. U. S. Pat. Off. 




















SEE OUR 
CATALOG IN 


SWEET‘’S 













This new method of trimming door and win- 
dow openings assures perfect margin around 
openings, bonding jamb and wall into a rigid, 
shock proof unit. By means of a slot sawed in 
edge of jamb, JambeX provides ready made 
precision fitting around openings, straightens 
wall regardless of crookedness or warpage of 
framing lumber, eliminates casing. 








FINISH COAT 











For application and distribution write 


BEADEX SALES, INC. 


“...for 1954—we used your 
BeADEX for our interior and ex- 
terior corners, and JambeX on 


4615 8th Ave. N.W., Seattle 7, Washington « BEADEX of Canada (Ltd), Box 317, Kingston, Ontario 
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EISENHOWER ON THE TIGHTROPE 


Sirs: 

.. . It certainly hits the nail on the head 
(Editorial, H&H, Sept. 53). 

I was particularly interested in point num- 
ber one of the section addressed to the Presi- 
dent. The cost of mortgage money obviously 
can be no more controlled by government fiat 
than any other segment of our economy. When 
the supply is plentiful, the rate of interest 
will decrease, and when it is short, it should 
increase. I can well remember when FHA 
mortgages first began to become popular in 
the New York market. The demand for them 
exceeded the supply. The rate at that time 
was 5%, and several New York savings banks 
reduced the rate to 4% in order to attract a 
larger volume to their portfolios. 

Should not Congress enact legislation per- 
mitting the market to fix the rate on FHA and 
VA mortgage loans within, of course, the 
“legal” interest-rate limitations in effect in the 
various states? 

KENNETH H. ZaBrIsKIE, treasurer 
American Houses, Inc. 


New York, N. Y. 


Sirs: 
Congratulations on the forthright, concise 

and clear-cut picture of the problems con- 

fronting both the building industry and the 

administration. Your editorial is the best arti- 

cle on the crisis of FHA and VA loans which 

I have yet read. 

Artuour G. Puts Jr., president 

Franklin Capital Corp. 

Newark, N.J. 


Sirs: 

I agree 100% with the recommendations in 
your editorial and hope that they will receive 
the consideration that they deserve. 

James A. ROONEY 
Rooney Real Estate & Developers 
Albany 


Sirs: 

Veterans now living in wartime housing to 
be razed by June ’54 are urgently seeking new 
homes. Many whose incomes average $65 to 
$80 net have from $500 to $800 as down pay- 
ment on a $8,500 to $9,500 home. They 
could afford a stiffer monthly payment fo: 
12 to 18 months to build up the required down 
payment. Over this period the equity would 
be met and then the payments per month 
would be reduced to say $45 to $60. depend- 
ing on the price of the home. A 10% down 
payment would meet such a situation. 

What is keeping such a program from be- 
ing put into effect and getting these funds 
into homebuilding? 

Joun A. Kocu, employment chairman 
Eighth District, American Legion 
Evansville, Ind. 

continued on p. 82 
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HOW RHEEM SELLS THE U.S.A 
ON COPPERMATIC! 









Rheem starts’54 witha roar! Full-page, 
full-color ads announcing the Copper- 
matic Water Heater in LIFE, THE 
SATURDAY EVENING POST, BETTER 
HOMES & GARDENS, AMERICAN 
HOME and HOUSE BEAUTIFUL. Plus 
follow-up ads throughout the year in 
these same publications and in GOOD 
HOUSEKEEPING, HOUSE BEAUTIFUL 
BUILDING MANUAL and SMALL 
HOMES GUIDE. 

Plus local tie-in newspaper ads, TV 
and radio spot announcements and a 
wealth of point-of-sale display material 
and literature. 

Cash in on this great new Rheem 
product and this aggressive advertising 
drive. Get all the facts now! 















RUST 
PROOF 


2 


dheem Uoppermatic 


AUTOMATIC STORAGE GAS WATER HEATER 


>) 


& COMPLETE  -» INSIDE A COMPLETE [idm] §6HEATS QUICKER— 

COPPER TANK STEEL TANK— # §6©. Recovers faster! Delivers 

Outlasts ordinary | Both tanks have practically a continuous supply of 
heaters in | super-strong hot water. Handsome, white steel 


corrosion areas capsule shapes. 

many times over. Pressure-Proved 

Can't rust—anywhere! at double the 
normal pressure! 


cabinet fits kitchens, basements, 
closets. 














| 
CASH IN— Send coupon belowdn-1 
| 
1 Send your request to nearest Sales Office, addresses 
| of which are listed at left. 
; Please send me complete facts about Rheem Copper- 
RHEEM MANU FACTURI NG COM PANY | matic profits, advertising and promotion 
World’s largest manufacturer of automatic storage water heaters Po NAME. eee ee eee ee eee ee ee ee nee ee ests eeeemene 
Sparrows Point 19, Maryland 4361 Firestone Bivd., South Gate, Calif. Ee SRE SR rere A ee ee e 
7600 S. Kedzie Ave., Chicago 23, lil. 800 Chesley Ave., Richmond, Calif. } on. STATE 
1025 Lockwood Dr., Houston 20, Texas 3693 E. Marginal Way, Seattle, Wash. Ol Eee sa 
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Poly-kerome 


RESILIENT TERRAZZO TYPE TILE 





Inexpensive and durable HAKO wall and floor tiles 
with easy, low installation cost has helped many build- 
ers when rising costs threatened their construction bud- 
gets. The annual “Designed for Living House” by the 
magazine LIVING FOR YOUNG HOMEMAKERS again 
specifies products from the HAKO BIG SIX LINE for its 
1954 home which will be introduced in their January 
issue. At the N.A.H.B. Show Youngstown Kitchens will 
build and show the kitchen of this home, and KoehlerCo. 
will build and show the bathroom of this home in their 
display. The designers of this modern home selected 














DON’T MISS BOOTH No. 
BUILDERS 
WALL AND FLOOR COVERINGS 


410 
WILL LEARN 





SKEETS 
KENNEDY 


oon 


<“AKe> 


PLASTIC WALL TILE 


bi 
‘ 


Continuous demonstrations featuring the correct methods of installing ..4.an 


HAKO floors not only for their durable wearing quali- 
ty but also for the wide range of enhancing colors that 
enables the housewife to plan any decor she desires. 
The winner of PARENTS MAGAZINE regional 
builders contest used HAKO Floor Tile in six rooms of 
this home. The economy of installation, warm and gay 
color range and the desirable properties of HAKO Tile 
to withstand the punishment of a growing family con- 
vinced the designers that HAKO Tile would give the 
family, living in this home, floors that would be effort- 
less to maintain with many years of joyful living. 











Joe Rihr 
of CORC 








— 


ACHMEISTER-INC 


7 General Offices, PMTSBURGH 30, PA. 
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SHERMAN HOTEL-N.A.H.B. SHOW 
HOW TO REDUCE COSTS OF 


| warn rue <i> BIG 6 LINE 


GLADDY - JACK 
GLADSTEIN : McCAIN 

















\n\ 
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ASPHALT 
‘rqueh ee, 

ss i 4 FLOORING at &« lestel 


and the advantages of using HAKO FLOOR and WALL TILES. 


' HAKO CORONET PLASTIC WALL TILE and THRIFT 
LINE TILE will be shown to Builders by a continuous 
installation demonstration. The water seal advantage 
of CORONET and THRIFT LINE TILE enable you to in- 
stall it direct to any wall base material, thus effecting 
construction material savings for the builder in the 
bathroom and kitchen. HAKO CORONET and THRIFT 
LINE Plastic Wall Tiles are safe to use in shower stalls 
and tub enclosures. Absolute color match is guaran- 
teed from shipment to shipment. 





| A 
ES HACHMEISTER-INC. 
,  . 2 Pittsburgh 30, Pa. 
* @ e/a = Dept. HHI-54 
Joe Rihn will conduct demonstrations to show the ease of installing and the advantages 


of CORONET and THRIFT LINE Plastic Wall Tiles. (The Brightest Stars in the Wall 
Covering Field.) 


Send me free the three full color illustrated catalogs about 
HAKO floor and wall tile. 


1 would like to see your representative 
Name 
Address 


pene EE ee ne i ae 


City, State 
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a Big SELLING POINT 
to HOME BUILDERS 


aluminum 
AWNING 


ATR-VUE WINDOWS 


WORKS 
OWOL se 
PNUp ger (e)-118 = 


OPERATOR JACK PRINCIPLE 
HAS ONLY THREE 
MOVING PARTS 
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Patent Pending 
». Fully Guaranteed 


() EVEN DISTRIBUTION OF POWER 


Same pressure flow throughout entire 
closing and opening cycle. This constant 
pressure gives smooth, powerful and 
effortless window operation. 


WORM SCREW is made of cadmium-plated 
steel. Flat Acme thread is tightly rolled on 
solid rod under tremendous pressure. 
Result—super-hard, highly-glazed surface 
_ for smooth, friction-free operation. 


) DIE-CAST, HEAVY ALUMINUM 
HOUSING 


) OPERATOR NUT is made of cadmium- 
plated, hardened steel. 






























- Air-Vue's Standard 

Windows Come Equipped 
With 1 More Ventilator Than 
Those of Most Manufacturers 


5) MITRE GEARS generated with 
precision, made of cadmium-plated 
hardened steel are precision cut 
from top to bottom of teeth and 


specially designed so that gears ¢ COMPLETELY WEATHERSTRIPPED 


will mate together perfectly ir 
Deahaed the iniaian SHIPPED gg, ore oe paginas BUILT IN 
° 0) 3 


6] HEXAGONAL OPERATOR SHAFT Wasariina iti titty men tar ilfaityt 


of cadmium-plated steel. 


ZAGEAR PINS of hardened steel, 


cadmium-plated. 





ibd R ASSAM RM 5775 NW 35% Court, iam, Forde 


e or phone Dept. HH-1, R. B. Leonard, Ir ll details Gentlemen: Please give me full facts about J 


the Air-Vue Aluminum Awning Window. | 
Check one: Builder [_] Dealer [] i 
G od. 
R. B. Le Oo marc PET he CL OEET Ey t 
ine. MINS 5 oo scnnsaasetss.sueiae I 
ee ZONE ... STATE ...c00. t 
th COURT * MIAMI FLORIDA PHONE j 
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SUPPORT FOR BRIGGS e 





Sirs: 

An article in House & Home (News, Oct. 
53) says: “One district director who would 
keep his post, said dopesters, is Richard 
Briggs in San Francisco, whom homebuilders 
consider one of the most able men in FHA’s 
empire. Every homebuilder chapter in north- 
ern California except San Francisco pres- 
sured Vice President Nixon to keep Briggs on 
the job.” 

This association supported in every respect 
the retention of Mr. Richard Briggs as dis- 
trict director of FHA for this area. He is a 
man of rare administrative qualities and re- 
gardless of party affiliations this association 
supported him to the man. 

WivuraM E. GIL.is 
Executive vice president 
Associated Home Builders 
of Northern California 
San Francisco, Calif. 






























PLAN-HAPPY 





Sirs: 
The repetition of building plans on each 
pair of facing pages of material makes com- 
prehension so much easier. May you continue, 
and may you be emulated! 

ALEXANDER S. CocuRAN, architect 
Baltimore 














ADEQUATE WIRING FOR LESS MONEY 





Sirs: 

. If the article on wiring (H&H, Nov. ’53) 
accomplishes no other result than to begin 
to focus attention on wiring—any kind of wir- 
ing—it will have served its purpose admirably. 

H. H. Watson, construction engineers 
Construction materials division 

General Electric Co. 

Bridgeport, Conn. 




























Sirs: 





I am particularly pleased to note the “plug” 
for the three-wire circuit, which has been too 
long overlooked. 

We would expect the individual fused out- 
let to be more nuisance than anything else, 
and not a substitute for adequate wiring. It 
would certainly not reduce the blowing of the 
branch circuit fuses in case of overloads and 
on well-loaded circuits would not greatly re- 
duce the blowing of the b/c fuse in case of a 
short, since the main would already be heated 
to near capacity and would probably blow 
before a cold 5-amp. fuse. 

The best solution would seem to be ade- 
quate wiring outlets and of course adequate 
branch circuits. For simplicity of renewing 
service interrupted by some overload or fault, 
circuit breakers might well be considered an 



















improvement. 
O. K. CoLeMAN, president 
Duncan Electric Mfg. Co. 
Lafayette, Ind. 
continued on p. 86 
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In this installation, hanging roller type, 
floor-to-ceiling panels with deep valances 
provide generous closet space, eliminate a 
door clearance problem. 


In this installation, the versatility of these 
doors is demonstrated by their use on both 
lower wardrobe and overhead storage 
areas. 











youl find it in 
S27, ng Covra- 






Woopa.t [NDUsTRIES |NC. 





In this installation, the floor-to-ceiling, 

living room wardrobe panels are beauti- 

fully wallpapered to carry out the decora- 
e tive scheme. 


In this installation, bottom roller type 
panels provide unobstructed, easily-acces- 
sible, wall-to-wall closet area. 
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-RUST-PROOF! | 


Assure customers this lifetime protection! 





There is no room in modern family living for old-fashioned 
rusty water conditions. Not when a Permaglas, with its glass- 


lined steel tank, will give clean, hot water for a lifetime! 


An automatic Permaglas makes the ideal replacement heater 
when ordinary water heaters have rusted away, too. A 
Permaglas never rusts ... costs no more than an ordinary There’s only one Permaglas 
water heater . . . ends customer hot water problems forever. and it’s made by A. O. Smith 


We have the interesting details. Please write Exclusive method of fusing glass to 
metal pioneered by A. O. Smith gives 


Permaglas a smooth, tough lining for 
purity of water. 


Exclusive Heetwall holds heat longer 
against tank ... saves fuel, keeps water 
hot longer. 


Unique Gasapack gives positive heat 
© Oo & 2 OR. A YT control and absolute protection against 
Electric Models Dept. HH-154, fuel failure. Cuts off automatically, re- 


available, 30 to 80 Permaglas-Heating Division, Kankakee, III. moves all danger! 
gallons capacity, Fully 

avtomoiic with glass- International Division: Milwaukee 1 

lined tank ond other Licensee in Canada: John Inglis Co., Ltd. 

exclusive feotures. 
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l"’a-story expandable homes 





2 and 3 bedroom ranch types 


‘Meet Increased Competition with 2 
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For over 30 years the Colpaert organization has 
built homes on a large scale. Retaining the accepted and 
most desirable features of conventional building, Colpaert 
homes are factory assembled and delivered as a com- 
plete package; ranging in price from $6,000 to 
$15,000 ... and sold on terms that appeal to 80% of 


the prospective home buyers. 


An experienced management and skilled per- 
sonnel ... utilizing modern factory facilities and volume 
buying ... provide a most complete building service. This 
includes land planning, engineering, approved architect- 
ural designs, landscaping, financing, and proven adver- 


tising and sales methods. 


The accumulated experience and service of this 
organization is now available to dealers. Builders in the 
Midwest who are interested in selling approved quality 
homes at the lowest possible price and terms, may call 


or write for detailed information. 





Colpaert 


HOME S$ aN €. 
South Bend, Indiana 
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| After 45 years in the Building Field 
THIS IS OUR CONSIDERED OPINION 


The BTU Rating tells 
only one-fourth of 
the story-we propose 
a new Thermal Factor 





It has long been common practice to rate the 
insulating value of a material on the basis 
of its BTU value—as determined by the 
hot-plate, or hot-box, guarded method in a 
laboratory where temperature conditions are 
controlled and the air is virtually still. 


However, these ideal laboratory conditions 
do not exist on a structure subject to weather 
from without—and to human beings, hu- 
midity and other conditions from within. 


Assume a building constructed with a 
wood fibre insulating board on the outside 
and any form of dry or wet wall on the 
inside. If the exterior material, after aging, 
absorbs 55% of moisture, its insulating 
efficiency is impaired. If water can penetrate 
the material in less than four hours—or if 
as much as 600 cubic centimeters of air per 
square meter per hour can pass through the 
material — its insulating efficiency is still 
further impaired. 


Considering only the rate of air flow 
through the material, it is not difficult to 








realize that—given a twenty-mile per hour 
wind and an outside temperature of zero— 
the structure is soon filled with air at zero 
temperature. The average heating system 
would not be capable of offsetting this cold 
for any great length of time. And it is 
hardly practical to install heating equipment 
with a margin of safety sufficient to offset 
all heat loss from air infiltration, under all 
possible adverse weather conditions. 

If we now take into consideration . . . 
moisture absorption, water penetration, air 
infiltration and BTU rating . . . it seems 
obvious that the BTU value tells only one- 
quarter of the story. On this basis, we say 
that a new Thermal Factor is needed. 

We have developed a method of estab- 
lishing this Thermal Factor and will be 
happy to make it available to you— without 
obligation. 

By this method, the lower the Thermal 
Factor Rating, the higher the overall insu- 
lating efficiency... For Homasote Insulating- 
Building Board, the ratine is .047. 


g\ HOMASOTE COMPANY 


Trenton 3, New Jersey 
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AIR CONDITIONING 
Sirs: 

I do not know of any other article that 
has caused as much conversation and pos- 
sibly a bit of controversy as your article on 
air conditioning (H&H, Aug. °53). 

While all of us may not agree at the mo- 
ment with everything set forth in the story, i! 
is at least thought-provoking and may even 
make some folks change their minds. I con 
gratulaie you on a fine article very well done 
and apparently thoroughly substantiated with 
technical background. 

C. W. NEssELL 
Minneapolis-Honeywell Regulator Cu 
Minneapolis 


Sirs: 

Your article on the five top priorities was 
outstanding. We are circulating reprints to 
all of our field organization. 

H&H has done a tremendous job for all of 
us in the air-conditioning industry. 

WituiaM A. LaBeE, sales manage: 
Residential air conditioning 
Carrier Corp. 

Syracuse, N.Y. 


Sirs: 

Such information stimulates our research 
toward providing the best possible equipment 
to do the year-round air-conditioning job at 
the lowest possible cost to the homebuilder. 

C. A. REINBOLT Jr. 
Manager, produci lines 
American-Standard 
Pittsburgh 


H&H IN MINNEAPOLIS 
Sirs: 

Thanks for helping us in many ways. . 
especially for moral support in our pioneering 
efforts when many bankers told us we could 
not succeed in the building field if we insisted 
on abandoning conventional design. 

I would like to mention your articles on 
Burt Duenke (H&H, Feb. 53), your Trade 
Secrets articles, your series on Best Sellers 
and your May issue on showing and selling 
houses, which has been required reading for 
the whole staff. 

These articles have made our operation 
more convincing to ourselves and have given 
us good ideas that we are using to advantage 
since our sales development has increased 
steadily and rapidly in the face of a generally 
reduced market. 

We sent the article on slab construction 
(H&H, July 53) to the Veterans Administra- 
tion to obtain central Washington approval 
for our particular slab. I believe this was the 
most convincing part of our argument and is 
saving us around $300 to $400 per house. 

Rosert A, Norsen 
Norsen Co. 
Minneapolis 
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The preferred kitchen 
for the quality home 


TOPS IN QUALITY. It is easy to see and feel the excellent 
quality built into these fine steel cabinets. Every part of 
every cabinet is formed over dies and Bonderized before two 
coats of chip-proof enamel are applied. Door and drawer 
fronts are painted both inside and out. Wire shelves are 
adjustable. Even the drawer fronts are removable. 


MOST EXTENSIVE LINE OF CABINET SIZES. GENEVA offers 
the most extensive variety of stock size wall and base cabi- 
nets in the industry. This permits beautifully tailoring a 
GENEVA kitchen to any room dimension without loss of 
time or materials and at prices competitive with conven- 
tional kitchens. 


SPECIAL FEATURE CABINETS. The exclusive “Merry-Go- 
Round” corner base cabinet . . .“Pop-Up” mixer cabinet 

. peninsula and quarter round cabinets are only a few 
of the special feature cabinets available. 


A COMPLETE LINE OF ACCESSORIES. Women today are 
vitally interested in these time and step saving accessories 
of the modern kitchen. In a GENEVA kitchen she has the 


most extensive array to choose from. 


SINKS IN STAINLESS STEEL, PORCELAIN OR CUSTOM TOPS. 
GENEVA sinks are available in beautiful HEIRLOOM 
stainless steel . . . porcelain . . . plastic, linoleum or viny! 
tops. A complete range of sizes in single or double bow! 
from 36” to 96” widths. 


OTHER SPECIAL CABINETS. Built-in cooking equipment is 
revolutionizing kitchen design and planning. GENEVA has 
designed special cabinets to accommodate the units of the 
leading manufacturers of this type equipment. 


COUNTER TOPS. Many architects and builders prefer order- 
ing their custom counter tops direct from the cabinet man- 
ufacturer. GENEVA is equipped to furnish counter tops in 
any size or shape, i.e., angles, free form, cutouts, inside and 
outside radii, etc. 


COMPLETE COOPERATION. Builders and architects appre- 
ciate the close cooperation they receive from their GENEVA 
representative in planning as well as with actual installa- 
tion. These men are thoroughly trained and fully experi- 
enced in all phases of the kitchen business and are available 
to you for consultation without cost or obligation. 


NATIONALLY ADVERTISED. Consistent advertising in such 
leading magazines as BETTER HOMES AND GARDENS, 
AMERICAN HOME, HOUSE BEAUTIFUL plus many 
more, has built consumer preference for GENEVA beauty 
and fine quality. 


“CABINETS OF STEEL FOR LASTING APPEAL” 





GENEVA MODERN KITCHENS, Dept. HH-154 
Geneva, Illinois 


Please send me complete information on GENEVA kitchens. 


My business is 





NAME 





ADDRESS 





CITY STATE 
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“Versatile Andersen Flexivents,”’ reports Hilferding, 
“make it possible to offer customers a wide selection with 
moderate inventory.’’ Here, a shop workman places Flexi- 
vents in position for joining. Joining with corrugated 


In shop operations at River Road Lumber Company, 
North Tonawanda, N. Y., “It is possible to produce more 
units using Flexivents with the same number of workmen 
than by any other method,” says Henry Hilferding, vice 


president (right). That means furnishing more customers fasteners is the best. 


Builder hails 
as easy and low 


without increasing shop facilities. 


a 


a 


“ANDERSEN FLEXIVENT WINDOWS... 
WITHOUT A DOUBT, MORE POPULAR THAN 
ANY OTHER WINDOW WE HAVE USED” 


...Says William H. Pearce, executive vice president of 
Pearce & Pearce Co., Inc., whose Green Acres Village 
is Buffalo, N. Y.’s largest development. 


At left, workmen install shop-assembled group of 
Flexivents which Pearce finds “‘very easy and eco- 
nomical to install. 

“Moreover we can place orders for a year’s produc- 
tion (350 houses) in advance and achieve many varia- 
tions in exterior elevations by different arrangements 
of Flexivent Units,”’ says Mr. Pearce. 

Pearce & Pearce finds “unusual home buyer ac- 
ceptance”’ for Andersen Flexivent Units. 

Why don’t you look into the many advantages of 
Andersen Flexivents for the next project you build or. 
furnish? 

















Mr. Hilferding states further that, “Flexivent permits Workman applies outside casings, subsills and batten 
adaption to any type of construction by the use of built-ups strips. “With Flexivents,” says Mr. Hilferding, ““we have 
and casing.’ In building up Flexivent group, workman found it possible to give our customers a picture window 


makes certain that units are kept square and properly at lower-per-square-foot cost of area than with any other 
aligned. This is important. type of unit.”’ Built-up groups of Flexivents are trucked to 


indow 
cost to install ! 























Use Andersen Flexivents in ribbons Build Flexivents into stacks Combine Flexivents into extensive groups 


Most flexible, most useful window you ever saw! That’s 


why builders from coast to coast have rushed to use 
N » Andersen Flexivent Window Units in homes built for sale. 
Low in cost! Not just a low per-square-foot cost in the 
of carton... even more—low in cost, because they are easy : i | i 
ge to assemble into groups and install! Crs ec 


Hundreds of uses! Choice of awning, hopper or out- 





of swinging casement operation. Choice of 9 sizes. No end 
ll to possible combinations in ribbons, stacks and groups! e x 
1c- High in quality! Famed Andersen engineering and 
ia- quality manufacture in every Flexivent. Yet simplicity in 
ats design and hardware has kept cost low! 
_— See your millwork dealer for more information. Or see 
Sweet’s Light Construction File or write Andersen for 
of detail and specification data. COMPLETE. WOOD WINDOW UNITS 
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“ATLAS MORTAR 


is in a class by itself’’ 


— 


says JOHN C. CAVALIER, of the 


Westmoreland Construction Com- 
pany, Greensburg, Pa. He espe- 
cially praises Atlas Mortar for its 
“plasticity durability and strength” 
—and no wonder! It contributed 
to the excellent masonry work on 
the new addition to Westmoreland 
Hospital shown here. Mr. Cavalier 
adds, ‘‘We also like its color and 
good appearance in the wall.” 


Pas pee 
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Buttery smooth— Masons remark on the 
exceptional plasticity and geod workability 
of Atlas Mortar. They like the way it 
responds easily to the trowel. 


mee 





True, tight joints — Experience proves 
that masonry units are strongly bonded : 
with Atlas Mortar; satisfactory hardening Good color of Atlas Mortar makes it a favorite of both architects and contractors alike. 


and tight joints are obtained. Here, it adds to the good appearance of Westmoreland Hospital, Greensburg, Pa. 





ATLAS MORTAR has proved itself on large jobs and small and in the labo- OFFICES: Albany 
ratory as well. It complies with ASTM and Federal Specifications for masonry ee ee 
cement. For further information write Universal Atlas Cement Company ‘ideas pov 
(United States Steel Corporation Subsidiary), 100 Park Avenue, New York New York + Philadelphia 
17, N. Y. HH-M.-43 Pittsburgh + St. Lovis - Waco 




















UNITED STATES STEEL HOUR—Televised alternate weeks—See your newspaper for time and station. 
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HOUSING POLICY REPORT 
President’s committee recommends tying public housing 
to rehabilitation, urges private central mortgage bank 
and wholesale overhaul of FHA terms. 


NEWS 


MODERN MORTGAGES—tThe more it is widely used, 
the more widely the package mortgage is accepted. 


EVENTS 
LETTERS 


THE BIG CHANGE 
FHA Commissioner Guy Hollyday and Economist Miles Colean 
support the case for improved design in merchant-builder houses. 


Joseph Eichler, in the Palo Alto section of northern California, 
builds houses designed by Architects Anshen & Allen and 
Jones & Emmons, landscaped by Thomas Church, Katherine Stedman. 


Don Scholz proves the Midwest public wants contemporary design, 
develops a living kitchen, adds a second bath to his houses 
in half a dozen Ohio cities. 


Builder Howard Grubb’s houses in Tulsa, Okla., designed by 
Architect Donald Honn, win public acceptance. 


Out-of-state Builder Hamilton Crawford tests a new market in 
Louisville, Ky., finds buyers ready for contemporary houses. 


Andy Place, in South Bend, Ind., restudies his building engineering, 
plans and designs. 


Builder-Designer Robert Norsen pioneers floating slab 
and all-weather construction, brings indigenous, contemporary 
architecture to Minneapolis. 


In Topeka, Kan. Jack Sargent’s architect, 
James R. Cushing, expands his house to family size; 
Sargent holds the line on prices. 


Robert Gerhoiz of Flint, Mich. makes a fast switch from dormered 
Cape Cods to a slab house designed by Architect William K. Davis. 


NEWS 


BREEZEWAY HOUSE 
For Miami, Fla., Architect Robert M. Little designs a house 
that takes advantage of the prevailing wind, 
has a minimum of fixed elements and is planned to resist hurricanes 


SERVICE-CORE PLAN 
For the Hollin Hills, Va. development, Architect Charles Goodman 
devises a compact, nearly square plan 
whose service core zones the house logically. 


TWO HOUSES, ONE ARCHITECT 
Architect Mark Hampton designs a house which won top Florida AIA 


award, a second house with a 600 sq. ft. outdoor living room. 
NEW PRODUCTS 


REVIEWS 


DESIGN STANDARDS 
Details for builder houses by Harold Sleeper, FAIA. 
This month: special fireplaces. 


TECHNICAL PUBLICATIONS 


Tulsa house, Donald Honn, architect, Howard Grubb, builder; photo: Hawks-Terrell, Inc. 
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1954 model of Luria Bros. house by Architects Keyes, 
Smith & Satterlee has long look, is well-integrated with site. 


Contrast it with a typical builder’s stock-plan house (below). 


The big change 





in builders’ houses 
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In the decade since NAHB’s birth, homebuilding has become an industry. 
This industry plans and builds almost 80% of US houses bought or rented each year. 
Its job now is to provide home buyers with a quality of design and material once 
available only to people who bought their own lots and chose their own architects. 

But the dynamic, expanding economy that brought merchant building to its peak 


and the stature of a built-for-sale industry is also responsible for the changing trend in customers: 


Add these statistics. American restlessness is a continuing source of housing 
demand: over 20% of us move every year. The rate of new household formation 
is expected to be closer to 950,000 per year than earlier estimates of 900,000. The 
number of old people and their ability to maintain their own household boosts the 


need for more separate dwellings above what it was 10 or 20 years ago. 


What the big change means. The vast improvement in the income of the 
average family has created a tremendous urge for a better way of life. The building 
industry can direct that urge into improved housing. The slogan of the homebuild- 
ing industry could well be “A better home, a fuller life.” A hard selling job has to 
be done to meet the competition for the home-buyer’s dollar. The sales effort will 
have to be backed up with something the public is eager and able to buy. “This 


means,” says Miles Colean, housing economist, “quality, novelty and price.” 


The lender’s stake. Colean also points out that the mortgage lender has an im- 
portant stake in changing trends, says: “His influence on the builder is often critical. 
He can encourage or discourage novelty. He can aid his builder client in learning 
more about what people want. The lender can, and must if he values his salvation, 
cooperate in the great advancement in building technology that is now under way. 
The old idea that novelty itself adds to risk has to be discarded and in its place must 
be established the principle that well-considered novelty—novelty that produces a 
can diminish risk. And inci- 





real advance in comfort, convenience and eye-appeal 
dentally, the lender can do a great deal to get this principle better understood in 


some of the moss-grown reaches of FHA.” 


What about FHA? FHA Commissioner Guy Hollyday already promises that if 
Congress is willing, FHA architectural policies will get a thorough overhauling. 
Says he: “We’ve been forcing builders to build to a mortgage pattern instead of for 
the housing market. . . . If Joe Smith wants to live in a ranch-type house we want 
him to have the opportunity without having a hint given that he could get a Cape 
Cod through FHA faster. The attitude of some FHA people toward architectural 
. . I hope 


design has resulted in penalizing progress and rewarding mediocrity. . 


there will be a marked improvement soon.” 


> Families are getting larger. Third 
and fourth children born last year num- 
ber almost a million. Houses must be 
bigger, have more bedrooms and baths, 
additional play and recreation space 
where the housewife-mother can super- 


vise her children. 


> The great increase in our wealth and 
the revolutionary redistribution of it 
have produced demands unimaginable 
ten years ago. Middle-income families 
($4,000 to $7,500 disposable income) 
are up to 18 million, have 42% of US 
purchasing power. The junior execu- 
tive group has living standards com- 
parable to those of top-income groups. 
It keeps up with the Joneses. 


> Families have mere leisure, spend 
more time at home, during which their 
interest is concentrated on their biggest 
single investment. Sales of garden tools 
and furniture, barbecue equipment and 
home hobby gear are skyrocketing. 


>The pattern of entertaining is in- 
formal. It is no secret that the house- 
wife cooks dinner and her family and 
her guests help her serve it. Open plan- 
ning is a necessity. 


>» Today’s home buyer is a savvy cus- 
tomer. Three out of four home-buying 
prospects already own houses. They 
will not invest until they are sure they 
will get a new home better than their 
old one, more house for their money. 


For a forecast on how these factors affect house design, see the next page 
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BIG CHANGE 
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The houses shown here and on the next 38 pages indicate which 
way the trade winds are blowing and forecast building trends. 






Significantly, house design is not imposed on buyers by build- 
ers; instead it is an outgrowth of the American customer, 1954 
model. To sell the 1954 family, follow these trends: 








Bigger-house look. Houses are bigger. From an average of 
900 sq. ft. in 1950, they have grown to 1.000 or 1,200 sq. ft., 
promise to get even bigger. But even small houses look larger. 








On the outside, roof lines are cleaner, uninhibited by false 






gables, jutting dormers. Houses hug the ground, sit lower on 






their foundations. Front elevations are uncluttered with hodge- 






podge materials. Strong horizontal lines carry out the long, low 






look. Fences, planter boxes, garages and carports extend house 






length and depth. Landscape colors relate house to land, enhance 






apparent size, borrow the dimensions of all outdoors. Tops and 






bottoms of windows line up on all exterior walls. Greater areas 






of glass sweep the eye across a full facade. On the inside, plans 






are open, allow one room to borrow space from another. Pass- 






throughs, partitions that stop short of the ceiling add still more 





INDIANA 





optical space. Window walls, wisely placed for southern expo- 
] I y J ] 






sure, bring the outdoors inside. 






Bigger-house performance. Bedrooms are growing bigger. 





Living rooms are giving way to larger living “areas” with space 
borrowed from adjacent rooms. The living room is no longer a 





runway from front door to kitchen: a foyer with guest closet 


Changing trends for 1954 frequently is the main artery into the house. Rooms are laid out 


for easier furnishing, have more and better located storage. 











A side or back (service) door is handily located, opens to the 
kitchen. Kitchens are easily accessible from the living room. 











Luxury look. More paneling in natural tones is used in living 
and/or dining areas. Some kitchen appliances are enclosed in 
plywood. Textured materials are on the increase: in flooring. 
plank and beam ceilings, painted concrete block, exposed brick. 
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Photos: R. C. Lautman; J. T. Strong; 
Hedrich-Blessing ; W olje’s; Russell lllig; © Bzre Stolle: 
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More complete packages. Many 1954 houses include a com- 
plete package-mortgage kitchen with a full complement of 
modern appliances, finished landscaping, etc.; all 1954 houses 
have more amenities than their predecessors. Some builders are 
even including carpeting and curtains in the selling price. 


Added living space indoors. Living rooms are gradually 
being shifted to side or back. If in front, there is some provision 
for a second or “family” room at the back. On hillside lots, day- 
light basements become summer kitchens or additional play and 
recreation space with grade exits. . Split-level houses almost in- 
variably have an added basement room for TV, study or guests. 


More usable living space outdoors. Outdoor living is one of 
the great new facets in American life. A terrace, porch, patio or 
garden becomes an outdoor living room. Lots are getting bigger; 


fences are used for privacy. 


Family plan for family living. Kitchens. the hub of family 
life, have more counter space, greater storage, better integration 
of appliances and sink. More storage space is found in closed-off 
portions of carports or in the backs of garages. Builders with 
low-pitch roof designs use folding stairways to attic storage. 
Parents get a dressing table, a separate half or complete bath- 
room. Children get added play space near the kitchen. 


Multipurpose space. Because of better planning, every inch of 
the house is put to work. Stud walls are losing out to storage 
walls. Flexible room ideas include an activities/laundry area 
near the kitchen, dining areas that become part of the living room 
or part of the kitchen by use of folding partitions. Even bath- 
rooms serve both as powder room and master baths or are close 
to the kitchen and/or rear door and still serve the master bed- 
room. Multiuse also extends to the garage or carport that 
doubles as hobby shop, play space or covered patio. Storage 
rooms at the rear of garages are finished off as work, sewing or 


rainy-day playrooms, sometimes as guest bedrooms. 
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More bathroom facilities. Every tenth house has an extra half 
bath, every twentieth house two complete baths. A bath and a 


half is rapidly becoming the minimum. And the bathrooms are 
getting more comfortable and convenient, have more storage 
space, built-ins like clothes hampers, auxiliary heating, closets 
for toilet articles as well as towels. Medicine cabinets are bigger, 
frequently have sliding doors, greater expanses of mirror. 


Easier maintenance. Hall space is reduced. Flush-fitting 
cabinets and appliances in the kitchen reduce hard-to-clean cor- 
ners. Floors, walls, counter tops are designed for trouble-free 
maintenance. In increasing use are tile, melamines, linoleum. 
plastics. Windows have fewer lights, are easily washed. 


Better heating and insulation. Houses are warmer in winter, 
cooler in summer. Better and more insulation, double-glazed 
windows, more efficient heating plants, completely weather- 
stripped doors and windows add to winter comfort. More houses 
have summer air conditioning. Houses are protected against the 
summer sun by wide overhangs, shading devices, are kept cool by 


attic fans, proper use of color and insulation, wiser orientation. 


More wiring, better lighting. Circuits are being doubled, 
even trebled in the better-planned houses because of the in- 
creasing use of home appliances. Cove lighting supplies indirect 
lighting in living/dining areas where lamps are used for direct 


lighting. Kitchen and bathroom lighting is more wisely planned. 


To pay the bills—The buyer, with his larger income, is paying 
for a good many of the newer, bigger, better things he gets with 
his house, but the builder is also compensating for increased costs 
by increasing efficiency, gaining construction economies through 
preplanning, precutting and preassembling more and more house 
components. He is cutting his time of construction -by planning 
his operation, and he is doing a smarter job of merchandising. 
Set to tackle their task in a competitive spirit, US builders could 
make 1954 the second best year on record. 
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Paving permits outdoor living in back, good circulation and 


The big change in California 





House and garden in 


In building more than 1,800 contemporary houses in the past three 
years, Joe Eichler has pioneered many ideas new to the mass market. 
One of the most popular is the back yard as an “outdoor living room” 
walled with fences, floored with concrete, furnished with built-ins and 
decorated with planting. 

Instead of leaving the back of the house to weeds and the buyer’s 
imagination, Eichler has gone further every year to develop the yard 





into a big extra room that can be seen from and used with his glass- 
Joseph L. Eichler jumped into the lead in walled indoor living areas. 


050 . . >» eeantr > ’ s Pn. at al . ° . . 
1950 wnen he euttched from a small conven This year for the first time he includes landscape architecture in 
tional operation to contemporary housing on : : : ‘ : 
% le Thi 1 irae the price of the house, sells all but his lowest-priced houses with plots 
a og scaie, us year he an ws team Oj : - nd 2 y 
architects end landscape architects offer an developed by Landscape Architects Thomas Church, Katherine Stedman. 


oust: aneae hemes: wlth a ten pindy darout- Kichler allots an additional $2,000 per house (about 10% of the 
door living and several big improvements sales price) for driveway, walks and planting in front, and in the rear, 
inside. big concrete terraces, plant boxes, benches, fences, fruit trees, a service 


yard, sometimes a children’s sand pile and paved play area. Of the 
$2,000, labor and materials account for some $1,600, shrubs $150, 
design fee $250. Both FHA and VA allow full value, and buyers are 
happy to get expert landscaping advice and wholesale prices wrapped 
up in the mortgage. 
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LOCATION: Palo Alto, Calif. 

EICHLER HOMES, INC., builders 

ANSHEN & ALLEN; JONES & EMMONS, architects 

THOMAS CHURCH, KATHERINE STEDMAN, landscape architects 
PRICES: $13,950 to $60,000 
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Rear patio of $21,000 house comes with concrete terrace 
trees, partial planting. Below, front shows fenced entry cour! 


right, service yard left, integrated walk, driveway on 80’ lo’. 
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BIG CHANGE IN CALIFORNIA 


Five changes inside—Eichler revamps his plans to fit a buyer’s market 


Photos: Russell Illig 


Today Eichler’s clients are very different from the young novices of three years 
ago. His new prospects have more money, more children, more possessions, 
more savvy about their housing needs. Over 60% of them already own a home, 
and in many cases Eichler has to hold houses an extra month while buyers sell 


their old ones. 





What does this new buyer want? To substantiate his own observations and 
those of his associates, Eichler hired a professional research firm to survey 135 





families living in his houses. The results: 


> 79% feel his contemporary design was the most important factor, after cost, 


in their decision to buy. 


> 75% consider radiant heating the best single feature in the house, followed by 


indoor-outdoor living and spacious interiors. 
So, Eichler has kept these features, gone even further in contemporary styling. 


But . . . 86% want two baths instead of one and 57% said they would pay up 

‘ ; rs . pay uj 

Family room in this $20,500 model adjoins to $2,000 more to get a second bath, plus such luxury features as cork floors 
children’s bedrooms, helped house win “Parents and sliding-glass window walls. 


> 


Magazine” award. > 20% want more storage space, better lighting, and a majority of women insist 
that their kitchens have a big window with a view of the street, front walk, 


children’s play area. 
So, Eichler’s plans have gone back to the drawing boards of his architects, 
Anshen & Allen and Jones & Emmons. as they have more than 100 times since 
the first prototypes came out in 1950. The latest models, shown here, are tailored 
to the latest market. 
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1950 


Evolution of a plan: one of the new models went through several 
changes, now has an all-purpose room and laundry-storage room near the 
kitchen, a second bath opening to master bedroom, new walk-in closets. 


1. More all-purpose and storage space 

Every Eichler home now has either an all-purpose room (above and 
photo left) plus a laundry-storage room or an extra-size garage with 
laundry, workshop and storage facilities. Larger models have both. 
Eichler will build no more carports except in larger houses where bulk 


storage and multiuse space are provided inside, 














—_—— 
SERVICE a 


f= 


me 


1950 





More improvements: in contrast with 
its predecessor above, new plan (below) 
has larger rooms, a wider garage, bet‘er 
kitchen plan, new hall closets, a second 
bath and a dressing room off master bed- 


room. 
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1954 


2. Two full bathrooms with more glamour 
A second bath is now standard in all models, and it opens 
directly into the master bedroom instead of the hall, often with a 


dressing room in between. All bathrooms are being glamorized 


to meet consumer demand with basins sunk into long plastic 
counters, large medicine cabinets with sliding mirrors, glass 
shower doors over tubs. Added cost: about $250 per bathroom. 


3. Kitchens have better equipment and finishes 

Now included in purchase prices are electric range and vent fan, 
garbage disposer, self-edged plastic counter tops, stainless-steel 
sinks. Natural birch cabinets with sliding doors of enameled 
hardboard have replaced metal and plywood swinging-door cab- 
inets. Nearby laundry spaces are wired for 220-v. electric driers. 
Some $20,000 motels have built-in ovens and counter-top burners. 
Drawers and cabinets have hand-holds instead of hardware. 
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Rich interiors have cork tile floors, mahogany paneling, sliding window walls 


Photos: Lire—Fred Lyon; Russell Illig 


4. New “luxury” materials, finishes and colors 

Cork floors have replaced asphalt tile; clean-edged concrete block 
with paint finishes is being used instead of brick in many houses. 
Philippine mahogany plywood in 10’-high wall panels is now 
standard, giving a rich appearance and eliminating the unsightly 
horizontal seams left by the 8’ redwood panels formerly used. Trend 
is toward natural finishes, browns and white, which please most 
buyers, offend none. Six special stains are used on interiors and on 
new vertical exterior siding. Last year Eichler tried a few truss roofs 
with plasterboard ceilings, found no appreciable cost saving and 


returned to his handsomer plank and beam ceilings. 


5. More glass areas, new windows 

Sliding glass doors in steel frames have supplanted swinging wood 
sash in all living rooms (above), and in master bedrooms of higher- 
priced models (right). Narrow glass strips (above, right) are being 
used more and more to give interiors extra daylight and help break 


up the “boxed-in” feeling of continuous roof and wall planes. 








Side terrace allows outdoor living; plan can be oriented for sun and wind 


Biggest single change is a best-selling house for barren lots 


Selling far ahead of construction (18 sales on opening week end 
alone) is Eichler’s new plan No. 501, his answer to the perennial 
problem of the 50’ lot. Good points: side terrace plus back yard; 


bedrooms in private wing away from street; master dressing room 





bath; kitchen near garage with window on entry walk; storage and 


work space in garage. Starting at $13,950, this 1,118 sq. ft. house 











ranges up to $15,950 on costlier lots, at which price it wins a $12,000 
FHA commitment, no down payment to veterans, 30-year, 442% 


mortgages, 
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The big change in Ohio 
More livability, greater luxury in already successful | « 


Don Scholz, who blazed the trail for large-scale contempo- 

rary building around Toledo, is now finding his path as wide 

as Broadway. Not content with the fast-selling “panelized” 

houses that made a big impact on Ohio builders and buyers, 

he has now improved his designs to add more livability and 

Donald J. Scholz, president greater luxury. Major changes: a double-service second bath- 
Scholz Homes, Inc. room in a three-bedroom house in three price brackets (from 
Scholz Construction Corp. $18,950 to $32,500), added family recreation space, open 
kitchens as luxurious looking as living rooms (pp. 103-107). 

Since Scholz’s successes, many Ohio builders have for- 


LOCATIONS: Cleveland and Toledo (where Scholz himself builds) ; saken the straight and narrow path of colonial. Cape Cod 
Columbus, Cincinnati, Akron, Chagrin Falls (where his dealers : 


are building) 


DONALD J. SCHOLZ, builder, designer 
PACIFIC MUTUAL LIFE, financing scurrying to architects’ offices. Big Builder Maurice Fishman, 


and traditional designs to go contemporary; and builders 
who never built a contemporary house in their lives are 


PRICES: $16,000 to $32,500 who has made a gradual and successful transition to contem- 
porary in Cleveland (but builds in a lower price bracket) 
says: “Builders call me the poor man’s Don Scholz.” Scholz 
already has a $14,000 house (without land) coming up. 
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Foyer, wide enough to furnish, adds its space to living room 


Photos: James T. Strong 





Compromise with contemporary was scalloped 
flourish on porch, so popular that Scholz restricted 


its use in 1954 models to prevent monotony. 





s6’-0° —$—$———_—_——————___—__—__o 
re ! von ms 





| STORAGE 
| e0"x 14.6" DINING —_-— 






if 9.6"x 11.3" 
m- ‘ 





boiler ir) 
GARAGE 













lomal 
— 
RADE op s+ 
x 


LIVING ROOM 
14.9" 18° 9" 






BEDROOM 2 
W’.3"x13"0" 




























_ HOMERS 





JAN JARY 1954 


BIG CHANGE IN OHIO 








tttteees 
+ 























1952-53 three-bedroom 
models had _ single bath- 
rooms typically located off 
bedroom hall with plumb- 


ing backed on kitchen. 


1954 houses with three 
bedrooms have second bath 
located off master bedroom, 
close to kitchen-activities 


space, outdoor play area. 


Second bath in higher- 
priced houses doubles as 
powder room off entry and 
serves master bedroom. 
Economy is achieved by 


back-to-back plumbing. 


A second bathroom 


that gives double service 


Scholz sold so many houses before completion, with as many as 
15% of his buyers requesting a second bath, that he decided to 
meet a growing-family need by offering two full baths in all 
three-bedroom houses. With little or no change in price, this 
promised to give him a big jump on competition. 

He says: “Comparison of 1950 and 1954 houses shows 1950 
houses with a single bath had 1,200 sq. ft.. sold for $21,000 with 
a one-car garage; our 1954 models in the same price range have 
two baths, a two-car garage and 1,450 sq. ft. By making one of 
the baths serve both the activities area or foyer and the master 
bedroom, we offer better circulation and more convenient access 
from kitchen, front or rear door and master bedroom.” 

Few prospects realize that one is an inside bath. If they are 
bothered by the lack of a window, Scholz salesmen point out 
the ceiling ventilating fan, explain it is more effective than a win- 
dow that is as likely to blow odors into as out of the house. 

Owners of Scholz houses, asked how they like contemporary 
design, praise it roundly, invariably add: “We got more house for 
our money than we could otherwise.” Prospects for Scholz’s 
$23,000 and $18,950 models agree they are unable to find two- 
bathroom houses selling for under $25,000 in Toledo. 


Combination powder room and master-bed- 
room bath (here in $32,500 model) has shower 
instead of tub, used in bath serving other two 
bedrooms. Wash basin is set into a tiled counter 
with slanting front covering storage space. Over- 
size cabinet above basin has full-width mirror. 
Door back of camera leads to master bedroom. 
Privacy-high window, right, faces street. 
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All-white kitchen appliances were 
standard in Scholz’s older houses. 
still are in $16,000 models. Exposed 


rafters (above) were features of lente 





older houses, have been abandoned 


because customers objected to crack- 


Qin. "9 
— 


ing of wood. New models (below) 
have enclosed rafters on exposed 
beams, as in new Cliff May houses. 


Light mahogany paneling covers all appliances except 

Kit Kt { x rio Ss | kin refrigerator in new houses, furnishes an eye-catching expanse 
ircnen Gs lUXUrioU oo g of sales appeal to prospects. Less hardware is exposed; cabinet 
doors open by touch latches. Since wood grain is uninter- 
as the living room rupted and the entire face of the cabinets is cut from one piece 
of plywood, all cabinet surfaces have luxurious appearance as 

seen from either pass-through (far right, above) or from open- 


ing in breakfast nook (location of camera in photo below). 





Louvered pass-through over kitchen sink (below) overlooks 


recreation area where washer and drier are located. 
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More play and living space on one floor 


Scholz, who traveled widely through major cities sur- 
veying buyer trends, found: “People now want every- 
thing on one floor with plenty of light and air and 
where their investment shows. As a corollary, they 
demand plenty of storage, adequate laundry area and 
space for children’s play—all of which builders will 
ignore at their peril—particularly in basementless 
houses.” Noting increasing resistance to a closed-off 
kitchen, Scholz opens his not only to a recreation room 
that doubles as a laundry (expensive-house buyers do 


not want washer and drier in kitchen) but even opens 


SSUtti lie 






it directly into living room by means of a pass-through 





(photo above) and to space for breakfast table. 


Recreation room, furnished as study (right) 


and/or TV room (above) is economical way of 





providing more room for less money by multi- 
purpose plan. Same multiservice idea is used 


in smaller houses (see plan, opposite) where a 


combination laundry and children’s play space 


makes supervision easy for the housewife-mother. 
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Planned community, planned 
promotion, a complete package 


Scholz lists three important elements of change in merchant 
building, says builders who are using these ideas “are successfully 
cornering the market lost by those who don’t”: 

> Planned community, planned promotion. “People do not buy 
just a house, they buy an environment. Good contemporary de- 
sign involves more than a good house plan; it involves orienta- 
tion and the right neighborhood atmosphere. Let’s face it: con- 
temporary houses do not belong wedged among older houses on lots 
that do not permit freedom of orientation and view.” 

>A more complete package. “This would include more land- 
scaping outside, more appliances, carpeting. curtains inside.” 
>Slab floors. “Invariably a builder whose sales have backed up 
says you can’t sell basementless houses in this town, and invari- 
ably you find the fastest-selling house in town is a slab job.” 


Rocky River version at $23,000 of his $32,500 Forest 
Hills house (p. 103) is shown on this page. Sales agents 
took deposits on 22 of the first 28 of these houses from 
buyers within a month. Big walls of double glazing did 
not bother buyers. One woman, asked if she thought so 
much glass was an invasion of indoor privacy, replied 
simply: “That’s why I have curtains; I can just draw 
them when I want, but I prefer to see outdoors and it 


makes the living room seem much larger.” 
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Photos: H&H staff 


$18,950 house, built in Toledo and Rocky River, is deeper 
than earlier one-bath house (plan, p. 103), but looks as long from 
street, aided by bland, uncluttered front elevation, much glass. 
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The big change in Oklahoma 
Tulsa takes to glass walls, 


In three subdivisions where prices run from $8,000 to 
$16,000, Tulsa’s biggest builder, Howard Grubb, finds his 
modern houses outsell traditional competition. 

To prove to dubious VA-FHA officials that the public is 
eager for his new houses, Grubb put his medium-priced, 
$9,650 to $10,100 line (see p. 111 for photo) on the 
market first and let them sell themselves. Without adver- 


peeing - tising or even a price on his street sign, he sold 63 of this 
Team: Architect Donald Honn (left) has =~: < 
group of 65 in two months, got plenty of good prospects. 
designed for Builder Howard Grubb (right) : eye 
His larger, $15,000 to $16,000 houses (shown on these 


for five years. Grubb pioneered forced-air 


two pages) went into production last month but he is not 
pushing sales until he gets FHA-VA valuations. In the 
meantime he is inaugurating an $8,000 group, which he 
will do with four other builders. 

Grubb’s certainty that he is on the right track comes 
NORTHWESTERN MUTUAL LIFE through from enthusiastic public reaction to six experimental 

Julian Rothbaum & Co., Inc., financing houses he has built in the past two years. From these 
Central Savings of New York financing for $9,650 project guinea pigs, he and Architect Honn developed production 
PRICES: $8,000-$16,000 models which are proving to be what the buyers want. 


heating, slabs, pier and grade beams, big- 


ger windows, more color, many other items. 


LOCATION: Tulsa, Okla. 
HOWARD GRUBB, builder 
DONALD HONN, architect 
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‘I’ve staked my entire future on these new designs,’’ says 
Grubb. He based his gamble on the fact that the public liked rear 
living rooms, large glass areas in experimental houses. As photo (at left) 
shows, big windows face lawn or garden, houses get privacy from fence 
through middle of block. The $15,000 price includes a $2,400 lot 
65’ x 130’, 3-ton air conditioner, dishwasher, disposer, kitchen fan. Proj- 
ect has 560 lots, will include four swimming pools built by Grubb, but 


given to his home-owner’s association for management and maintenance. 


rear living rooms, gay colors 


Open-plan kitchens were popular in prototype 
houses, but women wanted laundry in garage, not 
kitchen—which is also better for air conditioning. Liv- 
ing room (right) has dining area next to kitchen, 
seems unusually large for a 1,295 sq. ft. house. Archi- 
tect Honn did the color planning, used gay primary 
colors for strong accents. 
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Old house sold for $9,000 to 
$9,500, was popular enough to carry 
Grubb’s production to 300 a year. 
Now sales of this type are slow. 
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New $15,000 house plan 


with camera angles shown 


Photos: Hawks-Terrell, Ine. 





While there are only two basic floor plans, there are 
numerous variations so houses present different facades. 
Through careful design, orientation and land planning, Grubb 
hopes to make this project one of the best in the country. “The 
main thing we learned from our prototypes” (like the one 
above), says Grubb, “is the public thinks they are wonderful.” 


Crisp, simple lines mark exterior, interior 
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Only divider between kitchen and living room is a 
6’-high storage wall and pass-through counter, open 
to both sides. Pleasant colors in kitchen, handsome 
cabinets, plus fact that refrigerator cannot be seen, 
give kitchen a pleasing appearance from living room. 
After prototypes were built and opened to the public 
it became clear some families wanted two bathrooms 


and a two-car garage, which are now optional. 
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Tulsans put their money on breezeway model 


Buyers in Tulsa are like buyers everywhere: they want their houses 
to look large. Grubb gave them various chcices for $9,650 to 
$10,100. Top choice went to the house above because, though its 
narrow end fronts the street, the enclosed garage, hooked to the 
house by a breezeway, makes the house nearly as wide as its lot. 

First visitors traipsing through the unfinished, unadvertised 
houses assumed prices were far higher than they are. Many could 
have paid more. Down payment is $500, closing $300, monthly 
charges $62 to $66. Yet Grubb outsells other comparabie projects 
where there is no down payment. 

In switching from conventional to contemporary design, Grubb 
anticipated some difficulties with his crews. The first three houses 
were used to teach construction, then production speeded up and 
now the men are enthusiastic about the ease with which these 
houses go together. Production is now two per day, 

Says Kermit P. Helgerson of Central Savings Bank of New 
York, who bought the mortgages: “We have confidence in Grubb 
and in the community. Tulsa is progressive, and has a lot of people 
who represent the new life—who are not afraid of tomorrow.” 


80% of Grubb’s buyers want this 
model with covered breezeway, rear living 
room, big rear windows. House costs $450 
more than nonbreezeway models. About 40% 
paid an extra $100 for special buff or pink 
brick. Lot is 60% wide, house has a warm- 
air radial duct system in the slab, carefully 
studied circulation plan with easy access to 
kitchen from the front door or breezeway. 
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The big change in Kentucky 
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Hamilton Crawford is 
both a prefabricator and a 
builder, represents a new 
type of big builder who 
moves into any community 


where he sees a market. 


HAMILTON CRAWFORD, builder 

J. A. JONES CONSTRUCTION CO., construction 

J. WESLEY LEAKE, ALLAN SIPLE, architects 
PRUDENTIAL LIFE INSURANCE CO., financing 
PRICES: $12,764 to $32,510 


Hamilton Crawford, one of the country’s large mobile builders, moved 
into Louisville last month in another of his growing series of big 
projects in various cities. In partnership with the J. A. Jones Construc- 
tion Co. of Charlotte, N.C. and a large New York investment house, 
he opened 31 display houses in a beautifully laid out subdivision of 
1,200 lots, is using supermarket sales techniques. Crawford is putting 
on a housing show different from anything seen there before. 

The big change for Louisville is larger than the size of the project. 
Brand new to most visitors are the low, white roofs, slabs, dry wall, 
open plans, sophisticated colors, big windows and landscaped patios. 

Despite the Christmas-shopping season, visitors crowded the display 
houses on week ends, came back to compare the many different houses. 
Sales the first month were about 75, showing that Highgate Springs 
would not be another quick sales success like Gentilly Woods in New 
Orleans (first month’s sales were about 350). But in New Orleans, 
Crawford had the last big parcel within the city limits, priced his 
houses from around $8,000. In Louisville land is plentiful, Craw- 
ford is six miles from downtown, and prices begin at $12,764 and run 
to an impressive $32,510. Down payments are high: $1,295 VA, 
$2,900 FHA. This is a more de luxe deal and he expected slower sales. 

Houses are not cheap because both land and development costs were 
high, partly because of expensive drainage, a three-mile main sewer 
line, and the fact that paving and sidewalks were costly. 

All the houses are made in Crawford’s factory in Baton Rouge, and 
shipped to Louisville on flat cars. While the J. A. Jones Co. does all 
the on-site building, Crawford’s organization has done the planning, 
handles all sales. This same combination will probably take on other 
new projects in other cities this year. 
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Visitors liked what they saw and comments such as, “Umm, I could 
live here!” were frequent. Says Sales Manager J. M. Powell: “Our 
best seller is Model 1172 |next page| at $16,454 to $18,526. There’s 


been an unusual amount of interest in our two most expensive models.” 
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BIG CHANGE IN KENTUCKY 
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| a EEN... 1 Best seller (above) and plan (left) is Will low, open-pla 
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BEDROOM Photos: © Ezra Stoller 
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A runner-up in populari’y is this long, low 1,116 
sq. ft. house which sells for $12,236 plus lot. Al- 
though living room is in front it has dining room 
immediately behind it, opening up house front-to- 
rear. As in most other models, there is good 
coordination between front door, kitchen door and 
carport. Lots for smaller houses are 54 to 61’ min- 
imum, are 60 to 70’ for this size, run up to 80’. 
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Exhibition houses made a good impression, 
helped sell visitors on character of future neighbor- 






hoods. Buyers showed great interest in large white 
house (above) which has 1,466 sq. ft., sells for 
$23,472 on this $4,890 lot with air conditioning, 


completely fenced rear lot. House has two baths. 












Competitive houses sell for $12,800-$14,500 


la | outdoor-living house replace old Kentucky home? 


Buyers have choice of egg-crate louvers, 


fences, landscaping 


pene bse oe Se 





e 
4 Most expensive house, right, has 1,353 sq. ft.,  ; oo \ mul 
sells at $23,500 plus lot (with air conditioning). ., Lonim bh ip 






This model is loaded with extras, sells for $32,510 : ' * ae gy _ 
on this big lot. A standard Crawford house, it 3 it Mile 8 ay 
was modified by Architect Allan Siple for “House : 






oman, 







Beautiful’s” climate-control program. Landscaping 






shown, and fences, are extras and have not been 





pushed by salesmen. California Architect Siple 





designed a variety of wood fences which can be 






bought later, give privacy to outdoor living areas. 
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15 changes Crawford made for Louisville 


1. Houses are 75 to 125 sq. ft. larger than in New Orleans, where 
Crawford had more two-bedroom than three-bedroom models. Only 


two of the eight Louisville houses have two bedrooms. 

2. Prices are higher, from $12.764 to over $30,000 for what is clearly 
a higher-priced subdivision than in New Orleans. Here the average 
sales price is around $16,500, in New Orleans was $13,000, 


- 


Larger kitchen-laundry areas get most of the added space and 
some of the extra cost. In New Orleans such items as dishwashers, 
disposers, kitchen fans, wood floors were optional extras; here they 
are standard. Improved also are the counter tops, lights, cabinet 


space, eating areas, storage. 


e 


Rear-yard living is featured in more houses, with easy access to 
outdoor terraces, side or back screened porches, and houses have 


carports that may be turned into outdoor rooms. 


5. Windows are larger with larger panes of glass. Previous Crawford 
homes had 16-pane, double-hung windows. Now they are four- 


paned, plus the large window walls. 

6. Exterior materials include more brick. cedar shakes, a variety of 
rich-looking materials. 

7. Wider overhangs are more prevalent. Overhangs and the lower- 
pitch roofs make the houses seem larger. 

8. Color schemes, outside and inside, are among the best in the coun- 
try. Architect Allan Siple spent months working out a family of 
harmonious colors which are more distinguished than those in 
many a $100,000 house. 

9. Bathrooms have more ceramic tile, better lighting, larger medicine 
cabinets with sliding mirror doors, built-in electric wall heaters. 


10 


Mechanical features throughout the houses have been improved. 
A counter-flow, radial warm-air system is standard and for $110 
extra Crawford will prepare the house for future air conditioning 
(adds jacket beneath heater, 220-v. line, and drainage for water). 
or any buyer may have two tons of air conditioning for $1,118, or 
three tons for $1,337. Attic fans are standard in houses which 


are not air conditioned. 


11 


Electric wiring includes a ten-circuit, three-wire system and 13 
circuits in the two larger models, and all houses have a 220-v. 
outlet for a drier, are wired for an electric stove, have telephone 
raceways, a generous supply of outlets including some outside 


the house for Christmas tree or outdoor lighting. 
12. Storage closets are larger, easier to get at, better arranged. 
13. Floors are wood block except in bath and kitchen. 


14. Construction is better, with 1” wood sheathing and insulation. 
Some houses in New Orleans had no sheathing. 


15. Better livability: two years and over 2.000 customers later, Craw- 
ford’s salesmen have had reactions and suggestions from their own 
customers and from many other builders to whom factory-made 
houses are sold. These suggestions have been turned into improve- 
ments for better-living houses. 



























Standard items in living rooms include flush ceil- 
ing lights, freestanding coat closet with projecting 





shelves facing room, a pass-through to kitchen, frosted 
glass partitions on one side of kitchen cabinets. Houses 


were furnished by five different department stores. 
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Plan shows camera angles for living room 
and kitchen photos. 
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Best bathroom (model 1466) has 
storage under the counter and over 


the toilet. Others have no counters 























Photos: © Ezra Stoller 





Big sales feature, Crawford kitchen (right) is 
considerably larger than in earlier models, and 
is offered in various arrangements. Most have 


a breakfast counter or space for eating table. 


ee ee 


Stove hood is standard, has light, fan, grease 
filter. Some kitchens are open to living room; 


/ others are divided from it by swinging doors. 
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Laundry (right) is usually part of kitchen, 








partially separated by a counter breakfast bar. 














Dishwasher, disposer, exhaust fan, flush ceiling 











lights, Venetian blinds, sliding glass cabinet 
doors are included. Optional items which can 
be covered by package mortgage are electric or 
gas ranges, freezers, clothes washers, refrig- 


erators, ironers as well as air conditioning. 
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The big change in Indiana 





Roy Stevens 


Progressive builder makes | | 


High on any “All American” team in the building industry would be 
Place & Co. of South Bend. This experiment-minded firm has such a 
forward-looking attitude toward its customers and its houses that prog- 





ress is inevitable. 

The Places’ approach to housing is that nothing in materials, methods 
or ideas is so good that it cannot be improved, nothing is sacred merely 
because it went well last year. So they constantly study, experiment and 





keep an ear to the ground with last year’s buyers. 
Andy Place, who with his father, As a result of this unconfined attitude, practically every item in Place 


V. A. Place, brother Bob and brother-in- 7 : : ate ; : fy 
& Co. houses has been re-engineered in the past three years—from a new 


law Jim Peacock, form the family firm. 5 : 7 ‘ d 
1K storage truss in the attic to a new moisture barrier under the slab. Quite 
obviously the customers get the benefits and Place keeps selling houses, 
not only at retail in South Bend but also to a growing number of builders 
in other towns who buy a complete package at wholesale. 


LOCATION: South Bend, Ind. 
Unlike many builders who require a Caesarean operation to produce a 


PLACE & CO., builders 


WILLIAM WEIST, design engineer new model, Place’s staff of designers and engineers gives birth to half a 
E. DON SPINNEY, architect dozen new houses a year. They always have two or three experimental 
PRUDENTIAL INSURANCE CO., financing houses under construction, delight in cooperating with universities, tech- 
PRICES: $12,975 to $44,400 nical organizations, manufacturers and others who want to try out new 


ideas. (For a partial list of Place’s 106 improvements, see p. 122.) 
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*s Twyckenham Hills, where largest houses cost $44,400 


An opening Sunday in Place 





1950 Place house was 24 x 36’ 


Brick version of 1,176 sq. ft. house (right) 
on 70’. lot sells for $14,250, other models for 
$12,750. It has four bedrooms, 1% baths. 
All houses this year will have a 28” overhang 


on all sides, some considerably more. 
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Better-looking houses 


Place believes house above combines the best features of Trade 
Secrets house and other demonstration houses. It has 1,344 
sq. ft. (plus carport), four bedrooms, 1% baths, sells for 


“ 


$15,250. Half of buyers want 4-in-12 roof, half want 11/-in-12. 


Loaded with equipment, house below is a 1,456 sq. ft. 
model, priced at $21,500 to $22,500. (Plan at left.) To convince 
buyers it was not too modern, it was successfully exhibited full 


of antique furniture. Place usually furnishes model house. 
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for better family living 


Larger dining room (above) was made by eliminating one 
pedroom in four-bedroom plan at right. Many buyers of older 
bed bed pl t right. Many bw f old 

ace houses are now buying latest models because the neu 
PI } buying latest dels | th 


houses have more room and dozens of improved ideas. 


Typical Twyckenham Hills luxury house (below) seen from 
rear has free-form concrete terrace which is standard. Large 
window is in clubroom or rear living room adjoining kitchen. 


This house had just been finished and was not yet occupied. 
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$12,500 house (above) is 28’ x 40’, has three 
bedrooms, 14% baths, space on lot for garage. 


Circulation is good, dining room can be shut off. 


$12,700 house (below) has 1,172 sq. ft. on 


70’ lot. Large 
next to kitchen. 


laundry and storage room are 
This has been a popular model 


with families needing four bedrooms, 11/% baths. 
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‘‘A hundred and more reasons why... ”’ 


Place published a sales pamphlet with the above 
title to tell visitors how his new houses were better. 
Some of the improvements are 





> Wider lots: 60’ and 70’ instead of 50’; up to 
100’ or more for the larger houses. 


> Bigger houses: 1950 dimensions were 24’ x 30’ 
or 24’ x 36’. Now houses are 28’ deep (giving larger 
rooms) ; the smallest is 32’ long, the largest over 
60’, plus double carport with storage or garage. 


> Restudied floor plans: better circulation, less waste 
space, more entrance halls, open planning. 


> Better kitchens: larger, better arranged, better 
lighted, more equipment, more eating space. 


Oi asuet el 


>A “clubroom”: in larger houses it adjoins the 
kitchen and becomes an extra dining room or rear 
living room. This is an idea the Place family found 
successful in their own houses. 


> Larger baths, more baths, with more storage, more 
ceramic tile, counters, better lighting, more towel 
bars, built-in heater and fan, 


> Ampler, better-planned storage space, including 
highly usable space in the attic (of even low-pitched ; 
roofs, reached via a folding stairway). 


> Perimeter heating systems instead of radial ducts, 3 
14” fans instead of 9”, better controls, a fresh-air 
intake that eliminates wall sweating, paint peeling. 


> Optional air conditioning in all houses. 


> Truss roofs and a double 2” x 6” tie beam 
around the top of the framing which permits fast 
construction on the “one big room” principle and 
lets Place use a window wall anywhere. 


> Double-glazed windows with neater hardware, 


easier-handling screens. 
> Overhangs, 28” minimum, even on end walls, 


> Finished garage in larger houses, with finished 
plasterboard, for hobby room, playroom. 


> Wider driveways, up to 20’, for off-street parking. 
> More efficient wiring with more circuits (now 8 to 
16), bigger panel box (100 amp.), circuit breakers, 
220-v. outlets, more fused, double-base plugs. 

> Durable, washable, interior paint. 


> Aluminum door with self-storing screen or glass. 


> Handsomer color styling outside and in where it 
harmonizes with natural-finish kitchen cabinets. 
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The big change in Minnesota 





Photos: W. Reynolds; 
Popular Home Magazine, US Gypsum Co. 


Contemporary design is tailored 


LOCATION: Minneapolis, Minn. 

NORSEN CO., designer and builder 
NORTHWEST NATIONAL BANK, financing 
PRICE: $15,000 





to a rugged climate 


Minneapolis Builder Bob Norsen has shaken his contemporary houses 
loose from stock California design. Starting from scratch, he is 
pioneering “nonconfined living for a confining climate,” an open- 
planned house with a spacious air, simply designed. To do this Nor- 
sen provides such features as: 
>A vaulted, acoustical, insulated ceiling that runs the length of the 
house over wall-high partitions, giving an air of great spaciousness. 
>A really low-cost ($225) heating system, which he claims operates 
for only $84 a year. 
>A new “floating” slab—$400 cheaper than regular slab construction 
—covered with both a layer of insulation and a resilient cork floor. 
Selling prices for these 1.250 sq. ft. houses start at $15,000 with 
a minimum half-acre of sweeping land ten miles south of Minneapolis. 


Robert A. Norsen is designer, builder and engineer 
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A $225 heating system in $15,000 houses because... 


Says engineer-builder Bob Norsen: “People just don’t realize that 
if there’s no Btu loss you can heat a house with a candle.” In other 
words, Norsen’s theory is to keep cold air out in the first place. So 
from slab to roof he blankets his houses with heavy insulation (see 
right) and double-glazes all windows. Total heat loss is cut about 


60%. to 33.000 Btu’s per hour, based on a temperature of 20 





below zero. The average Minnesota house this size requires a heat- 





ing system costing about $500 more than Norsen’s. In effect, 





Norsen gets all his insulation and part of his double-glazing free. 





Heat is from a compact, 50,000-Btu gravity furnace which 
simply lofts warm air up to the pitched ceiling and out to all rooms 
(see left). No ductwork is needed because the warm air flows 
freely over the wall-high partitions and spreads out to all rooms. 


The furnace is spotted in a central utility core behind the Moreover. the ceiling is warmed to 100° and it chips in with a sub- 
fireplace (above). Warm air is supplied through registers in stantial amount of heat radiated through the house, The $225 heat- 
large plenum over furnace. When buyers request ceiling-high ing cost includes furnace, installation and oil tank. Fuel costs aver- 
partitions (about 15% do), a large fiber duct is extended age $84 a year, says Norsen. 


from the plenum to the bedroom end of the house. This costs 
$50 more than the regular system. Fireplace and utility-core 
walls are normally of economical concrete blocks which are 


pain ed “to give an effect equal to that of stone or brick.” 
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blown insulation 
62" thick 








engineering cuts heat loss 60% 





Warmth, safety and easy upkeep are the biggest ad- 
vantages of this floor. Because Minnesota has a high frost 
line and concrete is generally hard on the feet, the slab 
is covered with 25/32” insulation board and a layer of 
cork. This is costly (75¢ a sq. ft. installed) but cork “stays 
warmer, is easier to walk on and is neither slippery nor 
noisy.” On the other hand, Norsen reports he saves “about 
$400” on his thickened-edge, floating slab. This slab (de- 
tailed above) contains a cement dispersing agent. 
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A vaulted roof-ceiling is very vulnerable to a harsh 
climate. So after the roof skeleton is up, Norsen under- 
lays it with foil-backed gypsum board (and acoustical tile 
later). Foil is the vapor barrier. Fiber insulation is then 
blown in to a depth of 644”. Over this an air space for 
“breathing” runs from wall to wall. The roof is then 
capped with sheathing and rolled 90-lb. felt, held down 
with redwood battens (or shingles). Result: a sturdy 
pitched ceiling with an amazingly low thermal U of 0.037— 
twice as effective against heat and cold as the usual attic- 


roof construction. 


Photos: Novah Studios 








Biggest framing feature is the 34” primed insulat- 
ing building board (above) which does double duty as 
Sheathing and exterior wall. This board is battened down 


every 16” and later painted. Norsen says; “It’s already 
stood the test of 27 Minnesota winters.” It costs about $150 
per M, excluding installation, saves about $500 a house 
vs. the cost of conventional sheathing and siding. For insula- 
tion, these walls are stuffed with 2” batts and dry-walled 
with a stiff, double layer of foil-backed plasterboard. Over- 
all wall U is a low 0.067 Btu’s per sq. ft. 
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“Today’s big design problem is how to get the spaciousness to fit 
modern living habits at low cost.” says Bob Norsen. His formula: 
open—simple-—informal, with multiple use of space. The happy 
results are shown on these two pages. For spaciousness, partitions 
are only wall high (except for the bathroom). This leaves the 
roof-ceiling open the length of the house. There are no box-like 
rooms. Noise is suppressed by an acoustical tile ceiling. The 
whole effect adds up to an easy informality that flows from room 
to room throughout the house. 
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Bath has a large window, a large mirror to magnify 
its size. Note medicine cabinet, off to side, which can 


remain open while mirror is being used. 


Big windows are double-glazed, let in wide view, shut out summer 
heat, winter cold. Although Norsen prefers floor-to-ceiling glass, “it 
would boost cost considerably.” Stone wall (opposite) is an extra. 
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Photos: 


Warren Reynolds 


Space borrowed from living 
room enhances kitchen and vice 
versa. Whole house borrows space 
from outdoors. Wood cabinets 
are used in kitchen to blend with 


wood of living-room furniture. 
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Discarded $8,300 house cost $12 a sq. ft. New house 


is far better at lower unit cost. 


LOCATION: Topeka, Kan. 

JAWHAWK CONSTRUCTION CO., builders 
JAMES R. CUSHING, architect 

CAPITOL FEDERAL SAVINGS & LOAN, financing 
PRICE: $13,500 


From stock plan to a house | | 


The evolution of Jack Sargent’s 1,200 sq. ft., ground-hug- 
ging, 1954 production house from his 1950 bungalow re- 
flects more than a simple increase in size. The new house 
faces four facts: his customers’ families are larger; they 
want (and can afford) more amenities; they know more 
about how they want to live; and they prefer contemporary 
design. So the new house is planned around: 


1. Family convenience, through more space 


or 


Bedrooms are large enough (144 sq. ft.) for twin beds, have 8’- 
wide closets, far exceed FHA minimums. Parents get both a 6’ x 
7’ dressing room and a private bath opening off their bedroom. 
Linen closets are 6’ wide, six shelves high, with sliding hardboard 
doors. Fenced patios on 80’ x 120’ lots amplify living areas. 


2. Family comfort, through sound planning 


The sun that grows Kansas wheat also sprouts Btu’s. So two 
24” exhaust fans and a heat-reflecting gravel roof make July 
temperatures more bearable (utility space has room for future 
air conditioning). Double glazing throughout gives winter and 
summer comfort. An entrance hall shields the living area from 
most household traffic. A combination washer/drier was installed 
in the interior bath because of its central location. 

If Sargent had any doubts about the rakish, low lines or the 
rear living areas, they vanished when he sold out his 23-house 
subdivision before he could get the model open, in spite of the 
$2,500 down payments that the FHA financing demanded. 
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John C. Sargent Jr., 27, 
vice president of Jayhawk, 
asked his architect for more 


“room to live’ at same 





price per sq. ft. or less. 
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Added expense—$125—of beamed ceiling is offset 

5 ¢ il li e by buyer appeal. Windows look out on side yard, 
or ami y iving while door opens onto rear patio. A poll at the model 
house showed 89% favored the rear living room, partly 

because the yard landscaping allotment was increased 


from $50 to $125 in these houses. 


Two-thirds o/ visitors liked laundry/bath. 
Others thought wash-day clutter would be 
better hidden in utility room. 





Calculated to appeal to women, oversized (12’ x 
15’) kitchen has natural-finish cabinets (21 lin. ft.), 


double sink. However, work counters are on inside 





wall; low partition allows cooking odors, heat, to per- 


meate living room. Dining space in kitchen is losing 





ground, may be abandoned in 1954. 


JANUARY 1954 129 





CARPORT 





PN 


| STORAGE 
1-6"x 9-4" 








LIVING 
14-6" »22'-6" 


SOARS 


BEDROOM BEDROOM 
1'-4"x 8'-0" '-2"x 11-8" 





BEDROOM 
n'-2"x 10-6" 


The big change in Michigan 





Influential builder switches 


End-to-street model, with private patio at one side, is one of a dozen houses sold before project opened 
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Robert P. Gerholz is the only man to have 
been presiden: of both NAHB (1944) and 
NAREB (1950). 


Production-line techniques are fruit of 
eight-month study of materials and meth- 











ods. Precut and prepackaged materials 
are delivered to each site, and Gerholz 
boasts that “only tools our carpenters need 
are hammers.” To forestall stoppages, 50 


slabs were poured before frost hit. 









Photos: Crooks Studio; Morris Bros. 











© 7 . 
to slabs and indoor-outdoor living 
4 LOCATION: Flint, Mich. 
GERHOLZ COMMUNITY HOMES, INC., builders 


Many builders make design changes ’ in easy stages. ca 
na _ gn changes only in easy stages WILLIAM K. DAVIS & ASSOCIATES, architects 


But when Bob Gerholz decided his customers wanted con- WILLIAM DEAN, land planning 
temporary, he did not pussyfoot: from top to bottom his MICHIGAN NATIONAL BANK. financing 
1954. houses will be as new as this month’s calendar. PRICES: $13.500 to $15,000 


Gerholz’ switch will be carefully watched by all Michi- 
gan builders, but he himself is confident of success (his 
Dec. 15 opening is too recent for a tabulation of cus- 
tomer reaction). The house is built around features ap- 
proved by the public in the Trade Secrets House (H&H, 
Jan. 53) he built last spring. 

ene Pe ae Thoughtful site planning and varying setbacks add 
His “big change” is based on five decisions: i a Redlials! eatitiheahaiade, alti: Bens 


: always been among the best planned in the state. 
Root up basements. Gerholz uses planned storage as the basement equiva- 


lent. Full-height storage walls plus a 120 to 140 sq. ft. utility 


storage/play room replaces basements, which Gerholz says are 


Specific houses, designed for specific lots, take account 
of exposure and proximity to neighbors. Widths vary 
P : $9 from 65’ to 100’, and maximum number of odd-shaped 
only fit for storing potatoes and apples. ’ 
sites adds interest, permits cul-de-sacs. 
Lower roof lines. Expansion attics are replaced by low-pitched (4’ in 12’) 
roof trusses that permit open floor plans and immediate under- 

cover working areas, but still provide overhead storage for out-of- a a 

season articles via a disappearing stair. 

a= p geaueu r=. 

Spread out the house. New models sprawl across 1,150 sq. ft. on 65’ to 100’ 
wide lots, with carports and patios adding to the “big house” look. 

Previous unfinished attic houses had under 800 sq. ft. per floor. 


Abolish cubicles. Interiors have been transformed from a collection of small 
boxes to a free-flowing kitchen/dining/living area, with easy 
access to utility area and outdoors. Sliding doors across kitchen 
opening provide dining privacy when desired. 


Preplan construction. Framing is modular, wastes little material. The basic 


roof takes exactly 40 sheets of 4’ x 8 


plywood, with no cutting. 
An on-site shop builds trusses, cuts and bundles framing lumber. 
Storage walls, door and window assemblies are prefabricated. 


“Cut and try” techniques and thinking have been abolished. 
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Frank Fulkersin 





Previous house at $12,500-$13,500 was built until 


last spring. Garages, finished attics were extras. 






BEDROOM 
6-6" x 11-0" 













KITCHEN 
7-0" x 10'-0" 














GARAGE 
14'-0"X 20-0 





BEDROOM LIVING ROOM 
t'-4" XK 12°-0" 13-0" x 16-6" 













New floor plan 





Dormered Cape Cods give way to open plan 

















Private patio, with beard fence, will bring luxury living to these $13,500 houses 
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Crooks Studio 


and low-pitched roofs 
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Customer resistance to dry-wall construction was overcome by sell- 
ing the system as an improvement on, rather than a substitute for, wet 
plaster. Wood parquet and asphalt tile are in first houses, but Gerholz 
may use a rubber-cushioned carpeting laid right over the concrete slab 
at a nominal extra cost. He finds families eventually carpet their floors, 
regardless of the surface. Before project opened, builders from all over 
the Midwest visited it. Gerholz, a believer in exchanging trade secrets, 


shows them all his techniques, urges them to update traditional designs. 
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Weather protection was important consideration in design, 
for Michigan temperatures range over 100°. Indented entrance, 
wide overhangs (5’ over front door and window wall in one 
model), double glazing, 24’ attic fan, orientation help shelter 
house from heat and cold. Gerholz claims heating bills for 
1,150 sq. ft. will be less than for former 720 sq. ft. model. 
Carports are rare in low-cost houses in this area. Some are 
fenced and all are accessible from utility rooms to make them 
as useful for children as for cars. Utility rooms all have heat, 


light and windows, could double as emergency bedrooms. 





Model had well-equipped kitchen, but appliances were not 


included in price, except for range hood and built-in radio. 
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More money than ever for 1954 mortgages 


IN THIS MONTH’S NEWS 


(see pp. 37 through 56) 


The biggest builders of '53: 

a look at the men who started 
the most units last year. Again, 
Bill Levitt tops the list 


Presidential Assistant Sherm Adams 
endorses rehabilitation— 

a boost from the White House 

that underscores GOP housing ideas 


FHA under Guy Hollyday— 

a quick-smiling Baltimore 

title man has breathed new spark 
into an aging, ingrown machine 


% 


US Savings & Loan League 
convention hears a call 
to capture 60% of mortgage market 


A new kind of wood, backed 
by $400,000 research, goes 
after the building market 


> Fewer homes will compete for more funds seeking invest- 
ments. Conventional loans in NY drop to 41/2 % 


> Only possible cloud: will prospects for better FHA terms 
cause a temporary flight from the market? 


The outlook for mortgage financing brightened steadily. It was likely to get better and 
better as 1954 advanced barring: unforseen upset of the entire money market, or a big 
and unexpected homebulding upsurge creating credit needs far beyond last year’s. 


As the year began, mortgage lenders specu- 
lated on what fate awaited the report of the 
President’s advisory committee on housing 
policies (p. 36A). The 1954 homebuilding 
rate—and mortgage credit demands—could 
be deeply influenced by how much of the rec- 
ommendations is carried out. In them lay a 
possibility (but not yet a probability) of a 
spurt that might shove homebuilding ahead 


of its 1951-53 level. 


Puzzle for builders. Homebuilders also 
tried to guess how the recommendations might 
change their operations. Should builders pro- 
ceed with plans for projects geared to current 
FHA and VA terms? Or should they wait 
because it might be better to switch to models 
that would be easier to sell under higher 
mortgage ceilings and amortization that might 
be extended as long as 40 years? 

How well could a builder sell against a 
competitor's model tailored to new mortgage 
patterns? In fact, how well could any build- 
er sell if the buying public decided to wait 
for easier terms? 

Except for uncertainties over changes in 
government mortgage finance, the ’54 mort- 
gage outlook was pretty clear. Virtually all 
the experts foresaw 1) less demand, and 2) 


more available funds. 


Predicted Roy L. Reierson, vice president 
and economist for the Bankers Trust Co. 
of New York: “Increase in outstanding mort- 
gage debt is likely to be some 15% less than 
in 1953, with multifamily and commercial 
financing holding up and home mortgages 
registering a relatively large decline.” 

Vice President Harry Held of the Bowery 

_ Savings Bank of New York, chairman of the 
housing and mortgage committee of the Na- 
tional Association of Mutual Savings Banks, 
called attention to another item: even if new 
houses started this year tied or topped °53 
starts, if the proportion of lower-priced 
houses rose sharply, less mortgage credit 


might be required than in °53. 


Bigger money supply. On the other side 
of the coin, the amount of mortgage money 
poured into housing probably set a new an- 
nual record last year. For the first ten months 
of °53, recorded mortgages under $20,000 
totaled $16.5 billion. That was more than 
any other full year except “52 (see p. 51). 

When reports for November and December 
were tabulated it was almost certain the total 
53 lending would establish another yearly 
record, surpassing °52s $18 billion. All 
classes of lenders except insurance com- 


panies were making mortgage loans at all- 








MORTGAGE MARKET QUOTATIONS | 
FHA 414’s VA 4)’s FHA 4!'44’s VA 4's | 
City Originations Secondary  Originations Secondary Secondary | 
| 
Boston: local par-101 a par-101 a a a | 
Out-of-state a 96-97 a 96-97 94 92 | 
Chicago 96" 98-99 96" 98-99 a a 
Denver 97'/2-98 97'/2-98 97!/2-98 97'/a-98 a a 
Detroit 97-98 a 97-98 a a a | 
Houston 95-97¢ 95-98!/5 94-951/2° 941/2-97'/2 9414, 92'\/n 
Kansas City 96'/2-97 96!/2-97 96'/2-97 96'/2-97 a a 
New York-New Jersey 99-100 97-98 99-100 97-98 97/5" 92-93" 
Philadelphia 961/2-99 98-99 961/2-99 98-99 a a 
Portland, Ore.* 98-par 98-par 98-par 98-par a a 
San Francisco a 981/2-99 a 981/2-99 96'/2 94 
®No market or market too uncertain to record stable quotations. ¢ Servicing released by originator to purchasing bank. 
> After deducting 2 pt. construction fee. * Also indicative of rest of Pacific Northwest. 
© Includes 1% originators fee. 
SOURCES: Boston, Robert M. Mor- troit, Robert H. Pease, pres., Detroit perin & Co.; Philadelphia, William 
gan, vice pres., Boston Five Cents Mortgage & Realty Co.; Houston, John A. Clarke, pres., W. A. Clarke Mort- 
Savings Bank; Chicago, Maurice Pol- F. Austin Jr., pres., T. J. Bettes gage Co.; Portland, Franklin W. 
lak, vice pres., Draper & Kramer, Co.; Kansas City, Byron T. Shutz, White, pres., Securities, Inc.; San 
Inc.; Denver, C. A. Bacon, vice pres., Herbert V. Jones & Co.; New Francisco, William Marcus, senior 
pres., The Title Guaranty Co.; De- York, John Halperin, pres., J. Hal- vice pres., American Trust Co, 
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time record rates last year. But insurance 
companies were far from laggards. Through 
October their mortgages under $20,000 ag- 
gregated 5% more than in the same period 
a year earlier. 

Loans by savings and loan associations for 
ten months were $6.2 billion, a fat 15.7% 
ahead of a year before. Mutual savings banks 
invested $1.1 billion, a 17.9% boost. 

In the accompanying chart, House & Home 
has illustrated the dramatic, consistent in- 
crease in residential mortgage lending by 
various types of lenders since 1944. Also 
projected are the still higher rates at which 
savings and loan associations, insurance com- 
panies and mutual savings banks can be ex- 
pected to finance homes this year. 

By December, it was calculated, savings 
and loan mortgage investments for 1953 
would have totalled $7.2 billion, life insur- 
ance company investments $1.5 billion, and 
mutual savings banks $1.3 billion. Allowing 
for an increase of approximately 10% in 
1954 activity by each of these three mortgage 
market mainstays, their home financing funds 
this year would be: savings and loans, $7.9 
billion; insurance firms, $1.6 billion; savings 


banks, $1.5 billion. 


One-for-one deals grow. Accumulating 
money for investment and the drop in inter- 
est rates had long since solved Jast summer’s 
mortgage pinch. New York 
City, conventional home loans were dropping 
from 5% 41h % 


them highly competitive with FHA and VA 


Now, around 


toward interest, making 
loans, if the buyer had enough cash for a 
conventional down payment. 

The trend to lower interest rates made 
buying Fanny May’s discounted FHA and 
VA mortgages under the one-for-one repur- 
chase plan more and more inviting to small 
operators. 

In November Fanny May sales with repur- 
chase certificates reached $103 million, plus 
contract reservations for another $267 mil- 
lion—a total of $370 million. More and more 
builders realized that if the discount loss 
they absorbed was not too great they could 
gain a big sales jump on competitors by using 
Fanny May Rea- 
son: it permitted 100% GI mortgages with 


one-for-one certificates. 


30-year amortization. 


VA planning to simplify 
open-end mortgage rules 


Mortgages guaranteed by VA have two open- 
end provisions. Without VA’s prior approval, 
lenders can make “additional advances” to a 
borrower any time for repairs, maintenance, 
taxes or insurance, up to the amount of his 
original VA guarantee. With VA prior ap- 
proval, lenders can make “supplemental 
loans” for improvements, repairs and mainte- 
nance above the original mortgage. 

Last month, VA was considering still easier 
procedures, so all approved lenders (those 
subject to federal or state banking depart- 
ment supervision) could make supplemental 


loans without waiting for prior VA approval. 
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Much criticized 608 rental housing reaches 
97.2% occupancy but still has trouble spots 


FHA could still be proud of the way its 
Section 608 veterans’ emergency rental hous- 
ing program helped end the postwar housing 
Between 1946 and March 1, 1950, 
FHA issued commitments for 7.071 projects, 


shortage. 


and more than 450,000 units sprouted across 
the house-hungry nation. Builders were lured 
by mortgages which the rules said could go 
as high as 90% of current costs. In practice, 
(AF, Jan. °50) in 


a story that helped persuade Congress to 


as Forum pointed out 


kill the program, the 90% loan sometimes 
was more than the builders’ out-of-pocket 
Although this riskless 


construction costs. 


aspect seemed to invite overbuilding, the 
latest vacancy count, revealed last month by 
FHA, showed that 608 vacancies nationally 
averaged only 2.8%—identical with the rate 
for all FHA 


creasingly clear that something had gone 
wrong with the 608 program in a few trouble 


rental titles. But it was in- 


spots. 

Vacancies reached 11% in Arkansas, 13.7% 
in Louisiana, 17.6% in Rhode Island, 11.5% 
in South Carolina, 10.2% in West Virginia. 
In Puerto Rico, where the program had long 
since given rise to charges of graft, the 
vacancy rate was 37.1% and 52% of the 
island’s multistory projects were in default. 
Puerto Rico’s 1,792 vacancies accounted for 
13.6% of the entire program’s vacancies. 


Tender spots. Many a once-vacant 608 
project was filling up with tenants again. 
FHA District Director Lawrence J. Dumestre 
of New Orleans admitted 608s had struck 
trouble in southern Louisiana. But he said 
conditions were on the mend. The 12.7% 
downstate vacancy rate last March was less 
than half of the 28.5% rate a year earlier, 
he noted, and more recently it was cut to 


“about 7%.” 


a case of too many being constructed in one 


Explained Dumestre: “It was 


short period.” 
When 608s 


their worst, FHA took back seven aggregating 


southern Louisiana were at 
1,105 dwelling units. But foreclosures have 


ended, said Dumestre, occupancy in most 
foreclosed projects has been restored to nor- 
mal, and FHA is now about to try to resell 
two of the largest to private investors. 

The Little Rock district office attributed 
Arkansas’ 11.8% vacancy rate to the popu- 
larity of readily available single-family houses 
over But there are only 217 


units of 608s in Arkansas, a mere 0.2% of 


apartments. 


the national program. 

West Virginia’s 10.2% vacancy rate, now 
reduced to 7.1%, meant only 15 of the 209 
units in the 608 program in the area were 
vacant—all in one 45-unit project. This was 
in Beckley (pop. 19,000), center of a soft 
District Director F. Guy 
Ash explained the vacancies arose when coal 


coal mining area. 


output was cut back just as the project 


neared completion. 


Conversions battled. In Birmingham, 
Ala., renting of rooms in two 608 buildings 
to transient guests led the Alabama Hotel 
Assn. to petition HHFAdministrator Albert 
M. Cole to 
it “seriously and adversely affected” hotel 
Said 
“We think it crystal clear these projects 


outlaw the practice because 


operators. the association’s protest: 


have ceased to be apartments ... and are 
being or have been converted . . . to hotel 
operations with many favorable considera- 
tions extended to them by agencies of the 
[other] hotels.” 


FHA 


promptly ordered a halt in such operation. 


government not permitted 


As in a number of other cases, 
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Louvers and jalousies on one 
side, screening on the other, turn 
the whole house into one big 
breezeway. Two smaller bedrooms 
(left) have folding louvered doors; 
master bedroom at south end of 
lanai serves as one of two “storage 
vaults” for lanai furniture during 
hurricanes. Opposite: wall of bronze 
screening opens up views of Bis- 
cayne Bay to the west. Four-foot 
overhangs protect the lanai against 


sun and torrential rains 
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This Florida house is air conditioned hy 
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Photos: Rudi Rada 


by the breezes 


through walls of screening 


that keep out the bugs 
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This unpretentious job on Biscayne Bay is a fine demonstration of the 
kind of logic that makes a good modern house so much better to live 
with than a traditional house. For southern Florida the modern logic 
(as employed by Architect Robert Little) might work about like this: 


Problem No. 1—how to make use of the constant and pleasant breezes. 


Solution—make your house one room thick, cross-ventilate every room, 


day and night. 


Problem No. 2—how to live comfortably despite bugs all around you. 


Solution—make your walls of screening. 


Problem No. 3—how to cope with sudden, torrential rains without 
having to close up your house (and shut off ventilation). 


Solution—protect your glass and screen walls by 4’ overhangs. 


Problem No. 4—how to survive hurricanes. 


Solution—turn a few of your rooms into strong vaults in which to 
store your belongings as soon as you get the first warning. Build the 
rest of the house so simply and openly that the storm can blow right 
through it and damage (if any) can be minimal. 

Obviously, Architect Robert Little also has convictions about the way 
his houses ought to look. This distinguishes him from a bright climatolo- 
gist. But to his clients, and to an increasing number of people who live 
in subtropical Florida, Bob Little’s kind of logic makes so much sense 
that they will never return to the old “Spanish-mission-with-tile-roof” 
boxes that once made life around Miami so uncomfortable 
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Tip for the tropics: 


don’t pick a fight with a hurricane 


or it will start fighting you 


LOCATION: Biscayne Key, Fla. 
ROBERT M. LITTLE, architect 
HEADLEY CONSTRUCTION CO., general contractor 


This open plan lets the hurricanes in—and out. They 
do not meet much resistance. They sweep right through so 
there is little chance for a vacuum to form on the far side of 
the house. Result: damage is kept to a minimum. Picture be- 


low shows dining end of screened porch with pass-through. 
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But two closed rooms can be battened down tight, used 
for furniture storage during storms. These are the living room 
(above) and the master bedroom (right). Both have masonry walls, 


built to resist the full force of the storm. Whenever warnings are re- 


ceived (usually in plenty of time) owners move furniture, valuables, 
etc., into these two strongholds, leave the rest of the house open. This 


has worked out fine to date. Below: carport at northeast end of house. 
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This 
UTILITY CORE 


plan... 


Structure, plan and elevations work well 
together: living-room fenestration reflects the 
post-and-beam structure—the 4” x 4’’s support- 
ing 4’ x 12” beams are clearly expressed. 
Beams in turn support 2”-plank roof spanning 
10’. Goodman lets thick trees shade his glass 
walls. Plan shows division of house into night- 
time, utility and daytime zones. Utility zone is 
really a buffer between these. Section shows 
$150 skylight over core. 
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Photos: Robert C. Lautman 


—_ the most advanced builder house in the US 


LOCATION: Hollin Hills, Va. 

CHARLES M. GOODMAN ASSOCIATES, 
architects & engineers 

ROBERT C. DAVENPORT, builder 

PRICE: $16,500 


JANUARY 1954 


Architects have long been intrigued by the service-core plan because it seems 
so logical. Carpenters like it because it is easy to frame. Plumbers like it be- 
cause all utilities are concentrated in the middle. Families like it because it 
divides, with ease, into three separate zones—one for living and dining, one for 
sleeping, one for services. 

Now—as of June °53—even FHA says that it is OK to have an inside bath. 

And so, at long last, a daring builder was able to put up the type of house 
that everyone knows is a near-perfect solution to the three-bedroom, 1.100 sq. ft. 
problem at low cost. 

The builder was daring indeed: for the amazing thing about this house is not 
only that it has such a well-integrated plan and structure. or such a simple, ex- 


pressive exterior; it is just as amazing that Builder Robert Davenport let Archi- 


tect Charles Goodman get away with a design that only ten years ago might have 
been considered the most avant garde house in the US. 

Yet here it is—and selling well: the first four houses built were all gone in 
eight weeks at $16,500 apiece (including land and financing) ; six more were sold 
shortly thereafter. In fact Davenport has now built a two-story version of 


similar design, and sold the first four of that type right away. 








UTILITY CORE PLAN 











Bedroom zone: three small bedrooms look big because 
of glass walls. Partitions between them follow lines of 
beams above. Access corridor is skylit (above). Bedroom 
nearest foyer can serve as study, will be shielded by utility 
core against living-room noises—like the rest of this zone. 


THE UTILITY CORE separates living and bedroom areas... 





Service zone: the core of the house, this contains all 
utilities, acts as buffer between living and bedrooms. Kitchen 
is in controlling position: near dining area on one side, near 
children’s rooms on the other. Interior bath is skylit, great- 
ly admired by public, now approved under FHA’s June °53 
MPR. Service-core plans like this one have a real entrance 
foyer, an unusual feature in a 1,100 sq. ft. house. Heater 
serves forced-air system (with radiant ducts in the slab). 





»»e gives each a sense of privacy rare in small houses 








3 — 








Living zone: a single room, about 13’ wide and 27’ long 
with glass walls on two sides. General orientation: south- 
east. Small dining terrace at one end of room, outdoor 
storage closet at the other. Strikingly modern interiors were 
universally admired by public, but severely formal exterior 
was a little too cold for some. Nevertheless, first four houses 
were sold within 60 days after opening. Lots are 100’ wide, 
with living areas generally facing street (but set back 40’). 





143 


Orr 


*hotos: Rudi Rada 
Steel and glass make a cool, simple shelter in the warm luxuriance of the Florida woodland. 


Two houses by Architect Mark Hampton 


1. A TROPICAL PAVILION = with tomorrow’s precision,... 


LOCATION: Tampa, Fla. 

OSTIE MILLER, contractor 

FLOOR AREA: 1,180 sq. ft., plus 444 sq. ft. 
of carport, covered terraces 


COST: $17,900 plus lot, landscaping 
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This Flori 


appears also in the January issue 


house, which won the 


Here sliding glass walls open the living room to its terrace 


yesterday’s charm 


Shutter walls (right) create a domestic effect, guide wel- 
come breezes through every room of a narrow house plan 
(above). These adjustable jalousies are of wood for privacy 
near front door (foreground), of glass where they overlook 


the bedroom terrace (beyond reflecting pool). 
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rh LW 5” 


Ceiling rises from 7’-5” to a formal 9’-: 


over the living room, to gain light and air 


A steel frame gives a wide-open plan... 


Post and beam system consists of 6” steel channels 
spanning a full 14’-6” between 4” H-columns. This allowed 
freedom in planning interiors and in opening up the outside 
walls with wide panels of fixed glass, jalousies and sliding 
window walls (details below). Flat roof is framed with 2 x 8 
wood purlins 16” o.c., insulated with 6” of mineral wool, 
topped with 1 x 6 deck. Cross sections show a variety of 
ways to combine steel columns neatly with window, door 


and jalousie frames. 














SLIDING DOOR 














FIXED GLASS 











JALOUSIES 
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Sliding wall opens master bedroom to its covered 
terrace and gardens beyond. Other outside wall is 
composed of wood jalousies with insect screening in- 
side. Whole house has terrazzo floors for easy main- 


tenance, plaster ceilings wired for electric radiant heat. 





Sliding door separates dressing room and lavatory 
from toilet and sunken tub-shower, permitting two 
people to use bathroom at once. Obscure glass (at left) 
floods room with natural light. Cabinet work and most 


interior walls in house are of mahogany plywood. 


Fixed glass panel % wide shows off the shallow 
reflecting pool (at right). Low partition (at left) hides 
kitchen; long storage wall for canned goods and 
tableware has sliding panels with floor-to-ceiling hand 
strips. Circulation hugs outer wall, needs no hall. 














Fence has staggered boards so air can pass through. 
It continues into house to form a vestibule and to link 
the living room visually with its outdoor extension. But 
Hampton now thinks he should have changed the fence 


indoors into a simple partition of the same height. 
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Putting the carport 27’ to one side and linking it to 
the house with fence makes the house look bigger from 
the street than it actually is. Fence separates family 


terrace from parking. 





o 
} 





LOCATION: Tampa, Fla. 

MURPHEY POUND, associate architect 

ROBERT CARTER, contractor = ¢ 

FLOOR AREA: 1,275 sq. ft. {Hit Ht = IT CHEN 
plus 660 sq. ft. of carport, covered terrace 

COST: $14,500 plus lot 
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CULST PABIGING 
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Family entrance (left) leads under cover from car- 
port to door at center of house near kitchen. Formal 


entrance (right) is close to guest parking area. 
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__ PRODUCT NEWS 





Each conditioner has its own filter which is 
easily removed and cleaned, it may be vacu- 
umed regularly along with the carpeting to as- 


sure a constant supply of fresh, dust-free air. 





FORCED-WATER AIR CONDITIONING. Baby 
brother of big-building systems promises bal- 
anced heating, cooling for problem houses 
In many regions of the US builders find home 
buyers prefer hot-water heating systems, are 
willing to pay a premium and even go without 
cooling in warm weather for “wet” heat in 
winter. (Simple enough to latch on to a warm- 
air system with ductwork, summer air condi- 
tioning presents a costly installation and engi- 
neering problem with most hot-water systems. ) 
The “wet” advocates no longer have to settle 
for just the warmed half of the air-condition- 
ing loaf. Borg-Warner, taking a cue from 
commercial year-round systems, has come up 
with Hydraline, a forced water system that 
circulates either heated water from a central 
boiler or cold water from a central chiller to 
recessed room conventors. In many parts of 
the country low-temperature well or lake 
water (90 or lower) can be used and the 2 r Various piping layouts are pos- 
mechanical water chiller eliminated. } AS 5 be sts with “Sepivans. Rakin 
Essential feature of Hydraline is its in- haste Se taetlid dada nha: 
herent adaptability to various piping layouts 
for one-floor, rambling split levels, or two- 
story homes—basementless and basemented. 
In most air-conditioning systems slight er- 
rors in design and sizing of ducts cannot 
be easily corrected after installation. Damp- 
ers may be adjusted afterward but change 
in air velocity to one branch affects pressures 
in all other branches and makes proper bal- 
ance difficult. The Hydraline units each have 
automatic thermostats and a_ three-speed 
blower control which may be regulated man- 
ually in addition to central controls. Unit 
for unit, Hydraline air conditioners are said 
to cost no more than regular heat convectors 





—around $50 apiece plus accessories. In a 

comparative study of over-all costs made in 

Detroit for a basementless, three-bedroom 

house, contractor-bid for a year-round (cen- 

tral controlled) air system came to $2,650 

(without insulation for the underfloor duct 

system); wet heat Hydraline system (with 

individual room controls) came to $3,062 with 

a mechanical chiller, $2,457 if well water could 

be used for summer cooling. Extremely compact, the individual room units can be set between 16” 0.c. 
Manufacturer: Borg-Warner Corp., 346 E. studs, or may be installed horizontally between floor joists or ceiling 


South St., Kalamazoo, Mich. rafters. They also can be adapted to serve both sides of an interior wall. 
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FIREPLACE DETAILS 


DESIGN STANDARDS AND DATA 
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DESIGN OF SPECIAL FIREPLACES 


The open floor plan makes useful multi-opening 
and free standing fireplaces. Design requirements for 
such fireplaces vary from those of conventional fire- 
places. The following rules of thumb are given to aid 
in achieving proper function of these newer fireplaces: 

Trouble factors encountered in fireplace design for 
the newer fireplaces are: 

1. Too small a flue. 
2. Damper throat too narrow. 

Mr. Frederic N. Whitley, chimney expert and fire- 
place engineer, is recognized by architects, engineers 
and builders as the authority on fireplace design. He 
advises that proper functioning of fireplaces is de- 
pendent not only on fireplace and flue design but also 
on the following: 

1, Height of flue and its projection above vari- 
ous types of roofs. 

2. Neighboring and adjoining conditions, such 
as terrain, trees and buildings. 

3. Wind directions and climate. 

He also states that certain cross-draft conditions 
within a room may cause fireplace types marked by 
asterisk (*) to smoke, without regard to the design of 
the chimney or fireplace. 

F ire place types: 

1, Fireplace open front and side. 
*2. Fireplace open front and back. 
3. Fireplace open three sides (one long and 
two short sides), 
*4, Fireplace open three sides (two long and 
one short side), 
*5, Fireplace open four sides. 
Rules of thumb design data follow: 


FIREPLACE OPEN FRONT AND SIDE 
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(depth of burning area) = 2/3 H minus 4”. 

(width of fireplace) = B plus T. 

D (damper at bottom of flue, Sect. A) 

of flue. 

5. D (damper closer to fire, Sect. B) 
area of the flue. Set damper a minimum 8” (prefer- 
ably 12”) from bottom of smoke chamber. Operat- 
able part of damper when open sbould extend entire 
length of smoke chamber, as shown. 

6. Flue: free area (i.e., inside dimensions of flue) 


1/12 of H x (L plus W) 
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*FIREPLACE FRONT ANC BACK 
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PLAN A SECTION B PLAN B 

Pe height from top of hearth to. bottom of facing. 

2. B (depth of burning area) 5/6 H minus 8”, but 
never less than 24”. 

3, W (width of fireplace) B plus T plus Tf. 

4. D (damper at bottom of flue, Sect. A) free area 
of flue. 

5. D (damper closer to fire, Sect. B) = twice free area 
of flue. Set damper a minimum 8” (preferably 12’) 
frdm bottom of smoke chamber. Operatable part of 
damper .when open should extend entire length of 
Smoke chamber, as shown. 

6. /Flue: free area = 1/12 of H x 21 








FIREPLACE OPEN THREE SIDES 


(one’ long and two short sides) 
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PLAN A SECTION B PLAN B 
1. H = height from top of hearth to bottom of facing. 
2. B (depth of burning area) = 2/3 H minus 4”. 
3. W (width of fireplace) = B plus T. 
4. D (damper at bottom of flue, Sect. A) free area 
of flue. 
5 UL (damper closer to fire, Sect. B) = twice free area 


of flue. Set damper a minimum 8” (preferably 12”) 
from bottom of smoke chamber. Operatable part of 
damper when open should extend entire length of 
smoke chamber, as shown, 


12 of H x (L plus 2W). 


Flue: free area 1 
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FIREPLACE DETAILS 





DESIGN OF SPECIAL FIPFPLACES 


| 
*FIREPLACE OPEN THREE SIDES | 
ies _4, {two long and gne short side) ° 


i - 








fiat 1. H (height from top of hearth to bottom of facing) 
must never exceed. the longest dimension of the 





burning area. It is recommended that H never ex- | 
wv ceed 28”. 
2. B (burning area, circular fireplace, Elev. A) = 32” 
a : minimum diameter. 
/\ 60 min. 3. B (burning-area, square or rectangular fireplace) = ' 
24” minimum dimension. | 
4, D (damper at bottom of flue, Elev. A) = area of flue. 
H T= 4" 5. D (damper closer to fire, Elev. B) = twice flue area. 
Set damper a minimum of 12” from bottom of smoke | 
chamber. Operatable part of damper when open 
should extend entire length of smoke chamber, as | 












































ELEVATION B shown. ; 


6. Flue, circular fireplace: free area /12 of H x 
r 3.14 x (B plus 8”), | 
s 7. Flue, square or rectangular fireplace: free area = 


1/12 of H x (2L plus 2W), | 


ELEVATION A A} of Om TO). 
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In addition to proper damper and flue size, the flue 
height and fresh air necessary to support combustion 
are factors which should not be: overlooked in fire- l 
place design. The following rules of thumb make 
allowance for these factors. 
1. In a one story flat roofed building the flue 

















a ON SECTION B PLAN B 


1, H= height from top of hearth to bottom. 
2.. B (depth) of burning area) 5/6 H minus 8”, but 


never less than 24”. 











3. W (width of fireplace) = B plus T plus T. should extend 8’-0” above the roof. | 
4, D (damper at bottom of flue, Sect. A) = free area 2. In a flat roofed building of two or more : 
\ of flue. stories the flue should extend 6’-0” above | 
5. D (damper closer to fire, Sect. B) = twice free area the roof. 
of flue. Set damper a minimum of 12” from bottom 3. Ina one story pitched roof building the flue | 
of smoke chamber. Operatable part of damper when should extend 4'-0” above the roof ridge. 
open should extend entire length of smoke chamber, 4. In a pitched roof building of two or more | 
as shown, stories the flue should extend 4'-0” above 
6. Flue: free area = 1/12 of H x (2L plus W), the roof ridge. 







*FIREPLACE OPEN FOUR SIDES 
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5. Fresh air to support combustion and proper 
draft is often supplied by crack leakage 
around doors and windows. It can also be 
supplied by leaving a space between the 
floor and the bottoms of doors in the room 
where the fireplace is located. However, in 
air-conditioned buildings, where cracks and 
crevices are weatherstripped and insulated, 
it is more of a problem to supply the proper 
quantity of fresh air. The following formulas 
indicate the quantities of fresh air neces- 
sary for the various fireplaces. Letters 
shown in formulas are on the diagrams for 
each fireplace. 

Fireplace open front and side: cubic feet 
per minute of fresh air = (L plus W) x H x 
60. Fireplace open front and back: c.f.m. 


fresh air = 2L x Hx 60. 


Fireplace open three sides (one long and 


two short sides):c.f.m. fresh air = (L plus 
2W) x Hx 60. 
‘1 Fireplace open three sides (two long and 
re) fe) é 
ee 1 one short side):c.f.m. fresh air = (2L plus 
e t-—---++h'! W) x H x 60. 
B ne DP ' Fireplace open four sides: 
i ee Ba W Circular: c.f.m. fresh air = 3.14 x (B plus 
ej} =: 8”) x H x 60. 
Oo 'o| t Square or rectangular: c.f.m. fresh air 
circumference of LL : A (2L plus 2W) x H x 60. 
smoke chamber L NOTE: Consult local building codes on all details of 
fireplace construction and chimney heights. | 
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FIREPLACE OPEN FOUR SIDES 
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FIREPLACE OPEN FRONT AND SIDE 
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Using two low dampers 
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Using high damper 

















FIREPLACE OPEN FRONT AND BACK 
EXAMPLES OF SPECIAL FIREPLACES USING STOCK DAMPERS 
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You see it happen every day. At sporting events, in entertainment 
circles, in any field whatever . . . some names are sheer magic. They're 
the names of the leaders, the star performers . . . the names that draw 
the crowds like a powerful magnet. 


And that’s the way it is with products, too! 


Over the years, the name RO-WAY on overhead type doors has meant 
advanced design, skilled engineering, fine quality, top performance... 
solid value through and through. 


Today’s Ro-Way doors— residential, commercial and industrial—are 
the finest ever. With such outstanding features as Taper-Tite track and 
Seal-A-Matic hinges, ball bearing Double-Thick tread rollers, and 
Power-Metered springs individually matched to the weight of each 


door... smooth, easy up-and-down operation is assured. 
With Ro-Way sections rabbeted for weather-tight joints . . . muntins, 
rails and stiles precision-squared . . . mortise and tenon joints both 


glued and steel doweled . . . heavy gauge hardware both Parkerized 
and painted . . . long life is a certainty. 


Nationwide sales and installation service. These are the reasons why Ro-Way is America’s most wanted overhead 
See your classified telephone directory 
for nearest Ro-Way distributor. type door. And that’s the magic in the RO-WAY name. 


ROWE MANUFACTURING COMPANY, 1132 Holton Street, Galesburg, Ill. 
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8 Facts About 
Chimneys 


you should know 





Why install a “horse and buggy” chimney on today’s modern house? 
Old fashioned brick chimneys are expensive and slow to build. Metal 
prefabricated chimneys create sales resistance and are subject to corro- 


Here’s the Van-Packer Brick-Panel Housing. It is 


sion. There is an answer. The Van-Packer Packaged Masonry Chimney made of fire-proof, corrosion-proof cement asbestos 
‘ : : h ...deep embossed with brick texture... finished in 
combines the advantages of complete masonry construction with the incick-sed with eatueel color mortar joints. All 


masonry Van-Packer is the only packaged chimney 


economy of prefabrication. The table below gives you the facts. with the “buyer accepenace” of 4 brick housiag. 






































Brick - Van-Packer ~ Metal 
wmOreERry | Chimneys Chimneys ff Chimneys ay 
YES YES NO 
Joints permariently sealed e : a 
| With acid-proofcement. ed — = 
YES YES NO 4 
~ Rust-proof and corrosion- _ 
sof construction throughout — bad saa 
Can be installed in 3 man hours 
(i Mitear WiGiout mpectal skills NO YES YES 
Can be suspended from NO YES YES 
- floor or ceiling i 
FHA accepted, UL listed, approved - 
by major.codes and U.S. Army | YES YES SOME 
Engineers for gas, oil and coal : 
Available for immediate instal- | 
lation from nation-wide jobber NO YES NO 
' and dealer organization 4 
ag 


PACKAGED MASONRY CHIMNEY 209 South LaSalle Street, Chicago 4, Ill. 


Sidney Clayton- vec-$3-36 


Vp INTERESTED IN LEARNING HOW VAN-PACKER CHIMNEYS CAN é 
V a M1 P a C k e : REDUCE COSTS AND ADD EFFICIENCY? WRITE FOR BULLETIN 100, a 

iz s 
Van-Packer Corporation 


Also manufactured and distributed in Canada by 


WITH BRICK-PANEL HOUSING C. A. McRobert and Son, Ltd., St. Laurent, Quebec, 
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WHAT! Modern plastic pi flooring 


in ny low-Ludger homes! 


YES! MATICO ARISTOFLEX IN 
LOW-COST STANDARD GAUGE 


Here's a real tonic for new home sales! Aristoflex vinyl-plastic flooring not only 
serves as a powerful PLUS selling aid with the vinyl-minded buying public... 
but keeps your budget in line, too. 

And these are the reasons. In standard-gauge thickness it’s comparable in price to 
grease-proot asphalt tile... in beauty and durability, it’s a real eye-opener to pros- 
pective home buyers, as only modern vinyl-plastic can be. The advantages are many. 
Since Aristoflex is vinyl-plastic from top to bottom (no felt backing!) it can be 
used on, above or below grade. The smooth, non-porous surface resists acids, 
alkalis, greases and fire. The radiant colors and marbleization go clear through each 
tile. And from the builder's standpoint, Aristoflex saves labor costs, because it lays 
in easily, requires less handling by the mechanic. Also available in 1” thickness. 


Look into MATICO ARISTOFLEX today. Write for full details. 


Dept. 14-1 
MASTIC TILE CORPORATION OF AMERICA 


Mfrs. of: Confetti + Aristoflex + Parquetry * Cork Tile + Asphalt Tile - Plastic Wall Tile 
Jcliet, Ill @ Long Beach, Calif. @ Newburgh, N. Y. 














For all floor service and budget requirements... 








TERRAFLEX VINYL TILE 


hee 
Pag: 














Terraflex in 4%" gauge provides maximum wear 
with minimum care in public areas, schools, 
hospitals, restaurants, etc. ... any place where 
beauty, service and low-cost maintenance must 











be combined. 





Terraflex in standard gauge (“e" is designed 
for installation in residential and other 
light traffic areas, 


Johns-Manville was the first flooring manu- 
facturer to pioneer vinyl plastic flooring... 
the first Terraflex® installation was made 
in 1933. Today, J-M Terraflex is acknowl- 
edged by architects and users as a floor of 
time-proved superiority. 


Now available in 2 thicknesses in 9”x9” 
tile, Terraflex answers most floor service 
and budget requirements with these out- 
standing advantages: 


For complete information about J-M Terraflex, write 
Johns-Manville, Box 158, New York 16, N. Y. 


JOHNS -MANVILLE 


JM 


= 
NS“vMchvVilie 
PRODUCTS 





@ Far outwears any other type of resilient florring of 
equal thickness 

® Defies grease, oil, strong soaps and mild acids 

@ Its nonporous surface keeps clean and color-bright 

@ Requires no hard scrubbing, a damp mopping usually 
keeps it shining clean 

® Resists moisture and is ideal for below-grade and on- 
grade installations 

®@ Available in a large range of beautiful colors 


Specify J-M Terraflex whenever your plans 
call for resilient flooring. Its long-wearing 
beauty and long-time economy provide a 
maximum of reliable floor service. 
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low-cost 


G-E DISPOSALL! 


Now General Electric brings you the brand-new, 
standard model FC-20 Disposall—at a price 
you, as a builder, can’t afford to overlook! 


The low-cost FC-20 is new. It has top-quality 
G-E engineering inside and out. Big capacity. 
Continuous feed. Specially designed for quick, 
easy installation. 


The FC-20 joins the famous General Electric 
de luxe Disposall models FA-4 and FA-45. G-E 
de luxe models have the exclusive G-E safety 
Twistop control that operates a built-in switch; 
no separate wall switch is required. Many other 
quality features. And G-E models FA-4 and 
FA-45 are covered by a written, 5-year protec- 
tion plan! 

Remember . . . with any G-E Disposall, you 
provide the brand your customers want! Let 
G-E customer preference help you move houses 
faster—help you get your asking prices. Plan 
now to contact your G-E distributor. 
General Electric Company, 
Appliance Park, Louisville, Ky. 





GENERAL @@) ELECTRIC 











FC-20 





FA-45 
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ACW [ The Simply Beautiful SLIDING Window th 


Reynolds Aluminum 




















































Here the proved home-selling power of Aluminum Windows | 
Wide range of sizes in double and reaches a new high...at a new low in cost. It’s simple... sliding | 
single vents, and with centred pic- vents that open easy, lock tight, lift out for cleaning. It’s simply 
Sas areas pa dleoyen ogy = beautiful...in “satinized” Reynolds Aluminum. Builders save | 
wood “eggcrate’ needed, on both initial cost and installation...universal clips, installa: 
— tion template in each package. And architects praise the vet 7 
satility of this new Reynolds window... adaptable to any design 
_ i including window walls. Write for literature. 


REYNOLDS ALUMINUME 


160 HOUSE & HOME 


























dow that Boosts Sales and Cuts Costs... 


Traverse Window 








CLIP-ON SCREENS AND STORM SASH. No 
special fin trim or moldings necessary for 
screen and storm sash installation. Both 
attach directly to simple clips on the win- 
dow frame...easy to do, from the inside. 


Revolutionary New UNIVERSAL IN- 

STALLATION CLIP. All the installer 
needs is a hammer with this Universal Clip for Rey- 
nolds Traverse Window. Eliminates the need for shim- 
ming, requires no special trim or fins...serves for any 
type of construction. Adds important installation sav- 
ings to low initial cost. 


NEOPRENE WEATHERSTRIPPING AND DUST 
GUARDS. Closed vents compress special 
Neoprene weatherstripping at jambs and 
meeting rails, sealing tightly against wind 
and water infiltration. Dust guards keep 


out air-borne grit. <=sS HURRICANE TESTED—AIR AND WATER 


INFILTRATION PRACTICALLY NIL. At the 
University of Miami’s Housing Research 
Laboratory, Reynolds Traverse Window was subjected 
to simulated hurricane winds up to 120 miles per hour 
driving water equal to a 4-inch downpour in 12 min- 






















































































SELF-LOCKING VENTS. Closed vents lock utes. Results: NO MEASURABLE AIR INFILTRATION... 
automatically with stainless steel self-lock- ABOUT 1/100 OF A GALLON WATER INFILTRATION! 
ing device that fits snug against the frame. Chart shows comparison with “allowable” air and 
Tamper-proof, foolproof... the locked water infiltration. 
vents cannot be removed from the outside. os 
4 b 
MAXIMUM INFILTRATION 
NEW, EFFECTIVE “AQUASEAL.” Vents slide . nsontce nagfciags 
‘ ‘ : 2 “APPROVED WINDOW 
on wool pile, the fibres of which—when as 
wet—form an effective ‘‘aquaseal’’ by " 
capillary action. This special wool pile also ® 50 
assures smooth and silent vent operation. 2 
ee 
vy 40 
oa 
3 
=~ 30 
THE NEW “AQUAWELL” SILL FEATURE. The ¢ 20 
‘“‘aquawell"’ feature is a double sill found REYNOLDS ALUMINUM 
. ne? - . TRAVERSE WINDOW 
in no other sliding-vent window. It drains 10 pauls telibtbiesaoebe 
off wind-driven water and moisture | | | | 
o formed by interior condensation. Even in ry 
indows ; hurricane conditions, the full ‘‘aquawell”’ oe A ew Se ee 
sliding ; effectively checks further entry of water. ee eee 
simply 
rs save “= ities 
nstalla- © i m 
he ver: | Write for literature on the new Traverse Window...also for full catalog of Reynolds 
Aluminum Residential Windows, including Casement, Awning and Double-Hung. 


design | 








IME 


Reynolds Metals Company, Building Products Division, 2019 S. Ninth St., Louisville 1, Kentucky. 


SEE “MISTER PEEPERS,® 
starring Wally Cox, 
Sundays, NBC-TV Network, 
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the water away...keeps the cellar dry.) 





BUILDERS, ENGINEERS, ARCHITECTS ARE ON SURE GROUND 
WHEN THEY RELY ON ORANGEBURG ROOT-PROOF PIPE AND FITTINGS | 
FOR TROUBLE-FREE PIPE-LINES UNDERGROUND. ORANGEBURG’S TIME- 
DEFYING QUALITY — PROVED BY MORE THAN A MILLION SUCCESSFUL 
INSTALLATIONS — HAS MADE IT AMERICA’S MOST WANTED PIPE. 


Orangeburg Pipe and Fittings are strong, tough, resilient. 
They resist corrosive ground waters and chemical wastes, traf- 
fic tremors, earth deflections, temperature variations. Taper- 
weld® Joints —self-sealed without cement or compound — 


+ 





help keep the pipeline permanently root-proof and in line. 





Ya connected to Orangeburg 
Pipe making a 45° turn. The famous 
Orangeburg Taperweld Joints are leak- 
proof and root-proof. 


Light weight, long lengths and fewer joints speed assembly 


and cut costs of handling and laying. 









Use Orangeburg Root-Proof Pipe for . . . house-to-sewer 
(or septic tank) connections, Down-Spout and Storm Drain 
lines, other non-pressure, outside uses. Use Orangeburg Per- 


forated Pipe for . . . septic tank disposal beds, foundation 





sine Ae Pe 
V4 Bend connected to this down-spout 
forms a 90° turn. Orangeburg Fittings 
are quickly and easily connected—save 
installation costs. 


footing drains—also the draining of wet spots in lawns, 


fields, drive-in theaters, athletic fields, parking lots, airports. 


Be sure to specify the Leader — 
Orangeburg Pipe and Fittings 


Informative catalog 306 on request. Write Dept. HH14. ee . | 
Se ORG OU oh 

Wye Fitting showing a branch connec- 

tion. Orangeburg Fittings have the 

same high quality as Orangeburg Pipe 

—they deliver trouble-free service. 


ORANGEBURG 


THE ROOT-PROOF PIPE 





Se, 





ORANGEBURG MANUFACTURING CO., 
ORANGEBURG, N. Y. 


INC. 


Factories: NEWARK, CALIF. 
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BOOK REVIEWS 





WHAT IS MODERN INTERIOR DESIGN? By Edgar 
Kaufmann Jr. Published by The Museum of 
Modern Art; distributed by Simon & Schuster. 
32 pp. 7” x 10”. Illus. $1.25 


Behind its retina-wrecking cover, an awesome 
red and pink checkerboard, this book calmly 
presents Edgar Kaufmann Jr.’s ideas on the 
evolution of room design. It has been an 
evolution led largely by architects, but Kauf- 
mann does not labor that point, or any other. 

He is unpedantic, undogmatic and uninsis- 
tent. Where most writing about interior de- 
sign is fey (the kind of word witchery 
spawned in the ladies’ fashion magazines), 
Kaufmann’s language is marvelously clear 
and persuasive, his theories strong and in 
order. 


Photos: Courtesy of The Museum of Modern Art 








Reception room for a Vienna newspaper, 1902, 


by Otto Wagner. Wagner was the official archi- 


tect of imperial Austria. 


Study in an exhibition at Dresden, 1899, by 
Richard Riemerschmid. These chairs have been 


revived in the US recently. 


His essay (the book is only 32 pp. long) 
discusses four main traits of modern rooms: 
comfort, lightness, quality and harmony; then 
comments on the influence of the Industrial 
Revolution and of nature. About “the ma- 
chine” he writes prophetic history: 

“Modern design was born of the turmoil 
called the Industrial Revolution. After many 


continued on p. 166 
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We'll be looking for YOU at the 
Westinghouse Exhibit 


at the 


1954 NAHB 


CONVENTION and EXPOSITION 





1954 
€stinghouse 
APPLIANCES 


SEE the new 1954 Westinghouse Appliance Models 
for Builders... outstanding in appearance and features. 


Bataan naccchondiciae theie houses during the «WESTINGHOUSE ELECTRIC CORP. 
n 
pie il aie oii a 8 8 ELECTRIC APPLIANCE DIVISION 

P MANSFIELD, OHIO 
LEARN how you — compar for valuable FREE Makers of Refrigerators, Home Freezers, Ranges, 
Westinghouse Appliances during your visit at Laundromats, Dryers, Dishwashers, Water 
our booth. Heaters, Vent Fans, and Food Waste Disposers. 






“es ze ™ 











JANUARY 1954 


163 














Si-Vel Spring 









Ordinary uncoated spring 


COMBINATION 
METAL WEATHERSTRIP 
SASH BALANCE 


ZEGERS INCORPORATED 


eve Chita eal 


SI-VEL 


(PATENT APPLIED FOR) 


Here’s a new exclusive feature 
for Zegers Dura-seal 
Combination Metal Weather- 
strip & Sash Balance! 
Counterbalancing springs are 
Si-Vel processed and coated 
to eliminate all noises. 

A velvet-like finish, actually 
baked on the galvanized steel 
springs, assures absolutely 
silent opening and closing of 
wood windows. It’s the most 
important window equipment 
development since the one- 
piece jamb member... 
another Zegers “‘first’’! 

Get complete information on 
this remarkable innovation 
now! Builders, see your 
Lumber Dealer;—Lumber 
Dealers, see your Sash and 
Door Jobber or Millwork 
Manufacturer. 




























SEE YOUR LUMBER OR 
BUILDING SUPPLY DEALER 





YOUR CUSTOMER 





Sex Leppsis 
£% 
vs 











Here’s a happy home owner enjoying a useful, practical 
basement with a BILCO Door. 

You hit the’ jackpot when you merchandise useful, livable, 
safe basements in your homes. Home buyers immediately 
recognize the BILCO Door as the means of having that home 
workshop, rumpus room, and convenient storage area. It 
stops annoying, messy traffic through upper rooms. Permits 
installation of bulky articles and equipment. Leaves you free 
to locate inside stair at any point. 


Investigate the most powerful selling feature you can use on 


your homes. Get all the facts today: write to The Bilco Com- a 
pany, Dept. H, New Haven, Conn. 





ceRinhinaitiirs a> Se 


GIVE YOUR CUSTOMERS 
THESE BILCO BENEFITS 
HEAVY GAUGE STEEL 
WEATHER-TIGHT 

LASTS A LIFETIME 

NEAT LOOKING 


EASY OPERATION 
WITH “FEATHER-ACTION” 
DOOR OPERATORS 

















AMERICA’S FINEST 
oe a ee OOO 
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ALWINTITE VIEWall PICTURE WINDOWS 
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ALWINTITE HORIZONTAL 
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SEE 2 NEW additions 
to the famous ALWINTITE line 
on display for the first time 
NAHB SHOW — CONRAD HILTON HOTEL 
Booths 282-285—Third Floor 





ALWINTITE PICTURE SLIDING WINDOWS 




















Home buyers sure do appreciate these superior quality 
ALWINTITE aluminum windows. Women love their 
attractive appearance, their pleasing neutral color, 
their bigger glass area and their easy, no-tugging 
operation. Men like them for their many money- 
saving features—their built-in weatherstripping that 
saves fuel, their freedom from periodic painting. 
That’s why you sell houses faster with ALWINTITE. 


Don’t take chances on “slow” sales. Give your ’54 
houses the full benefits of this tremendous customer 
appeal. Include ALWINTITE aluminum windows— 
backed by national advertising, plus the world famous 
General Bronze name. 


Write or wire today for new catalog showing the 
complete ALWINTITE line, prices and name of nearest 
dealer. Address Dept. AB-541. 



















By doing away with conventional 
hinged doors, the plan shown above 
achieves maximum convenience with 
a minimum of space waste. It was 
developed by Paul Schleicher & Asso- 
ciates for two successful rental proj- 
ects—the 270-unit Woodmar in 
Hammond, Indiana, and the 330-unit 
Aetna Manor in Gary—and made 
possible by the use of “Spacemaster” 
folding doors. Says Mr. Schleicher, 
“Using ‘Spacemaster’ doors, we gave 
people the kind of house they wanted 
—and cut construction costs too.” 







a \ é 
here's how easy it is to 
install "Spacemaster”! 


Step 1: Cut drilled track to opening 
width. Mark and drill holes in header. 


Step 2: Slide track onto door. Lift into 


--------- + 


New Castle Products, Inc. 

P. O. Box 970, New Castle, Indiana 

Gentlemen: Give me full information on “Space- 
master” doors. 















=. builder 
Bill Schleicher 


Paul E. Schleicher 
and Sons 


“Spacemaster” folding doors are 
priced so low that they actually cost 
less than a wood door and necessary 
extras. And you save on preparation 
costs, installation time and labor too. 
No trim, no wood casing, no fitting, 
morticing, planing or sanding needed 
with “Spacemaster” doors. They go 
up with eight screws in ten minutes. 
Two heights; 6’ 6” and 6’ 814”. Three 
maximum extension widths; 2’ 6’’, 3’ 
0” and 4’ 0”. Textured vinyl! fabric 
covering in popular “decorator gray” 
blends with any color scheme. 


Find out how you can cut costs with “Spacemaster.”’ 
See your building supply dealer or local ‘‘Modern- 
fold” distributor. Clip coupon for more information. 


: THAT “y done 


NEW CASTLE PRODUCTS, INC. 
New Castle, Indiana 


In Canada: New Castle Products, 






Ltd., Montreal 6 / 


2 PADI in S0 V5 e ESS ONG eR RONEN Se 8 conhe¥sardcssees 
opening and insert screws. 
Step 3: Screw 4 spring-steel clips to Company. oases Se eeccccenesssseseseeseseces eres 
jamb. Snap jamb post over clips. That's NE ESRC RE ei cvicecccvvsvcntveces 
all. Average tested time for entire oper- 
ation—11 minvtes. chs chives th ese ow oo ee eee 
COPYRIGHTED BY NEW CASTLE PRODUCTS, INC. 1954 hes oe ae ae eee ae ae ee ee ee ee = oe oe oe ee + 














REVIEWS continued 





thousand years of manual drudgery, machines 
took over man’s work. . . .The values men 
lived by, their dreams, their understanding of 
the natural world around them, all changed. 
A new cosmos was outlined by Isaac Newton: 
his universe was the Great Machine. As men 
once had defied the beasts they hunted, or the 
stars that guided them to green pastures, or 
the earth they plowed and reaped, now they 
came to have faith in the power of the ma- 
chine, to believe in its effective logic. 

“By the dawn of the twentieth century the 
first results were beginning to show, hints of 
new design suited to a power-plant world. 
The full flowering of this new expression was 
retarded by the First World War; then the 
1920s and °30s saw a burst of vigorous de- 
sign which may well be called the Machine 
Style. This culminated in the first victorious 
campaign to give modern man a background 
eloquent of his skills and suited to his needs. 

“It is ironic that the machine should have 
found a triumphant expression just as it had 
to abdicate a great position in men’s minds. 
In the very decades of the Machine Style the 
end of the machine was ensured by the begin- 
ning of man’s control over radiant energy, a 
power vastly more gripping and effective. . . .” 

The slim volume, which is rounded out 
somewhat by a discussion of US interiors in 
various locales, should interest anyone, pro- 
fessional or not, who has ever been aware of 
the character of a room, or has felt sympathy 
for one or another kind of modern interior de- 
sign. Some of the author’s examples of the 
early seeds of much of today’s interior idiom 
are amazing (see photos, p. 162). 

continued on p. 170 





Comfort now by Saul Steinberg. Says Mr. Kauf- 
mann: “The idea of comfort which seems s0 
natural today began in eighteenth-century France 

. an attitude developed among the nobility cf 
sans-géne . . . based on the levée, when the King 
. received propped up in bed. Then the truly 


comfortable person was the one reclining.” 
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PAUL E. SCHLEICHER AND SONS 
make a third bedroom 
do double-duty 


Here’s how one builder uses 
“Modernfold” to give buyers both a 
larger living room and a bedroom, pri- 
vate sitting room, or guest room. 
“Modernfold” doors give this area 24- 
hour usability, enabling the builder to 
offer buyers more house at /ess cost. How 
do buyers like it? Says Builder Schleicher, 
“Six weeks after our model home open- 
ing, we had sold out our entire subdivi- 
sion of 125 homes. ‘Modernfold’ doors 
were a vital factor in this success.” 





Your ideas come to life... for life 


with “MODERNFOLD”’ doors 


““Modernfold” doors turn room di- 
vision or door closure ‘“‘headaches”’ 
and 


into sales-building “features,” 
save you time, money and labor too. 
They come complete, ready to in- 
stall. No sanding, fitting, finishing 
or painting needed. 

“Modernfold’s” extra-sturdy de- 
sign means extra long life and easy 
operation too—assures continued 
customer satisfaction. 

And because ‘‘Modernfold” offers 
a complete line, you’re sure to get 
what you want when you order. It 
pays to specify ““Modernfold” when 
you want folding doors. 


Sold and Serviced Nationally 


NEW CASTLE PRODUCTS, INC. 
NEW CASTLE, INDIANA 


In Canada: 
New Castle Products, Ltd., Montreal, 6, 
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Only “MODERNFOLD” Doors 
have center-line design—the 
same number, same type, same 
size hinges...both top and 
bottom...on both sides of the 
track, 





Better Looking 

Fabric covering completely 
conceals all operating mech- 
anism—no cornice needed to 
hide track, trolleys and 
hinges. 





Longer Lasting 
““Modernfold”’ doors have 
more steel hinges both at top 
and bottom; more steel in 
each hinge; more vertical 
steel rods. 


YOU CAN’T GET MORE IN A FOLDING DOOR 
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the doors that fold 
like an accordion 


by NEW CASTLE 


aieuianiastanientantententententententetententetaeatemadteten 


NEW CASTLE PRODUCTS, INC. 


P. O. Box 870 
New Castle, Indiana 





® 





(C0 Please send me full details on “Modernfold” doors. 
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HOTEL SHERMAN 
SPACE 440 





give homes more value at less cost 


LEADING BUILDERS EVERYWHERE are discovering how to 
give their houses more value, more sales appeal—and lower 
their screening costs at the same time. Like Mr. Boren in his 
Redwood and Hubner developments, they select Columbia- 
matic Tension Screens. 


Columbia-matics are the preferred frameless screens which 
offer automatic tension, assuring full insect protection. 
Full-length, all-aluminum, they are neat, durable . . . the 
perfect modern screening for double-hung windows. 


Here’s why superior Columbia-matics 
actually save you money over ordinary screens 


@ Easily installed by unskilled labor—only 7 screws, no template. 

@ No fitting—Columbia-matics are pre-cut to specifications. 

@ No painting—Columbia-matics are all-aluminum. 

@ No callbacks — Columbia-matics can’t swell, stick, warp...won’t 
drip-stain house siding. 

You'll want to start giving your homes the economy and 

sales-plus of Columbia-matic Tension Screens. Send coupon 

for complete details today! 


Here’s why your prospects 
want Columbia-matics 


Patented Automatic Tension — spring- 
loaded bottom rail holds full-length mesh 
tight against blind stops at all times. 

Save time—Easy to put up and take down 
from inside. Anyone can do it in seconds. 


Save work—No more struggling with 
clumsy rigid frames, ladders. Columbia- 
matics roll up for compact storage. 

Save money — All rustproof aluminum. 
No painting, maintenance. No drip-stains 


Columbia Mills, Inc. 

Dept. H-1, Syracuse 2, N. Y. 
Please send me complete information on 
Columbia-matic Tension Screens. 


Name 





Company Name 





Street 





| , ss State 


Check one: 


O Architect O Other 


0 Builder 


(Specify) 

















HOUSE & HOME 




















HOME 








ie, 


























1. PG’s weigh only 10 lb. each — are 
packed 4 to a carton, ready to install. 
2. Center-to-center spacing is readily 
adjusted to design requirements. 
3. PG’s are straight and true—no sags 
or dips — make plastering easier. 








New Anaconda pre-formed panel grids cut costs 


These men are putting in PG’s (Panel Grids)—developed by The American Brass Company 
to make radiant panel heating systems more practical than ever ...in rust-free copper. 


These men will complete this job and 
be on the next one in much less time 
than it would have taken with coiled or 
straight length tubing. To the builder 
and heating contractor this means more 
jobs at lower costs. 

They are installing a new Anaconda 
product—PG’s® *. These are pre-formed 
radiant panel heating grids, ready for 
installation. They do away with tiresome 
on-the-job bending and awkward “string- 
ing up.” For ceiling work, PG’s contain 
50 linear feet of %” Type L ANaconpA 
Copper Tube. PG’s are pre-formed to 
common 6” c-c spacing. They are con- 


tracted or extended easily by hand to 
meet all desired spacing requirements 
within a range of 4%” to 12” c-c. 
Publication C-6 gives all the facts 
about this revolutionary new develop- 
ment in panel piping. Write 
for your copy to The Amer- 
ican Brass Company, 
Waterbury 20, Conn. 


*Patent Applied For 5407 


ANACONDA 


Copper Tube PRE-FORMED Panel Grids 
for Radiant Panel Heating 





Visit The American Brass Company exhibit (spaces 145-146) at the NAHB Exposition—Conrad Hilton Hotel, Chicago, Illinois. See for yourself how PG’s cut radiant heating installation costs. 
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oe this New Type Heating 


se 
wim DUCT 


HOVE BUILDERS 


For Oil or Gas Fired 


Warm Air Installation 


that Saves 


BOOTH 2470 visacKLABOR=MONEY! 


CONRAD HILTON HOTEL 











The revolutionary New FIBRE DUCT 


SONOAIRDUCT-XP was specifically designed for use in 
crawl, basement and attic space as supply or return lines. 
It is low in cost, light in weight and comes in lengths 
up to 24’ or longer. 27 sizes, 2” to 36” 1.D. Lined with 
aluminum foil and wrapped outside with 16-lb. asbestos, 
giving as much insulation value as 26 ga. metal duct 
with half inch fibre glass insulation! Saws as easily as 
wood on the job. Don’t miss seeing this sensational new 
duct at the Home Builder’s Exposition—Booth 247. 


Write for complete information! 






f FITS ALL 
) > ) STANDARD METAL 


BENDS, ELBOWS, 
|_| _ T's and REGISTERS 


nstruction Products Division 


Sonoco Propucts LoMPpaANy 


HARTSVILLE. S. ¢ 


o PAPER CARRIERS) 
REG US PAT. OFF. 
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HOUSING AND FAMILY LIFE. By J. M. Mac- 
Kintosh. Cassell & Co., Ltd., London (distri- 
buted in the US by The British Book Centre, 
Inc., 122 E. 55th St., New York 22, N.Y.). 230 
pp. Illus. and indexed. $3.50 


In this spirited and factual little book, the 
old enemies of housing reformers are attacked 
with the heavy artillery of medical evi- 
dence. Here are reports and case studies, col- 
lected from many sources by a professor of 
public health at the University of London, 
that should prove valuable ammunition in the 
US fight against slums. 

Poor housing is a vicious circle. Poverty is 
a result of poor health or little education, and 
society collects in its worst houses those who 
in strength and intelligence are least able to 
cope with dirt, dilapidation and despair. 

Most of Mackintosh’s findings come as no 
great surprise: lack of light causes psycho- 
logical depression. Lack of proper heating 
results in the habit of keeping windows 
closed; this leads to the accumulation of 
human odors which reduce appetite and thus 
help to break down general health. These plus 
overcrowding promote the breeding and quick 
contagion of such germs as TB and menin- 
gitis—especially in children whose resistance 
has been lowered by lack of undisturbed sleep 
and facilities for open-air play. As many as 
one-third of “preventable deaths” of infants 
are associated with overcrowding. Backward- 
ness in children can be traced to absences 
from school, which come from sickness 
brought on by the lack of sleep caused by 
noise. 

Close quarters have a lot to do with mental 
health, too. Overcrowding encourages im- 
morality by throwing children into early and 
unhealthy contact with sex; it encourages ju- 
venile delinquency by making children seek 
outlets on the street instead of in the home. 

There is no privacy, only the continual 
strain of several people of different ages, in- 
terests and time schedules living in a single 
space. There is no escape—troubles and men- 
tal attitudes must be shared by all. The family 
circle becomes a place where the child learns 
not love and cooperation but quarreling, mis- 
trust and hatred. 


Who is to blame? 

In Britain the author pins it on the elderly, 
traditional-minded authorities who make the 
decisions about new housing, on the conserva- 
tive manufacturers who will not bring out 
new and better products until they are sure of 
a big market, on the general lack of thought 
by builders, architects and even health officers. 


What to do? 

Provide housing with modern facilities and 

instruct tenants in their proper use. Recom- 

mendations: soundproofing of walls and floors, 

rubbish disposal, communal laundry facilities, 

day nurseries, restaurants, central or district 
continued on p. 174 
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Crane plumbing helps sell homes 


because people know and prefer Crane quality. Home 
buyers are favorably impressed when they see Crane 
fixtures in the houses you build. Crane bathrooms and 
kitchens indicate quality construction throughout. 


Every house you build becomes a lasting part of your repu- prices. For detailed information, see your Crane Branch or 
tation. That’s an important reason for specifying Crane. Crane Wholesaler—today! 
Through the years, you can be sure Crane performance will 


please owners and safeguard your good name. om Le A N E oe O. 


Costs no more. Even in your lower priced homes you can GENERAL OFFICES: 836 SOUTH MICHIGAN AVE., CHICAGO 5 
afford Crane because fixtures are offered in a wide range of VALVES ... FITTINGS... PIPE... PLUMBING AND HEATING 
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( AND SELL HOUSES FASTER ) 


G-E REFRIGERATORS 
New, revolving shelves in Models LH- 
121L and LM-100L put all foods at your 
fingertips! Seven new models—new in- 
side and out. Many wonderful features. 


(Model illustrated: LH-121L) 





G-E AUTOMATIC WASHER 
Has Activator® Washing Action women 
want. You can turn out the whitest, 
brightest wash. Outstanding value. Priced 
to your builder budget—installs flush to 
the wall. (Model illustrated: WA650L) 


National Award for their G-E “Young 


America”’ houses—Louis and John Snyder (above) 
won a 1952 Practical Builder award. Their G-E equipped 


homes were an outstanding merchandising success. 


G-E RANGES 
24-inch Spacemaker has oven that holds 
meal for 24, Focused Heat broiler, 5-heat 
pushbuttons, oven timer, 4 surface cook- 
ing units—one EXTRA-Hi Speed. (Model 
illustrated: J-245) 





G-E AUTOMATIC DRYER 
More than just a dryer, it’s a clothes con- 
ditioner. Dries some clothes for imme- 
diate wear. New Automatic Sprinkler 
dampens clothes for perfect ironing. 


(Model illustrated: DA621L) 


G-E AUTOMATIC 
ELECTRIC SINK 
Pre-plumbed for quick, easy installation. 
Electric sink is standard 48-inch width. © 
Separate undercounter model dishwasher — 
available in 24-inch width, 


NEW G-E SERIES K 
STEEL STORAGE CABINETS 
New G-E series K Cabinets blend with 
the new matched line of General Electric 
appliances. White baked-on enamel; re- 
sistant to rust. 
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5000 people visited their “Young America” house opening day. 


Again in 1953, the Snyders of Long Hill, Connecticut, have gram will be announced at The NAHB Convention in Chicago. 
erected a G-E “Young America” model home, and again it is G-E builder specialists will work with you, place at your dis- 
a proved success—5000 visitors the first day! posal all the planning and promotion services of the G-E Home 


The new 1954 “Young America” Space-Maker Home Pro- —_ Bureau which have been so successful fu: other builders, 


c | 'Space-Maker builder line! 





lation. | 


width, | 
washer 
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G-E DISPOSALL® G-E WATER HEATERS G-E FOOD FREEZERS 
New Model FC-20 is designed especially New, top-connecting table-top model is New 15- and 11l-cubic-foot UPRIGHT 
for builders, at special low price. De Luxe designed to save installation costs. All freezers take little space. Also available 
Models FA-4 and FA-45 also available. connections are located at top of tank for in 11- and 7-cubic-foot chest-type models. 
All G-E Disposall models are designed easy installation. Up to 82-gallon capacity. Many new exciting features. (Model illus- 
for easy installation. (Model illustrated: HG40-7A) trated: HU-15) 





Start selling your houses faster! 


Isn’t it time you took a good look at the facts, coast. Get the facts today. 
and the new, General Electric 1954 line? See your local G-E distributor or write to the 


Start selling your houses faster—just asmany | Home Bureau, General Electric Company, 
other alert builders are doing, from coast to Appliance Park, Louisville, Kentucky. 


See the 1954 G-E exhibit at the 1954 NAHB Convention— Booth Number 97, 
Also at the G-E permanent exhibit, Merchandise Mart—Room 1117, 
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REVIEWS continued 





heating, kitchens with view windows and 
mechanical ventilation as well as adequate 
equipment, apartments with a minimum of 
three bedrooms, trained housing managers to 
administrate apartment houses and advise on 
housekeeping, specially designed apartments 
for the aged and for “difficult” tenants, an 
incentive system of rent reductions as a re- 
ward for good housekeeping. MacKintosh’s 
eventual goals: “one family, one house” and 
“one person, one room.” 

New housing, like a new vacuum cleaner or 
a new automobile, has to be demonstrated and 
the parts that will require attention pointed 
out. Proper design, construction, maintenance 
and education are the responsibility of the 
modern building owner. 





YOUR HOME AND MINE. By Frank Watts. The 
Naylor Co., San Antonio, Tex. 174 pp. $3 





You're safe in installing Weisways 











in any home you build, regardless of Builders might well give this practical book 
price class. Weisways are guaranteed to their customers the day when they move in 
leakproof. Their engineered (instead of inkstands, calendars, portfolios, 
design, service-tested materials wallets, etc.). It should prove a sound invest- 
and precision manufacture assure long sent to: lennwenae goed relations. 

yeas of saxletacniey siren. Frank Watts’s book is a primer for the home 


Receptor formed in one piece 
of heavy enameling iron, with glass- 
hard vitreous porcelain surface 
inside and out. Walls are 


buyer or home owner whose ignorance of 
mortgage financing is complete. Its subtitle: 
“How to protect your investment and under- 





galvanized, Bonderized heavy gauge stand a mortgage.” 

steel with two separately baked-on Particularly helpful in stabilizing home 
coats of enamel. Corners sealed ownership are chapters on mortgage redemp- 
in compression-tight joints. tion insurance and US income tax deductions, 


and one called “If You Still Have Your VA 
Guaranty Available.” 
Arthur Watts, who is assistant treasurer of 


& xtra B at ih S J. E. Foster & Son, Inc., Fort Worth, might 


have brought the subject of repair loans com- 


A d d gy a j es A p p ea | pletely up to date by discussing the operation 


of the advance or open-end mortgage, which 





Here one Weisway ; iiallntiy is growing in use and popularity, instead of 
gives practical effect of Space-saving Weisways enable complete extra bathrooms in minimum Pee , é ‘ 
two bathrooms. limiting himself to consideration of FHA 


floor area. More bathrooms and better shower bathing facilities add pow- 
erful sales appeal. Weisways are easily, quickly installed. Independent of 
building walls and floor—not affected by settling or shrinkage. One man 
easily handles and places receptor—no metal underpans required. 


Title I loans. 

But aside from this, the thousand-and-one 
questions which plague the home owner about 
his mortgage are answered clearly and matter- 
of-factly. These answers are readily come by 


WEISWAY VITRECEPTOR : " , 
since there is a handy index. 


Irregular floor areas can FOR WALLS OTHER THAN METAL 


pe used for complete Vitreous porcelain enamel in- 
throoms : 

side and out, over heavy gauge 
enameling iron, formed in one 
piece. Has integral flashing 
to make leakproof joint with 
shower walls other than metal. 
Foot-Grip, No-Slip floor safe, 
Corner entrance Weis- positively non-absorbent. Sani- 


ways provide complete tar ractically self-cleaning. 
baths in small space. Y> P y 8 


THE STORY OF GLASS. By Freda Diamond. 
Harcourt, Brace & Co., 383 Madison Ave., New 
York, N.Y. 246 pp. 5/2” x 8/2”. Illus. $3.75 


Quoting the New York Times, the dust jacket 
of The Story of Glass says of Freda Diamond: 
“., . Probably exercises more influence on 
the taste of the average home furnishings 
consumer than any one person in America.” 
If this is so we may look forward to a rising 
tide of glass. Miss Diamond pursues its his- 
tory from the dawn of history to today. 

The scope is so large that understandably 
there is little specific examination of the new 
architecture of the glass wall. Nor are the 
architectural illustrations among the 48 pages 
of photographs particularly noteworthy. The 
chief interest of the book will be as a history. 











coo nnn een ne ne nse snes 


HENRY WEIS MFG. CO., INC., 142 Weisway Bldg., Elkhart, Ind. 
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; Please send catalog on Weisway Cabinet Showers. 
for catalog showing Name 

| 

| 





models for all price 
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cut costs 
with Fir Plywood 


EXAMPLE: Dawn Construction Co. Knoxville, Tenn. saves from 
$120 to $200 per home, using fir plywood for wall and roof sheathing, 
FibU os dKolos abate Mm ol-bal-sobale MN ol beet co bat-M- bale M-> a¢-soloyansebul 


dF W1O) . Pi abuit We bale MEV Loy att ba bale swe cclo)¢-Mdat-balke)oc-t-1at-Joledatal-> 4e¢-Webabter-ti 
fir plywood cost, result in lower in-place cost. 


2 Oh NO RO) Sumr-ibh ol-Sale) ot armcy abet ah o) b au dolole Mole) al-isabloiele) eles ed-) ¢- 
Foros abet atest ale M-t-VU-T-t-1 <0) a'Am cole o) del) of-Toldkig- Ms ob h'4-3 4-8 


ON YOUR NEXT JOB, figure it both ways—fir plywood vs. lumber or 
other material. Add up the costs--material, labor, waste, nails and 
rontd-3 4 al -¥-1c Mel -1- 08 Koh me ob a ol b'a, Zolol: Mop hd-t-mh Zelbir- Wel (-T-baroibtar-Tehz-bate-(ei-Ma,sal-oal 
it comes to cost-in-place as well as performance and durability. 


Your reputation’s on the line with every home you 
build. Play it safe. Specify only DFPA grade- 


sah, mena rot trademarked fir plywood. ‘“EXT-DFPA”’ for outdoor 
PlyScoro PLy/ANEL use, PlyPanel for interior finish, PlyScord for 


SS sabloiabh¢-¥Mhbt-1-Mm @)dal-) Mop e-Vol-t-¥5 co) ae) dal-) able) ofp 
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cl 


ae 
® Douglas Fir Plywood Association, Tacoma 2, Washington y ss pea oe ARE 
A DEFINITE SALES - FEATURE 
IN ANY HOME YOU BUILD 
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When it comes to all-purpose 
kitchens ... nothing makes a 
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This New Freedom Gas Kitchen features an The Servel Gas refrigerator shown is more than noiseless; it’s revolutionary! 
automatic Gas range, made to “CP” standards It features an automatic ice-maker that starts itself, stops itself, makes ice cubes 
by the Tappan Stove Company. without trays, and puts them in a basket automatically. The refrigerator carries 
Cabinets by Kitchen Maid. the longest warranty in the business—a full 10 years. 


Don't miss the New Freedom Gas Kitchens and Laundries in the Normandie Lounge of the Conrad Hilton at the NAHB Convention, Jan. 17-21. 
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much sense as Gas 





Shown: Ruud-Monel-Two 
Temperature Laundry 
a Master automatic Gas 
water-heater. 
Today’s kitchen is becoming the hub of the home. It cooks, 


it launders, it can even sew and mind the baby. When 
a woman spends a good portion of her day in this work 





AQUI 


\\ 


‘ center, she appreciates the coolness and cleanness, 

the silence and efficiency of Gas. Nothing whirs or chatters; 
even the refrigerator is completely noiseless. There’s no 
waiting around for appliances to warm up; Gas is instan- 
taneous. And there’s a definite saving in installation costs, a 
definite saving in fuel costs. Is it any wonder that a New 
Freedom Gas Kitchen* is the easiest kitchen of all to sell? 
























Shown: Hamilton 
automatic Gas clothes dryer. 


There’s an enormous preference for automatic Gas water-heaters — 
and no wonder! The recovery rate is actually 3 times faster. 

In other words, a 30-gallon tank run by Gas will give more service than 
an 80-gallon tank run by any other all-automatic fuel. But this 

same sort of preference is also being given the automatic Gas clothes 
dryer—by those in the best position to judge. A check of professional 
laundries reveals a 30-to-1 preference for Gas dryers—a tribute 

to their speed, efficiency and economy of operation. These are facts— 
and the kind of facts that make the strongest possible talking 

points to your home prospects. 





Your local Gas company will be happy to 
work with you on any problem. AMERICAN GAS ASSOCIATION 


Only Gas | 


GAS — the modern fuel for automatic cooking .. . refrigeration . . . water-heating . . . house-heating .. . air-conditioning . . . clothes-drying . . . incineration. 









is SO fast...SO economical 


Pater Wann tata cuba samadietl 
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Place Homes Score Remarkable Sales 
Record With KITCHEN MAID KITCHENS 













































Another phase of the Place operation that 
has profited substantially from association 
with Kitchen Maid Kitchens is Bimsco 
Inc., retail building supply and lumber 
outlet, and a Kitchen Maid dealer. 

“We selected Kitchen Maid above all 
other lines,” stated Robert Place, Bimsco 
manager, “because it offers important dif- 
ferences found in none of the others... 
features and work-saving accessories that 
exert proved buy-appeal. Proof that our 
decision has been justified is the fact that 
































Says 
V. A. PLACE 
President 







Place Homes 












“Kitchen Maid Kitchens have been a vital 
factor in our continuing growth and success. 
We find that Kitchen Maid keeps in step 
with the times. As a result, prospects visiting 
a Place Home find in the kitchen everything 
they expect and deserve for modern living 
in its fullest sense. I believe that our sales 


results testify to the importance of this fact.” 





A typical Place Home, pre-cut and distributed to dealers, builders and contractors within a 300-mile radius of 
South Bend, Indiana. Place Homes switched to Kitchen Maid Kitchens in 1949, have sold nearly 2600 Kitchen 
Maid-equipped units since, ranging from $10,000 to $35,000. Company officials attribute much of their sales 
success in the highly competitive new home market to unique kitchen features, ; 


Kitchen Maid Brings Added 
Traffic To Place Retail Store 


Bimsco today enjoys a major share of the 
complete kitchen and component sales 
made to home owners and builders in the 
South Bend area.’’ Place stated that the 
Kitchen Maid display isa consistent traffic- 
builder for the store, appealing to home 
owners and prospective owners in a wide 
range of income brackets. 





Spur Buyer Interest 
In Pre-Cut Homes 


South Bend, Indiana (Special) —Kitchen 
Maid Kitchens were credited today by 
officials of Place Homes, builder and dis- 
tributor of a nationally-famous line of pre- 
cut homes, for much of the outstanding 
consumer acceptance the firm has expe- 
rienced in the past four years. 

Virgil A. Place, president of the building 
company, stated that in the highly- 
competitive new home market, Kitchen 
Maid Kitchens have given Place Homes a 
distinctive edge that has resulted in an 
extraordinarily high ratio of prospect-to- 
buyer conversions. 


Kitchen Maid Differences Cited 


Such features as Kitchen Maid’s exclu- 
sive Flo-Line Styling, hardwood construc- 
tion, quiet, aluminum drawers, built-in 
cooking units and non-warping doors were 
cited among the reasons behind the strong 
consumer trend toward Place Homes. 

Kitchen Maid Kitchens were first in- 
corporated in Place Homes in 1949. Since 
then, they have been an integral part of 
nearly 2,600 Place units, ranging in price 
from $10,000 to $35,000, and sold in South 
Bend and the midwest directly and through 
builder-contractor-dealer outlets. 





The Kitchen Maid corner at Bimsco, Inc., Place retail building supply store. Display of model kitchen, with point- 
of-sale promotion, has been a focal point in the store. Bimsco reports that Kitchen Maid dealership gives them 
major share of the complete kitchen and components market in the rich South Bend area. 


To learn how you, too, can profit from a Kitchen Maid Franchise, mail this coupon today to 


ITCHEN MAI 


FIRST ANNO BEST IW 


KITCHENS 


Visit the Kitchen Maid Display at the NAHB Show, 
Booths 223-224, AGA Combined Exhibit, Conrad Hilton Hotel. 


Kitchen Maid Corp., 441 Snowden Street, 
Andrews, Indiana 
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(1) Dealer. 





AMERICA’S 
MOST POPULAR 
VENTILATING 


FAN LINE 


MODEL 728 
for inside walls 


folate meat iilaten 


‘ 
‘ 


MODEL 1021 for inside walls and ceilings = 


WCF y 


MODEL 880 
Muar iceliehivelsmmliigelele La 
extra. ... but essential equipment. Home buyers ar ceiling and roof 


VENTILATING FANS are no longer cons#iered an 


conscious of adequate ventilation. They erpect Kasco 
Ventilating Fans in the kitehen and bathroom 


plus ulility and recreation rooms. 


Fasco has the one complete line that appeals to 


builders everywhere. Ease-of-installation makes Fasc: 





a favorite with. contractors. Architects know the : 
MODEL 882-1082 


name Fasco for highest quality and matchless : for outside wall, 

dependability. Every Fasco Ventilating Fan wall switch operation 

is guaranteed for five years. ——— 
aarp \\I 

| 1 ‘ht 

WRITE today for complete details on f Me 


all Fasco Ventilating Fans 


Be sure of the installation. Be sure it’s a Fasco 


MODEL 847-1047 
for outside wall, 


chain operated 


Booth 458 


A Must! 


HOTEL SHERMAN ASCO 


ago, iW 
ag ae gasco LINE INDUSTRIES, INC. 


51 Augusta Street e ROCHESTER 2, NEW YORK 
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48-YEAR OLD BUILDING FIRM USES 


MOSAIC CLAY TILE 


EXCLUSIVELY! 






One of 37 Palmer - built 
homes in new ‘Palmer's 
Kessler Boulevard Addi- 
tion.” Ali baths have 
Mosaic Clay Tile floors and 


; Fred L. Palmer (seated) and Richard Palmer, Partners, 
wainscots. 


F. L. Palmer & Son Construction Company, Indian- 
apolis, Indiana. Mr. Fred Palmer built his first house 
in 1905. His son joined him as partner in 1940. Mr. 
Fred Palmer is a Director and Past President of the 
Marion County Residential Building Assoc., a Director 
of the Construction League, and has served as President 
of the Indianapolis Real Estate Board and Indianapolis 
Home Builder’s Assoc. Their latest project is the 
37-house development, “‘Palmer’s Kessler Boulevard 


Addition.” All houses have Mosaic Tile baths. 


“We're sold on Mosaic Clay 
Tile,” says Mr. William F. Ver- 
barg, 1735 West 57th St. “We 
especially like our All-Tile Ac- 
cessories—soap dish, tumbler, 
brush and paper holders, towel 
and grab bars. They're good 
looking as the tile itself, and 
they’re so easy to clean.” 





“Our Mosaic Tile bathroom is 
the most attractive we’ve ever 
had,” writes Mrs. Charles J. 
Kruse, 1660 W. Kessler Blvd., 
whose daughter, Miss Joyce 
Kruse is pictured at right. ‘‘Tile 
looks so luxurious and it’s won- 
derful to know it will always 
look that way.” 


“We use Mosaic Clay Tile exclusively,” says Mr. Fred 
L. Palmer. “It gives our customers full dollar value, 
easier housekeeping, and a home that has more re-sale 
value. Clay tile pays off for us, too. We have fewer 


Blakley Granite Co., complaints, happier buyers, and quicker sales,” 


Indianapolis, Indiana, 
Tile Contractor. 


(All tile set by Thin-Bed Setting 
Method.) 


Give your customers Mosaic Clay Tile. See Mosaic 
Clay Tile today at your nearest Mosaic showroom, 
or at the showroom of your Tile Contractor. For 
tile-fact literature, write Department 29-21, The 
Mosaic Tile Company, Zanesville, Ohio, 


for Free Estimates 
on Tile, 
see your phone book 


i> for the name 
\-- 6 of Yeur Tile 
Y Contractor 
Vs (Ceramic) 


Visit our N. A. H. B. Displa THE G\@hy-View TILE COMPANY 
Booth No. 456, Sherman Hotel, ® 


Jan. 17-21, 





Member—Tile Council of America and The Producers’ Council, Inc 
Offices, Showrooms and Warehouses across the nation 
Over 4000 Tile Contractors to serve you. 


OFFICES: Atlanta e Baltimore ¢ Boston ¢ Buffalo « Chicago ¢ Dallas « Denver e Detroit e Fresno @ 
Greensboro e Hartford e Hempstead, L.!., N.Y. © Hollywood « Little Rock e« Miami ¢ Milwaukee e 
Minneapolis « New Orleans ¢ New York « Philadelphia « Pittsburgh e Portland « Rosemead, Cal. « Salt Lake 
City * San Antonio e San Francisco « Seattle « St. Louis e Tampa e Washington, D.C. « Zanesville 
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Remember Marco Polo? Things 


got rough in the old home town, 


igdivS NWW 3ZHL LVHM S.LYVHL 


so he cut a path to a 


NEW 
P HORIZON 


Long pull . . . Polo to pre-fabs, 

but the principle’s the same: in ’54, 
your profit route is a Richmond home 
.-- NEW HORIZON! 

— practical, pretty, TOP QUALITY, 
and we’re looking for top-quality 
builders to move with it! Explore! 
You’ll be as enthusiastic as we are! 


ee NEW HORIZON will make money or 
eT our name’s Kublai Khan! Marco 
took 17 years to make his pile, 
but heck, why wait that long? 


Contact us on your 


letterhead today! 


oe a 
oss a 
a" ry fro a 
a is a” As 
= > VW; , 
~ 
% .* - 


ICHMOND = es, INC. e RICHMOND 1, INDIANA @ PHONE 8-1989 
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Coming February 13th... 


5-page advertisement 
sells your prospects on | 





Features latest “light for living” ideas used | 
by 4 of America’s leading decorators 





¢ Melante Kahane 
¢ William Pahlmann 
¢ Bertha Schaefer 





° C. Eugene Stephenson 









































in SATEVEPOST 
Light Conditioning 


EXT FEBRUARY, more than 414 million 

families will be exposed to one of the 
most powerful and compelling advertise- 
ments ever to back you and other builders 
throughout the country. 


It’s a 5-page section, 4 pages in full-color, 
in the SATURDAY EVENING POST. It 
sells prospective home buyers on proper 
lighting, shows how it brings greater com- 
fort and home beauty. 


And we mean “‘sell”. The ad has all the 
authority of decorators Melanie Kahane, 
Bertha Schaefer, C. Eugene Stephenson and 
William Pahlmann behind it. 


They’ve each designed a complete room 
especially for this advertisement . . . living 
room, bedroom, bath and kitchen, all light 
conditioned. The rooms demonstrate impres- 
sively that light conditioning is an essential 
part of today’s home design. 


Light conditioning is one of the most 
effective and least expensive features you 
can add to your homes. And of all features, 
it’s probably tops in influencing prospects 
favorably. It not only is a powerful sales 
point in itself but acts as a display case for 
all the other features you build into your 


rooms. 


Now, with this powerful General Electric 
advertisement, light conditioning becomes 
even more valuable to you. 


BE SURE YOU TAKE FULL ADVANTAGE of the 
sales potential in light conditioning. Talk 
to your local electric service company. 
They'll gladly give you complete informa- 
tion and full cooperation in building light 
conditioning into your houses. Or write to 
General Electric, Department 166-HH-1, 
Nela Park, Cleveland 12, Ohio. 


You can put your confidence Ee ae 
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LIGHTER BRIGHTER 
HOMES 


with 
SHATTERPROOF 
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TRANSLUCENT PANELS 





for 
eTERRACE COVERS 
ePARTITIONS 


eAWNINGS 
eCARPORTS 



















Everyone’s talking about 
Fiberglas - reinforced 
building panels. What 
else transmits light, has 
the structural strength of 
metal, yet weighs only 
eight ounces per sq. ft.? 
Manufactured with two- 
ounce Fiberglas mat, 
RESOLITE is the top- 
grade translucent struc- 
tural panel. 







No other material com- 
pares with RESOLITE. 
Long accepted as the 
finest industrial skylight, 
it is fast becoming the 
most popular covering 
for terrace, breezeway or 
carport. And, it’s ideal 
for awnings and interior 
partitions. Why is 
RESOLITE so desirable? 
Because it’s shatterproof. 


Because it is quickly and easily installed with ordinary tools, 
because it won’t crack, rot, rust, warp or sag. Because it im- 
proves transmitted light by softly diffusing harsh sun rays. 
Because it is available in eight beautiful colors and semi-clear. 





RESOLITE is the easy way to add that extra touch of glamour to 
your homes — inside and out. Write for literature and complete infor- 
mation. There’s no obligation, just fill out the coupon below. 


 Mammaaceteastes ene ay is aR aati aap OOS SA geese TEE A A rR a | 


RESOLITE CORPORATION 
Box 506, Zelienople, Pa. 


Please send complete Resolite information, 
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LIMESTONE 
VENEER 


~~ anh 





BECAUSE 


@ /t adds permanent beauty 
@ /t eliminates maintenance 
@ /t increases resale value 
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Distinctive in texture . . . unique in freedom from e 
maintenance ... lem Limestone Veneer actually pays ae 
for itself in a few years. It retains its natural ea 








beauty indefinitely. tle Limestone Veneer can be 
specified with complete confidence for new and 
remodeled homes. Write today for descriptive booklet. 










An entrance or a section of wall 
fashioned in ILCO Limestone 
Veneer lends a graceful charm. 












ILCO Limestone Veneer adds the 
natural touch to either indoor or 
outdoor fireplaces. Easily adaptable 
to planter boxes, garden walls, etc. 



















INDIANA LIMESTONE COMPANY, INC. 
BEDFORD, INDIANA 


Offices in Principal Cities 
Wor 
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ld’s Largest Producers of Building Stone 
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Here’s a Low Priced Appliance that 
adds a BIG PLUS in Convenience 
and Sanitation to your homes! 


You add a strong “SALES CLINCHER” when 
you install CALCINATOR in your homes— 
the automatic home disposal unit that con- 
sumes a// GARBAGE and a// burnable TRASH 
for only pennies a week operating cost. 
CALCINATOR can be installed anywhere a suitable flue is 
accessible—kitchen, utility room, basement or garage—no 
sewage or water connections necessary. 


THE ONLY FULL LINE — GAS, ELECTRIC AND LP GAS 

MODELS - UL AND AGA APPROVED - GOOD HOUSEKEEPING 

SEAL OF APPROVAL - 5 YEAR WARRANTY - APPROVED 
BY CANADIAN STANDARDS ASSOCIATION 


Distributed in Canada by SPARTON OF CANADA 


CALCINATOR CORPORATION 
28th & WATER STS., BAY CITY, MICHIGAN 
17 years experience building the world’s finest home incinerators 
SEND FOR FULL INFORMATION 
CALCINATOR CORPORATION (] BUILDER 


28th and Water Sts., Bay City, Michigan [] DEALER 

2 ; [] GAS [] ELECTRIC 
Tune Claoce os Ce C] tp GAS 
NAME__ 
COMPANY. 
STREET. ‘ain 
ary... Co a ee ee 
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‘Daddys stuck, moray 


It happens so often at the end of a wintry day. 
Your car has carried you faithfully, from one 
business call to another, over streets and roads 
passable by public snow removal equipment. 


Then dead-tired at nightfall, and within sight 
of your family and the warmth of your fireside, 
you get stuck in your own driveway! 

To be “snowbound” fifty feet from home is an 
exasperation many of us have shared . . . but a 
totally unnecessary one. Modern driveway and 
sidewalk snow melting systems prevent it and 
should be as much a part of the modern American 
scene as the integral garage or the automobile 
itself. Amortized over the lifespan of the home 
and financed as part of the mortgage, or later as 
part of an improvement loan, the cost per year is 
negligible compared with the safety, convenience, 


Lreed Pige 
RANGE 


increased property value, and collateral benefits 
derived. 

Reliable stee/ pipe, proved in over 60 years 
of hot water and steam heating, is the most 
widely used heat transmission medium for snow 
removal systems. For steel pipe is economical, 
durable, readily formable and weldable for coils 
and grids, and is “familiar” to plumbers and 
pipe fitters everywhere. 


Public interest in “domestic” sidewalk and 
driveway snow melting is high, due to the 
dramatic success of commercial installations seen 
in metropolitan areas. A mew 32 page color 
booklet, “Steel Pipe Snow Melting and Ice Re- 
moval Systems”, will help you capitalize on this 
interest and is available without charge or obli- 
gation. Write 


COMMITTEE ON STEEL PIPE RESEARCH 


AMERICAN IRON AND STEEL INSTITUTE 


350 Fifth Avenue, New York 1, N.Y. 
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@ ROLSCREENS ROLL UP AND 
DOWN LIKE WINDOW SHADES. 


@ STAINLESS STEEL SPRING-TYPE 
WEATHERSTRIPPING AROUND 
SASH PERIMETER ELIMINATES 
DRAFTS. 





> spere 


Create custom-li 


with Fibli 


@ DUAL-GLAZING PROTECTS 
AGAINST WINTER COLD AND 
SUMMER HEAT. 


@ DOUBLE-ACTING HINGES 
SCREW SOLIDLY TO RIGID, RUST- 
PROOFED STEEL INNER FRAME 





al 


‘ OS 


ke effects . 


ae 
stil tla 





ARCHITECT: SAUL C. SMILEY. AIA MINNEAPOLIS 


@ 1%” WOOD SASH WILL 
ACCOMMODATE INSULATING 
GLASS IN ALL UNITS. 


@ WORM-GEARED LEVERS OPEN 
AND CLOSE SASH WITH 
PRECISION SMOOTHNESS. 








ca Pace eid 





Openings up to 24” in width and 60” in height. 


see ous catalog in SEE OUR DISPLAY AT THE 
N.A.H.B. SHOW 
FILE BOOTH 113 


CONRAD-HILTON HOTEL 


ARCHITECTURAL 





or write fér copy 


OTHER Ville PRODUCTS 
MULTI-PURPOSE WINDOWS 
ROLSCREENS 
LITE-PROOF SHADES 
WOOD FOLDING DOORS 
VENETIAN BLINDS 





Pella Casement Windows give you more beauty and convenience fea- 
tures ... for greater client satisfaction. Stock-sizes join to create walls 
of windows with narrow mullions, or otherwise combine to offer an 
unlimited number of architectural effects — functional and decorative. 
Pella Casements are completely packaged units, prefitted to save money 
on the job. Available in all muntin arrangements or with clear lights 


of DSA glass. Stock-size ventilating units offered with glass 14 


SUGGESTED APPLICATIONS 


o 


CORNER WINDOWS 














PICTURE WINDOWS 








BAYS DORMERS 








TRANSOMED 


MULTIPLE-UNIT 


ARRANGEMENTS 




















FOR DETAILED INFORMATION MAIL THE COUPON TODAY 


ROLSCREEN CO., Dept. F-4, Pella, lowa 


Gentlemen: 


Please send free literature on Pella Casement Windows and name 
of nearest Pella distributor. 


NAME 








ADDRESS 





CITY ZONE STATE 





e@eeeeoeeeeeeaeev ee eeeese ee eee 
@eeeeeeeoeoeoeeeeeeeeeeeeee 
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LINKAGE 
CUT AWAY 
ASSEMBLY 
DETAIL 












OILITE BEARING ROLLERS 


assures uniform activation 
of ventilators 





| ALUMINUM | 
AWNING WINDOWS 


® uilt with watch-like precision of heavy-duty materials, Ualco 
Linkage requires no adjustments . . . is maintenance-free. 





Attached to both ends of the torsion bar, to assure uniform vent 
activation, it is an integral part of Ulaco’s matchless “finger-tip” 
unlocking, opening, closing and locking features. 


Operating in conjunction with the heavy-duty built-in cam lock, 
and torsion bar encased in four oilite bearings, it has helped to estab- 
lish the pace-setting preference Ualco Awning Windows enjoy 
throughout the building industry. 





|ALUMINUM| WINDOWS .. . The Difference Between Dollars 
Wasted and Dollars Saved 








NEVER ROT e@ NEVER RUST @ NEVER NEED 
PAINTING @ NO UPKEEP EXPENSE OF ANY KIND 
ASK ABOUT . . . OUR ENGINEERING PLANNING SERVICE 








Specifically designed to assist Architects, Engineers and Contractors in making ‘‘take-offs'’ 
and solving their window problems. 














16A 


SEE OUR CATALOG IN SWEET'S ARCHITECTURAL FILE OR WRITE US FOR COMPLETE INFORMATION 


UNION ALUMINUM COMPANY, INC. * SOUTHERN SASH SALES & SUPPLY CO. 
SHEFFIELD, ALABAMA 


33335 




















TWINSUL 








DOUBLE 
HUNG AWNING JALOUSIE 


CASEMENT HOPPER PIVOTED PROJECTED BASEMENT UTILITY 





WORLD'S LARGEST MANUFACTURER OF ALUMINUM WINDOWS 
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specify APEX 


the quality appliances that add 


extra sales appeal to homes! 


@ rr ae | Apex WASH -A- MATIC 


The most service-free, economically operated 
Automatic Washer you can install. It has the 
is exclusive, lifetime, Apex-Molded, Fibre-Glass Spiral 
Agitator with the 5 year guarantee. Saves 50% 

on hot water and detergent, 33% on electricity; 

takes only 27!'4 minutes for complete cycle. 


Apex Automatic CLOTHES DRYER 


The perfect washday teammate for easier, com- 
pletely “automatic” laundry efficiency. Sanitizes as 
it dries with purifying infrared rays. Has patented 
- vacuum drying system; gentle tumbling action that 
leaves clothes wrinkle-free. Available in Electric 
or Gas models. 


APEX DISH-A-MATIC pisuwasuers... 


the added convenience that sells homes faster! 


APEX DISH-A-MATIC SINK—A completely automatic, dish- 
washer-sink combination unit that gives your kitchens the latest 
in beauty and efficiency. Washes, rinses and dries all the dishes, 
silver, glassware, pots and pans for a family of six! Its exclusive, 
built-in hot water tank automatically supplies 180° hot water for 
truly hygienic dishwashing! Drop-in units, Free-standing and 
Roll-A*Way models also available. 


Apex WASTE-A:MATIC food waste disposer optional in sink unit. 





THE APEX ELECTRICAL MANUFACTURING COMPANY © CLEVELAND 10, OHIO 


see APEX 


HOUR-SAVING APPLIANCES 












WASH*ACMATIC AUTOMATIC FLOATING-ROLL SPIRAL DASHER DISH*ACMATIC & DISH*AsMATIC STRATO- 
CLOTHES WASHERS CLOTHES DRYERS IRONER WRINGER WASHERS DISHWASHER SINK ROLL*ACWAY CLEANER 
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Mrs. Home- 
seeker (voice 
off-stage) 

Sam House- 
builder (leading 
her into the 


remodelled 
kitchen) 


Mrs. (sniffs) 
Sam 
Mrs. 
Sam 
Mrs. 


Sam 


Mrs. 


Sam 











Cast of Characters: 


Sam Housebuilder.......... 
Mrs. Homeseeker ............. she knows what she likes. 
Mr. Homeseeker ........... 


Scene I. THE KITCHEN 


Please, just don’t show me any more 
houses that look so beat up. 


I know how you feel, ma’am. Just take a 
look at this modernized kitehen. 


Well, this is better. 

You like it? 

Hm-m-m. Now this is something I like. 
You see that plastic surfacing? 

Why, yes. What is it? 


Gives a nice, modern appearance to your 
kitchen, doesn’t it? 

I'll say it does. Looks easy to keep clean. 
What is it? 

Splash anything on it. It’s resistant to tea, 
coffee, fruit juices, alcohol, burning ciga- 
rettes—most anything. 








The Case of the 


Mrs. 


Sam 


Mrs. 


Sam 


Mrs. 


Sam 
Mrs. 


Sam 


Mrs. 
Sam 


Mrs. 


or Sam Housebuilder discovers 


he has a house on his hands. 


he has little to say about it, 
just two words, at the end, 



























You don’t say. Well, that would be a re- 
lief, goodness knows, What is the material? 
In excellent taste, don’t you think? Pat- 

tern and color you can live with. 
I can see that for myself. What is the 
material called, | asked you? 

Long-lasting, this is, too, because it’s 
plastic. You can see we used it on the 
table-tops, Loo. F 


All RIGHT. All RIGHT. 1 LIKE it! 
What JS it? 





Oh, this surfacing? It’s genuine Panelyte. 
| began to think it was top secret. 


Like to see the bathroom? 


Scene I. THE BATHROOM 


Is this more of that Panelyte? 
Same plastic, different pattern, yes ma’am. 


It certainly makes the bathroom nice. You 
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With 2 


a sure cure for a beat up house 





wouldn’t be ashamed to have your friends 
see your bathroom looking like this. 


Sam Decorative, isn’t it? Only Panelyte has 
this pattern. It will give service for years 
and years. 

Mrs. You’re sure? 

Sam We’re using this Panelyte in all our new 
homes, as well as those we remodel. We 
even called in the manufacturer’s engi- 
neers to check our installations. 

Mrs. You sure went to a lot of trouble. 

Sam Well, we know that the kitchen and the 
bathroom are the 2 keys to the heart of a 
lady like yourself . . . who appreciates a 
really homelike house and has good taste. 

Mrs. Ah, g’wan. I'll bet you say that to all 
the women. 

Sam You bet I do. 

Mrs. Well, I thought your asking price was a 
little high, but after seeing the lovely way 
you ve modernized the bathroom... . 

Sam And the kitchen, ma’am. 

Mrs. We'll pay you a deposit. Henry, did you 


remember to bring your checkbook? 


HENRE-E-E! 
Yes, de-e-ar. 


(Curtain) 


Mr. (at last) 
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BOX OFFICE NOTE: The 2 keys really cost you nothing. 
For, with less than $100.00 worth of Paneivte, vou can often 
realize $500.00 more for a house. 

The only American laminated plastic available in two thick- 
nesses—one-sixteenth inch and one-tenth inch. Sheets up to 
1’ by 10’ in a wide variety of colors and patterns. Small lots 
from local distributors. 

Sam really meant it when he said St. Regis Paper Company 
works with builders. At your call, engineering and research 


facilities, technical aid, field and plant technicians. 


Just write or wire. 


: cag’ it pays to PANELYTE’ 








Made in the new Kalamazoo plant 
of St. Regis Paper Company 


Seeaee ee See Ses eee eens 
Panelyte Division, ST. REGIS PAPER CO. HHI 


q 230 Park Avenue, New York 17, New York t 
g  |'m interested in the following: t 
a () Samples of Panelyte (  ) Address of Panelyte office nearest me q 
1 (_ ) Prices of Panelyte ( ) Consultation with a Panelyte engineer ¥ 
a a ee fe ee ee eT ae 7 
4 Lo eee Poa s 
Big OMEN +H Sena ewe sins a daaaletaeeretsewsnsssweasscacansesars 1 
SMAMEN GBR SH. -2 Rape eee ye rete, Ne > ee i 
BE City. Zone ee i 
Lene eee eee eeesawsaesaed 
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This year suritehe ; w 
conuenttonally built - easy ta sll 


Place Homes 


fora fast, cea operattione withe tr BIGGER MORE PROFTABLE FUTURE! 















Photo 


FIVE TESTED FLOOR PLANS -— FIFTEEN BEAUTIFUL EXTERIORS! 





by Hedricn-Blessing 


Get the jump on your competition—become a Place Homes dealer. Take 
advantage of Place Home's contemporary architecture! It’s paved the way 
for terrific sales. Enjoy Place Home’s mass buying that assures greater 
home values and lower inventories for you. Share in the benefits of Place 
Home’s ‘Trade Secrets’’ so widely publicized in national magazines. You 
get all this and more when you build Place Homes ander your own name! 

The complete line is pre-cut and conventionally built on your sites. 
Place Homes have such sales clinching features as famous Kitchen Maid 
Kitchens ... Thermopane or Twindow Windows ... Radair Perimeter 
Heating ... double closets with sliding doors ...a bath and a half! 

There’s a big market for Place Homes in your area. Be the man who 
builds them! Send coupon for franchise details today ! 




















@ Five tested, 3 and 4 bedroom plans @ Fifteen elevations 
@ Kitchen Maid Kitchens @ Thermopane or Twindow Windows 
M@ Radair Perimeter Heating M@ Bath and a Half MH Color 
styled by W. Shrewsbury Pusey. 


POSITIVE PROFITS!...EASIER SALES!... MINIMUM INVEN- 
TORY!...LESS RISK!... CONTEMPORARY PLANNING!... 
FACTORY TRAINED SERVICE!...FHA and VA APPROVED! 





COO SE HOSE HEHEHE EHH EHEH EEE EHE EEE EE EEEE EES EEESO SESE ESOT ESEEEEEEE EEE EE ESES Coereceseevons 


WHEREVER YOU GO 


Place Homes Inc., 1212 S. Walnut St., South Bend, Indiana 


Rush details on Place Homes Franchise. | built _ homes in 1953. 

| plan to build homes for 1954. PL, @ — 
Name MG 2 WL ES 

Address 

City : State aa) STEAL THE SHOW! 
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with Kausline 


HEATING YOU GIVE.. 




















A; HOME BUYERS become more ex- 
acting in their demands... builders must 
be able to deliver greater values. 

With Kaustine fully automatic oil fired 
“Counter-Flo” furnaces you can offer 
your prospects a top quality heating plant 
at a cost that /vcreases your profit margin. 

You can also deliver extra living space 
as these compact units operate efficiently 
in a 3% square foot area. Combine this 
feature with extremely quiet operation 
and you have the ideal furnace for closet 
installation in small homes. 








aia fi i ee 


WRITE FOR FULL INFORMATION TO DEPT. H-1 







MAUSTINE 
Quality 
a) 


| (Girt QUALITY COSTS LESS 


FURNACE & TANK CORP. There is a Kaustine Furnace or Winter 


PERRY, NEW YORK Air Conditioner for every type of home. 


: pak Se ae se ER chee 
iz is 
AN ED tile aR FS. 
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for top quality ceilings 


PLASTER... reinforced [i 


Large residential ceilings require quality 
construction for lasting beauty. 

You get top quality by using plaster rein- 
forced with Keymesh galvanized reinforce- 
ment...applied to gypsum or insulating lath. 

This network of multi-directional galvan- 
ized reinforcing wire adds greatly to the 
strength of ceilings. It also helps assure a 
uniformly full thickness of plaster over the 
entire ceiling. It guards against cracking. 


And, where radiant heating is installed in 


ceilings, Keymesh helps give more uniform 
heat distribution, as well as accelerating it. 

Some architects and builders want this 
same strength and quality on walls as well as 
ceilings. Others find that Keycorner applied 
to inside corners, wall-ceiling junctures and 
points of weakness, and Keybead at outside 
corners, give them the quality they require. 

That’s why the Keystone system of plaster 
reinforcement is called—3 Keys to Stronger 
Plaster. 


3 KEYS TO STRONGER PLASTER 


Keymesh has been proved through the 
years as a superior reinforcement for 
stucco. Now plasterers are recommending 
it for ceilings to increase strength and 
protect against cracking. 


Keycorner is preformed to fit accurately 
and snugly in corners and at wall and ceil- 
ing junctures. It also is ideal where strip 
lath is required ... doesn’t rust... elimi- 
nates waste. 


Keybead combines open-mesh reinforce- 
ment with a precision-formed bead. It 
assures a solid plaster corner, reinforced 
with a network of galvanized wire, pre- 
venting rust streaks. 


KEYSTONE STEEL & WIRE COMPANY 


u 


KEYSTONE NON-CLIMBABLE FENCE + KEYSTONE ORNAMENTAL FENCE 


Peoria 7, Illinois 


Vaseiieues paces y KEYMESH + KEYCORNER + KEYBEAD « KEYSTONE NAILS « KEYSTONE TIE WIRE 


see|our 
CATALOG 


SWEET’S FILE 
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In 1954... your 
Shermopane windows 


will have more appeal 





than ever! 







TWO BIG MAGAZINES, totaling almost 
21,000,000 readers, are being added 


to the list of big magazines telling home buyers about 
Thermopane* 







‘insulating glass. Thermopane advertising 





















will continue to appear regularly in: ’ 
Better Homes & Gardens American Home ’ 
Small Homes Guide Living } 
House Beautiful Hlouse & Garden | 

4 





For ten years, L-O-F advertising has been talking 
Thermopane’s values to the home buyer—has been 
making your use of Thermopane a more and more valu- 
able talking point with prospects. 

As a result, buyers want Thermopane insulating glass. 
Builders and real estate salesmen who have experienced 
its sales appeal will vouch for that. 

YOUR TIE-IN? Use Thermopane in every window 
and you'll add a load of appeal. Many builders are doing 
it—and in moderately-priced homes. 

AND TELL FOLKS ABOUT IT. There’s tremen- 
dous value in having home buyers see the sign, “This 
is Thermopane insulating glass’, on the windows of new 
homes. Be sure prospects know you offer this valuable 
feature. And it’s smart to include mention of it in your 
own ads, too. 

L-O-F’s big advertising program for 1954 is getting 
under way. Use Thermopane—talk about it—and you'll 
see results! Libbey "Owens: Ford Glass Company, 914 
Nicholas Building, Toledo 3, Ohio. *® 





Two Panes of Glass 





Blanket of dry air 
insulates window 












.4 Bondermetic (metal- 
™& to-glass) Seal* keeps 
air dry and clean 


INSULATING 
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PRODUCT NEWS from AMERICAN-Standard 


A review of products in the news and important features worth remembering 





NEW-DESIGN PLUMBING FIXTURES. Styled to match the trim, hori- 
zontal lines of American-Standard cast iron bathtubs, new-design 
vitreous china lavatories and toilets are more beautiful and more 
convenient than ever. All embody the same top quality that your 
clients have come to expect from American-Standard. 


REMOTAIRE ROOM CONDITIONER. This remote type unit for multi- 
room installations heats in winter, cools in summer, filters and cir- 
culates the air all year ’round! Individually controlled units use 
chilled or heated water supplied through a simple piping system 
from a central water chiller and heating plant . . . no unwieldy 
ductwork needed. 


Member of the Producers’ Council 


American- Standard 














a Spine 


RADIANTRIM PANELS. For use with hot water or steam systems, 
these baseboard heating panels provide all the advantages of both 
convected and radiant heat. Taking the place of regular wood base- 
boards, they leave wall and floor space co-npletely usable . . . deliver 
clean, uniform warmth floor to ceiling. 





HEATRIM PANELS. Specifically designed for forced circulation hot 
water heating, these baseboard heating panels provide convected 
warmth throughout each room. The panels take the place of regular 
wood baseboards, allow use of virtually all the floor area. Panels 
can be installed free standing or recessed. 


- Siaeatiaamiaa ideas in Se ines eS SE Se ee ee er ee Se eee ee ae ais oes 
| American-Standard | 
| | 
l Dept. HH-14, Pittsburgh 30, Pa. 
Without obligation on my part, please send me your free 

| | 
| literature on: l 
| [_] New-Design Plumbing Fixtures [_] Radiantrim Panels | 
| [_] Remotaire Room Conditioner [_] Heatrim Panels | 
| 

| SEE ee OO eee eee eee 
| “pn KERR S STAE EEE EEE eee : 
Re ee ree Te Cr WMD So sevcecesseees | 


American Radiator & Standard Sanitary Corporation, Dept. HH-14, Pittsburgh 30, Pa. 
PD ACD Sewing home and MMA YD 


AMERICAN-STANDARD © AMERICAN BLOWER © CHURCH SEATS & WALL TILE * DETROIT CONTROLS * KEWANEE BOILERS * ROSS EXCHANGERS + SUNBEAM AIR CONDITIONERS 
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watch this product sell 
homes in 1954! 





TURN A PORCH OR 
INTO AN EXTRA ROOM! 





BREEZEWAY 


L et’s face it! Where else can you add an 
extra room to a home with so little work 
for so little money? And the result? A beau- 


tiful, floor-to-ceiling enclosure that will be a 





big factor in selling homes this year. 
Are DeVAC Glass-Walls practical? You 
bet! Their ability to hold out any kind of 







weather from a driving rain to zero weather 





has been proven right where they re manu- 





factured—in rigorous Minnesota. 
Add to all this 


. lifetime Lumite screen 


heavy extruded aluminum 
anodized 
aluminum ... and one of the easiest oper- 
ating systems you've ever laid a finger to, 
and you have truly the perfect porch en- 


closure. 





All three sash in cen- 
ter provides thermo- 
air circulation. 


Sash panels at bot- 
tom gives direct air 
movement above 
knee level. 


Sash panels at top 
gives direct ventila- 
tion 

level. 






below head 










W. P. ““Bill’’ Atkinson* saves 
$101 per home wan Insulite 


: NIAT 
er N 


t NAHB; men 
fi Ee t 
1 INLICGWESsL 


*Past ese 


Council; developer 





John R. Worthman* saves *83 
men home with Insulite 
NAHB; winne 7 Practical Builds 


ing Competition 19 
Seas _ Indiana 


director 


eH O 


W ayn 






Clifford McVetta* saves ‘60-5105 
per wer with snaulite 


y (Ohio) Home Builders A tiation 
52. Quality builder of $18,000 


‘President, San aus 
saath 


$45 


secretary 1 


)O - mes 








SELF STORING WINDOW CO., IN 
5901 Wayzata Blvd., Dept. H 
Minneapolis, Minn. . 





Send details on DeVAC Glass-Walls and name of 
nearest dealer. 

















| Name___ 
See our catalog in Sweet's we 
Builder's and Architect's Files. Address 
; Ccity— ___State 
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You, too, can build better and save with . 


ins ULITE 


See how more building leaders save with Insulite 
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MC KINLEY TERRACE HOMES, SOUTH BEND, IND. 


Architect: E. DON SPINNEY. Builders: PLACE AND 
COMPANY, INC. Designer: WILLIAM W. WEIST. APPROVED 
os Plumbing Cont.: MIDWEST PLUMBING, INC. Revere 
; Dist: AMERICAN-STANDARD. All of South Bend, Ind, 












EVEN IN MODEST PRICED HOMES 


IT’S COPPER FOR PLUMBING LINES 


Shown here are 8 houses of this 12-house project. In 
designing modest priced homes in these days of high 
construction costs it is a temptation to cut corners with 
substitute materials. But the architects, builders and con- 
tractors who do, rue the day they did it. For there is no 
substitute for quality. 

That’s why, although only about 150 of piping was 
required per house, Revere Copper Water Tube was 
selected for this project. Not only does it meet quality 
standards by being non-rusting and having a long, long 
life, but installation costs are generally less than for 
rustable materials, This is due to its being easy to bend its 
60’ lengths in soft temper, and the use of fewer solder or 
compression fittings which require no threading. In fact, 
there is not another single metal or alloy that has all the 
desirable construction characteristics of copper. It’s the 
metal that will keep you out of trouble. 

Don’t take chances... use Revere Copper Water Tube 
for radiant panel heating, hot and cold water lines, under- 
ground service lines, air conditioning and processing 
lines, waste stack and vent lines. See the Revere Dis- 
tributor nearest you today. And, if you have technical 
problems, he will put you in touch with Revere’s Technical 
Advisory Service. 


REVERE 


COPPER AND BRASS INCORPORATED 


Founded by Paul Revere in 1801 
230 Park Avenue, New York 17, N. Y. 





om 





e e e 
Mills: Baltimore, Md.; Chicago and Clinton, I11.; Detroit, Mich.; 
Los Angeles and Riverside: Calif.; New Bedford, Mass.; Rome, N.Y. 
Sales Offices in Principal Cities, Distributors Everywhere. 


SEE “MEET THE PRESS” ON NBC TELEVISION, SUNDAYS 
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BOOTH 371 — Sherman Hotel 


NAHB Show —Chicago, January 17-21 


The New Grand Rapids 





PATENT APPLIED FOR 


FOR PANEL WINDOW SYSTEMS 


Especially designed to provide the 
most practical, efficient operating 
mechanism for use on ventilating 
panels of the modern multi-panel 
windows in all types of residential, 
monumental and commercial build- 
ings. It swings ventilating panels 
outward and downward to any de- 
gree of opening to assure full view 
as well as the most efficient venti- 
lation regardless of weather. 
Special and detailed engineering 
service available to Unit Window 


Manufacturers. 








Window fully opened to 
90° angle (Right hand 
stop removed) 





Window partially 
opened to 45° angle 
(Right hand stop re- 
moved) 








Locking ig Hel fully closed 


mechanism {All stops in place) 











Special Features 
Ventilating Panels Open Outward to a 
full 90° and Drop for Full View and 
Most Efficient Ventilation- @ Fingertip 
Gear-operated Control @ Operating 
Mechanism Fully Concealed @ Nylon 
Rollers Assure Smooth, Noiseless Opera- 
tion @ Handle Grip Location Adjustable 
Down 30° from horizontal position 
@ Hinging Mechanism Completely In- 
visible @ Positive Locking Mechanism 
Fully Concealed Except For Operating 
Lever @ Designed For Use on Wood 
and Metal Windows as follows: Sash 
opening height 16” through 25”. Any 
sash width up to 48” and maximum 
carrying capacity 40 Ibs. per sash. 
@ Can be Used with Any Type of 
Glazing Including Double Glazing up 
to 1” @ The Mechanism is an In- 
tegral Part of Window and therefore 
Eliminates all Problems Pertaining to 
Wall Thickness and Trim @ Provides 
for Easy Washing of both sides of 
Panes from Inside @ Quick and Easy 
Installation @ Exposed Controls Fin- 
ished in Statuary Bronze or Special 
Finishes on request. 


INVISIBLE SPIRAL TYPE, OVERHEAD TYPE, CABLE AND SUPERIOR DUAL 
FLAT TYPE SASH BALANCES. PULLEYS AND CABINET HARDWARE, 


GRAND RAPIDS HARDWARE CO. 


GRAND RAPIDS 2, MICHIGAN 


NEW YORK - LOS ANGELES * DANBURY, CONN. 
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Len Bisanz* saves *106 
per home with Insulite 
*1953 director, NAHB; past pres. Home Builders Assoc. 


of St. Paul (Minn.) Winner, Practical Builder Merchan- 
dising Competition, 1952. Pres. Bisanz Br Const. Co. 





Alfred J. Wetor* saves *57 
per home with Insulite 
Iders Association; national 


*Past pres., Milwaukee Bui 
director, NAHB, 1953. For 15 years an Insulite builder. 





John J. LaPorte* saves *15-*30 | 
per unit with Insulite 
*Regional vice-president, NAHB; 1953 director, NAHB; 


past president, Portland Home Builders Association. 


You, too, can build better and save with... 


INSULITE 


See how more building leaders save with Insulite 
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the BONDERIZED 


STEEL WINDOWS OF 


The extra value in Vento Bonder- 
ized Residence Casement Windows 
includes: all casements drilled and 
tapped to receive storm sash and 
screens, operator arm guide chan- 
nels attached with screws for easy 
removal and replacement, if neces- 
sary; ventilator frames constructed 
from the same heavy sections as the 
outside frame. This provides greater 
rigidity and stronger ventilators. 




















NEW IMPROVED VENTO BONDERIZED “CHAMPION” 
BASEMENT WINDOWS give extra value because of their 
-14-gauge electrically welded frame, fins welded to jamb 
for quick installation and double contact with leak-proof 
watershed sill. A plus value incorporates a redesigned 
latch which assures positive operation under all conditions. 





VENTO ‘THRIFTY’ BONDERIZED BASEMENT WINDOWS 
give extra value because they are a real economy window 
especially designed for lower cost housing. Two position 
ventilation and easy sash removal. Fin flanges at jambs 
for quick installation. Three sizes, putty type only. 








VENTO FORMED STEEL LINTELS give extra value because 
they permit the use of standard 8” blocks over door and 
window openings. Of 10-gauge steel, with stiffening 
crimp in center. Also formed steel lintels for brick 
constructions 

















ALSO Vento “Champion” 
Barred Basement Windows; 
Vento “Champion” Utility 
and Barn Windows; Vento 
“Thrifty” Utility and Special 
Type Windows. 


Write us for full information 
and name of nearest 
distributor. 


Some desirable territoric 

Adve ope n for ike pre (enlia- 
//ves, dealers and distrib- 
utors. Write for particu- 


lay S. 


STEEL PRODUCTS CO., INC. 
236 Colorado Ave., Buffalo 15, N. Y. 











NEW PRODUCTS 








PACKAGED SKYLIGHT for flat-roof houses is 
fitted with fan 

Now that FHA has approved inside bathrooms 
that are properly ventilated it is no longer 
necessary to snatch window walls away from 
other rooms in a house. With the advent of 
Ventdome, inside baths become not only logi- 
cal but economical, Wasco’s perky new pack- 


age for a flattop house makes it possible to 
bring daylight and ventilation to an interior 
room without resorting to complicated and 
costly skylights, custom flashing, and_ sep- 
arate air exhaust devices. 

The Ventdome, like its Skydome cousins 
consists of a molded acrylic plastic bubble 
atop a leakproof frame of extruded aluminum 


curb frame — weather door, motor operated 


gloss fiber insulation 











roof flange 





oe Me 

-with this addition: between frame and flash- 
ing is a glass-fiber insulated aluminum collar 
1414” high containing a preassembled venti- 
lating unit. A carpenter merely sets the com- 
plete unit over a prepared opening in the roof, 
and applies mastic and felt strips over the 3” 
flange (after nailing the flange to the roof 
deck). A motor-operated weather door (also 
exhaust fan and in- 


” 


insulated) shields the 8 
side grille. Rigid conduit inside the curb pro- 
vides wiring access to the motor, which can be 
hooked up to an ordinary wall switch. Price 
for the smallest Ventdome, a 20” square unit, 
is $70; for the 52” square, $180. Standard 
models each have one air exhaust with a 425- 
cfm capacity. Where more exhausts are 
needed, an additional $34 is charged per fan. 
The skylight itself may be ordered in either 
clear or translucent plastic. 
Manufacturer: Wasco Flashing Co., 87 Faw- 
cett St., Cambridge 38, Mass. 

continued on p. 208 
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New Servi 





Modern Service-way makes basement more 
useful. .storage convenient. Saves hundreds 
ofsteps. Simplifies dozens of household jobs. 


eevonseremmnncccoaty 





Functional design... Finger-tip control... 
Blends with any style Special double action 
architecture. Most use- springs counter-bal- 
fuldoorin the home. ance weight of door. 





Saves steps on wash Ready fo install... The 
day. Clothes can be Service-way is com- 
carried direct from pletely assembled at 
laundry to clothesline, the factory to save time 
fewer stairs to climb. and labor on the job. 





ce Entry 
dern 


SERVICE-WAY 
provides easy, 
direct access 
from outdoors ! 


The new Heatilator* Service-way 
is one of the most desirable 
convenience features you can add 
to modern homes. This improved 
service entry makes it easy to get 
(hings in and out of the basement 
quickly, without going through 
he house. 


The Service-way makes basements 
convenient for storage. Lawn- 
mowers, garden tools, bicycles, 
screens and storm windows can 
be kept in basement... easily 
taken in and out when needed. 


Extra-wide Service-way opening 
permits installation of bulky 
equipment. Plenty of clearance 
for freezers, pingpong tables, 
hobby shop equipment, etc. 

The Service-way is made of heavy- 
gauge steel, structurally rein- 
forced. Overlapping flanges 
assure snug fit—keep out rain, 
snow and wind. Slide bolts lock 
door securely from inside. 


The Service-way adds fo property 
values . .. worth many times its 
moderate cost. See it right away 
at leading lumber and building 
supply dealers. Made by the 
makers of famous Heatilator Fire- 
place. Mail coupon today for 
folder and specifications on the 
new Service-way. 


*Heatilator is reg. trademark of Heatilator, Inc. 











. om 

. . 
: Heatilator, Inc. H 
: 851 E. Brighton Ave. : 
s Syracuse 5, N. Y. H 
' - = ot s 
: Please send me A. I. A. folder and specifications on & 
: the new Service-way. > 
: > 
H H 
‘ Name , 
H . 
. . 
: : 
8 Address _ : 
. Architect Builder OG Dealer + 
. . 
: City Zone __Sta te H 
. . 
4 seasene senses . 4 
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A. K. Stewart* saves ‘102 
per home with Insulite 


*Leading Knoxville, Tennessee, builder of quality homes 


J ] Aember, NAHB. 


and small commercial buildings. 





Eldridge H. Crowell* saves *90- 
$115 per home with Insulite 


*E. H. Crowell Builders, Toledo, Ohio. President, Toledo 
Association of Home Builders; 1953 alternate director 
of NAHB. 





Wayne D. Walker* saves *108 
per home with Insulite 


*1953 director, NAHB; past president, past secretary 
and past treasurer of Battle Creek (Mich.) Home Builders 
Association. 


You, too, can build better and save with... 


INSULITE 


See how more building leaders save with Insulite 


>. 
a 
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Located near Harrisburg, Pennsylvania, this new plant will soon make 
the long-awaited steel home a reality. Years of research and develop- 


ment will bring you a strikingly-new, highly-salable product. 


NOW...two 








great plants 


vs tig A 


The plant of United States Steel Homes, Inc., at New Albany, Indiana, 
will produce Gunnison Homes and will continue to make them the 
outstanding values they have always been. 


SOON...two great products 


@ United States Steel Homes, Inc. offers a vast program 
of construction financing, mortgage financing, local pro- 
motion and national promotion to materially assist a 
selected group of builders to market these two great 
products. This program is designed for the builder with 
acceptable land, market potential and a qualified build- 
ing organization to realize a full return on his investment 








in the competitive 1954 building program. 

To be one of the first home builders to receive in- 
formation on the great 1954 plans of United States Steel 
Homes, Inc., visit Booths 172-173 at the National As- 
sociation of Home Builders Convention in Chicago, 
January 17-21. Or write on your letterhead to United 


States Steel Homes, Inc., Dept. HH-14, New Albany, Ind. 


nited States Steel Homes, Inc. 


Formerly Gunnison Homes, Inc. 


GENERAL OFFICES: NEW ALBANY, INDIANA 


Plants at New Albany, Indiana. and Harrisburg, Pennsylvania 
DISTRICT OFFICES: Atlanta, Ga. - Chicago, Ill. - Columbus, Ohio - Dallas, Tex. - Harrisburg, Pa. 


Louisville, Ky. - Newark, N. J. - Omaha, Neb. 


suBsiIDIARY OF YY NITED STATES S TE EL corporation 
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WIDE 6” 
LOUVRES... 
Increases the area 
of clear vision, are 
easier to clean, and 





= w! 
4" MPROVED! 


a SUVS 


i LOUVRED WINDOW HARDWARE! 
































BRONZE BEARINGS. . 


Large bronze bearings that in- 
sure trouble-free easy opera- 
tion. No further maintenance 
required. 








ffer less possible 
pointe for air leak- AUTOMATIC LOCK 
age. A simple and foolproof 
ad lock which  automati- 
cally locks itself in the 
closed position. 
SPRING GRIP 
EMBOSSED I LOUVRE POCKETS 
LOUVRE ee A spring chp that 
POCKETS.. a firmly holds each 


2 louvre in position. 
The ridge on the 


louvre pockets 
meshes with new 
“*Side-Seal"’ ridge 
on the channel to 
form a tight weather 
seal, 





HANDLE. 


DUAL OPERATING RODS. 

Concealed dual operating rods 
that give easier operation and 
eliminates possible failures. 


No gears 





break. 


pd Ls. mn ANY 

OPEN 

ace ticaes comes in sizes to 
fit any opening and can be 
installed vertically or horizon- 
tally. It can also be mounted 
one on top of the other or 
mullioned directly together 





SIDE-SEALING... 


A built-in ‘‘Side-Seal’’ that 
meshes with the ridge on the 
louvre pocket to form a tight 
weather seal. 











MULLION CLIPS.. 


mulljon clip, 


head and sill, 





Builders get the complete story before you buy any 
louvred window. Write today for more information on the new 
SUN-SASH “Side-Seal’’ hardware. 
America’s largest selling lowest ier 

NC i 
cost louvred window. SUAS S// 


WINDOW IDEAS BOOKLET “ac 


A 24 page booklet showing 50 prac- 
tical uses for SUN-SASH louvred 


OPERATING 





windows. Mail coupon below for 


your free copy! 


MAIL THIS COUPON FOR FREE COPY! 


ex me : 
SUN-SASH COMPANY aeneraae 
38 PARK ROW NEW YORK 38, N. Y 
Please send me FREE booklet and literature 





on SUN-SASH 

NN pinball app ocstiescenecimttedipaiians 

ig ctth nie ciancibieeseiensnctnainsidase 

SOE ERS OORT i nancecbinisinaniin 
ms 
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: A long, lever 
ah, type handle for 
* easy operation 


to 


strip or pins to 


The exclusive SUN-SASH 
attached to 
provides a 
secure slender self-mullion 
of girder strength that eli- 
minates wooden mullions 
and saves time and labor. 














C. F. McWilliams, Jr.* saves $102 
per home with Insulite 


*Park Builders, Pittsburgh. 1953 presi t, Home Build- 
ers Association of Metropolitan Pittsburgh. 





Floyd R. Kimbrough* saves *89 
per home with Insulite 


*1953 director, NAHB; 
tion of Jac benn (Miss. ) ; president, 
Inc., Jackson, Mississippi. 


Home Builders Associa- 


Kimbrough Homes, 


active in 





Richard B. Pollman* saves *80- 
$120 per home with Insulite 


Chairman of Design, Engineering and Research Com- 
mittee for Prefabricated Home Manufacturers’ Institute; 
member N.A.H.B.; nationally-known desig ’ ld 
er; author of widely distributed books on home planning; 


pres. Richard B. Pollman Building Co., Det: 


You, too, can build better and save with... 


INSULITE 


See how more building leaders save with Insulite 








> 
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Never before was the power of a magazine 


SO — demonstrated! 





TEVER before have so many 
people. in so many cities, in 


such a short period of time, come 
out to see a single model home! 


Never before have builders shown 
such enthusiasm, nor backed a 
home promotion so solidly. Never 
before have so many alert news- 
papers, radio and ‘TV stations 
sensed such tremendous public in- 
terest. in a single model home— 
and given it such thorough news 


and editorial coverage. 
The accompanying Box Score 


lists details already made available 


Once again a basic dramatic fact is 
demonstrated. Better Hames an] 
Gardens’ editorial planning pre- 
selects 3°4-million high-income. 
BUY-minded families, who want 
to raise living standards even 
higher. They read BH&G for ad- 
vice and counsel—and find it on 
every page. BU&G is their buying 


guide—welcomed and trusted. 


That is why BH&G moves mil- 


lions of people—and mountains of 


merchandise! That is why BH&G 
America’s number one adver- 
tising medium for anything con- 


Vite 
Lee ay, 


ru 





Newspaper Editorials 





Box score of available information 
on 32 homes 
Estimated Total Attendance 
1,048 264 
Newspaper Advertising 
296,281 lines 








86,920 lines 
Radio & TV Time 


1,806 minutes 








. o 
by 32 out of the 36 cooperating nected with the home and hom F it 
builders. improvement, Vz | 4 
MEREDI PUBLISHIN YMPANY Des Moines lowa f 
4 
Watch for future announcements on the Vi 


BH&G 1954 model home promotion. 





Serving over 3° ,-million families, screened for the BUY on their minds! 
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a never-before design! 


BEST 









Roy E. Olson* saves *150 


Never before in the prefabricated home field could h al iaeaBl 
you offer so much! Here’s a home with looks, styling, | per aeeee'ws . : 
y : *Roy E. Olson, Inc., Minneapolis; 1953 national director, 


features that put it way ahead of contemporary mod- NAHB; 1946-47-48 vice president and director, Minne- 
els... but not ahead of consumer demand. This is the apolis Home Builders Association. 

casual, informal type of home they’ve been clamoring 
for! How many can you sell? 





Out-of-this-world STYLING— Imagine three different 
roof styles to choose from—all with deep overhang! 
Exterior shown is of attractive redwood vertical sid- 
ing with aluminum horizontal sliding windows. Large 
combined living-dining area has brick fireplace with 
built-up hearth, redwood paneling, built-in book- 
shelves, pass-thru window to kitchen. Youngstown 
Kitchen provides for built-in Thermador oven. These 

are but a few of its revolutionary innovations! 





Down-to-earth CONSTRUCTION— Ceiling, roof and 
walls of the BEST Styline are panelized at the BEST 





. . . . ° “ * 7 
_— - factory for faster on-site erection... yet every part is J. S. Norman, Sr.* cuts cost of air 
: built on the sound principles of conventional construc- conditioned homes with Insulite 
tion. For instance, exterior walls have 2”x 4” studs, *Pres. J. S. Norman Building Corp., Houston. Member, 


NAHB and Houston Home Builders Association. Award- 
ed Houston ‘Builder of the Year’ award, 1952. 


16” O.C. with plywood sheathing. 


sais 2 or 3 bedrooms and attached garage 











Dale J. Bellamah* saves *26 


ROBERT B. ARMSTRONG 





DESIGNER per M with Insulite 
iit . “s Pcl *Pres. Bellamah Const. Co., Albuquerque. Member 
*h Models of the New 54 BEST Styline NAHB Executive Committee. Regional vice-president of 
e Homes will be on display at the NAHB NAHB for Arizona and New Mexico. 1950 president 


HOME HOME SHOW at the Hotel Sherman Albuquerque Home Builders Assn. 
SHOW in Chicago. Be sure to see them! 


You, too, can build better and save with... 


Lommel, INSULITE 


Plant and General Offices, 
EFFINGHAM, ILL. 





See how more building leaders save with Insulite 
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PLY CO evastic winvows | 




















ROT- PROOF 


cut costs 
save time 
increase sales 


...and are guaranteed 
to last a lifetime 


RUST- PROOF 


TERMITE - PROOF 
NO PAINTING 


NO SHRINKAGE 


COMB. STORM & 
ALUM. SCREEN 


WITHSTANDS MILD 
ACIDS, ALKALIS & 
SALT AIR 


LEAKPROOF FRAME 


Now PLYCO offers a boon to the 
building industry with the first 
molded plastic window frame 
of asbestos and asphalt — rein- 
forced with steel solves 
many wood and metal window 
problems. 

PLYCO's modular construction 


with outside dimensions of 32- Ramada ta 
Ye x 15% fits perfectly wi 
ox 15% fits perfectly with BASRA RS 


16” x 8” masonry or 8” glass 
blocks for basement utility win- 
dows, ribbon construction or as 
a glass block ventilator. When 
used as a glass block ventilator, 
PLYCO costs up to 50% less 
than a metal ventilator. Com- 
plete unit with combination 
storm and screen sash, approx. 
imately $13.50 list. 





ARCHITECTS prefer PLYCO's modu- 
lar construction for use as singles, 
ribbon, clerestory or glass block 
ventilators. PLYCO's dimensional 
stability and inert aspects dispel 
design problems of moisture, heat, 
fire, weather or insects in any 
climate. 


















BUILDERS prefer PLYCO for low 
cost, high quality window flexibil- 
ity with fast initial installation and 
maintenance-free features. PLYCO 
units never need painting. Weather- 
proof storm, aluminum screen and 
sash combinations help close con- 
sumer sales... FAST! 


LENDERS safeguard 20-30 year 
home investments with PLYCO plas- 
tic window frames. Their superior- 
ity over wood and metal is backed 
by a LIFETIME GUARANTEE because 
PLYCO plastic window frames are 
designed to outlive the house. 


Write for FREE descriptive literature on 
all PLYCO units. 
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NEW PRODUCTS continued 











PLASTIC-COATED PLANK AND BLOCK tongued 
and grooved for moldingless installation 


Raymond Loewy Associates have styled a pala- 
table color line for the Marlite Plank and 
Marlite Block prefinished hardboard paneling. 
Measuring 16” wide x 8’ high x 3/16” thick, 
the T&G panels can be applied with special 
clips or ordinary nails directly on existing wall 
for a remodeling job or over furring strips or 
studs on new construction. Allowance is made 
in the joints for concealing either fastening 


device (see drawings below). The 16”-sq. 
Marlite Block are put up the same way. Be- 


Loewy colors. the paneling 


sides the ten 


Wa MYM. 





: MMM 


patterns, 


comes in four simulated wood 
Matching molding for corners, cove, casing 
and base are also available. Costs. including 
clips. run 51é¢ per sq. ft. for solid colors and 
55¢ for wood-grain pattern. 
Marsk Wall Inc.. 


Vanufacturer: Products. 


Dover. Ohio. 


PLASTIC SLIDE RULE quickly picks right steel 
beams for light construction 

Working with Engineer Everett Rader’s new 
Steel Beam Selector, a designer can. by a 
push of the thumb. determine the most eco- 
nemical. laterally supported steel beams for a 
light construction job. He just sets Span 
required (movable strip) opposite the Load 
to be supported (top line) and reads the Sec- 


continued on p. 214 
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each requires the right vent! 


Everyone knows that a correctly designed chimney is 
essential to remove smoke and insure a properly func- 
tioning fireplace. But when it comes to venting gas appli- 
ances, some still believe that any kind of pipe, or even 
an unused chimney, will do the job. 

Now the latest and most complete 
venting research yet undertaken has 
shown what conditions are necessary 
for proper gas venting. It proves the 
importance of a properly designed 
vent and demonstrates conclusively 
the superiority of Metalbestos, an in- 
sulated double-wall vent pipe, over 
other commonly used types. 


METALBESTOS is designed specific- 
ally for venting gas appliances 
Here are the reasons why you can be 


sure of better, safer venting when 


you specify Metalbestos: 
* insulated double-wall construction 


* inner hot stack carries off vent gases 
without condensation 


cooler outer pipe protects surround- 
ing walls 


made of corrosion-resistant alumi- 
num, won't break or crack, lasts the 
lifetime of the house 





easy, fast installation with quick 











couplings and adjustable fittings 


For the best venting job, always specify 


METALBESTOS — the insulated vent 








. 
Vil 
“we 


voeeeee 


ETALBESTOS sao 


WILLIAM WALLAC MPANY BELMONT a 


Write for free 
VENT INSTALLATION HANDBOOK 
Contains complete, up-to-date informa- 
tion on gas appliance venting and 
many helpful installation tips. Based 
on latest authoritative venting re- 
search. 

For your copy write to Dept. D-1448-B 
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level... 


A best... 
, MALTA window units 


wit | 


Buying a home is the biggest single purchase the average American 


family will ever ma 


ke. To pay for that home will take at least 


ten to fifteen percent of the buyer’s net lifetime earnings. It’s only 
natural for him to demand that you, the builder, use only the 
highest grade materials. 


In every industry, 
every type of product, 
there is always one 
outstanding symbol of 
quality. Like “Sterling” 
on silver, the name 
“MALTA” on wood 





MANUFACTURIN 
COMPANY 


MALTA, OHIO 
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window frames and units 
means there is nothing 
better. 

Architects and builders 
who specify and use 
MALTA windows will 
benefit from steadily 
increasing customer 
satisfaction. See your 
nearest MALTA dealer 
or write for complete 
details. 


It's important 
to see the Best! 
visit MALTA 
during the convention 


N.A.H.B. 


Booth 404 
Hotel Sherman 
G 


Supreme Quality Since 1901 


Member Ponderosa Pine Woodwork Assn., and N.W.M.A. 








Nathan Manilow* saves *42.50 
per home with Insulite 


*Pres. American Community Builders, Inc., developer s 


Park Forest, Ill.; pres. Manilow Const. Co., Inc go 
ers Jeffery Manor and other communities; 1953 dir., 
NAHB; member, 1953 NAHB Exec. Commi ttee: ‘aaa 
man, Nat'l Housing Center Com.; former treas., NAHB, 





Ottomar E. Gaiser* saves °194 
per home with Insulite 


*Delegate, 1953 NAHB Convention. Luxury home builder 
in the Cleveland area for the past 30 years. 





Joseph H. Vatterott* saves on 
$10,000 to ‘27,000 homes 
with Insulite 


*Past pres. Home Builders Association of Greater St. 
Louis; 1951-52 chairman, Labor Cc ymmit tee, NAHB; 


awarded Schuermann ‘Best Citizen’’ trophy in 1951. 





You, too, can build better and save with. 


Ins wis TE 


See how more building leaders save with Insulite 
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STANDARD SIZE 
9 FT. WIDE x6 FT.8 IN. HIGH 








NEW TAPERED DRUM INSURES } 
PERFECT BALANCE IN ANY 4 Soh” 
POSITION! ite 


This drum does for your garage 
door what power steering does 


for your car. 


© 1954 0.p.c. 


A well-planned garage can sell the house! Garage space is all- 


purpose space, invaluable to the small-home buyer: 


e@ Extra Storage e Handyman’s Workroom 


e Recreation Area e Indoor Picnic Ground 


e Car Protection e Home Freezer Space 


Electric Operation - Electronically Controlled Frum Your Car 






ERHEAD DOOR TH 
NATION-WIDE With Miracle Wedge 


Sales Quality Leadership , HEAD J 
, SINCE 192] NER Doo; 
<a Only Overhead Door Q TRADE mack OR 
pany makes The * 
:; ; Nationwide Sales—Installanign sooee : 
Look for this . LOOK FOR THIS TRADE MARK 


trade mark in your “WHERE TO BUY IT” 


telephone directory. 












The 


Perfect Door 
for that 


‘Extra ROOM 





















































See it at the N.A.H.B. show «+ space 14 


Strongly Built ! With sixteen hinges and four corner supports, it floats on 


twenty points of strength. 


Weathertight! Miracte WepceE* weathertight closure conserves heat, 


keeps out rain, snow, wind and ice. 
Beautiful! Stock or special designs blend with any style of construction. 
Easy to Open and Close! Because of strong construction, perfect balance 


and expert installation. 


*TRADE MARK 


RESIDENTIAL * COMMERCIAL « INDUSTRIAL 


OVERHEAD DOOR CORPORATION, Hartford City, Ind. 
Manufacturing Divisions 

CORTLAND, N.Y. DALLAS, TEX. 

LEWISTOWN, PA. OKLAHOMA CITY, OKLA. 

GLENDALE, CAL. 


HILLSIDE, N. J. 
NASHUA, N.H. 
PORTLAND, ORE. 
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HEAT THE 
LARGER HOME 








Comfortrol By-Pass 
systems can be installed 
in various combinations. 
Shown here is a typical 
installation. 


Ideal for the larger home, some Waterbury winter 
air conditioners, such as the ““Comfortrol’”’ illustrated 
above, can be used for ‘“‘zoned heating’’ without any 
changes. All Waterbury units can be adapted to it. 

Every home, whether large or small, can be fitted 
with a Waterbury unit, for the complete Waterbury 
line includes more than 70 models for different types 
of homes and fuels. 

The extra heavy metal used in the Waterbury casing 
and the furnace body insures longer and more reliable 
service. The burner is the very best available any- 
where. The casing is treated with corrosion resistant 
Bonderite. Each unit is guaranteed for ten years. 

These are some of the reasons why Waterbury is 
the name that stands for quality everywhere. For 
further information contact your nearest Waterbury 


dealer or write to 


The Waterman-Waterbury Co. 


OVER 46 YEARS OF WARM AIR HEATING 
1150 Jackson St. N. E. @ Minneapolis 13, Minnesota 
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Paul D. Snow, Jr.* saves *72 
per home with Insulite 


*Member, NAHB; active in the New Orleans’ Home 


Builders Association; builder o 
Orleans area for the past 12 years. 





Wm. R. Doll* saves *80-°120 
per home with Insulite 
*President, ‘Another Doll House, Inc.,’’ Buffalo, N 


president Niagara Frontier Builders Association, Inc 


member, NAHB. 





f quality homes in New 
ar 


¥S 


“" 


Carl Gellert* provides quality, 


cuts costs with Insulite 


*Charter member, director and past-president, Associated 
Home Builders of Northern California; director of NAHB; 
a 


winner 1952 NAHB ‘“‘Blue Ribbon Award of Merit 


partner, Standard Building Company, San Francisco. 


You, too, can build better and save with. 


INSULITE 


See how more building leaders save with Insulite 


> 
> 
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SYMONS FORMS SPEED WORK IN HOME PROGRAM 
TO EASE CRISIS IN WAUKEGAN, ILLINOIS 


Home Builder Plans 
To Build 10 Houses A Day 
During Good Weather 


The first units, in a $14,000,000 building pro- 
gram, through which 1,346 homes will be 
built is well underway. The structures are of 
wood with asbestos shingle, knotty pine, or 
wood siding facing. Each will contain a 
FULL BASEMENT, and home sites are ap- 
proximately 50 by 100 square feet. 

In order to meet the schedule of ten houses 
a day, Symons Forms are being used for the 
foundations because they can be erected and 
stripped faster, are safer, require a minimum 
amount of waling and bracing, and produce 
better looking walls. 

Each crew will use two sets of forms. They 
strip and erect one set of forms per day. This 
foundation will be poured the following day, 
while the other set of forms is stripped and 


OBL 244 WALER 
/ FOR ALIGNMENT 


— eile 

2'*8’ PANELS 
a 
—~ 

-— eal 

——- a 
EXTRA TIE 
FOR HEAVY ——~* BOTTOM WALERS 
PRESSURE } _, FOR HEAVY 

\ et 77 PRESSURE 
on Sg 


7 ro 
/ { 
\ ‘ ] 
2e4 PLATE OPTIONAL ; 


WAIL PLATE TO 
FOOTING AND FORMS od be 


TO PLATES 


Section showing inside and outside torms ready 
to pour. 


then erected. After stripping, the exposed 
ties are broken back, exterior walls asphalt 
covered below grade and back fill is placed 
around walls. 

The basement slab is poured before the 
house walls are erected. This allows cleaner 
and more efficient handling of materials dur- 
ing the construction of the house. 

Special 7’ forms were built for this project. 
Standard sizes are 6’ and 8’. Footings are 
carefully made . . . care being taken to see 
that they are exactly square and level. Con- 
crete is poured to the full height of the forms. 
Considerable time is saved and a better look- 
ing and more level wall is achieved. 

Symons Engineering and Customer Service 
are also playing an important role in this 
project. Our Engineering Staff furnished 
complete form layouts and job cost sheets 
on the form work—at no charge to the con- 





First of foundations put in by Centex Construction Company of Dallas, Texas, General Contractors for 
the Waukegan Home Project. Note Symons Forms and the minimum waling and bracing required. 


tractor. This service enabled the contractor 
to get a clear picture of his job (its cost, bill 
of materials and labor saving methods). Our 
fieldman gives regular on-the-job service. 
First, by on-the-job recommendations of 
forms and hardware needed. Second, by 
showing the workmen how to set-up the forms 
efficiently. Third, by making special deliv- 
eries when last minute problems arise. 
Symons Forming System includes just 3 
pieces. TWO WAY FORM TIE which holds 
forms securely to the required wall thickness 
without washers, spreaders or walers. Tie- 
ends are broken back within wall by a half- 
twist after forms are removed. TIGHTEN- 





Inside panels join projecting ties. Forms are 
aligned and braced with walers. 


ING WEDGE is inserted through the slot in 
the connecting bolt and pulls form sides 
tightly together. CONNECTING BOLT which 
is slotted passes through edges of adjacent 
forms and tie loop. 

Symons Forms are available on a Rental- 
Purchase Plan which offers contractors the 
opportunity to use the Symons Forming Sys- 
tem on a rental basis . . . with all rental 


JUST 3 PIECES 


Connecting Bolt. ~——< 


wea Form Tie. 


° 


3 Tightening Wedge. 





charges to apply on the purchase price, dur- 
ing a 60 day period. Contractors throughout 
the country have tried this plan and like it. 
Send in your request for the complete facts 
—no charge or obligation. 





SYMONS CLAMP & MFG. CO. 
4277 Diversey Ave., Chicago 3, Ill. Dept. A-4 


Please send catalog and information regarding: 











C) Forms (1) Shores [J Column Clamps 
Name 

Firm Name 

Address 

City Zone__. State 
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CS when you specify 


quality 
products 


by NATIONAL LOCK 


; Monroe Warren, Sr.* saves *71 
Series “410” and Series “440 | per home with Insulite 


NATIONAL LOCK SEL *Senior member, organizing committee, Washington, 
Patent Applied 


| D.C. chapter, NAHB; former oe Home Builders’ 
Two complete lines of Association of Metropolitan Washington; pres., Meadow- 
smartly-styled locksets, of- brook, Inc., Washington, D.C. 
fering a wide choice of 


finishes ... including ano- 
dized satin aluminum. 
Durably constructed, easy 
to install in only 7 steps. 

















Butts, Hinges, All Kinds of 


; || BUILDERS 
. | HARDWARE 





Ss Builders butts . .. square 
h and round corners... reg- 
, ular and half surface types. 
it Strap hinges, ‘““T”’ hinges, 


hinge hasps, butt hinges. 
] All popular sizes and fin- 
; ishes. Sturdily packaged. 








1 An Extensive Line of Chrome 


CABINET | 
HARDWARE | 


Hinges, catches, pulls, con- 
cave knobs in Brass, Stee] 
and Die Cast material. 
Beautiful dull or bright 
Brass, Bronze and Chrome 
finishes. Quiet-operating 
rubber roller door catch. 


| You, too, can build better 
| and save with Insulite 


See how. Write today for Insulite’s new Builder 
| Kit. Shows how you can cut sheathing time as 
| much as 43% (two men can sheath 1,000 sq. 
| ft. in 8 hours or less with Bildrite). Shows how 
Insulite Shingle-Backer cuts undercoursing 
| time in half... produces deep, modern shadow- 
| lines. Shows how Insulite Primed Graylite can 
| cut soffit liner and porch ceiling costs. Con- 
| tents also include Insulite’s Cost Comparison 
forms with which you can figure your own 
savings. Write today or... 








Dead Black, Old Copper, Old Brass 


| FORGED IRON 
HARDWARE 


Reflecting the traditional 
charm of Early American 
living. Handles, hinges and 
knobs for kitchen, den, 
game room, living room. 
Ideal for use on natural 
and painted surfaces. 





see how...see 


INSULIT. 


Write us for descriptive Literature BOOTHS 116-117, CONRAD HILTON 


Distinctive Hardware... All from ] source NAHB SHOW, CHICAGO 


INSULITE DIVISION 
Minnesota and Ontario Paper Company 


NATIONAL mole 4 COMPANY Minneapolis 2, Minnesota 


- ys Insulite, Bildrite and Graylite are registered trade marks. 
ae Rockford, Illinois * Merchant Sales Division 
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Make 1954 


Building Dollars, 


Buy More 
Building , 







Join the Nation’s Leading Builders... 


SHIFT TO PREFABRICATION 


IN THE PRESENT home building market the premium on speed, 
economy and quality is bigger than ever . . . and the trend 
to prefabrication is stronger than ever. 

It’s a market that gives the builders of prefabricated homes 
the distinct advantages of faster starts, faster completions— 
and quicker capital turn-over. At the same time, the buyer 
benefits from today’s precision-engineered, quality homes that 


are as attractive as long-term 
investments as they are to look 
at and live in. 

If you haven’t already joined 
the shift to prefabrication, look 
into its profit possibilities — 
offering wide open opportunities 
for builder, lender and realtor. 















now, $3.00 a year. 


with total non-farm home construction. 


If you build, sell or finance homes you need PF, 
the new official monthly journal of PHMI. Subscribe 


PREFABRICATED HOME 


MANUFACTURERS’ INSTITUTE 
935 20th St.N.W. WASHINGTON, D.C. 


Housing Prefabricated 
Starts Homes 
(000) (00) 
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900 300 
Total Starts eee 
Prefabrication —— 

700 1 1 1 200 





1948 1949 1950 1951 1952 


5 year graph showing Prefabrication's 


sharper rate of growth as compared 

















NEW PRODUCTS continued 





4. UNFORM LOAD mmm 
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tion modulus necessary (bottom of rule) 
under Stress lb. per sq. ft. A companion 
computer to Rader’s Wood Beam and Girde: 
Selector (H&H. Dec. 52). the new Steel Beam 
Selector sells for $4. 

Manufacturer: Everett Rader Co.. Box 122, 
HH. Bowling Green Station. New York 4, 
, ee 2 
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LONG-ARMED JIG bores accurate hole for lock- 
set with ease in less than a minute 

\ boring jig with a built-in cutter, Speedril 
turns the tricky job of boring accurate holes 
for locksets into a snap one that even an un- 
skilled carpenter’s helper can handle quickly 
and accurately. Instead of having to line up 
an augur bit at right angles to the stile and 
grind the large-diameter bit through hard 
timber, he merely clamps the Speedril to the 
door, locks the bit shank into a feeder bush- 








ing so that the cutter touches the stile, and 
winds the long handle for a clean-cut hole. 
Bit and shank are held in rigid alignment {o 
assure accuracy every time. A perfect hole 
can be bored in 25 to 40 seconds—-far less 
lime than it takes using multiple tools, and 
with far less effort. 
Wanufacturer: Lockwood Hardware Mfg. 
Co.. Fitehburg. Mass. 

continued on p. 220 
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The glass panes lift out to simplify painting or washing. 
















“Sashless’”’ window. It has no sash sections around or between the glass—thus climinates 
balances, putty, sash-painting—and all hardware except the lock. The glass is 3/16” 
crystal and slides in a 2-inch thick redwood frame, so designed that inside and outside 
trim is complete whether you use dry wall, plaster, or siding. These sections may be 
assembled as part of the wall framing and raised with it. The Pierson Sashless Window 
was designed and is manufactured by a home builder in the Redwood coastal area of 
Northern California, where winter rains are heavy, and over 6 years of use have proven 
its dependability. It is one of the lowest cost units on the market because “the buyer is 
paying for material rather than labor”. The window comes in 23 standard sizes, up to 
8 feet long. Manufacturing rights are available for well-established firms east of the 
Rocky Mountains. Inquiries from architects, builders and dealers, regarding the Pierson 
Sashless Window, may be addressed to Ernest Pierson Co., 4100 Broadway, Eureka, 
California. 


Installation showing a typical 


arrangement of Pierson Sashless Windows. 














Announcement... 


BENDIX 


join to offer builders... 








































NOW W-I-D-E-S-T PRICE RANGE 
-I=D-E=S-T PRODUCT SELECTION 
OF SALES-WINNING HOME APPLIANCES 


Crosley Home Appliances and Bendix Auto- * Widest price range in the market 












matic Home Laundry have joined to offer the * Only complete line of kitchen and laundry equipment 


first and only complete laundry- and kitchen- | 
' ‘ P ; 4 ) %& Co-ordinated delivery service 
equipment centers for builders. Now one /| 


source can supply all your kitchen and appli- * Expert kitchen and laundry planning 


ance needs and offer these added advantages: * Sales-tested advertising help 


CROSLEY-BENDIX-EQUIPPED HOMES SELL FASTER 


55,000 SALES SELLS WHOLE CITIES AT A TIME 
James Price, President of National Homes William Levitt—successful builder of P) P 
Corp., and his associates have more than the farmous 17,000-home Levittown, 
55,000 sales behind them. They know what Long Island—found that Bendix Wash- 
makes homes sell, and their new homes are ers were so attractive to home buyers, 
equipped for sales with Crosley Kitchens _ he is choosing Bendix again for his new 
and Bendix Home Laundry Equipment. 16,000-home Levittown, Pennsylvania! 







Beidier-Viken 
Manhasset, N. Y 
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BENDIX ECONOMAT— 
the washer that does everything any 
automatic washer can at lower cost to you. Gives you 





the famous sales-making Bendix name! 





FAMOUS BENDIX DUOMATIC— 
first and only washer-dryer on the market. 
Makes it possible to offer a complete laundry 


in only 36” of space! 





PPLIANCE 









COMPLETE 

CROSLEY KITCHEN— 

the kitchen that gives homes real 
sales-appeal. Matching Crosley 
appliances . .. sinks . . . cabinets 
are all designed to provide smart, 
step-saving, scientifically 
planned kitchens in any space. 


For more information 
contact your nearest 
Distributor 





APPLIANCE AND ELECTRONICS DIVISION 


CROSLEY “ BENDIX 


APPLIANCES ° TELEVISION * RADIO AUTOMATIC HOME LAUNDRY 
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\ Jon. 17-21 + NAHB SHOW - Chicago 
. The Philip Carey Mfg. Company tocktano, ciINCINNATI 15, OHIO LL 
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FREE! i; you enjoyed laughing at Herb Brammeier’s mirth-making cartoon this 
month, send for Hager’s new book coniaining 28 full-size popular ‘‘Everything 


Hinges on Hager’ cartoons! It’s FREE! Just address 








ME 


















































C. Hager & Sons Hinge Mfg. Co. * 139 Victor Street * St. Louis 4, Mo. 
Founded 1849—Every Hager Hinge Swings on 100 Years of Experience 
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THATS MY 
VITROLINER 
CHIMNEY 






It's the New De Luxe 
Type “‘E"’ Prefabricated 
Chimney 


‘‘| Bought the Leader!’ 


‘Naturally I'm proud and happy to be the owner 
of my new ranch house with a modern Vitroliner 
Chimney,”’ says Mr. Homer F. Haynes of P. O. Box 
142, Hinsdale, fil. 


“Our Vitroliner certainly looks smart and trim, 
—and harmonizes with the architectural lines of 
the house. All the homes in the neighborhood are 
different in style and color, but each has the same 
Vitroliner chimney. | like the way each chimney 
is painted the individual color of the roof. To me, 


that makes them beautiful as well as practical. 


‘Another good thing about Vitroliners | like,— 
they're designed for any fuel. We use gas for heat- 
ing and know we have a quality chimney we can 


depend on to do a good job.”’ 








Signed Homer F, Haynes 
FEATURES 

© TAILOR-MADE TO FIT. Ir 
[ 1 2 
TT = 

@ SAVES VALUABLE FLOOR SPACE. | L} {33 
i= 

| | je 
@ LOWEST INSTALLATION TIME. i] 

; 
© HIGHEST QUALITY AT LOW INITIAL COST. 4 | | | 

© HIGH HEATING EQUIPMENT EFFICIENCY. {2 
<2hy- > | 

@ LISTED BY UNDERWRITER'S oo ie 

LABORATORIES. S 
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® ELIMINATES CONDENSATION. 
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® QUALITY BUILT FOR LONG LIFE. Oe NE} 
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“The Pioneer in the field” 


CONDENSATION 


ENGINEERING CORPORATION 
3511 W. POTOMAC. AVE., CHICAGO 51, ILL. 
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ALL-METAL CARPORT comes complete in knock- 
down package 
An easy way of providing a carport or covered 


patio is to buy the works~-roof, supports. en- 


closed gutters and downspout—in the ready-to- 
assemble Moto-Por ch. This zine-coated steel 





flattop is 10’ wide, 24 long when its com- 
ponents are put in place. It comes complete 
with a 4 x 7’ x 7’ storage compartment which 
doubles as a back wall. The whole unit is 
quickly attached to the side of a house; many 








parts are merely untelescoped and locked to- 
gether. Retailing for $397.50, this unique 
house extension is eligible for FHA financing. 
It has a factory-applied gray paint coat but 
may be repainted to match the house. 
Vanufacturer: Wabash Fabricators, Inc.. 
Lawrenceville, III. 


METAL RAIL updated to suit modern homes; pre- 
drilled for simple installation 


\ departure from the New Orleans school of 
ornamental grillwork, the Kleeson knock-down 
railings and columns are compatible with 
many styles of contemporary homes. They are 
made in aluminum as well as steel in seven 


: p : eee 
neat geometric patterns suitable for use as 


“ee *s . ee } oe 





patio trim or balcony rail. Shipped in 10’ 
lengths, the grilles are predrilled for quick as- 
sembly with screws on the job. Price runs 
about $10 per lin. ft. 
Manufacturer: Kleesons. Inc.. 500 W. Main 
St., Robertsville, Ohio. 

continued on p. 226 
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FEATURING COLORFUL, DURABLE 
LAMINATED PLASTIC 
ON ALL EXPOSED SURFACES 


THE DRESS-ATORY NEVER NEEDS RE-PAINTING 





—high pressure melamine plastic on all exposed 
surfaces can never rust, discolor or peel. 

The Imperial Dress-atory makes a bathroom 
a dressing room ... a room that contains a 
lavatory, dressing table, hamper, and loads of 
storage space, in one practical, handsome unit— 
at less than the total cost of all the units if pur- 
chased separately. It makes your selling job 
easicr! 

Choose from 8 stock models (sizes from 24” 
to 5814”) to fit any size bathroom or flat rim 
lavatory, or plan your own, using modular 
units which are assembled on-the-job with tile, 
glass, marble or laminated plastic tops. 

ONLY THE IMPERIAL DRESS-ATORY 
GIVES YOU THESE FEATURES 


* Removable and replaceable side panels anc 
drawer fronts 


* Simple, fast installation 


*® Specially molded curved doors with full piano 
hinges 


DISTRIBUTED BY 
PLUMBING SUPPLY HOUSES COAST-TO-COAST 


REGAL CABINET CORP., 92 Third St., Brooklyn 31, N. Y. 
Please send me the complete Dress-atory catalog. 

Name 

Company 

yg 

City sisnenieicteieietttbesbetianshiasceeians 
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BRIXMENT 


Better Mortar for Blocks 








When concrete block are laid, the mortar should have 
“body”, to support the weight of the unit, thus holding it 
up to the line. If the mortar lacks body, the block will 
settle below the line even if a thick bed of mortar has 
been spread. 


At the same time, plasticity is required. Unless the mortar 
is plastic, the bricklayer cannot quickly and accurately 
tap the block down to the line. 


Brixment has body and plasticity. It is firm but not stiff 
—soft but not sloppy. This combination of body and 
plasticity makes Brixment the best possible mortar to 
use with concrete blocks. 
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TRUSCON METAL DOORS AND WINDOWS 
ADD EXTRA HOME-SELLING FEATURES 








Truscon RANCH WINDOW takes double insulating glass, features awning ventilators, sliding wicket screens. All-steel. 


Extra beauty, utility and value 
provided at low installed cost 


num windows and interior steel doors for 
every room, every home style. All are easy 
to install. All are lasting values in home 
comfort and convenience. All are available 
in warehouse stocks. See Sweet’s File for 
details and specifications, or write Truscon 
for latest literature. 









Get set now for 1954 selling! Add new interest 
and excitement to your homes, Make them 
better competitive values than ever before. 
Give buyers “plus” features and conveniences 
—and hold your costs—by standardizing on 
Truscon quality residential building products. 


The big Truscon line includes steel and alumi- 











TRUSCON DOUBLE - 





4 ee, . 
TRUSCON CASEMENTS. In both aluminum and steel. New aluminum casement is 
in modular dimensions. Excelient choice of sizes, styles. Storms and screens, too, 





UNG STEEL WINDOW. Stainless steel weatherstripping. Kool- 


Shade® screens in steel frames now can be supplied for this popular window. 
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TRUSCON 
for door ; 


JANUA 




















Steel Sliding Doors are complete with frames, easy to 
install, Insulated. Glide on nylon. 6’ 8" and 8' 0” heights. 


What woman can resist the wonderful convenience of real 
sliding doors? Plan them for every closet. Truscon 


Truscon’s new ALUMI- 
NUM AWNING WINDOW. 
Strong, sturdy. Made in 
modular dimensions. 
Fully weatherstripped. 
Simultaneous ventilator 
operation. Positive clos- 
ing. A great value for con- : 
temporary architecture. Io 











TRUSCON STEEL DIVISION 
~ REPUBLIC STEEL 


ON 1056 ALBERT ST.» YOUNGSTOWN 1, OHIO 
“ene” = Export Dept.: Chrysler Bldg., New York 17, N.Y. 















Koj eaepengy eae , _ PRODUCTS 
. , JTRUSCON INTERIOR STEEL DOORS. Install these in 14 the time usually required ; 
siti for door fitting. Complete with hardware and frames. TRUSCON® a name you can build on 
1OME 
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AMERICAN-STANDARD 





New Low Cost Additions to American-Standard 
SUNBEAM Line Give Builders Complete Heating- 


Expanded Line Covers Every 
Residential Air Conditioning Need 


Cooling Source 


Two New 
Counterflow 
WINTER AIR CONDITIONERS 


Designed especially for today’s popular perimeter heat- 
ing systems, the new Winterline is just the counterflow 
unit you need for basementless and slab construction 
houses. Available in both gas and oil fired models, it is 
AGA and Underwriters’ Laboratories approved for zero 
clearance. Gas fired model has new design single port 
upshot burner. Oil fired unit is coordinated with the 
famous Arcoflame burner. Three sizes—76,000, 90,000 
and 100,000 Btu output per hour for gas or oil. Install 
for one fuel now, convert to other fuel when ready. 





New 
Utility Units 
| Announced 
POPULAR WINTERGLO NOW AVAILABLE 


in oil and gas models 





The new Winterglo line includes an improved oil fired 
unit and a brand new gas fired model. They are AGA 
and Underwriters’ Laboratories approved for zero 
clearance, and approved for installation on combustible 
flooring. Requiring minimum floor space, they can be 
safely installed in utility or game room, closet, alcove 
or hallway. 

The gas unit is fired by a single port upshot burner 
of new design which reduces service to a minimum. The 
burner is pre-assembled for quick, easy mounting in 
the field, The oil fired unit is furnished with the famous 
Arcoflame burner. Both units can be readily converted 
to gas or oil at any time, without loss in capacity. Avail- 
able in three sizes, 76,000, 90,000 and 100,000 Btu out- 


put per hour. is 
i” 





American-Standard SUNBEAM pledges 
top priority to Home Modernization industry 


The modernization and improvement of the nation’s 
existing 43 million dwellings presents a big challenge to 
the homebuilding industry. Not just in construction 
possibilities, but in the choice of materials and equip- 
ment required for the jobs. The new Sunbeam Air Con- 
ditioner Division of American Radiator & Standard 
Sanitary Corporation offers you a dependable source of 
supply for a wide range of top quality products. Re- 
gardless of the size and type of dwelling, the climate of 
its location, or the fuel preference of the owner, you can 
easily find the right unit for the job in the large and 
growing SUNBEAM line. 





HORIZONTAL WINTER AIR CONDITIONERS 


in oil and gas fired models in big demand 


Their compact size and safe construction make these 
versatile units adaptable to virtually unlimited residen- 
tial applications . . . for perimeter or conventional duct 
systems. May be installed in attic, in crawl space under 
the floor, in utility room, or other out-of-the-way lo- 
cations. 

THE OLANDO—for oil—is available in 80,000, 100,000 
and 112,000 Btu per hour at bonnet. Has heavy steel 
heating element fired by Arcoflame burner. Factory as- 
sembled and shipped with wiring harness for quick, easy 
installation. Listed by Underwriters’ Laboratories. 

THE PAWNEE—for gas—is AGA approved for 60,000, 
80,000 and 100,000 Bru input per hour. Burns all types 
of gas. Has heavy steel heating element and efficient 
slotted type cast iron burner. Factory assembled and 
pre-wired, 











VISIT US IN CHICAGO 


See these new products in Spaces 133-141: 
Wyandotte-Meyfair Combination 
Winterline, Olando. Magne-filter 





en 


NATIONAL HOME SHOW 


in the Conrad Hilton Hotel 


Jan. 17th to 21st 1954 


< 


























American - Standard 
SUNBEAM AIR CONDITIONER DIVISION 


ELYRIA - OHIO 





A complete line 


of residential 
SUMMER AIR CONDITIONERS 


With units already available and new models coming 
soon, American-Standard SUNBEAM will have the 
industry's most complete line of residential summer 
cooling units. Shown above are three models currently 
available for immediate shipment. These Mayfair Sum- 
mer Air Conditioners are self-contained units with 
hermetically-sealed refrigerant circuits. Available in 2, 
3 and 5 ton capacities with or without blower sections, 
units are ideal for combining with winter air condi- 
tioners to provide vear ‘round air conditioning. In 
modernization, summer cooling can be added to existing 
forced warm air furnace . . . using the same ductwork. 
For basement or utility room installation. Listed by 
Underwriters’ Laboratories. 








Top Quality WARM AIR Heating Units 
for every type and size of installation 


Covering every type of warm air heating unit—gravity 
furnaces and winter air conditioners for every type of 
installation and every kind of fuel—the new and ex- 
panded SUNBEAM line meets most residential installa- 
tion requirements. Shown above are the Mohawk, gas 
fired deluxe winter air conditioner; the Winterway oil 
fired winter air conditioner, and the new Arlington 
winter air conditioner, a moderately priced unit for all 
fuels. The complete SUNBEAM line also includes floor 
furnaces, horizontal furnaces, counterflow and_ utility 
type units, plus an amazing electrostatic air cleaner. 


FOR DETAILED INFORMATION 

American-Standard SUNBEAM heating, air condition- 
ing. and, electrostatic air cleaning products are dis- 
tributed) ationally through strategically located whole- 


sale dis@@eutors to the industry’s greatest network of 


ating retailers. For ratings, data and other details, 
“hem or write direct to us. SUNBEAM AIR 
CONDI PIONER DIVISION, American Radiator & 
Standard Sanitary Corporation, Bessemer Building, 
Pittsburgh 22, Pa. 


Executive Offices: Bessemer Building, Pittsburgh 22, Pennsylvania 





AMERICAN BLOWER 
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CHURCH SEATS & WALL TILE « 


DETROIT CONTROLS’ «+ 


KEWANEE BOILERS «+ 





ROSS EXCHANGERS 
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SUNBEAM AIR CONDITIONERS 
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See the newest kitchen in the world with 17% 


built-in house selling features! 


Ideas that sell homes frases: ‘hat make women pros- 
pects ‘‘stop—lesk and buy!” theA~ n Kitchens 
Exhibit at the Nationai’ Associa‘ *- . ue Builders’ 
Show! Booth 2—Conrad Hilton Hotel, Chicago. See 
for yourself the really new ideas for kitchen convenience 
with house-selling appeal. See the newest kitchen in the 
world—and find out at the same time how it can cut 
your material and labor costs. Find out how only 2 men 
can install 5 American Kitchens a day. See for yourself 
how they fit any shape or size room—install easier and 
quicker! 

Let us prove how famous builders 

use better quality American Kitchens 

at lower prices to sell homes faster! 


AMERICAN KITCHENS DIVISION (Area ) CONNERSVILLE, INDIANA 


JANUARY 1954 





w 


KITCHENS 


American Kitchens Division 

AVCO Manufacturing Corp. 

Connersville, Ind., Dept. HH-154 

Please send me complete information about American Kitchens 
and your new Architects’ and Builders’ File. 


Name as a a ‘ aa a 
Address a wee 
City Zone State 
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NEW PRODUCTS con inved We've put ever ything 


= hep 


TWIN BATHROOM CABINET: lots of space, little 
































danger of bruises from sliding doors 4 
. § 
c Home buyers who have long suffered from : 
ss crammed medicine chests will welcome this ; 
—Y Fs ° . 
DFE double-capacity bathroom cabinet. Neatly 
i ° . ° 
@ 5° stvled. well lit. and easily gotten into through ; 
v cae od 4 
>s3s es two sliding-mirror doors, the new Miami 1) ‘ 
ae +4 ° . v4, . nh 
be 5“ luxe is priced at a moderate $62 retail. The 
M4 9 ” . . . . 
oe ee inside is finished in baked white enamel and 
x 
vw Es | 
ats ; 
a 
v 
A 
t 
F 
' oa 2 I : 
© ie) >; E N N T 
> ~~ - Zo ; 
os oe 
s 6k ireplace q 
£ ae yO: ple 
5 = a Oo fe | i 
s gs NEF , ampers z 
® wv > = 4 $ fitted with three glass shelves and a_ blade it j 
oa 3 w ez oe chute on each side. A generous open shelf 4 a Be 
= FE > is ‘ Whether you’re planning a_ conven- q 
on £F = : spans the bottom and a perforated metal shade engi ys Be I “ ; 
me oe 2 wie ¥ x ; : tional, sing ote — ros. fireplace—or one ing 
> < = 0 >= 0 R a shields the full-width fluorescent lamp across of the “unusual” arrangements so pop- ahi 
of swt the top. Measuring 3614” wide x 2514” high x ular today—you'll find it easier to de- — f 
m — “ wo 2 ys ou" d ahi ee G é h 5 pat sign, easier to build with a Bennett po: 
co ® = 5 3 4 ¥ uw 4 deep, the cabinet may be either wall- Damper! See these performance-proven det 
ia osteo 3 = lung or recessed. Special colors are obtain- Bennett dampers at your ee he Ye 
@ ; ipa: te ay 
>=>ee0e0 + A) 3 able at no extra cost on orders of 50 or more. or write us for complete details and 
Tq aD =z : ' Marup hu specifications ... mo 
ne » 2 v= \ sightly wider Miami Custom model, de- i 
om 4 . . . . . = 
we eS 3 “ = Sx: signed for recessed installation only. is avail- THE NEW 
Sow _ = ft nhio%F ° ° 
> & < on = ~ yet able at $135 retail. It has a fluted glass light 
° Ww — a . . . . 
ad a « ot 5 a ae ‘on ctoe . - iiientes \ ) ® 
& > z2 < 2 Zz fixture, stainless-steel framed mirrors. Loengfoun INS 
2 - 4 2 8S: Wanufacturer: The Philip Carey Mfg. Co.. ply 
i) ze ® >: Cincinnati 15, Ohio. UNIVERSAL wil 
=m © . 
a ig ¢ DAMPER THI 
i eS < zs METAL HANGERS keep bathtub snug against the hee 
Ww 
x 5 <q HT o walls through tremors of house settling Sta 
o w @ ; 
“ ay ae, ee res 5 ae FiMeP pom 
“ve @6@6 By spending less than $2 in time and material | "The amazing damper that gives you absolute tial 
S . a builder very likely can save himself from freedom in fireplace design —at moderate cost! 1/¢ 
- " ie, . : ilds z 7 six basic fireplace. styles, in- 
the fury of the irate home purchaser whose Builds any one of six basic firepl epee’ bee x $1Z 
; cluding projecting corners, 2-sided and 3-sided 
tub pulls away from a new wall. More than openings, openings in 2 rooms, etc. 6 sizes avail- dec 


' o ’ © . ms . rr 7 rad - 9) 4 a ~ 
just a reputation-saver for the contractor and | able ranging from 27”x 27" to 50"x 24". The fou 
Daan! lient. Tight Wall answer to “unusual” fireplace design for the 
consideration to the client. -igh a lane- moder Home! 
| 


ers actually facilitate the installation of built 


in bathtubs. These rugged metal angles are EXPANSLIP oe 
STEEL P 
DAMPERS — 





The famous boiler plate steel damper with the 
exclusive slip-joint feature, which takes up ex- 
SHO that occurs when damper gets hot. 60° 
ront slope gives sure draft. 8 sizes—up to 72” 
wide, designed for casy lay-up of brickwork. 

















CAST 
| 
IRON 
DAMPERS 
st rewed directly on the wall—or on studding Improved, higher-front design assures better 
or furring—to receive the tub’s flanges. Once draft, better smoke passage. Sturdy cast iron 


construction, with either cast iron or steel valve. 
sa Precision-cast in our modern foundry, Bennett 
if the floor should sag or house setile, Plastet | cast iron dampers have no thin spots or weak 
sections to give trouble. Wide range of sizes. 


the bath is set in place it cannot slide even 


or tile, applied over the raised flanges. seals 
the joints against moisture. Three hangers See your Bennett representative 
for a corner tub run $1.05; four for a recessed page 


model cost $1.40. mere = BENNETT-IRELAND INC. 
Vanufacturer: Kohler Co.. Kohler. Wis. | for free ry A PS DOC ry 


NORWICH, NEW YORK 
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KENFLEX vinyl] tile floors can be installed 
below grade ... over concrete in contact with the earth 


















Kencove 4” 















































Vore 
Concrete slab 
‘ NAS Pv 
~i 

s Fill < 
Set 29 ne Nt 

2 EE MEST] 

« Mh= 
ly, Eorth Mu 
Above detail illustrates how KenFlex 


is installed directly over concrete. 
Prime coating of concrete is unnecessary. 








Specify KenFlex for below-grade basements with com- 
plete confidence in its durability... its resistance to the de- 
structive alkalis seeping through the concrete. Of course, 
it is ideal for ground floor installation in non-basement 
homes as well. And, once down, KenFlex is amazingly last- 
ing... Outwearing other types of resilient floors of equal 
thickness. KenFlex is easy to clean... with a smooth, non- 
porous surface that is impervious to spilled inks, dyes, 
detergents, greases and oils... acids, alkalis and alcohols. 
Yet, normal residential maintenance consists only of a damp 
mopping ...and KenFlex does not require waxing... except 
to make the crystal-clear colors shine a bit more. 


Specifications and Technical Data 
INSTALLATION: Over any smooth, firm interior surface: wood, 
plywood, radiant heated concrete slab, concrete in contact 
with the earth — on or below grade. 

THICKNESSES: Laboratory and in-use tests have proven the 
wear-resistance and durability of vinyl flooring. Consequently, 
Standard Gauge (1/16") is recommended for normal residen- 
tial and commercial uses. Where traffic will be very severe, 
1/8” KenFlex is suggested. 

SIZES: Standard tile size is 9” x 9”... also available are 9” x 9” 
decorative ThemeTile inserts, and 1” x 24” Feature Strip in 
four solid colors. 


Approximate Installed Prices 
Per Square Foot 




















| Standard (,'’) Gauge | ¥e"' Gauge | 
KENFLEX—all colors | 40¢ |  65¢ AIR NARS ae, 
KenFlex is available in 15 co-ordinated colors, all of Interior design, Stanley Haggert ... Photography, Maurice Bauman Studios 


which are marbleized. Costs shown above are based on 
a minimum area of 1,000 sq. ft. over cement underfloor. 


Samples and Technical Literature available to architects, 
builders and designers. Simply write the nearest Kentile, Inc. office KEN I EX 
listed below. Or, contact the nearest Kentile Flooring Contractor. He’s 
listed under FLOORS in the Classified Telephone Directory. VINYL TILE . 





/ KenFlex is the floor your clients know and want... 


MT BACKED BY MORE FULL-COLOR ADVERTISING THAN ANY OTHER VINYL TILE FLOOR 


KENTILE *« SPECIAL KENTILE « KENCORK « KENRUBBER « KENFLEX 


*Reg U S Por OF 





KENTILE, INC., 58 Second Avenue, Brooklyn 15, New York * 350 Fifth Avenue, New York 1, New York + 705 Architects Building, 
17th and Sansom Streets, Philadelphia 3, Pennsylvania * 1211 NBC Building, Cleveland 14, Ohio * 900 Peachtree Street N. E., Atlanta 5, Georgia 
2020 Walnut Street, Kansas City 8, Missouri * 4532 So. Kolin Avenue, Chicago 32, Illinois * 4501 Santa Fe Avenue, Los Angeles 58, California 
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Come to 


Colemar 


Booths 44-48) NAHB Convention 


for helpful information | 


and up-to-the-minute facts about year-round air conditioning 


YOU HAVE TO MOVE FAST to keep up with the fast- 


moving air conditioning industry. That’s why 
you'll want to visit Coleman the minute you 
arrive at the NAHB Convention. 


YOU'LL SEE A BRAND-NEW MOVIE, “Comfort Un- 


limited,” which shows how to build homes for 
year-round air conditioning, and how to use 
air conditioning as a fast-selling feature in the 
homes you build. Along with this movie, 
Coleman will show you air conditioning facts 
and figures never before available in a single 
“package.” 





YOU'LL SEE BLEND-AIR DEMONSTRATED, 
T00! A complete setup in booths 
44-48, showing how this revolu- 
tionary system heats better in 
winter, cools better in summer 
. . . proof, for example, of how 
Blend-Air removes twice as much 
moisture from summer air as con- 
ventional systems... proof that 
Coleman conditions homes for 
health as well as comfort. 























YOU'LI 
mit y 
suite 

The k 


to wir 





syster 
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“rock 
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See you January 17-21 in booths 44-48, at the |, 
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_ Here’s how to get to the Coleman_Exhihit 










































































YOU'LL BE GIVEN A KEY which will ad- 
mit you to the luxurious Coleman 
suite in the Conrad Hilton Hotel. 
The key also gives you your chance 
to win a complete Blend-Air heating 
system or a new Vit-Rock Water 
' Heater — guaranteed 10 years—the 
theater with the special rust-proof 
“rock” lining that prevents water- 
metal contact, always gives you 
crystal-clear, piping-hot water. 




















COMFORT COSTS SO LITTLE WITH 


NE \Conrad Hilton Hotel, Chicago 


REGISTRATION 
AREA 
































YOU'LL GET FREE GIFTS! A souvenir 
drinking glass, a heating esti- 
mator especially designed for 
your use, and a Coleman Econ- 
omy Guide for home cooling are 
all yours free the minute you 
pay Coleman a call. 





The Coleman Company, Inc., Wichita 1, Kansas 
AMERICA’S LEADER IN HOME HEATING AND AIR CONDITIONING 
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MASONITE SIDING. it’s the talk of the 
building trade! Introduced only a year ago, 
this pre-packaged panel material has won 
enthusiastic endorsement from architects, 


* « | 
Uj j ld -| i iG i Va ll e builders and home buyers in all sections of | 
gee the country! 


Here’s what Masonite Siding offers you: 

e A basically better siding material with all 
the strength and durability of all-wood 
hardboard. Resists weather, water and 


ih MASONITE’S 
ow it ‘ e A lower original cost that makes it easier 


to sell. 
A nationally-advertised brand name that 
tells and sells your customers in advance. 
Easier application and easier painting. Your 
men like to handle it; your customers enjoy 
the greater savings in application and main- 
tenance. 

A choice of 12”, 16” and 24” widths at no 
price penalty. 

An eye-pleasing finished job that you'll be 
proud of—one you can use to help get new 
business. 


























new products 
new markets 


new profits 






MASONITE PEG-BOARD* PANELS AND 


FIXTURES. They’ve taken the trade by 
storm! Progressive builders have been quick 
to capitalize on the sales-winning possibilities 
of these perforated panels. You can use them 
as a basic material in new homes...give a 
new dimension to interior decoration. In new 
and older homes they create space-saving 











“working walls” for more efficient living! 
Here’s what Masonite Peg-Board panels offer: | 
e A tested and approved product with advan- —"| NATURALLY STRONGER WITH LIGNIN 
tages the home-owner can see—at once! ® 
e A top-quality brand name that your cus- PRESpwoOoD MA 
tomers have confidence in. 
p S 
e A selection of more than 60 metal fixtures ANEL CORPORATION 
for hanging everything from a slip of paper ee at Dept. AB-1, Box 777, Chicago 90, Ill 


to a wheelbarrow. 
e An excellent material for remodeling work 
. in new kitchens, recreation areas, work- 
shops, garages, utility rooms, etc. 
e A profitable product that’ll help you sell 
new homes—and win more remodeling 
contracts. 


OS ee eT TOR ere re eer eee 
Talk to your prospects about these and other 
pre-sold Presdwood® products. Send coupon EO ery eer rere ince bin aataach bine pak aw @ oietess DOOD biwanene 
for more sales-winning information. 
*"Peg-Boord” Reg. T.M. U.S. Pat. Off., B. B. Butler Mfg. Co., Inc, Ge a a retraiis 'sv00000 0 seen earoe no TENE EE Cee CE ee Ere 


gee eee es as Ge eee es ee ee ee ee ee ee oe 
z 
i) 
3 
® 
i gs les sie ni ces eels Seve ial te i jes arses obs eaves ec 
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Now, you can create entirely new layouts... 


for buildings of every type... by specifying 








WASCOLITE VENTDOMES to toplight and 





ventilate through one roof opening. 



























































WASCO FLASHING COMPANY 


88 Fawcett Street +» Cambridge 38, Mass. 


See Sweet's Catalog, or write for new Wascolite Ventdome folder. 











JANUARY 1954 





231 




















Year aheod ! 
Compact “package” lets you equip your 
homes with tomorrow’s comfort today 










NEW COMPANION UNITS 


PVG ee Bn | a ©) ©) -8 © YY ed od ye) 
-leue. nl. Uei, iCm.\ lo ecole)] Mi, ica.) 7 Vous (or.\ a 


2 And... you reduce 
nce again, Mueller Climatrol has responded to your 
needs. The new companion units for winter lcosinati construction costs 
summer cooling permit you to select the right size in both these 6 ways: 
the heating and cooling units, irrespective of climates. + Woe een inetell mare 

The heating unit shown at left above is available in four 
sizes — 80,000, 100,000, 120,000 and 150,000 Btu input. 
The type 906 cooling unit, at right above, is available in 
2-hp and 3-hp sizes. Each size of the heating unit may be 
interchanged with either of the cooling models — thus 
giving you real flexibility. 

You can offer prospects the last word in comfort—with 
new Mueller Climatrol engineering — new efficiency ... 
new, attractive styling...new, handsome Mountain Spring 
Green finish. 

You can talk cleaner living .. . better health . . . more 
convenience . . . less depreciation . . . greater comfort. 
Send coupon for further information. 


— or 


MUELLER CLIMATROL, INC. ~~ | 
4 20202 W. Oklahoma Ave., Milwaukee 15, Wisconsin 











\ 
Send me further information on \ 
the new Mueller Climatrol companion unit. \ 
| 
Name. I 
* / 
Address / 
/ 
hy City Zone. State. 4 
‘Das a ~ e717 
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NEW PRODUCTS continued 





AUTOMATIC CLOTHES WASHER takes up only a 
sq. ft. of floor space 4 


Incorporating many features of bigger and) 
more costly.automatic washing machines, thisil 
compact Whirlpool model measures 2414") 
wide, 2434” deep and 3’ high, yet can handle q! 





full 8-lb. clothes load. Its size and_ price 
($259.95 retail) should make it a welcome 
appliance in many small homes with cramped 
kitchen, laundry or bathroom space. The 
washer has a three-temperature selector dial. 
and optional equipment includes a retractable. 
caster base and a suds-saving attachment. 


Manufacturer: Whirlpool Corp., St. Joseph, 
Mich. 


VANITY-LAVATORY harbors hamper 

Nu-Glide is a plastic-laminate covered medi- 
cine cabinet whose trim, tapered lines give it® 
a custom-made look. It has 9 lin. ft. of shelf 
space behind those sliding mirrored doors. Its 
companion piece is a combination two-door 





es. Be 
clothes hamper and vanity table with a spa 
cious counter top. Available with the simu: 
lated black oak finish pictured or with pearl- 
gray plastic surface, the medicine chest sells 
for $74, and the lavatory-vanity (with sink 
lining but no basin), $125. 
Manufacturer: Atkins Plastic Products Co.. 
103-12 101 St., Ozone Park, N.Y. 

Technical Publications on p. 238 
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contemporary homes. You will find 
many exclusive features in the 
National line that promote ease of 
installation and friction-free working 
coordination. Attractive finishes like- 
wise preserve the hardware from rust 
and deterioration even under varied 
climatic conditions the year ’round. 


Note the extensive variety of the 
hardware illustrated, comprising over 
300 separate products, all built to one 
high standard of quality. 


Send for illustrated catalog con- 
taining full information on the 
National line. 


MANUFACTURING COMPANY 
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Uicat Builders’ 


helps produce a better job! 
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- re a leaden in the hardware trade fer ovet SO yeats 


Sterling 
Illinois 
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Hardware 
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Ask the man With “Arcocu-Zocu" 


eeeeceeeeeeeeeeeeeeeeeeseases 
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Cooking Ventilation Helps Sell Homes 


—“VentAtood. 


How oslo" 
First, its striking, chrome-trimmed, streamlined beauty instantly 
becomes an interesting talking point. In color... Vent-A-Hood 
dominates “the show.” Second, by talking Vent-A-Hood features, 
a builder is credited with having given special attention to every 
construction detail. These three are important to buyers: 


NO MORE COOKING HEAT... to make the cook or the kitchen uncomfort- 
able ... to cancel out refreshing air-conditioning. Because Vent-A-Hood’s 
full covering hood confines intense cooking heat to the stove area, an even 
temperature can be maintained throughout the home, Summer or Winter. 


NO MORE GREASE VAPORS... to film, spot or discolor the woodwork, 
walls, windows, furnishings, draperies or floor coverings. Vent-A-Hood stops 
hot, buoyant grease particles from drifting and becoming rancid deposits on 
everything in the home. Vent-A-Hood consumes and liquifies all vaporous 
cooking grease . . . drains it in a tray for easy removal. 


NO MORE COOKING ODORS... to rob a home of it’s clean, fresh atmos- 
phere. Vent-A-Hood’s powerful, patented ‘‘Magic-Lung’’ quietly draws in and 
consumes all odors, greasy vapors, steam and cooking heat. . . trapping 
them at their source directly over the stove. 


Over 300,000 Installations! 


VentANood.. Vent-A-Hood, in open wall and snug fitting 


FITS EVERY between-cabinet models, fits over any do- 
KITCHEN mestic range ...in any type construction. Its 
graceful lines and chrome trim blend with cabinets and other 
appliances. In white, choice of colors or coppertone, Vent-A- 
Hood makes any kitchen sparkle. Write or wire for details now. 


VentAttoacL. 


1909 Plantation Road Dallas, Texas 
VentAHood. 


Sixteenth Year... 





is the “‘‘EXTRA’’ feature that “SHOWS”? and helps you SELL! 














you build 20 HOUSES 
or less each year...see 


HOM E-WAY 








@ We furnish complete factory-built home. Meets requirements 
of modern building codes. You handle erection, utilities. 


@ Home-Way stays ahead of the field. New low roof line (see 
illustration) ready for 54. Latest Ranch Types plus many 
standard models. We can meet every family’s needs. 


@ Quality material, carefully processed; rapid delivery. 
@ Cooperative advertising; personal dealer service. 


* s < 
The Small Builder is our Business 
We can help you get much bigger volume 
and much better profits. WRITE TODAY 


GBH-WAY HOMES, Inc. 


Dept. HH . WALNUT, ILLINOIS 





) HOME-WAY was 
featured by Look 
Magazine as one of 
America’s top 15 in 
prefabrication. 
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AMAZING! the Time and Money Saved 
sig Dee WHITEPRINT 


pee 


OUTFITS 








eS Make Exact Duplicates in as little 
as One Minute at less than 2c sq. ft. 


Inexpensive and simplest of all print 
making equipment! Thousands in daily 
use. Enables anyone to make accurate, 
positive whiteprints from translucent 
originals. Saves up to 80% of commercial 


* blueprint costs—quickly pays for itself! 
oP =n. Makes photocopies, too. Just plug in. 
4 SAT te Uses diazo (moist or ammonia dry) 
/ Y SPs) 
zs) acy process. C omplete ports able Spee- Dee 


outfits in 12” x 18", 18” x 24” and 

24” x 36” models. Prices start at $55.00. 
Also a full line of 42” width capacity 
volume production whiteprinters at 
moderate prices. 


Send today for Free 
Spee-Dee Brochure 


PEecK & HARVEY 


Mfrs. of Whitepriot, Blueprint & Photocopy Equipment 
5632 NORTH WESTERN AVE., CHICAGO 45, ILLINOIS 





10 DAY 
FREE TRIAL 
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shatterproof—translucent 
Polyester Glass-fiber panels 


Press Molded between precisely 
machined matched steel molds, 
by an exclusive semi-continuous 
process, Structoglas establishes 
new concepts of strength, 
UNIFORM CROSS SECTION assures uni. UNiformity and beauty. Press 
form strength throughout every panel. Molded, Structoglas lends per- 
fection to architectural treat- 
ments —complete assurance of 
client satisfaction—full confi- 
dence in strong, safe construc- 
tion. When you Specify Struc- 
EVEN COLOR DISTRIBUTION and en .. We Se ea 


SMOOTH SURFACE enhance decorative %& Fibers evenly distributed— 
effects. uniform translucence 
%& Smooth Surface— 

fibers well embedded 


% No resin starved areas— 
even diffusion of light 


SEND TODAY FOR YOUR 
NEW DATA FILE 





PRECISE FIT and exacting match of corru- 
gations saves installation time and labor. 


STRUCTOGLAS DIVISION 
international molded plastics, inc. 
4387 West 35th Street, Cleveland 9, Ohio 


Please send me your NEW complete 
STRUCTOGLAS catalog. 
Name 
ns as J 


Address 
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Build a Better 


FIREPLACE 


Smooth metal 














smoke dome 


Extra-wide 
down-draft shelf 
Damper extends 


full width of throat Ww tlet 
arm air ovutie 


Convenient 
Unobstructed 


: damper control 
throat opening 





One-piece firebox 








All heating surfaces 


of *%6" steel Air intake 


Heating chamber / 


at sides and back of fire Intake baffle 


... the easy 


HEATILATOR 


way! 


The Heatilator Fireplace saves the builder time, 
labor and grief from faulty operation. 

It goes up faster, with no separate damper or smoke 
chamber to install ... doesn’t require a highly skilled 
fireplace builder. 

The Heatilator Fireplace is your soundest assur- 
ance that your completed fireplaces will operate per- 
fectly, will satisfy the buyer ... and will not smoke. 


Buyers Like the Heatilator Fireplace 


Buyers prefer the Heatilator Fireplace because it 
actually circulates heat . .. warms all the room and 
even adjoining rooms. What’s more, they can be cer- 
tain that their fireplaces will give them perfect, smoke- 
less operation. 

Write for folder with 
full details and specifications, 


HEATILATOR Inc. 
931 E. Brighton Ave., Syracuse 5, N. Y. 
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Here’s a bargain in buy-appeal! It’s 
G-P Ripplewood, genuine wood wall 
paneling with beauty that is excitingly 
different .. . a rich sculptured texture 
and swirling grain pattern that makes 
prospects say, ““That’s for me!” Rip- 
plewood’s low cost and ease of instal- 
lation and finishing have won new 
friends among economy-minded 
builders everywhere. 

A prominent New Jersey builder 
found G-P Ripplewood so helpful in 
selling 170 homes that he plans to use 
it in 400 additional dwellings. A Con- 


BUYERS LOVE ITS LUXURY LOOK 
BUILDERS CHEER ITS LOW COST 


necticut project builder is featuring 
G-P Ripplewood in a large home de- 
velopment. Not only was his material 
cost surprisingly low, but he estimates 
his one-coat stain finishing cost to be 
as little as $20 per room. That’s the 
kind of record G-P Ripplewood is 
making all over the country. That’s 
why more builders every day are dis- 
covering that G-P Ripplewood helps 
turn prospects into buyers . . . helps 
sell homes faster. See your local 
Georgia-Pacific dealer or mail cou- 
pon for complete data. 


ONLY G-P Ripplewood Gives You All These Features! 


Genuine Wood e Rich Texture e Distinctive Style e Low Cost e Carton 
Packed for Extra Protection e Easy Installation e Factory Primed for Easy 
Finishing e Available in 4' x 8' panels and 12" and 16" squares. 





Fr ee! Builders Fact File— 
Send for handy kit of G-P 
Ripplewood literature—speci- 
fications, sales features and 
other useful data. 
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NAME 


Georgia-Pacific Plywood Company 
Dept. HH-1, 270 Park Ave., New York 17, N. Y. 


Please send me the G-P Ripplewood Builders Fact File 





COMPANY. 





ADDRESS. 
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fh To Handle 


F the 


GARBAGE 
PROBLEM 





Actually, the choice shouldn't be too dif- 
ficult. The most unpleasant part of the 
“garbage problem” to the housewife, is 
the messy business of scraping food scraps 
and food wastes out of the kitchen sink 
and wrapping the sloppy mess in news- 
paper. Whether she totes the stuff to an 
incinerator or garbage can is really im- 
material. 


The only real and complete answer to the 
housewife’s garbage problem is the food 
waste disposer. The food waste disposer 
handles the garbage problem before it be- 
comes either garbage or a problem. 


The NATIONAL 535 DISPOSER handles all 
kitchen food wastes—washes them quickly, 
safely, quietly down the drain. No muss, 
no fuss, no bother. NATIONAL’S new Micro- 
sizing grinding elements grind, shred and 
micro-size bones, fibrous wastes, pits, and 
pods, to uniform tiny particles . . . and 
whirls them away scouring and cleaning 
drain and trap as they go. On city sewer 
or country septic tank, the NATIONAL 535 
i proves the com- 
plete answer to 
the family gar- 
bage problem. 












see it 
at the 
NAHB 
SHOW 
Booth 
355 







NATIONAL 
DISPOSER 


47 W. EXCHANGE STREET 
AKRON 8, OHIO 


DEPT. HH 153 


Name —____ 7 ee 


Address 











TECHNICAL PUBLICATIONS 





WELL WATER SYSTEMS. Manual of Water Supply 
of Domestic 








National Assn. 





and Equipment. 
and Farm Pump Manufacturers, 39 S. LaSalle 
St., Chicago 3, Ill. 80 pp. 8/2” x 11”. $1.50 


For the rural builder operating beyond muni- 
cipal water lines this publication lists and 
explains types of wells and pumps, equipment 
and installation, well-system uses and_ their 
limitations. The easy-reading text is illustrated 
with excellent line drawings and accompained 
by computing tables and formulas. 


INSULATION. Fiberglas Perimeter Insulations 
for Concrete Floor Slabs and Crawl Spaces, 
BL6.A4. Owens-Corning Fiberglas Corp., Toledo, 
Ohio. 8 pp. 8Y2” x 11” 

Methods and specifications for insulating 
those 





perimeters of basementless houses 
built over crawl spaces as well as ones on 
concrete slab—are described in this recent 
booklet. The Fiberglas insulations discussed 
are said to cut heat losses in winter and 
cooling loads on air-conditioning units in the 
summer, as well as increase general comfort. 
Three types of material are described in de- 
tail: PF 615, a low-cost, fibrous glass board 
that comes with or without paper facing; 
AE 6, a preformed insulation sheathed in an 
asphaltic casing; and PF 619, a dense 
paper-faced board for use where compres- 
sive strength is necessary. 


HEATING. The Answers to Your Heating Ques- 
tions, Form J.S.204. Janitrol Div., Surface Com- 
bustion Corp., Toledo 1, Ohio. 16 pp. 3” x 8'/o” 
Simple descriptions of various types of heat- 
ing systems should make this booklet useful 
to builders who are called upon to explain 
the advantages of different kinds of heating 
systems to prospective clients. The pocket- 
size pamphlet includes sections on modern- 


izing and all-year air conditioning. 


HEATING. Guide for Calculations of Electric 
Space Heating. Cavalier Corp., Electric Heater 
Div., Chattanooga 2, Tenn. 20 pp. 82” x 11” 


Containing charted data based on a study of 
thousands of electric heat installations, this 
handbook is a useful reference for designers 
and contractors who must calculate heating 
requirements and estimate operating costs 
for electric heating systems. 


FIREPLACE ACCESSORIES. Catalogue of Fire 
Screens. Portland Willamette Co., 808 Southeast 
Alder St., Portland 14, Ore. 40 pp. 8'%” x 11” 
This colorful catalogue itemizes and describes 
a comprehensive line of smart and simple 
mesh-curtain fireplace screens. 


LAMINATED LUMBER. The Procedure, Equip- 
ment and Material Requirements for Laminat- 
ing Lumber—A Symposium. Southern Pine 
Assn., National Bank of Commerce Bldg., New 
Orleans, La. 36 pp. 8/2” x 11” 













If so, please tell us 

at your earliest convenience 
so that you may continue 

to receive copies 


without delay. 


To expedite the change 
kindly send the old address 


as well as the new to: 


house home 


540 North Michigan Avenue, Chicago 1 |, Ill. 
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A SALUTE TO THE 


Concrete Masonry 


Industry 


ON ITS SEVENTH SUCCESSIVE 





BILLION-PLUS YEAR 


The remarkable record of the Concrete Masonry 
Industry during the past seven years in producing 
the equivalent of over Nine Billion sq. ft. of 8” 
Masonry Wall Units has few parallels in building 
industry history. ... This production has been equal 
to about two-thirds of all masonry walls built in the 
United States during this period. . . . This 
unprecedented growth of the Concrete Masonry 
Industry has been the direct result of the quality, 
utility and economy of concrete masonry walls, and 
the superior service of progressive locally-owned 
companies. .. . The Waylite Company is proud to 
be a part of such an outstanding industry in 

the construction field, and this seemed to 


be a good time to say so again. ... 
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Levittown, Pa. from the air. Notice the careful site 
planning that creates “neighborhoods” of 400-800 
houses, enclosed by a drive whose name identifies 
the area. Each “master block” (2 or 3 neighbor- 
hoods) has its own school, swimming pool, recrea- 
tion area. See opposite page for another example 
of Levitt’s careful planning—use of color-flecked 
PLEXTONE Textured Enamel for interiors. 


a 


MALING ZecedL Out, 7, FENURES 


Levittown, Pa. is probably the most dramatic home-building proj- 
ect ever attempted. In four years, its creators—Levitt & Sons, Inc. 
—will have put up 16,000 homes, built by the most modern tech- 
niques and full of good ideas to make home owning in Levittown 


Levittown will be 
Pennsylvania’s 
16th largest city... 


Its 70,000 inhabitants will live in 
a completely self-sufficient commu- 
nity — conceived, designed, built 
and sold by these three... 


William J. Levitt, President and coordi- Abraham Levitt, father and Alfred S$. Levitt, Vice President, de- 
nator of the firm’s vast activities. founder of the business. signs Levitt houses-plans community. 


HOUSE & HOME 





“WITH 14,000 PLEXTONE PAINTED HOUSES 
IN FOUR YEARS, WE KNOW... 


the beauty, terrific toughness, and washability of color- 
flecked PLEXTONE help promote sales of Levitt Houses 
...and in addition PLEXTONE speeds production.” 
(Signed) William J. Levitt 
Extra sales appeal . . . customer satisfaction . . . faster production . . . are 
PLEXTONE advantages that Levitt and Sons, Inc., pioneer PLEXTONE 
users, have proved by 4 years of its use in 14,000 Levitt houses. Small 
wonder they chose color-flecked PLEXTONE Textured Enamel for 


exclusive interior use in Levittown, Pa. 
Here’s what color-flecked PLEXTONE gives you 


The dramatic multicolor effect of the most skillful spatter-dash 


painting ... in subtle tones-on-tone or a circus of brilliant colors. 


A textured painted surface with the restrained beauty of high- 
grade wallpaper and the hiding power of the best stippling. 


A surface so rugged that it can be washed, scoured—and even 
sandpapered — without harming it. 





Sprayed in ONE COAT... at ONE TIME... from ONE GUN... 
Walls, ceiling and trim of this charming Levitt interior are with NO SPRAY DUST, using ordinary spray equipment and techniques. 


all PLEXTONE painted. Soil marks wash off easily .. . 
Oo. 


lap marks and touch-ups defy detection . . . PLEXTONE 


dries in two hours . . . and over proper M & W primer, 
covers uniformly and completely in one coat. 


$| AMAZING “2% axe P 


of) the Century! 


an unforgettable experience. From its fully landscaped lot to its 


striking interiors of color-flecked PLEXTONE Textured Enamel, MAAS & WALDSTEIN CO. 















(Mfd. under U.S. Pa 


each Levitt house represents home value that is probably un- seeiroranee ew aap NEWARK 4, NEW JERSEY 
Midwest Division: 1658 Carroll Ave., Chicago 12, Il. 
duplicated anywhere in the world Pacific Coast Div.: Smith-Davis Co., 10751 Venice Bivd., Los Angeles 34, Cal. 


PIONEERS IN PROTECTION 
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Mail this coupon for all the facts! 


MAAS & WALDSTEIN CO., PLEXTONE Division 
2123 McCarter Highway, Newark 4, New Jersey 


Gentlemen: | want to test PLEXTONE. Please rush free 
color chips, PLEXTONE sample and applicution data. 


Name 








Title (or occupation) 





‘WILLIAMS GREEN” Cotok-FECKED PLEXTONE 
One of twelve decorator color combinations styled by Beatrice West. Also 
available in twelve solid colors and in custom colors for large projects. 
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ANNOUNCING! 





Typical installation of Remington water- 
less home conditioner cooling three 
rooms. No water, piping, drains or 
water towers required. Heat and 
moisture are exhausted outdoors. 


REMINGTON’S sensible system 
of home air conditioning 


New line of water-less air conditioners 
for residential use 


Here is the sensible approach to home 
cooling that architects. builders, and 
the public have been anxiously await- 
ing. 

Here is Remington’s unique ap- 
proach—Remington’s “third posi- 
tion’... neither a flock of window 
units... nor a costly central system 

but a sensible line of home con- 


ditioners for those 2. 3 or 4 rooms that 





Remington 
; Model 120 "2-roomer” water-less 
price you can afford to pay and your _ air conditioner. 


need cooling the most... and ata 


customers can afford to use. 


Gives you these important advantages: 
1. Needs no water. 

2 Needs ho pipes, drains, or cooling 
towers, 

3. Low in price—because now in 
quantity production. 

4. Simple, low-cost installation. 

>. Compact fits attic, basement or 
utility closet. 





6. For new or old houses. 


ee 1 with} ecm Remington 
7, Can be used with hot air or wet Models 180 and 250 "3-roomer” 
heat. and “4-roomer.” 


an 
~ 


. Eligible for mortgage coverage. 


Field tested since 1919 
Write for new booklet, NOW! 








HEALTH and COMFORT P te, . . by the roomful 
ae —— —_ See us at 
AIR CONDITIONING CHICAGO 
: BUILDERS 
SHOW 
DIVISION OF REMINGTON CORPORATION Booths 310-311 











20-3 Willey Street, Auburn, N. Y., U.S.A. 
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BUILDERS! ARCHITECTS! 


‘ now you can design and build with 


flexibility where a revolving fixture or surface 


is required by using the 


TRIANGLE aay Susan BALL BEARING 


all in one interlocking piece » 
- + » Mo parts to lose or 
handle “<4 







if 





Available in 3 inch, 
6 inch or 12 inch sizes fs 


Use Triangle’s ‘Lazy Susan"’ bearing for counter, chairs and stools, in 
open-plan kitchens, corner kitchen cabinets, custom TV _ installations, 
wardrobes, and wherever a flat, load-bearing, movable support is 
required. ; 

Triangle’s “‘Lazy Susan” bearing is pancake-flat—only 5/16” thick. All 
steel, stamped and interlocked construction. Easy-rolling ba!l bearings 
permanently locked in large race for perfect balance. 


If your jobber can’t supply you, order direct. 3” size: each, $1.00; 
12, 60¢ each. 6” size: each, $1.60; 12, $1.05 each. 12” size: each, 
$4.00 or 3 for $10. Prepaid orders postpaid in U.S.A. Satisfaction guaran- 
teed. Write for quantity discounts. 


* he MANUFACTURING COMPANY 
408 Division Street, Oshkosh, Wis. 
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Ther's a BESSLER way to do it! 















There's an easier, better way 
to get your home-buyers up 
into their attics and upper 
floor areas! It's the BESSLER 
DISAPPEARING STAIRWAY 
method. Used for over 40 
years in new and old homes 
of every type. Safety-en- 
gineered in every detail. 
Meets all building codes. 
Attractively priced. 





ARE YOU GETTING YOUR SHAREOF THE $9,000 
to $15,000 LOCAL HOME BUILDING MARKET? 


This business is waiting for you if you have sound 
for 





7 financial resources and a local reputation 
We are in <a position ic building quality homes you can achieve 
ve < wf ‘ 7. . . 
an increasing numbe greater efficiency and lower your costs with factory 


builder-dealers assembled 





We invite you to visit our 
factory and see for yourself 


how quality, skill and effi- 
ciency are combined in the 
production of INLAND 


INLAND HOMES 


An Inland Home is a conventional home, factory 
assembled, using quality materials yet mass pro- 
duced on assembly lines to give you the lowest 
possible costs. An “INLAND HOME" comes in a 


HOMES. Learn how you can 
put this 
for you. 


complete package ready for erection. It’s under 
roof in one day. You can build and sell these 
homes the year ‘round at a real profit. 
They are easy to sell because they 
one have “buy appeal.” Acceptable for 
be + F.H.A. and V.A. financing. 


know-how to work 






FREE BESSLER CATALOG! 


Gives complete specifications 
on 7 Bessler Disappearing 
Stairway models. Hundreds of 











oe 
ey fi thousands in daily use. More 
SEE sales and service features than 
By Hidi Momes SWEET’'S any other type. Write now! 


CORPORATION 


BESSLER DISAPPEARING STAIRWAY CO., 1900-E 


Once sr. PIQUA, OHIO PHONE 3880 P.O. BOX 60 
. EAST MARKET STREET, AKRON 5, OHIO 


x 
























Lortondale Homes 


HOWARD GRUBB, builder 


feature 


ELJER 
BATHROOM FIXTUR 


throughout! 


For details of this outstanding Tulsa (Okla.) develop- 


forth coming Eljer ads in House & Home. 


ELIER 


A SUBSIDIARY OF TH CORPORATION OF 
The only name you need to know 


ment see 


AMERICA 


in plumbing fixtures! 


FORD CITY AND SCRANTON, PA. © MARYSVILLE AND SALEM, OHIO 
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L-Shape, as featured in 

Trade Secrets’’ Home by 
Merrilt Construction Co., 
Inc., Buffalo. 





Sell homes.. enliven kitchens at low cost 


Styled for homes to sell homes, 
Dormalux Dining Lounges quicken 
sales in today’s competitive markets. 
Choice of leading architects and 
builders, they are unmatched in taste- 
ful originality. Here is a major kitchen 
feature that may be added at minor 
cost during construction or after com- 
pletion. Dormalux units are furnished 
in L-shaped, U-shaped and Parallel 
Seat designs, completely pre-built, for 
quick, slide-in installation. 








Featuring Boltaflex upholstery 
fabrics, Formica table tops, spring 
seats, rubberized hair filling and oak 
frames, Dormalux Dining Lounges are 
durably constructed inside and out. 
Standard, stock nooks and made-to- 
measure units are promptly available 
for practically any size and style 
kitchen. 


Write for complete information on 
your letterhead. 


THE DORMALUX CO. 
Dept. HH © 228 Terrace ® Buffalo 2, N. Y. 


DISTRIBUTORS AND DEALERS: 
Many choice territories still open. 
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architects! 


low cost storage space with EZ-Way Folding gow: 
Stairways @ specify or detail into your | 
building plans inexpensive storage space § 




















EZ-Way Folding Stairways 
Sturdily built, modern in 
appearance. EZ-Way fea- 
tures touch-control, balanced 
spring action. Close study 
of EZ-Way Folding Stairway 
specifications will prove to you / 
the way fo best please your cus- \\ 
tomers and clients on auxiliary, be 


low cost storage space. _ \ 
Write topay for the illustrated ‘ 


brochure providing information and \ 

specifications of EZ-Way products. Y 
E-Z-Way products are manufactured by 
EZ-Way Sales, Inc., Box 300-10, St. 
Paul Park, Minnesota. 





Eichler Homes; Architects: Jenner & Emmons 


All chose Stas. 
STAINS 

The color variety and economy 
of Cabot’s Ranch House Hues 
appeal to builders and customers 
alike. Unique pastel colors accent 
the texture and beauty of all 
exterior woodwork. Ranch House 
Hues are economical, too — easy to 
apply and maintain — never blister 
or peel. 

See colors that sell houses — 
Write for color card showing 
Alcazar Brown — Salinas Fawn — 
Mimosa Yellow — Philippine Ma- 
hogany — and many others avail- 
able from no other source. 


Samuel Cabot Inc. 
130 Oliver Bidg., Boston 9, Mass. 
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with 
BASEBOARD HEATING 
finer? ck ARRAY PN 


Check and compare these advantages... 


* Low cost “wet heat” radiation which makes satisfied 
customers for you. 


* Easy to install units. Minimum of cutting and fitting. 

* Fits any floor plan. Can be painted to match any 
decorating pattern. 

* High BTU output reduces material requirements. Saves 
you money. 





F REE OF. Fi ER New, revised. “EASY ESTI- 


MATOR.” Complete calculation data sheets take the 
mystery out of estimating and installing. WRITE NOW! 








RADIANT*RAY RADIATION,INC. 


900 W. MAIN STREET NEW BRITAIN, CONN. 



















yeRsAlINER 
Gpeco Maser 


WHiTEPRINTER 





NEW, FASTER— 
MORE EFFICIENT! 


@ Prints up to 14 ft. per min. Develops at 8 ft. per min. 
Produces black line and colored line whiteprints in 
volume at low cost! Handles cut sheets or roll stock up 
to 42” wide in any length. Equipped with 2000 watt high 
pressure Vicor jacketed lamp for greater printing speed. 
Newly devised blower system for coolest contact— protects 
originals. Feed, delivery and all controls in front, within 
easy reach. Easy to install and operate. Trouble-free. 
Simple to clean. Minimum maintenance. 220 v. single- 
phase 60 cycle AC. Priced at $1395.00. Get full facts now. 


Also other Versa-Liner and Spee-Dee Whiteprinting Out- 
fits for Moist Diazo or Ammonia Dry Process from $55.00 


ECK & Pa 2d ag 9632 N. WESTERN AVE, 


CHICAGO 45, ILLINOIS 


Founded in 1937—Over 10,000 Machines in Use 
MFRS. OF WHITEPRINT, BLUEPRINT AND PHOTOCOPY EQUIPMENT 
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Republic Steel kitchens! 


DESIGNED, BUILT, AND PRE-SOLD BY ONE OF THE WORLD'S LARGEST STEEL COMPANIES 





It takes quality features to sell homes in today’s tightening market. 
Quality is a stand-out feature of Republic Steel Kitchens—in design, 
in construction, in trim modern beauty, and in service. See for Yourself 


But, there’s more to it than that, for you. at the 


Republic—one of the world’s largest steel companies and a pioneer 
in steel kitchen manufacture—gives you true mass-production OW 


economy. Deluxe features, widest range of sizes and models, 


“custom-built” flexibility, at a price as low as ordinary kitchens. VISIT THE 
Beyond that, Republic has a program for builders, including kitchen 
planning tools and assured service, unrivaled in the industry. See your R 7 P U RB L F C ST E r L 


distributor for the facts, or write Berger Manufacturing Division, 


Republic Steel Corporation, 1028 Belden Avenue, Canton 5, Ohio. K | TC H t N S FX Wy | 8 | T 


BOOTHS 441-442 


HOTEL SHERMAN 


January 17-21 
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sos] . | BUILT-IN CONDUIT 


Every home you design will have at least one telephone. 
And most homeowners do want telephone wires concealed. 
There’s an easy, inexpensive way to provide for this. 


Specify telephone conduits. 


Your Bell Telephone Company will be glad to help you plan economical 
conduit installations. Just call your nearest Business Office. 


BELL TELEPHONE SYSTEM 
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LOOK AT THESE SALES FEATURES 


® SMOOTH, QUIET OPERATION 


@ BAKED-ON GREY PRIME COAT 


READY FOR FINISH COAT 


@ SNAP-IN NYLON HARDWARE 


AND FINGER PULLS 
@ LONG-LIFE NYLON ROLLERS 


®@ FITS CEILINGS 8 FEET 
OR HIGHER 








AMWELD’ “KING SIZE” 


FLOOR-TO-CEILING “K-D” STEEL 
SLIDING CLOSET DOOR AND FRAME UNIT 


Full length floor-to-ceiling wardrobes are high on 
the list of features that home buyers want this year. 
Installation is quick, easy, and most important, low 
in cost. Operation is smooth and quiet — the trim, 
modern styling enhances any type of decor. Sturdily 
constructed of heavy-gauge steel, they will not warp, 
crack, shrink or stick. Once properly installed they 
require no time-consuming call backs for service or 
adjustment. Try them on the next house you build. 
You will find their attractive appearance, and the 
extra storage provided are an effective sales argument 
to buyers, particularly to the housewives. 


Write today for full details. Let us show you 
how Amweld Steel Sliding Closet Door and Frame 
Units can help you cut costs and still build more 
salable houses. 





PRIME FINISH 
OPENING NO. PANELS FLOOR TO CEILING 


4'0"' wide 2 8'0"' high 
5'0"’ wide 2 8'0"’ high 
6'0"' wide 2 8'0"' high 


Amweld Building Products Division 


THE AMERICAN WELDING & MANUFACTURING CO. 


330 DIETZ ROAD ° WARREN, OHIO 
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Dexter Lock Company 

Dormalux Company, The 

Douglas Fir Plywood Association 


Electromode Corp. 
Eljer Co. 
EZ-Way Sales, Inc. 


Fasco Industries, Inc. 
Fleet of America, Inc. 
Flintkote Company, The 
Formica Company, The 
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General Air Conditioning Corp. 
General Bronze Corp. 
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General Electric Company (Hotpoint Co., Division), 
General Motors Corp. (Delco Appliance Division), 
Geneva Modern Kitchens, Inc. 

Georgia-Pacific Plywood Company 

Grand Rapids Hardware Co. 


Hachmeister-Inc. 

Hager, C., & Sons Hinge Mfg. Co. 

Hall-Mack Company 

Harnischfeger Corp. 

Heatilator, Inc. 

Higgins, Inc. 

Homasote Company 

Hotpoint Co. (Division of General Electric Company) 
House & Home 


Indiana Limestone 
Inland Homes Corporation 
Insulite Division (Minnesota and Ontario Paper Company) 


International Molded Plastics, Inc. 


Jasper Wood Products Co. 
Johns-Manville 
Jones & Laughlin Steel Corporation 







Kaustine Co., Inc. 
Keasbey & Mattison Company 

Kelvinator Division (Nash-Kelvinator Corp.) 
Kennatrack Corporation 

Kentile, Inc. 

Keystone Steel & Wire Company 

Kitchen Maid Corporation, The 

Kohl Co. 

Kohler Company 

Kwikset Locks, Inc. 


Lau Blower Company, The 

Leonard, R. B., Inc. 

Libbey-Owens-Ford Glass Company 

Lockwood Hardware Manufacturing Company 
Louisville Cement Company, Inc. 


Maas & Waldstein Co. 

Majestic Co., The 

Malta Mfg. Co. 

Marley Company, The 

Masonite Corporation 

Master Metal Strip Service, Inc. 

Mastic Tile Corporation of America 
Minneapolis-Honeywell Regulator Company 

Minnesota and Ontario Paper Company (Insulite Division) 


Mississipi Glass Company 
Modern Homes Corp. 

Moe Light, Inc. 

Mosaic Tile Company, The 
Mueller, L. J,. Furnace Company 


Nash-Kelvinator Corp. (Kelvinator Division) 
National Homes Corporation 

National Lock Company 

National Manufacturing Company 

National Rubber Machinery Co. 

New Castle Products 

New Monarch Machine & Stamping Company 
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There's a Servel 


WON DER AIF 


ALL-YEAR AIR CONDITIONER 
for every home you build 







One unit 
cools, heats, and 
air-conditions 
all year round 


2-ton model—Two full tons of refrigeration . . . 
72,000 Btu/hr. heating—in just 214’ x 4’ of floor 
space! This compact Servel unit is ideal for small, 
low-cost homes. No moving parts in the heating 
or cooling unit, of course—thanks to Servel’s ex- 
clusive absorption principle of refrigeration! 










“No moving parts” 
means quiet, 
economical, 
dependable 

operation 





3-ton model—This one compact unit—Servel’s 
“‘big-home size”’— provides complete home comfort 
365 days a year, as do all Servel models. Yet it 
costs little more than a heating plant alone! Year- 
round climate control, the quiet, economical Servel 
way, means more sales, faster sales for you. 







Performs 
all 7 

alr- 
conditioning 
functions 





5-ton model—Capacity enough for your larger 
houses where the extra sales stimulus of air con- 
ditioning is particularly important! Heats in 
winter, cools in summer, cleans the air, removes 
excess moisture on hot days, adds needed moisture 
on cold days, circulates, ventilates! 
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NAHB Show, 
January 17-21 








in Chicago. 





Space: 
185-186-187-188 


SERVEL, INC., Dept. HH-14, Evansville 20, Indiana 


¥ 








the name to watch for great advances in 


AIR CONDITIONING Y REFRIGERATION 
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SELLS ON SIGHT 


Structural Corrugated glass installation at main entrance of L. M. residence 
in Seattle, Washington. Architect, Gerhard E. Karplus, New York City. 


The Distinctive, Modern Look of 
Structural Corrugated Glass Catches 
Homes Buyers’ Eyes Everywhere 


A simple, effective partition of Structural Corrugated Glass by 
Mississippi has changed this from just another doorway into a 
grand entrance...it has created something unusual and de- 
sirable. And this is what today’s home buyer wants. Something 
modern... something practical . . . something beautiful. 


Structural Corrugated glass floods areas with softened, “bor- 
rowed light’ that flatters interiors . . . makes rooms appear 
larger. It creates an air of distinction and luxury impossible to 
attain with any old-fashioned material. 


Glass is the modern material .. . easy to install and maintain. 
And translucent, figured glass has tested sales appeal, it eyes 
right and sells on sight. 


Give your homes that “different look” that buyers want. 
See your regular glass distributor or supplier for Mississippi 
Glass. Many patterns and surface finishes to choose from. 


Write today for free booklets, “Modernize Your 
Home With Decorative Glass” and “Figured Glass 
by Mississippi.” Photographs of actual residential i 
and commercial installations. Many ideas on ways ; a 


to use this new medium. { 
-_ aN 
wo 
MISSISSIPP Z 
. S COMPAN 


88 ANGELICA ST. SAINT LOUIS 7, MO. > ae 
NEW YORK e CHI AGO e FULLERTON, CALIF, ‘&: 
or write for copy *, oad 


WORLD'S LARGEST MANUFACTURER OF ROLLED, FIGURED AND WIRED GLASS 
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More new homes are equipped 


with Carrier Weathermakers than with 


any other air conditioner 





What does that mean to you? Just this: Carrier air 
conditioning sells more houses. 


First, the Carrier Weathermaker* is a great year- 
round air conditioner. An Atlanta builder writes that 
he is convinced that it is “the finest product on the 
market for the smaller house.” 


Second, your customers recognize Carrier as the 
“first name in air conditioning.” They've heard about 
Carrier air conditioning in Lever House, the United 
Nations Secretariat, the Emperor’s Palace in Japan, 
and the atomic submarine. 
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Third, you get all the advantages of the Weather- 
maker Home idea . . . the most exciting home-building 
idea in years. It’s widely advertised and widely pub- 
licized. It gives your customers real benefits, real 
economies. 


Fourth, you get sales promotion assistance that is 
solid and seasoned by scores of successful Weather- 
maker Home developments. 


Fifth . . . but what are you waiting for? Fill in the 
coupon and start learning for yourself how Carrier 
air conditioning sells houses! Reg. U.S. Pat. Off. 


air conditioning «+ refrigeration 


industrial heating 





Carrier Corporation 

313 Geddes St., Syracuse, N. Y 
I'm not waiting! Ship me the 
full facts right now on the Carrier 
Weathermaker! 

Name 

Street___ 


City_ ia I 





BLO-FAN 


Electric Exhaust Ventilators 

For kitchen, bath, game room, laundry 
PRY-LITE 
Recessed Lighting Fixtures 
For homes and commercial buildings 


GLOMASTER 
Infra-red recessed wall heaters 
For auxiliary heat wherever needed 


IN VENTILATION 





IN LIGHTING 


IN HEATING 
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new Chateau Gray harmonizes with almost any color scheme—is ideal for remodeling. 


Kler—the only name 
any builder needs to know 


in plumbing fixtures ! 


SRP tS 





br marks of quality—they’re 
find! Eljer vitreous china 
luster of fine dinnerware, 
pecially toughened for wear. 


—— 


Cast iron, 











Here’s a bathtub designed for 
comfort and beauty. Note the wide 
end-seat and convenient, lowered 
side-seat of this Eljer Legation bath. 


ELJER—the only name you need to know in plumbing fixtures 
















modernize or 





en you 





With Eljer you can now fill every plumbing need . for home, 


commercial or institutional construction. 


For Eljer can supply you with a color-matched line of incomparable 
scope .. . in cast iron, steel, and vitreous china, complete with Eljer 
quality brass. The payoff for you is fourfold: (1) F lexibility in meeting 
prospects’ color, material, and cost requirements. (2) Complete assur- 
ance of the finest quality. (3) The ease of specifying from just one 
catalog. (4) The sales-appeal extra you can achieve by merchandising 
“Eljer plumbing fixtures throughout” . . . a real appeal because of the 
customer preference that Eljer has built up over the years. 


For further details, consult your plumbing contractor or write Eljer 
Co., Box 192, Ford City, Pennsylvania. 


A SUBSIDIARY OF THE CORPORATION OF AMERICA 





You'll find Eljer faucets pre- 
vent common bathroom problems. 
“‘Swivel-Disc’’ minimizes dripping. 
Working parts are easily renewable. 








formed steel, 





vitreous china, brass. . 
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BUILDERS! 


Think Wwhat YOU can do with National’s 
"CADET" a home that can be 


sold to anyone making *45 per week. 
















Complete financing available 





2-BEDROOM 4-BEDROOM National has the only COMPLETE line of homes 
With the brilliant new “Rangers”... the thrifty 
$ 350 down $ 550 dowr “Pacemakers” and luxurious “Custom-Liners”’ . . . plug 


: . thi tional “Cadet” line, National Home: 
approximately $37.00 a month | approximately $39.50 a month niadisi-ene: OO tad ohne oe a 
total price approximately total price approximately prospect. It’s the greatest opportunity of cll time for 


builders who want to hit the top in 1954. Write o 


$5600 $6200 wire for details! 
including $800 lot including $800 lot POT TTT LL TET TLL ETT 


Price deviations can occur because of local costs and lot cost variations. 





BETTER HOMES BUILD A BETTER AMERICA 





Monthly payments above are approximate due to local variations in 
taxes and insurance. 


SEE A COMPLETE “CADET” AT HOME BUILDERS SHOW | 


(Erected on Parking Lot Opposite South Entrance, Conrad Hilton Hotel) HOMES. 


VISIT OUR DISPLAY...SPACES 114-115...CONRAD HILTON : NATIONAL HOMES CORPORATION 


LAFAYETTE, INDIANA + HORSEHEADS, N. Y. 














HOUSING POLICY REPORT 


An analysis of the findings of the 
President’s Advisory Committee on Government Housing Policies and Programs 


plus excerpts from the official report 
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Federal Home Loan Bank System 
Federal Savings & Loan Insurance Corp. 


Federal Savings & Loan Operations 





Federal Housing 
Administration (FHA) 














Present organization of HHFA and its 
constituent agencies gives HHFA a peculiar mixture 
of policy supervision and operating functions. And the 
HHF Administrator (as shown by the dotted line) has 
no power to control the subordinate commissioners. 
Many a program would be killed outright (crossed out 
on chart) and those that do not fit into HHFA would 
be shifted elsewhere in the government (as noted on 


chart). 
tions, p. 15. 


For details, see p. 6 and text of recommenda- 


After streamlining recommended to Ejisen- 
hower, HHFA would look like this. The HHFAdminis- 
trator would have firm policy control (solid line) over 
five constituent agencies—the old PHA, FHA (renamed 
the Federal Mortgage Insurance Administration), a 
newly set up Home Loan Bank Board (it would absorb 


position Administration. 
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Statutory Advisory Board 





Home Loan Bank Board Chairman 
FMIA (FHA) Commissioner 
Public Housing Commissioner 
Urban Renewal Administrator 


Housing Management and 
Disposition Administrator 





























Fanny May), a new Urban Renewal Administration VAdministrator 
and a new Housing Management and Property Dis- General Counsel Budget Officer 
Home Loan Bank Board Federal Mortgage Public Housing Urban Renewal Housing Management ani j 
(5 members, Insurance Administration (FHA) Administration Administration Disposition Administratio 
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to untangle the federal program and encourage 
private building to play a bigger part: 


A new program of rehabilitation and conservation, 


longer mortgage amortization periods, smaller down payments, 


flexible interest rates and a private substitute for FNMA 


On December 15, after three months of intense study, his 23 housing policy ad- 
visors handed President Eisenhower a bulky package of recommendations. Their 
proposals—if the President, and, in turn, Congress adopts them—add up to the 
most sweeping changes in US housing law in 20 years. 

Not since FHA was created in 1934 has the structure of federal aids to America’s 
biggest new industry been thoroughly overhauled. It is high time. Patched and 
amended some 200 times, US housing laws have created a jumble of alphabeti- 
cal agencies loosely tied together but not really controlled by HHFA. Moreover, 
some of the functions are no longer necessary. Some policies and powers only 
half cope with the problems. A lot of the old mortgage tools look obsolete. 


More emphasis on rehabilitation 


Within the inevitable framework of trade prejudices, the advisory committee did 
a remarkably disinterested job of pruning away deadwood, forging sharper tools 
or widely accepted goals like slum clearance, better housing for the poor, and a 
more even flow of mortgage money to keep the $12 billion housing industry from 
wasteful fits and starts. The proposals filled an 8” by 1014” document 287 pages 
thick. But in all that 2 lb. 10 oz. weight of words, the housing advisors urged only 
one really sharp change of direction for federal housing. This involved rehabilitation 
and conservation—the big new horizon of the housing market. The committee would 
insist that cities have workable programs for rehabilitating old housing and neigh- 
borhoods before they get any federal aid for public housing or redevelopment. In 
other words, the government would help those who show some spine about helping 
themselves; it would do little or nothing for cities that evade their own responsi- 


bilities to battle against slums. 


A bigger part for private housing 
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The housing advisors urged no radical break with most past programs. All the 
main ones would be left alive—FHA, redevelopment, even public housing. Yet 
through the whole report ran the promise of broadening private housing’s role and 
reducing government props. But this would come gradually, as with a proposed 
program for FHA 40-year, nothing-down mortgages for low-income families. 

It was only when the committee got down to mortgage finance that its ideas looked 
controversial enough to raise serious doubt that Congress will adopt them. And 
ironically, the most controversial proposals of all were the two most important ones: 
1) an interest rate on FHA and VA mortgages made flexible by tying it to the price 
of government bonds (which might mean about 514% in today’s market), and 2) 
replacement of Federal National Mortgage Assn. by a privately financed National 
Mortgage Marketing Corp. (which builders immediately charged would not work). 


On the next 13 pages, the committee’s ideas and their.chances of adoption are an- 
alyzed in detail, followed by the complete text of the committee recommendation. 















Two years ago, few dared to suggest that the existing stock of 
housing had a vital social and economic place in the housing 
picture. With practically all government policy aimed at build- 
ing new housing, two facts were pushed aside: 1) by no con- 
ceivable violation of economic law could a whole population be 
housed in relatively new houses; 2) new building itself could 
not continue to boom indefinitely without a vigorous market in 
used houses. 

By last month, these facts were not only generally recognized. 
They were on their way to becoming the new keynote of federal 
policy. Nearly every aspect of the President’s housing advisory 
committee report carried the theme—to improve housing con- 
ditions generally, to stimulate new building, to reduce govern- 
ment outlays. The theme ran through the FHA proposals, the 
urban renewal proposals and even the public housing proposals 

a region where previously it had met the most stubborn 
opposition. Never before had the oneness of the housing market 
been so fully recognized by the government. 

In the 52 recommendations, the main aim was to broaden 
the range of the private housing market and lay a foundation 
for government to retreat from its vast outlays ($42.5 million a 
year currently) and staggering contingent liabilities. So impor- 
tant was the $11 billion home industry and the employment it 
furnishes that no serious letdown in homebuilding and buying 
could be tolerated by a government which hoped to stay in office. 
That was basic with the administration’s—and its committee’s 

-approach to the problem. Yet the new Republican officials 
hoped, quite reasonably, that ways to maintain housing could 
be found more in line with basic Republican doctrine: less gov- 
ernment interference with private enterprise, less cost to the 
taxpayer, more efficiency. 

Much of the groundwork for the program was laid at the 
Rye Conference sponsored in December 52 by House & Home 
and Lire. There, 41 of the nation’s housing leaders (including 
11 of the 23 men later picked by President Eisenhower as his 
housing advisors) met for two days and drafted an open letter 
to the President suggesting ways to cut the cost, streamline 
the methods and lift the effectiveness of federal cooperation 
with housing. In almost every broad respect, last month’s 
report to Eisenhower followed the recommendations of the 
Rye Round Table. 

To homebuilders, the most important recommendations would 
give FHA the most drastic overhaul of its 20-year life, and 
bring VA loans part way into the FHA orbit. Happily, these 
were among the least controversial matters tossed on the table. 






“Walter Bennet 


SHIRT-SLEEVE SESSIONS hammered out final 
report. Pictured clockwise around the table 
from the bottom left: Rodney Lockwood, Miles 
L. Colean, George Bliss, Alexander Summer, 
James W. Rouse, Chairman Cole, William J. 
Gray, Benjamin Fisher (pinchhitting for C1O’s 
James G. Thimmes), Robert Patrick, Norman 
Mason, and Ernie Bohn. Against far wall (I 
to r): Neal J. Hardy, Ralph Walker, R. G. 
Hughes. 


Overhaul of FHA would aid middle-income families, 
boost in-city apartment building 


The recommendations: 
Mortgage equality for existing houses 


As FHA Commissioner Guy T. O. Hollyday has been urging, 
down payment and amortization terms for FHA mortgages on 
existing housing (under Sec, 203) would be equalized with 
those on new construction. (As things stood, FHA was limited 
to 80% of value and 20 year payoff on existing homes, but 
could go up to 95% and 30 years on new housing in the cheaper 
price brackets.) The committee realized an undue dispensing 
of favors for new construction not only can result in neglect of 
the existing supply, upon which most families depend, but also 
may slow up new building in a time when the ready transfer of 
eixsting houses is often essential to the sale of new ones. The 
proposed equalization would have a profound effect on the hous- 
ing market. 


Mortgage ceilings in line with today’s costs 
For FHA’s mainspring program, Sec. 203, mortgage ceilings 
should be revised still more than were last September when 
Reg. X was lifted (H&H, Oct. 52) to bring them in line with 
costs that have more than doubled since the FHA mortgage 
pattern was set in 1934. The house that cost $6,000 in 1940 
now cost $14,500. In ’40, the down payment for the $6,000 
house was $600. It took $2,900 down to buy the $14,500 house 
today. By rejiggering FHA’s mortgage insurance limits, the 
committee would smooth out the anachronistic bumps in down 
payments. For instance, the down payment on a $14,500 house 
would shrink to $2,025. On a $25,000 house, it would drop 
from $9,000 (or 38%) to $5,000 (or 20%). (Which is 
18.6%.) 

If the schedule is adopted, builders at last will have much 
more inducement to build according to market requirements 
instead of according to a financial formula. 

Especially, the new terms would once more make FHA help- 
ful to middle-income families—the now forgotten stepchildren 
of federal housing policy. Biggest reductions in down payments 
would be on homes priced from $10,000 to $16,000. They 
would regain the loan-value ratios that covered comparable pre- 
World War II houses. Said the FHA subcommittee: “The in- 
crease in maximum insurable mortgage amount for one-family 
homes from the $16,000 ceiling established in 1934 is recom- 
mended in recognition of the fact that the home mortgage 
financing activities of typical lending institutions now range 
upward to at least this amount ($20,000) of mortgage.” 
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Rejected was a proposal that FHA be confined to insuring SMOOTHING OUT BUMPS IN FHA TERMS 
loans up to $12,000 (which would mean perhaps a $15,000 





: : . F : Proposed term P tt 
house). Turning aside the idea of class legislation, the subcom- as Eos eam eh OT AEN Se 2 saree 
: ‘ : . . Maximum Minimum Down Maximum Minimum Down 
ee obs : “As a self-s 
. mittee observed “As a self-supporting insurance operation, the caeeente Gwen " Weiaeane tanesehin Gace @asnacet 
ry benefits of FHA insurance should be available to all families Value Mortgage* Payment Ratio Mortgaget Payment Ratio 
who desire to use the system, without regard to their income.” * 5-900 $4,700 = $ (250 5.0% $4,750 $ 250 5.0% 
j The proposed schedule would let FHA insure 95% of the first — her ven _ = pene a 
; $8,000 of value and 75% of the excess up to a mortgage ceiling bo sy nie pe pos ~ 
, — fegcagtiaagtit 84g & 8,000 7,600 400 5.0 7,350 650 8.1 
of $20,000 on one- and two-family dwellings, $27,500 for three- 9,000 8,350 650 72 8,050 950 10.5 
family and $35,000 for four-family. Present limits: 95% on 10,000 9,100 900 9.0 8,750 1,250 12.5 
the first $7,000 of new construction only, 70% on the next — 11,000 9,860 1,180 = 10.6 9,460 15600 14.1 
$4,000 with a limit of 80% on all existing construction and all _—_'?:®° as te ies — oe: oe 
new construction valued over $11,000. On the next page a ae wee ae pei et, ee 
' | Te oe oe” °c. 12,100 1,900 13.6 11,200 2,800 =. 20.0 
pears the proposed schedule, and a comparison with current 45,000 12,850 2,150 14.3 42,000 3,000 —«-20.0 
terms up to the proposed $20,000 limit for one- and two- 16,000 13,600 2,400 15.0 12,800 3,200 20.0 
family homes. 17,000 14,350 2,650 15.6 13,600 3,400 20.0 
In place of today’s welter of confusing subsections and laws ‘0° pings oe: A ~— a. See 
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gested that FHA simply be authorized to set “lower limits for 94.990 17,350 3,650 17.4 16,000 5,000 23.8 
firm commitments to builder and other non-owner-occupant — 22,000 18,100 3,900 17.7 16,000 6,000 27.3 
mortgagors.” How much would be appropriated? About 90%  —_ 23,000 18,860 4,0, we 1608 i wm 
of what owner-occupants could get, the advisors said. — —_— ap ee — i, 
24,533 20,000 4,533 18.4 16,000 8,533 34.8 
Maximum 30 year terms Proposed rates applicable to 3- or 4-family houses 
For Sec. 203, the committee urged a single amortization max- —_25+000 20,350 1c —s BS 
imum of 30 years to replace the triple standard now prevailing  2%:° papain ih 
30 y i. ¥ | E , buildi h 5% d ’ 27,000 21,850 5,150 19.1 
( yo or loans on new bullding where 0% down ar ae 28,000 22,600 5,400 19.3 
are permitted, 25 years for other loans approved for insurance _ 99,900 23,350 5,650 19.5 
before construction, and 20 years on the rest). The committee 30,000 24,100 5,900 19.7 
suggested that FHA underwriters could easily prevent individ- 31,000 24,850 6,150 ‘19.8 
ual loans from being too long for the property involved. More- 92000 pen OA, SAP 
over, they contemplated that FHA could tight th — pt | oe 
r, they contemplated tha could tighten up the payoffs 4, 44, pages ¢000' 20.8 


generally if economic conditions dictated it. 
Proposed rates applicable to 4-family houses 


A boost for apartment building in big cities 35,000 27,850 7,150 20.4 

:, , 36,000 28,600 7,400 20.6 
Apartment construction had never been highly favored by 97.000 29,350 7,680 20.7 
FHA, except through the very high percentage but restricted 4g o99 30,100 7,900 20.8 
dollar amount mortgages it insured for defense housing, for 39,000 30,850 8,150 20.9 
Section 213 cooperatives, and under the expired “veterans — 40,000 31,600 8,400 21.0 
emergency” 608 program. FHA mortgage limits for single. 41° — ee 
ne ay 5 fae laiche d ‘all sides 32 st 42,000 33,100 8,900 21.2 
amily houses went far higher, and especially during the post- —4,'q9, pps awe. 243 
World War II boom promoted extensive suburban homebuilding 44 990 34,600 9,400 «21.4 
at the expense of in-city apartment construction. The disparity —_ 45,000 35,000 10,000 22.2 


in FHA terms between single-family houses and apartments had —« Based on 95% of first $8,000 of estimated value, and 75% of value in excess of $8,000. 
Maximum insurable mortgage: 





only helped speed the middle class flight to the suburbs (where ROE I Pea 
. terms were better). In this, many observers thought, lay one of 27,500 for 3 family structures 
4 , 35,000 for 4 family structures 


the greatest political ironies of a generation: the suburban stein xe doen 
+ Based on 95% of first $7,000 of estimated value, and 70% of value from $7,001 to $11,000, 
or 80% of entire value if in excess of $11,000. Maximum insurable mortgage: 


movement, speeded by Democratic policies, showed signs of 

. = . ‘ " ac. a $16,000 for 1 and 2-family houses 
increasing Republican strength. For some reason, voters in $20,500 for 3-family houses 
many spots seemed to change their views after they changed $25,000 for 4-family houses 
their address, The present disparity: 


Maximum Unit Maximum 
mortgage value % of value 
per unit 
Singie-FAMINY NOUSSO 2... ccccccccscccces $16,000 $20,000 80% Richerd Meek 
Non-defense apartments (Sec. 207)..... 10,000 12,500 80% " 
SOG. 21D GOOPOTARIVES 6.0. ci cctescecceecs 8,100* 9,000* 90 
Sec. 213 cooperatives with 65% veterans. 8,550* 9,000* 95 
Defense housing (Title IX) ............. 8,100 9,000 90 
* By law, Sec. 213 cooperative mortgages actually could go higher on a room-value 
basis: 90% (or 95% for veterans) of 5-room apartments valued at $10,000, 6 rooms at 
+ $12,000, 7 rooms at $14,000 etc. In practice, however, the $8,100 limitation was never 


exceeded. 
Housing policy report was 


The advisory committee recognized that current Sec. 207 and ‘ : 
bound in traditional fed- 





Sec. 213 mortgage ceilings were far too low for fire-resistant or evel ‘166 tubes: A Mateb-ad 
fireproof-elevator construction in the big cities that need it most. 14,796 man-hours of labor 
It recommended a 20% increase in the value of such apartments went into it. 
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eligible for FHA insurance. It would equalize the value of Sec. 
207 and Sec. 213 units that could be insured. It would remove 
today’s $8,100 and $10,000 ceilings. Current and proposed 
mortgage provisions, on a room basis: 


Section 207 Section 213 





Maximum Value Max. Maximum Value Max. 
mortgage per %of mortgage per %of 
per room room value perroom room value 


Present (all classes). $2,000 $2,500 80 $1,800 $2,000 90 
1,900* 2,000 95* 


Proposed (non-fire re- 
OUENNE): . kc aseeveess 2,000 2,500 80 2,500 2,500 90 
2,375+ 2,500 95+ 


Proposed (fire resist- 
ant, fireproof-eleva- 2,700 3,000 90 
ORE 53s cawsnes pee 2,400 3,000 80 2,850t 3,000 95+ 


* Higher percentage mortgage if 65% of purchasers are veterans. 
t Higher percentage mortgage if 50% of purchasers are veterans. 


Did big-city builders of apartments agree that the new 
formula would work? In New York, Builder Alfred Gross called 
$2,400 a room mortgages for Sec. 207 jobs “very promising.” 
He thought they might even make Manhattan construction “‘pos- 
sible.” Other observers noted $3,000 a room construction 
would be far from low-income housing. Thirty-year debt serv- 
ice on $2,400 would run about $150 a year, and taxes, operat- 
ing expenses, and a 10% return on owner’s equity would push 
rents to about $400 per room per year—$135 a month for four 
rooms, The proposed changes could make it easier for a builder 
to obtain financing, but they would not reduce his construction 
costs or enable him to tap much more of the market. 


Higher limits for Title | repair loans 


In line with today’s higher prices, the advisors urged that 
FHA Title I repair and modernization loans get both higher 
loan limits and longer amortization. Said the committee: “The 
limitation of $2,500 is not sufficient in terms of today’s prices 
to finance many home modernization operations, while the 








present three year maximum term requires a debt service on 
larger loans that is beyond the ability of many families to 
carry.” They urged: 

Single-family: raise loan maximum from $2,500 to $3,000 
and extend term from three years to five. 

Two-four family: retain present $10,000 maximum but raise 
payoff term from seven years to 10. 

More than four-family structures: retain present $10,000 
maximum or $1,500 per unit whichever is greatest, but raise 
maximum term from seven years to ten. 

The advisors urged FHA to take all possible steps to drive 
racketeers out of the Title I repair business, but rejected manda- 
tory inspection requirements as “unworkable,” and likely “only 
to curtail drastically” the whole program. It expressed confi- 
dence that FHA’s crackdown on abuses by requiring lenders 
to screen applicants more carefully (H&H, Nov. ’53, News) 
would stamp out the freewheeling fringe. 

In line with its effort to simplify the plethora of FHA pro- 
grams, the President’s advisors urged that the Title I, Section 8 
program for new low cost homes be merged with FHA’s main 
Section 203 program. To keep lenders interested in pint-sized 
loans, which cost just as much to service as bigger ones but 
return less money, the committee would let FHA permit a ser- 
vice charge to compensate for the higher handling cost of loans 


of $6,000 or less. 


Open end mortgage endorsed 


The open end mortgage, which allows borrowers to increase 
their loans after some of the principal has been paid for repair 
or expansion purposes, got the housing committee’s unqualified 
endorsement, although the committee foresaw some “legal diff- 
culties” in some states. Said the FHA subcommittee: “Wide- 
spread use of the open end mortgage could have a significant 
impact on the economy of the nation” by making funds much 
more readily available to the “average home owner” to 
modernize, repair or expand his house. 


More authority but no operating duties sought for HHFA; 


VA setup is called a ‘major deficiency’ 


The big trouble with the organization of HHFA, the housing 
advisors remarked, that “the administrator...is currently a 
federal official with substantial responsibilities and virtually no 
authority” to carry them out. The HHFA boss can control only 
his operating functions, like the Division of Slum Clearance 
and Urban Redevelopment, the now-defunct Housing Research 
Division and a few lesser activities. But as the housing com- 
mittee observed, he can do no more than “engage in diplomatic 
cajolery with the heads of constitutent agencies where conflicts 
in interests occur. Such a position . . ., is untenable and does 
not follow the rudimentary principles of sound organization.” 

What the HHFAdministrator now has is authority for “gen- 
eral coordination and supervision” of FHA, PHA, and the 
Federal Home Loan Bank system. (With Fanny May, he is in 
a better position; he is chairman of the board by law.) But the 
housing advisors found “general coordination and supervision” 
appears “to mean all things to all men and results in a situation 
which is satisfactory to no one.” The committee cited “ample 
evidence of needless friction” betwen HHFA and its satellites. 
It blamed the curious structure for the sad lack of coordination 
between public housing, redevelopment and slum clearance and 
FHA insurance on redevelopment housing. Said the subcom- 


mittee on reorganization: “Each of these agencies has its own 
requirements and the city must deal separately with the three 
agencies involved. In the end the result is a series of annoying 
conflicts among administrative requirements resulting in long, 
expensive and unnecessary negotiations before a project area is 
in fact cleared, the public housing project provided, and FHA 
insurance obtained on a redevelopment project.” 

The subcommittee lashed out hard at Congress (without 
actually naming Congress, of course) for setting up the VA 
housing program on a separate basis. (One reason VA loans 
were not put under FHA’s control is that FHA did not want 
them.) The housing advisors called the result a “major defici- 
ency.” They charged that the duplicating organizations have 
led to a “gradual buildup of duplicated field activities and, in 
an unfortunate number of cases, an outright competitive ap- 
proach to the underwriting of...loans between the FHA and 
VA.” Recommended: let FHA take over VA processing. 

The committee’s recommendations for reorganizing HHFA 
were some of its soundest handiwork. Except where the ad- 
visors stumbled across the problem of revamping Fanny May 
(p. 10), it was hard to foresee who would raise much objec- 
tion to the changes. For details, see chart (p. 2), text (p. 15). 
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Committee meeting: left, Chairman Albert 
M. Cole, Richard J. Gray, Benjamin Fisher; 
right, Norman P. Mason, Richard G. Hughes 
and Ernest J. Bohn. 





Public housing would continue, but advisors urge 


40-year, nothing-down FHA loans on semi-welfare basis 


When Ernest Bohn, director of the Cleveland Metropolitan 
Housing Authority, was named a member of the Eisenhower 
committee, he told newsmen: “I hope to make my main con- 
tribution an effort to stop the constant bickering between pub- 
lic and private enterprise in housing.” As chairman of the 
subcommittee on housing for low-income families, able Ernie 
Bohn was unable to stem private housers’ conviction that pub- 
lic housing ought to be scrapped. Big chunks of his subcom- 
mittee report were rejected by the full committee. 

But what emerged struck many a public houser as more 
than he dared hope from a 23-man committee that included 
ten mortgage lenders, two realtors and two builders and only 
three men who held a bias in favor of public housing. The 
committee accepted the principle that poverty-stricken families 
need federal help in shelter. Facing up to the reality that there 
are some 35,000 public housing units in the pipeline that will 
have to be built, the committee urged continuance of the 
existing public housing program, though it would strip PHA 
of Korean-war defense public housing and disposition of 
World War II public housing temporaries. The committee 
left untouched the hottest potato: how many units should be 
started next fiscal year. The advisors left that up to President 
Eisenhower and Congress, who will have to make the final 
decision anyway. (So a good guess on fiscal 1954-55 starts was 
anything from this year’s level—20,000—to the 25,000 to 
35,000 starts PHA had asked the Budget Bureau to approve.) 

The advisors suggested major shifts of emphasis for sub- 
siziding shelter for low-income people. As Cole and PHA 
Commissioner Charles Slusser had been urging lately, they 
suggested that less public housing be put up in vast institu- 
tional projects, that more of it should be units that fit into 
residential neighborhoods. Discarded as impractical was a 
suggestion to sell existing public housing to its inhabitants. 
That could be attacked as a Republican giveaway. The com- 
mittee recommended that payments to local communities in 
lieu of taxes be made mandatory. 

It demanded that public housing be permanently tied to 
rehabilitation and other local efforts to repair slums. The 
method: before any city could qualify for more public housing 
units, the proposed Urban Renewal Administration (beefed-up 
successor to HHFA’s urban redevelopment division) would 
have to certify that the city was making a sincere effort to 
fix up slums and keep new ones from forming. 

Most significant of all, the committee recommended a two- 
year FHA experiment aimed at making private housing avail- 
able to some of the people who now live in public housing—at 
about the same price. FHA would insure 40-year loans on 
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homes priced up to $7,600 ($8,600 in designated high-cost 
areas.) At current interest rates, a 40-year mortgage on 
housing that cheap would make monthly carrying charges 
cheaper than rent. The monthly payments, for principal and 
interest on a $7,000 mortgage for 40 years, at 5%, would be 
only $33.76. Add another $8 to $10 a month for insurance 
and taxes, and the monthly cost would still be within reach 
of almost any family where the breadwinner is employed. 
Houses sold under the trial program (suggested as a new 
FHA Sec. 221) would be offered with only a token down 
payment of $200 to cover closing costs. The committee would 
let FHA issue 85% commitments to builders or owners of 
rental Sec. 221 units, with provision for conversion of the 
temporary loan into a permanent 100% loan upon sale to 
qualified low-income buyers. Sec. 221 would cover both new 
and reconditioned homes. It contemplated lease-purchase con- 
tracts for families not able to qualify under FHA credit 
standards. The advisors urged occupancy preference to fam- 
ilies displaced by public housing or demolition. 

Even close-mouthed Chairman Cole admitted the 40 year, 
nothing-down loan was the most controversial single proposal 
the policy committee made. Some lenders questioned the 
whole idea. Growled George Bliss, chairman of the housing 
credit subcommittee: “There’s bound to be serious losses. Why 
don’t we be realistic and allocate such a program to public 
housing? It has no place under private enterprise. Further, 
it is misleading Congress.” Ernie Bohn’s public housing com- 
mittee wanted FHA to insure mortgages up to 95% of value 
for 40 years, but without any requirement that they be re- 
stricted to low-income families, and with a rent control gimmick 
that the occupant could not pay more than 20% of his income 
for them. Bohn’s group wanted the government to buy the 
long-term mortgages to launch the program. Rodney Lock- 
wood’s subcommittee on FHA and VA housing wanted Sec. 221 
loans to be assignable to FHA after 20 years in exchange for 
debentures covering the outstanding principal. It wanted the de- 
bentures to carry interest equal to the current yield of govern- 
ment bonds of comparable term, and thought lenders should 
have complete protection against foreclosure losses. 

In the horsetrading that produced the final report, all those 
views were rejected, generally by close votes. 

In all, the housing committee came forth with the most 
concrete proposals advanced in recent years. for private enter- 
prise to make public housing unnecessary. But it knew well 
that the program would only work if private mortgage money 
backed it. While time tested this, the committee proposed to 
tolerate public housing, with amendments. 








In urging the government to switch to a self-help basis for 
fighting slums, the housing advisory committee accepted two 
facts which used to be controversial but were becoming less so: 


1. At the present slow rate, demolition would take 200 
years to wipe out the nation’s slums. 


2. The cost would be at least $15 billion, which was out of 
the question except on a several-generation basis. 


Instead of mere slum surgery, the committee called for the 
widest possible use of all the weapons against blight. In a 
rare burst of eloquence, the committee declared: “A piece- 
meal attack on slums simply will not work—occasional thrusts 
at slum pockets in one section of the city will only push slums 
to other sections unless an effective program exists for attack- 
ing the entire problem of urban decay. Programs for slum 
prevention, for rehabilitation of existing houses and neigh- 
borhoods and for demolition of wornout structures must 
advance along a broad, unified front to accomplish the re- 
newal of our towns and cities. This approach must be vigor- 
ously carried out in the localities themselves, and will require 
local solutions which vary widely from city to city.” 

To do this it recommended a seven-point plan: 


1. Title I redevelopment loans and grants should be 
“broadened” to cover rehabilitation and conservation as well 


as total demolition. 


2. An Urban Renewal Administration with parallel pres- 
tige and power to FHA and PHA (see p. 2) should be cre- 
ated to run the beefed-up program in place of the HHFA 
Division of Slum Clearance and Urban Redevelopment. The 
Renewal Administration should have an “urban renewal ser- 
vice” to provide technical and professional aid to cities in de- 
veloping all ways of fighting urban decay. 


3. To spur local efforts to fight blight, the present basis of 
geographical allocation of funds should be altered to make a 
third of the capital grant funds available to cities showing the 
“highest level of performance in a positive, overall attack on 
urban decay.” A $5 million fund should be set aside from 
Title I grant authorizations to test new techniques in slum 
prevention and cure. The fund should be doled out on the 
usual two-thirds grant basis, but without the restrictions ap- 
plicable to other loans and grant funds. To help smaller 
communities and to stimulate regional planning now ham- 
pered by political subdivision of metropolitan areas, the 
federal government should make matching grants to state or 
region planning agencies to cover the cost of technical 
assistance. 


4. Long term FHA financing, under a new Sec, 220, should 
be made available in renewal areas on terms just as favorable 
as those anywhere else—and for both new and reconditioned 
housing. For multi-family housing in urban redevelopment 
and rehabilitation areas, the FHA commissioner could insure 
loans on terms and conditions acceptable to him. The maxi- 
mum loan should be 90% of the value, or $2,500 per room, 
or $2,700 per room for fireproof, elevator buildings. To make 
property eligible for Sec. 220 insurance, the neighborhood 
where it lies would have to be designated by the local legis- 
lative body as an urban redevelopment or rehabilitation area. 


New Urban Renewal Administration would broaden the 


war on blight, put federal slum aid on self-help basis 


5. To be eligible for grants for redevelopment or rehabili- 
tation, a locality would have to present a “workable program” 
to attack urban decay and prevent its spread through sound 
planning, law enforcement, and repair of salvageable build- 
ings. In response to pressure from the committee’s public 
housers, the committee noted that Sec. 220 should set maxi- 
mum rents on rehabilitated units of structures of 12 or more 
units, (Such procedure already applies to big FHA rental 
projects.) A committee minority wanted rent control to cover 
all rehabilitated structures including single family homes, but 
they were outvoted. 


6. A “broadly representative” private group should be 
formed outside the government with either congressional or 
presidential sponsorship to mobilize public support for slum 
prevention, neighborhood conservation and redevelopment. 
The committee urged the group to promote exposés of slum 
landlords and failure of cities to enforce their health and 
housing codes. Such exposés, as the one by the Chicago Daily 
News demonstrated (H&H, ’53, News) “can be important first 
steps in activating public opinion in support of effective slum 
prevention in urban renewal programs,” committee held. 


7. Before a city could get public housing, redevelopment 
grants, or qualify for FHA loans in rehabilitation areas, the 
Urban Renewal Administration would have to certify that the 
city had come up with a strong enforcement program to attack 
slums. Nowhere did the report say so, but the implication was 
clear: the Republican housers did not trust the Public Hous- 
ing Administration to judge that impartially. 

Explained the urban renewal subcommittee: “What we 
hope we are doing is to help the cities help themselves.” Exist- 
ing law only requires that cities submit a proposed master 
plan of slum clearance projects. It has been interpreted so 
loosely that although New York has no master plan it has 
managed to get 30% of the total treasury handouts for rede- 
velopment so far. Last summer, HHFA demanded cities 
meet a sterner test. It asked for detailed information on city 
enforcement of building, health and safety codes as a pre- 
requisite to further urban redevelopment grants. Since the 
order was issued, HHFA has kept mum about whether it is 
actually enforcing it. 

Now, Cole and his aides were suggesting writing such re- 
quirements into law. Unfortunately, the proposal might have 
rough sledding in Congress. Until now, it has been pretty 
much up to the federal housing boss to decide whether or 
not a city deserved federal help. Congressmen left it that way 
on purpose when they wrote the existing law. If they got too 
specific, the minimum requirements might bar cities in their 
own states or political districts from aid. In a sense, this 
conflict embodied the struggle of our times: self-help or 
reliance on a paternalistic, big-brother government. 

The urban renewal subcommittee, headed by Baltimore 
Mortgage Banker James Rouse, minced no words about slums: 
“Above all else, they are the product of neglect by our city 
governments.” But, as the committee pointed out, “If we are 
sincere and realistic about eliminating urban blight, we must 
get at the causes as well as the symptoms of the trouble.” 

It went on: “The fact is that our cities are caught in a 
descending spiral which leads to widespread municipal in- 
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WRITING REPORT: left, George Bliss, Alex- 
ander Summer and James Rouse; right, 
Rodney Lockwood and Miles L. Colean. 


solvency. The accumulated and continuing spread of blight 
eats away at the assessable base of the cities. As the blight 
spreads, it is inevitably followed by crime, fire, disease, and 
delinquency. Thus, does the need for city services increase. 
But the city’s ability to meet the increased budget is automati- 
cally impaired by the very blight that creates the demand. 
More blight, more demand for services, less revenues to meet 
the demand—that is the downward spiral in American cities. 
Most often the cities with the greatest slum problem have the 
least capacity to deal with it. Hence, the call for federal aid.” 

The committee put its views bluntly: “There is no justifica- 
tion for federal assistance except to cities which will face up 
to the whole process of urban decay and undertake long- 
range programs. The programs should prevent the spread of 
blight by strict enforcement of housing and occupancy 
standards, rejuvenate areas worth saving by removing con- 
gestion and adverse uses, adding parks and playgrounds, re- 
organizing streets and traffic and both “compelling and encour- 
aging physical rehabilitation of all structures worth saving. 

“The job will be neither cheap nor easy. There is no simple 
dramatic solution. There must be well planned and well or- 
ganized action, using all the tools. . . . No one tool will do the 
job. Each is absolutely essential to the effectiveness of the 
other.” 

While endorsing rehabilitation, the committee noted “the 
performance to date has not been in scale with the enthu- 
siasm.” It admitted “extensive apprehension that the surging 
enthusiasm for this new approach to slum elimination might 
result in poorly planned and poorly organized programs which, 
while achieving only superficial results, would divert attention 
from the serious business of real slum clearance and preven- 
tion.” 

While insisting that grants for renewal projects should be 
made only to cities which launch “two-fisted occupancy code 
enforcement campaigns in the demolition areas,” it also took 
note of the relocation problems. Families displaced by any 
public improvement or rooted out from illegal overcrowding 
by law enforcement should get preference for public housing 
and for low-priced homes under the proposed 40-year, nothing 
down FHA Sec. 221. 

Of minority housing, it said: “Too often the opportunities of 
minority group family to obtain adequate housing are ex- 
tremely limited or non-existent. Too often, the workings of 
our free economy do not provide solutions that benefit minori- 
ties.” The committee called for “changes in the attitude of 
private investors” who now show little interest in lending on 
minority housing even when it is backed by a FHA or VA 
guarantee. But the committee recognized the awful truth that 
solving minority housing problems first requires the nation to 
face down much of today’s racial prejudice. Said the report: 
“Legislation alone cannot provide needed sites, a flow of 
mortgage funds, needed new construction, nor a solution of 
neighborhood and related problems.” 
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WHITE HOUSE review of housing rec- 
ommendations began as President 
Eisenhower met with GOP legislative 
leaders. Left to right: Sen. William 
F. Knowland, Calif., Senate majority 
leader; Eisenhower; House Speaker 
Joseph F. Martin of Mass.; and Rep. 
Jesse P. Wolcott, chairman of the 
House banking committee which 
writes housing laws. 


federal aid to housing that the Presidental committee suggested 
could not work. To keep money flowing, the committee com- 
promised, after a bitter fight, on these plans: 

1. A new National Mortgage Marketing Corp., federally 
chartered but privately financed, to provide a secondary market 
facility for FHA and VA loans. Its initial stock of $50 million 
would be subscribed by lenders eligible to use its services. At 
the end of 90 days, the Federal Home Loan Banks will put up 
any deficiency to make up the $50 million. The initial stock 
would be retired from earnings and sale of stock to partici- 
pating institutions. The corporation also could sell debentures 
to the public up to 12 times its stock and surplus, but these 
would carry no federal guarantee. The corporation would take 
over and gradually sell off the $2.? billion portfolio of Fed- 
eral National Mortgage Assn., which would shut up shop. On 
the theory that the new secondary market corporation should 
have a built-in roadblock to becoming a dumping ground (like 
Fanny May) for unwanted mortgage paper, the committee 
would make institutions selling mortgages to the National 
Mortgage Marketing Corp. maintain stock holdings equal to 
4% of the unpaid balance of their mortgages in the NMMC. 
The corporation would come under supervision of a new five 
man board, which would also run the Federal Home Loan Bank 
System and the Federal Savings and Loan Insurance Corp. 

2. To keep interest rates on FHA and VA mortgages in bet- 
ter step with the fluctuating money market, a committee of 
government officials would take over from Congress the actual 
setting of FHA and VA rates. They would be limited to a 
ceiling of 244% above the going average yield on outstanding 
government obligations of 15 years or more. The committee, 
meeting periodically, also would fix permissible fees and 
charges for originating VA and FHA loans, and set the interest 
rate on debentures. At present, the law limits FHA to 5% 
interest and VA to 444%. Both are fixed administratively at 
414, but FHA has an additional 14% insurance premium. 

Labor and public housing groups could be counted on to 
try to wreck the interest rate proposal. Yet without it FHA 
and VA programs would still be left like a boat anchored on 
too short a line—in danger of going aground when the tide 
of funds seeking investment runs out, as it periodically does. 
Builders and lenders would have to hammer hard on the sim- 
ple explanation of how little per month a 14% boost in interest 
costs a homebuyer (about $2.41 on a 30 year, $8,000 mort- 
gage) if they expected to get the plan through Congress. 


To even the flow of mortgage funds: 
flexible VA, FHA interest and a new mortgage bank 





Without mortgage money, the far-reaching improvements for 


















The plan for the National Mortgage Marketing Corp. faced 
stiff attacks from the industry itself. Almost everybody agreed 
a better secondary market facility was essential, but bankers, 
homebuilders and savings and loan interests began scrapping 
over the details the moment the report was made public. 

NAHB said flatly the plan would not work. The reasons were 
spelled out in a 17-page minority report written by First Vice 
President R. G. Hughes, a member of the housing committee. 
He argued that private capital would not flow into the National 
Mortgage Marketing Corp. fast enough to make it a going 
concern without a painful gap, perhaps two years. Moreover, 
he maintained (as did public housers) that government pump 
priming would be necessary to get FHA’s new Secs. 220 and 
221 started, while private lenders wait as usual to see if the 
program is sound enough to suit them. Said Hughes: “I am 
firmly of the opinion that the [plan] cannot result in a facility 
that would perform its intended functions . . . It will only serve 
to reduce the volume of mortgage lending, to lean towards in- 
creases of down payments, to shorten mortgage maturities, and 
have a tendency to increase interest rates.” He doubted the 
corporation’s ability to peddle debentures “at appropriate 
prices” without government backing. Instead of a new cor- 
poration under home loan auspices, Hughes held, Fanny May 
should remain independent under HHFA and use its existing 
authority to sell securities to the public to raise funds for lend- 
ing without resorting to the Treasury. He noted that Fanny 
May offered two public issues of five year notes in 1938; both 
were oversubscribed, at 2% and 154%. Moreover, said Hughes, 
Fanny May could now pay back the $21 million the Treasury 
originally provided, and still stay in business with $40 million 
capital, accumulated outs of its earnings. Hughes thought the 
14% stock ownership requirement was too severe. He proposed 
only 2% stock-holding requirement to penalize users of the 
quasi-public secondary market. 

From another source close to the picture, House & Home got 
this authoritative explanation: “Homebuilders are fearful the 
home loan bank crowd would choke the central bank to death. 
The truth of the matter is that nobody else trusts the building 
and loan people, because they don’t like government in hous- 
ing.” Choking the secondary mortgage facility would be 
relatively simple. One way: issue no forward commitments. 
Moreover, if VA and FHA loans continued to sell only at big 
discounts such as still prevailed in the Southwest and West, the 
added requirement of tying up 4% capital in stock in the cor- 
poration would put tight brakes on use of the mechanism. 
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Will Congress enact the program? 
The most vital parts face an uphill fight because of politics 


The housing report will have to run a tough obstacle course 
before it emerges as enacted legislation. HHFAdministrator 
Cole, who served three terms in the House of Representa- 
tives, knows this just as well as the White House does. The 
fact that the whole subject of housing is shot through with 
politics was undoubtedly one of the reasons why Cole took 
public note, before the report was issued, that he would feel 
free to urge the President to reject any of it he did not like. 
After it was issued, he said: “I heartily endorse most of the 
proposals, but I must say that I don’t agree with some of 
them.” 


After the final report was delivered to the White House, 
Eisenhower sat down with his Congressional leaders to discuss 
it—at the first session to hammer out the Republican program 
on which Ike says his administration will stand or fall. 


Housing is a particularly powerful political issue at the 
local level. And 1954 is an election year of local races, with 
no national candidates in the field to obscure issues that have 
a local impact. Many candidates for the House and Senate 
may be judged by voters on the basis of their voting record 
on housing issues. 


That atmosphere immediately raised great question whether 
Cole would advise the President to present to Congress one of 
the report’s keystone recommendations: set up a board of 
government officials to keep FHA and VA mortgage interest 
rates flexible, with a ceiling of 244% above the going yield 
on long-term government bonds. Such political dynamite 
would not be popular with men running for re-election. Said 
Rep. William H. Ayres (R, Ohio), an increasingly-powerful 
member of the House veterans’ affairs committee: “I think 
they ought to leave the VA interest rate alone for the time 
being. I would be opposed to raising it or giving a board 
discretionary power to do so by formula or any other device. 
I think the committee will reject this proposal.” Ayres con- 
tended the question could not be maneuvered around the vet- 
erans committee. 


As House & Home observed in a November story which ac- 
curately and exclusively forecast much of the housing recom- 
mendations, introducing more flexibility into VA and FHA 
interest rates would stabilize the flow of money into govern- 
ment-backed mortgages, and thus ultimately help reduce the 
price of houses. But public understanding of the fact was not 
wide enough to seem persuasive to politicians. The American 
Legion, whose housing chairman Tom Moses was a member 
of the President’s committee, seemed to understand the prob- 
lem. But the Veterans of Foreign Wars last year passed an 
angry resolution demanding a return to 4% GI loans. If the 
homebuilding industry hoped to persuade Congress to take 
the political shackles off VA and FHA interest rates, some 
fast spadework at the grass roots was in order. 


On some other aspects of the housing report, Congressman 
Ayres’ views looked more encouraging to the industry. He 
said he favored letting FHA take over processing of VA 
home loan applications to “cut down some of the red tape.” 
He also agreed a mandatory warranty fo FHA and VA homes 
was unnecessary. 


Among other key men in Congress, Rep. Jesse P. Wolcott 
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(R, Mich.), chairman of the House banking committee which 
writes housing laws, expressed particular enthusiasm for the 
two year trial of 40-year, no down payment loans for low- 
income families, seeing in it a hope that private enterprise 
can take over the market now served by public housing, which 
he detests. Chairman Homer E. Capehart (R, Ind.) of the 
Senate banking committee—a conservative of unpredictable 
enthusiasms such as the stand-by control bill he championed 
last year—gave newsmen ominous statements. Said he: 
“Housing will be the only controversial matter before the 
committee.” And more ominous: “Much of the housing pro- 
gram will be written by Congress [after] extensive hearings.” 


Fortunately, in a House and Senate so evenly divided on 
party lines, Republicans apparently could count on consider- 
able Democratic help in pushing through their cellar-to-attic 
overhaul of housing legislation. Said Sen. William Fulbright 
(D, Ark.), a member of the banking committee: “It’s a fairly 
well rounded program and | can support it.” Sen. A. S. Mike 
Monroney (D, Okla.), who is a close friend of ex-NAHB 
President Bill Atkinson, said he “liked” most of the recommen- 
dations, particularly the ones to encourage rehabilitation and 
slum redevelopment. But both he and Fulbright doubted 
whether the proposed central mortgage bank would work. 


A new law by June—if all goes well 


After President Eisenhower sends his housing proposals to 
Congress early this month, Chairmen Capehart and Wolcott 
presumably will follow the usual course of introducing identi- 
cal administration bills. But it will be a hard law to draft, 
and just writing it will probably take until mid-January. It 
will probably be mid-February before hearings begin. At 
the usual pace of legislative action, that means it will be June 
before a new law will emerge. That will be too late to have 
much effect on this year’s private housebuilding. 

Despite the certainty of fights over how many public 
housing units should be built, over the interest rate and over 
the central mortgage bank, first reactions to the report indi- 
cated it would get at least some support from nearly every 
segment of the housing industry—public and private housers 
alike. NAHB President Manny Spiegel called the program 
“bold, progressive, visionary, practical,” adding “we see little 
in the report to which any group can object...” If Congress 
enacts the broad housing program, he said, and if there is 
enough mortgage money, builders should be able, in effect, 
to double production (1 million new homes plus 250,000 new- 
conditioned, trade-in homes, plus 750,000 units “under pro- 
grams of law enforcement and urban redevelopment.”). 

AIA President Clair Ditchy said: “The committee as a 
whole did a thorough job and showed a broad understanding 
of many of the problems involved.” He added (noting that 
his comments should not be taken as “all-inclusive or studied” ) 
that “it seems to me the committee does not believe in a 
long-range public housing program. However, they do recog- 
nize the importance of relocation, especially of minority 
groups, which is an essential part of slum clearance.” 

He endorsed the recommendation that public housing be 
built at lower densities and be given a less institutional char- 
acter. But he opposed the 40 year, nothing down experiment: 








“The Institute feels strongly that no one should be allowed 
to purchase a house without equity in it.” 

President Oliver C. Winston of the National Assn. of Hous- 
ing and Redevelopment Officials praised the broad scope of 
the recommendations. Said he: “No housing program can 
be successful unless it is comprehensive, and this, it seems to 
me, is the essence of the committee’s report. Most 
encouraging of all is the hope that this report will pave the 
way for a stabilized housing policy . . . that will permit locali- 
ties to plan several years in advance to improve housing 
NAREB President Charles Shattuck called the 


. constructive,” but he noted 


te 
conditions. 
housing report “on the whole . . 
74 . . . ory . 

our industry does not approve it in every respect.” To him, 
the proposed secondary mortgage corporation was only “a step 





and aggressive program to stimulate a much needed housing 
boom aimed primarily at the low and moderate income family 
market.” He criticized the 40 year, nothing down FHA trial 
program “because the proposed limits are too low to facilitate 
large scale building at good standards and tends to miss the 
core of the relatively untapped market.” 

All in all, housing would go before Congress in an atmos- 
phere where almost anything could happen. Some observers 
even suggested the Democrats would be smart to let everything 
go through—to establish the framework for more federal inter- 
vention. The theory: when Democrats get back in power, 
the tools would be ready to give the federal government even 
more sweeping control over housing. Thus, the secondary 
market could be taken over lock, stock and barrel; the interest 
rate formula could be reshuffled to dictate harsh terms to 





in the right direction.” 


The CIO, which has consistently opposed aids to private 
housing, found much to criticise in the report. Housing Com- 
mittee Chairman James G. Thimmes, who was also a member 
of the President’s committee, insisted “the recommendations 
can do no more than set the stage for a much more pointed 


In order to carry out its detailed studies 
of the government’s housing policies and 
programs, the advisory committee set up 
five subcommittees. The work of these 
subcommittees was coordinated by the 
executive committee. The conclusions and 
recommendations of the several subcom- 
mittees were reviewed, and in some cases 
modified, by the full advisory committee. 
The recommendations below are those 
finally adopted by the advisory committee. 


What the report actually says 
—a summary of the recommendations 








Statement of basic policy 


It is the conviction of this committee that 
the constant improvement of the living 
conditions of all the people is best accom- 
plished under a strong, free, competitive 
economy ; that every action taken by gov- 
ernment in respect to housing should be 
for the purpose of facilitating the opera- 
tion of that economy to provide adequate 
housing for all the people, to meet de- 


lenders; FHA insurance could be liberalized still more. 

Fortunately, such Machiaevellians were a minority. Most 
of the industry apparently agreed with Administrator Cole 
who said: “I believe this report will prove to be an outstand- 
ing contribution to the progress and improvement of housing.” 


mands for new building, to assure the 
maintenance, restoration and_ utilization 
of the existing stock of housing, and the 
elimination of conditions that create haz- 
ards to public safety and welfare and to 
the economic health of our communities ; 
and that only those measures that prove 
to be successful in meeting these objec- 
tives should be continued. 


Recommendations designed to provide special aids to local communities and to property owners 


to encourage the conservation and renewal of decaying neighborhoods 


1. The program of federal loans and grants 
established by Title I of the Housing Act of 
1949 should be broadened. It should provide 
assistance to communities for rehabilitation and 
conservation of areas worth saving as well as 
for the clearance and redevelopment of worn- 
out areas. It should make federal loans and 
grants available for well-planned neighborhood 
projects at any stage of the urban renewal 
process provided they will clear blight and 
establish sound, healthy neighborhoods. 


2. An urban renewal fund should be estab- 
lished to provide both loans and grants to local 
communities for urban renewal. The size of 
the fund should be sufficient to permit neces- 
sary advance planning and it should be aug- 
mented yearly in such amounts as the adminis- 
tration and the Congress may determine. The 
grant funds presently authorized and unused 
under Title I of the Housing Act of 1949 


should be transferred to the urban renewal 
fund. The studies of the committee indicate 
that they are adequate to cover requirements 
for at least the next fiscal year. Additions to 
the fund should be made yearly in such 
amounts as the administration and the Congress 
may determine, taking into consideration the 
capacity of the program and the financial 
ability of the federal government to provide 
the necessary funds. 

3. To provide technical and professional assist- 
ance to communities, at their request, for the 
planning and development of programs for urban 
renewal, an urban renewal service should be 
established in the Urban Renewal Administra- 
tion (a proposed new constituent of the Housing 
and Home Finance Agency, which will be de- 
scribed later in this report). 

4. To encourage more effective action among the 
cities in facing up to their problems of blight, 


the present basis for geographical allocation of 
funds should be modified to make one-third of 
the capital grant funds available to those cities 
showing the highest level of performance in a 
positive over-all attack on urban decay. 

5. A special fund of $5 million should be set 
aside from the presently authorized funds for 
grants under Title I of the Housing Act of 1949 
to be used in testing, developing, and reporting 
slum-prevention and slum-elimination techniques 
in American communities. Expenditures from 
this fund should be on a two-thirds grant basis 
but should be made available to communities 
without regard to the restrictions imposed on 
other loan and grant funds. Lessons learned 
through this activity will be of great value to 
other cities and to the federal government in 
the refinement and improvement of the urban 
renewal program. 

6. To help the smaller communities and to stim- 
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ulate planning and action on a metropolitan area 
basis, grants are recommended on a matching 
basis to state or metropolitan area governmental 
planning agencies to cover the cost of technical 
assistance. 


7. The Federal Housing Administration shouid 
be authorized to insure the private financing of 
dwellings in urban renewal areas. To carry out 
this recommendation the committee urges that 
Title II of the National Housing Act be 
amended by the addition of a new Section 220 
which would empower the Federal Housing 
Commissioner to insure loans on liberal terms 
for the rehabilitation of existing properties and 
for the construction of new dwellings in desig- 
nated renewal areas, provided the local commu- 
nity has taken appropriate action and presented 
evidence that it has developed a workable pro- 
gram to attack the problem of urban decay. The 
committee agrees that unreasonable rent in- 
creases ought not to follow rehabilitation. The 
Section 220 proposal contemplates the establish- 
ment of maximum rents for structures of 12 or 
more units. This control would follow the same 
procedures now used by the Federal Housing 
Administration in its large-scale rental housing 
program. A substantial minority felt that simi- 
lar provision should be made to cover all re- 
habilitated including single-family 
homes. 


structures 


8. To see to it that federal assistance is related 
to local programs which actually face up to the 
local problems, the committee recommends that 
extension of federal financial assistance and the 
insurance of mortgages in urban renewal areas 
be conditioned upon the submission by the local 
communities of a workable program to attack 
the problem of urban decay. 


The same type of evidence should be presented 
by the community before federal assistance is 
granted for low-rent subsidized housing. Deter- 
minations regarding compliance with the require- 
ments should be made by the Housing and Home 
Finance Administrator on the advice and rec- 
ommendation of the Urban Renewal Adminis- 
tration, in order that all federal action, be it in 
the form of loans, grants or mortgage insurance 
in urban renewal areas, can be closely coordi- 
nated in the interest of both the local com- 
munity and the federal government. 


9. A broadly representative private organization 
should be formed outside the federal government 
with Congressional and/or Presidential sponsor- 
ship to mobilize public opinion in support of 
vigorous action by the communities in slum pre- 
vention, neighborhood conservation and other 
urban renewal activities. There is a need for 
vigorous and responsible leadership on a national 
scale to promote the type of integrated urban 
renewal program that is recommended. Such 
an undertaking should not be a direct activity of 
the federal government but rather should be car- 
ried out by a private organization which will 
bring together top leaders in business and labor, 
trade, civic and religious organizations. 


10. The committee urges that this private na- 
tional organization encourage inquiries into the 
ownership and operation of slum property and 
the failure of cities to compel compliance with 
their health and housing codes. Such inquiries 
into the nature of the slum problem and some 
of its principal causes can be important first 
steps in activating public opinion in support of 
effective slum prevention and urban renewal 
programs. 
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- - - to maintain and improve the existing housing supply 


1. The minimum down payments and maximum 
amortization periods recommended elsewhere in 
the report for Section 203 of the National 
Housing Act should be made available to both 
existing and new homes. The adoption of this 
recommendation will put good used housing 
within the financial reach of more families. 


2. Title I of the National Housing Act should 
be amended to permit Class I(a) loans to 
finance the modernization or repair of existing 
structures up to a maximum amount of $3,000 
with a maximum term of five years. This 
recommendation is designed to permit somewhat 
larger character loans for a longer amortization 
period to encourage the modernization of single- 
family homes. 


3. With respect to the insurance of Class I (b) 
loans for the modernization, repair or conver- 
sion of residential structures which is now au- 
thorized under Title I of the National Housing 
Act, the committee recommends two changes. 
First, for those structures which are designed 
for the use of two to four families the present 
$10,000 loan limitation should be retained but 
the maximum term of the loan should be 
increased to ten years. Second, for the re- 
habilitation of larger properties designed to 


accommodate more than four families, it is 


recommended that insurance of loans be author- 
ized up to a maximum of $10,000 per structure 
or $1,500 per unit, whichever is greater, and 
have a maximum term of ten years. 


4. The Federal Housing Administration should 
utilize every available administrative control to 
assure that home owners are protected against 
possible losses from irresponsible parties utiliz- 
ing the modernization program under Title I of 
the National Housing Act. 


5. The National Housing Act should be amended 
to permit the Federal Housing Administration 
to include an open-end clause in its insurance 
contracts. Although it is recognized that there 
are some legal difficulties in this recommenda- 
tion, it is the opinion of the committee that 
wherever state laws permit, the Federal Housing 
Administration should authorize open-end mort- 
gages, provided advances of funds under such 
mortgages are used exclusively for repairs, 
improvements, enlargements, modernization or 
permanent additions to the realty. 


6. Appropriate administrative steps should be 
taken by the Federal Housing Commissioner to 
permit wider use of the trade-in house program 
as a means of upgrading the existing inventory 
of housing. 


- + « to encourage private building activity 


1. Section 203 of the National Housing Act 
should be amended to provide Federal Housing 
Administration insurance of mortgage loans on 
one- to four-family homes of 95% of the first 
$8,000 of the value and 75% of the excess with an 
increase in mortgage ceilings to $20,000 for one- 
and two-family dwellings, $27,500 for three- 
family dwellings, and $35,000 for four-family 
dwellings. 


2. The maximum term for all home mortgages 
insured under Section 203 of the National 
Housing Act should be increased to 30 years. 


3. For multifamily rental housing under Sec- 
tion 207 of the National Housing Act, the 
upper mortgage limit of $10,000 per unit should 
be removed and the maximum mortgage should 
be determined by applying $2,000 per room or 
80% of value, whichever is less, with $2,400 per 
room for fire-resistant or fireproof elevator 
structures. For projects having an average of 
less than four rooms the $7,200 maximum mort- 
gage should be retained. 


4. Section 207 of the National Housing Act 
should be amended to clarify the authority of 
the Federal Housing Administration to insure 
loans up to 90% of value but not in excess of 
$7,200 on projects where the average number 
of bedrooms is not less than two per unit. 


5. Mortgage ceilings for cooperative housing 
projects under Section 213 of the National 
Housing Act should be modified to provide 
$2,250 per room if there are four or more rooms 
per unit; $2,700 per room for fire-resistant or 
fireproof elevator structures ; $8,100 per unit for 
projects averaging less than four rooms per unit. 
But in no case should these amounts be in 


excess of 90% of cost. For projects with more 
than 50% veteran participation the mortgage 
ceilings should be increased appropriately to 
allow for the 95% mortgage which is available 
to them. 


6. The term of all Federal Housing Adminis- 
tration debentures issued in settlement of fore- 
closure claims should be ten years from date of 
issue. 


7. The privilege of using Federal Housing Ad- 
ministration debentures in payment of insurance 
premiums should be continued without change. 


8. Title I Section 8 of the National Housing Act 
should be repealed and a similar program should 
be set up in Section 203. The maximum insur- 
able mortgage should be increased from $5,700 
to $6,000. In addition, the Federal Housing 
Commissioner should be authorized to permit a 
service charge on such loans. 


9. The Federal Housing Administration should 
be provided with a single, revolving insurance 
authorization to cover all mortgage insurance 
operations. During any fiscal year the total 
authorization should not exceed the sum of out- 
standing balances of insured mortgages in force 
and outstanding commitments as of the begin- 
ning of the fiscal year plus $3 billion. 


10. The group accounts now maintained under 
the mutual mortgage insurance system under 
Section 203 of the National Housing Act should 
be merged into a single insurance fund. 


11. An objective and independent long-range 
study of prospective foreclosure and loss ex- 
perience of the Federal Housing Administra- 
tion’s insurance programs should be made. 





12. An objective and independent long-range 
study of probable losses on Veterans Adminis- 
tration guaranteed loans should be made. 


13. The Federal Housing Administration and 
the Veterans Administration should consider 
providing special assistance to mortgagees in 
small communities in the preparation of appli- 
cations for the insurance or guaranty of loans. 


14. The Veterans Administration should seek 
advice of lending institutions in revising and 
simplifying its regulations, and committees of 
lenders should be formed to place applications 
for Veterans Administration direct loans with 
private lenders wherever practicable. 


15. Congress and the appropriations committees 
should be urged to return to the principles of 
Public Law 387, 8lst Congress, or to develop 
another formula designed to achieve the objec- 
tive of flexibility in the operating expense 
budget of the Federal Housing Administration. 
The Federal Housing Administration would be 
able to operate much more efficiently if the 


annual amounts it was authorized to spend for 
administrative expenses were based on a per- 
centage of income rather than a fixed-dollar 
ceiling. 


16. The Federal Housing Administration insur- 
ance contracts should be standardized to provide 
for an allowance to the mortgagee of $75 or 
two-thirds of actual approved foreclosure costs, 
whichever is the greater. 


17. The committee recommends against the adop- 
tion of a mandatory builder’s warranty in con- 
nection with government insured or guaranteed 
home mortgage financing. This conclusion was 
reached after thorough review of the present 
positive procedures of the Federal Housing Ad- 
ministration and the Veterans Administration 
which, in the opinion of the committee, are now 
effectively handling justified complaints of home 
owners who have acquired defective housing. 
The committee believes that the objective of the 
mandatory builder’s warranty, with which it is 
in full accord, can be better attained under the 


present administrative procedures of the two 
agencies rather than through a mandatory re- 
quirement. A minority of the committee dis- 
agreed with this conclusion. 


18. The Treasury Department and the appro- 
priate Congressional committees should be re- 
quested to study whether there are tax inequi- 
ties which deter private invéstment in rental 
housing, and, based on such findings, appro- 
priate action should be taken. The committee 
is impressed with the need for such an inquiry. 
However, since the committee had neither the 
time nor the competence to carry out a study 
of this kind, it recommends that it be under- 
taken by the Treasury Department. 


19. A close relationship should be established 
between housing and defense officials and when 
defense criteria affecting urban vulnerability 
are established, studies should be made of all 
housing programs to insure conformance. 
Additional legislation should be proposed if 
necessary. 


- . . to facilitate the free operation of the mortgage market and to make savings available for 


home financing in all parts of the country and for all types of housing 


1. Legislation should be enacted to create a 
secondary mortgage market facility to be known 
as the National Mortgage Marketing Corpora- 
tion. The committee recommends that such a 
corporation be federally chartered, with its 
initial stock of $50 million to be subscribed by 
lenders eligible to use its facilities. At the end 
of 90 days the Federal Home Loan Banks will 
subscribe an amount necessary to achieve an 
aggregate subscription of $50 million. The 
initial stock would be retired from earnings and 
the sale of stock to participating institutions. 
The corporation would be authorized to issue 
debentures on the private market and without 
a governmental guarantee up to twelve times 
the amount of its stock and surplus but in no 
event in an amount exceeding the unpaid bal- 
ance of FHA insured and VA guaranteed mort- 
gages which it holds. It is expected that the 
corporation would purchase and sell only those 
mortgages for which a normal market exists. 
Institutions selling mortgages to the corporation 
would be required to maintain at all times stock 
of not more than 4% of the unpaid balance of 
their mortgages held by the corporation. It is 
believed that a corporation of this type can be 
successfully established without government 
funds and government guaranties, that it can 
successfully raise its own funds in the private 
market, and that it can fulfill an unmet need by 
facilitating the flow of long-term savings into 
sound programs and areas of the country where 
such investment funds are not available in ade- 


Mortgage Marketing Corporation as recom- 
mended by the majority. Those who differ with 
the proposal believe that the Treasury should 
have authority to guarantee limited amounts of 
the debentures of the corporation, as necessary, 
to enable the corporation to support the pro- 
posed new programs for insurance of mortgages 
in urban renewal areas and for the insurance 
of long-term, small down payment loans to low- 
income families. They believe, also, that the 
corporation should not be capitalized with funds 
subscribed by the Federal Home Loan Banks 
but rather by the temporary utilization of funds 
to be transferred from the Federal National 
Mortgage Association and thereafter retired 
from the proceeds of stock subscription pur- 
chased by participating institutions. In addition, 
the corporation should be authorized to make 
loans on the security of insured and guaranteed 
mortgages. Although the majority report did 
not prohibit the granting of advance commit- 
ments by the corporations, the minority desired 
to have this authority made explicit. The 
minority also believed that the minimum stock 
investment of financial institutions selling mort- 
gages to the corporation should be 2% of the 
unpaid balances of mortgages held by the cor- 
poration rather than the 4% figure contem- 
plated by the majority. The minority, moreover, 
did not believe that the new National Mortgage 
Marketing Corporation should be administered 
by the same board which would also be in 
charge of supervising the Federal Home Loan 


pense of originating FHA insured and VA 
guaranteed mortgages and the rate of interest 
on debentures issued by the FHA in settlement 
of foreclosure claims. The interest rate on the 
debentures would be set at the time the mort- 
gage is insured and at a rate not higher than 
the current average yield on all outstanding 
marketable obligations of the United States 
government having a remaining maturity of 
fifteen years or more. The established ceiling 
interest rates on FHA insured and VA guar- 
anteed loans, referred to above, should not 
exceed by more than 214 percentage points the 
current average yield on obligations of the 
United States government having a remaining 
maturity of fifteen years or more. 


3. The regulations of the Federal Housing Ad- 
ministration and the Veterans Administration 
should be amended to permit and encourage 
lenders to participate in the origination and 
purchase of individual mortgages. Appropriate 
amendments should also be made to federal and 
state laws to permit purchase of such participa- 
tions by financial institutions. If these changes 
are made there will be a considerable increase 
in the flow of mortgage funds to small com- 
munities where it is now difficult to sell mort- 
gages to large investment institutions. 


4. The Federal Housing Commissioner should 
be authorized to permit a service charge to 
compensate lenders for the additional cost of 
making and servicing loans in small communi- 


ne 


quate supply. It is further recommended that Bank System. ties. This recommendation is designed to facili- i 
the Home Loan Bank Board be abolished and tate the flow of mortgage funds to small 
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created to supervise the Federal Home Loan committee of informed government officials to t 
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... to provide housing for low-income families 


1. For an experimental period of two years, the 
Federal Housing Administration should be 
authorized to insure 40-year, 100% loans up to 
$7,600 per dwelling unit or up to $8,600 per 
dwelling unit in high-cost areas as determined 
by the Federal Housing Commissioner. This 
special mortgage insurance program, proposed 
as a new Section 221 of the National Housing 
Act, is designed to meet the housing require- 
ments of low-income families as determined by 
the Federal Housing Commissioner. Purchasers 
under this program should be required to make 
a minimum cash payment of $200 including 
amounts to cover settlement costs and initial 
payments for taxes, hazard insurance and simi- 
lar prepaid expenses. The Federal Housing 
Administration should be authorized to issue 
commitments to builders, or owners of rental 
houses, up to 85% of value with provision for 
the conversion of the temporary loan into a 
permanent loan up to 100% of value upon sale 
to qualified owner-occupant purchasers. It is 
expected that with this authority it will be 
possible for sponsors to construct, purchase or 
rehabilitate modest houses of the type contem- 
plated in this recommendation, to be rented 
under a lease-purchase contract to low-income 
families who are not able to qualify under 
Federal Housing Administration credit stand- 
ards. Such families should be given an oppor- 
tunity to purchase their homes when their 
incomes increase sufficiently to enable them to 
meet normal credit standards. In the adminis- 
tration of this program, preference should be 
given to extending these liberal terms to fami- 
lies displaced by public housing, urban renewal 
or various demolition programs. A_ separate 
insurance fund should be established for the 
protection of mortgages insured under Section 
221 with a proviso that there may be no trans- 
fer of assets between this fund and other FHA 
mortgage insurance funds. 

A substantial minority on the committee dis- 
agreed with certain aspects of the proposed 
program of home ownership under the new 
Section 221. Some members disagreed with 
such an extension of insured mortgage lending. 
Members of the subcommittee on housing for 
low-income families differed with the recom- 
mendation and would have preferred to see the 
Federal Housing Administration authorized to 
insure mortgages up to 95% of value and for a 
term up to 40 years without limitation as to 
economic status of borrower and with a require- 
ment for monthly maintenance payments equiva- 
lent to 10% of debt service to be-held in trust 
by the mortgagee. They also suggested that in 
the operation of such a program the estimated 
total annual housing expense to the home pur- 
chaser (as defined by the Federal Housing 
Administration) should not exceed 20% of the 
mortgagor’s annual income (as defined by the 
Federal Housing Administration). They recom- 
mend that in event of default Federal Housing 
Administration debentures should be for the 
same term as the unexpired term of the mort- 
gage and should bear interest at the time of 
issuance at a rate equivalent to the current rate 
on government bonds. It was further suggested 
that the Federal National Mortgage Associa- 
tion or some similar government sponsored 
corporation be placed in readiness to purchase 
mortgages, within appropriate limits, for the 
purpose of inaugurating and testing such a 
program. 
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The subcommittee on FHA and VA housing 
programs and operations originally recom- 
mended that loans insured under Section 221 
could, at the option of the mortgagee, be as- 
signed to the Federal Housing Administration 
at the end of 20 years in exchange for deben- 
tures equivalent in amount to the scheduled 
outstanding principal balance. They proposed 
that these debentures, as well as those issued 
in event of default, should bear an interest 
rate determined at time of issuance equivalent 
to the current yield of government bonds of 
comparable term and that lenders should be 
covered completely against any loss by reason 
of foreclosure expenses. These recommenda- 
tions were not accepted by the advisory com- 
mittee. 


2. To meet the continuing housing needs of 
low-income families, and pending demonstrated 
progress of other programs recommended by 
the committee designed to stimulate through 
Federal Housing Administration mortgage in- 
surance the private production of housing for 
low-income families and the rehabilitation of 
obsolete structures in decaying neighborhoods, 
the committee recommends a continuation of 
the public housing program as contained in the 
Housing Act of 1949, with certain amendments 
summarized below. The committee believes that 
determinations as to the size of the program 
and the method of financing it are responsibili- 
ties of the administration and the Congress. 
The committee is unanimous in its belief in the 
objective of a more effective operation of the 
private housing market so as to steadily lessen 
the need for direct subsidies. 


3. The Housing Act of 1949 should be 
amended to provide that the presently author- 
ized payments in lieu of taxes, by local housing 
authorities to local governments, up to 10% of 
shelter rents be made mandatory. Provision 
should further be made by statute that the local 
contribution to the operation of public housing 
projects through the method of tax exemption 
should equal at least 20% of the federal con- 


tribution. The committee also recommends that 
where state law permits, and the localities so 
desire, public housing for low-income families 
may be subject to full taxation provided the 
locality agrees to pay in cash the difference 
between full taxation and 10% of the shelter 
rents so long as there is a federal annual con- 
tribution. Where the local contribution is made 
through tax exemption the amount of full taxes 
that would have been charged if the housing 
were privately owned and the payment in lieu 
of taxes received should be made matters of 
public record. Last, where local contributions 
are made in the form of either tax exemption 
or cash, estimates of such amounts should be 
made a matter of public record prior to the 
conclusion of a contract between the federal 
government and a local housing authority for 
annual federal contributions. 


4. Preference for occupancy in public housing 
among eligible families is now given to families 
of veterans and families displaced by slum 
clearance. This preference should be extended 
also to eligible families displaced by other 
public improvements. 


5. Wherever feasible, public housing should be 
built at lower densities, and the design of public 
housing projects should conform more closely 
to local dwelling patterns and construction 
practices. This recommendation is designed to 
avoid the institutionalized character of public 
housing and to facilitate the sale of public 
housing when no longer needed for low-income 
families. 


6. After the capital cost of a public housing 
project has been amortized, net revenues from 
operation or proceeds from sale should be 
returned to the federal government and to the 
local community in proportion to their respect- 
ive contributions. 


7. Where feasible, existing sound structures, 
rehabilitated if necessary, should be used for 
public housing. ? 


8. More attention should be paid in public 
housing to the problems of the aged, both in 
the design and size of dwellings. 


. . . to improve the organization of federal housing activities 


1. There should continue to be a_ single 
housing agency headed by an administrator 
appointed by the President by and with the 
advice and consent of the Senate. The adminis- 
trator should be relieved of the miscellaneous 
operating responsibilities now assigned to his 
immediate office. . . . The administrator should, 
of course, be provided with necessary staff 
assistance which should include the new position 
of labor relations adviser. The administrator 
should be given clear authority to supervise and 
direct, if necessary, the activities of constituent 
agencies where any matter of basic policy is 
involved. The committee is convinced’ that, 
although the heads of constituent agencies 
should be fully responsible for the day-to-day 
operations of the programs of their agencies, 
the administrator must have clear and un- 
mistakable authority to supervise constituent 
operations for and on behalf of the President. 


2. The major housing activities of the federal 


government should be consolidated into the fol- 
lowing five constituents : 


a. The Federal Housing Administration. 
b. The Public Housing Administration. 


c. The Urban Renewal Administration, in- 
corporating the functions of the present 
Division of Slum Clearance and Urban Re- 
development and some of the functions of 
the present Division of Community Facili- 
ties and Special Operations. Both of these 
divisions are now located in the Office of 
the Administrator. 


d. A Federal Home Loan Board respon- 
sible for the administration of the Federal 
Home Loan Bank system, the Federal 
Savings and Loan Insurance Corporation, 
and the National Mortgage Marketing 
Corporation. 





e. A new Housing Management and Dis- 
position Administration responsible for the 
management and disposition of Lanham 
housing, temporary defense housing con- 
structed under P.L. 139, 82nd Congress, 
loans to the manufacturers of prefabricated 
housing, Alaska housing loans, and acquired 
property resulting from the activities of the 
Administration and the 


Federal Housing 


National Mortgage Marketing Corporation. 


3. Miscellaneous activities and authorities now 
in the administrator's office should be reassigned 
as follows: 


a. Slum Clearance and Urban Redevelop- 
ment. This program, amended to transform 
and extend it into a broad program of urban 
renewal, should become the nucleus of a new 
constituent known as the Urban Renewal 
Administration. Staff of the Division of 
Community Facilities and Special -Opera- 
tions not otherwise transferred should be 
assigned to this constituent. 


b. Housing Research. This program is now 
in liquidation and it is not recommended 
that it be reinstituted on the former basis. 
At the same time, there is a need for better 
current statistical data on the volume and 
types of residential construction, mortgage 
financing trends, etc. Better data of these 
types should be obtained through the Bureau 
of the Census and other data collection 
facilities in the Department of Commerce 
and the Bureau of Labor Statistics, which 
agencies have the facilities for collecting 
such information on a completely objective 
basis. 

c. Community Facilities and Special Opera- 
tions. This organizational unit now includes 
a number of miscellaneous programs. The 
following disposition of these activities is 
recommended : 


1) Maintenance and disposition of de- 
fense public works. Tisis activity repre- 
sents the wind-up of the Lanham Act 
public works provided in World War II. 
The remaining workload is small, and 
should be liquidated as rapidly as possible 
by staff transferred to the Housing Man- 
agement and Disposition Administration. 


2) Advance planning of non-federal 
public works. This activity is also in 
liquidation and should be expedited to 
conclusion by the new Urban Renewal 
Administration. 


3) Defense community facilities and ser- 
vices. This is an emergency activity un- 
der P.L. 139, 82nd Congress. The com- 
mittee is not impressed with the need for 
continuing this legislation. It should be 
allowed to expire on June 30, 1954. Staff 
transferred to the Urban Renewal Ad- 
ministration should wind up any remain- 
ing projects as rapidly as possible. 


4) Alaska housing program. The commit- 
tee is of the opinion that the need for this 
program has passed. Any cases in process 
should be delegated to the Housing Man- 
agement and Disposition Administration 
or to the Federal Housing Administra- 
tion for handling, and no new business 
should be accepted. 


5) Prefabricated housing loans. This pro- 
gram has properly been placed in liquida- 
tion. The servicing and disposition of 
outstanding loans should be assigned to 
the Housing Management and Disposition 
Administration. 


6) College housing and school construc- 
tion programs. It is the conclusion of the 
Committee that these are not proper ac- 
tivities of a housing agency. They should 
be assigned to the Office of Education, 
Department of Health, Education and 
Welfare. 


d. Disposition of Lanham housing. Although 
responsibility for this function vests in the 
Housing and Home Finance Administrator, 
actual operations have been delegated to the 
Public Housing Administration. It is the 
opinion of the committee that it is a mistake 
to merge a program of housing disposition 
with a program of low-rent housing. This 
activity should be transferred to the new 
Housing Management and Disposition Ad- 
ministration. 


e. Programming of defense housing. It is 
the opinion of the committee that this ac- 
tivity should be abandoned. An extension of 
P.L. 139, 82nd Congress, is not recom- 
mended. Any activity necessary to the 
termination of this function should be dele- 
gated to the Federal Housing Administration. 


f. Federal National Mortgage Association. 
The purchasing authority of the Federal 
National Mortgage Association should be 
terminated and the association should be 
transferred to the new National Mortgage 
Marketing Corporation which should act as 
a liquidating agent to dispose of the associa- 
tion’s portfolio of mortgages in an orderly 
manner. 


g. International housing activities should be 
transferred to the Foreign Operations Ad- 
ministration. 


4. In place of the National Housing Council, 
the administrator of the reorganized housing 
agency should be provided with a statutory ad- 
visory board composed of the heads of the five 
constituents above described and a representa- 
tive of the administrator of Veterans’ Affairs. 
The AHFadministrator should be required to 
review with this board all current major policy 


matters with a view toward arriving at the best 
possible coordinated decisions. It should be 
made clear, however, that in the event the ad- 
visory board is unable to reach a conclusion on 
particular policy questions or if the adminis- 
trator is unable to accept the conclusions of the 
advisory board that his own decision can be 
independently made and enforced. 


5. The administrator of the Housing and Home 
Finance Agency, the administrator of Veterans’ 
Affairs, and the commissioner of the Federal 
Housing Administration should be requested to 
work out an interagency agreement under 
which the Veterans Administration wou!d con- 
tract for the Federal Housing Administration 
to perform the technical functions of processing 
veterans’ home loan applications under the 
present home loan guaranty program. This 
recommendation is designed to achieve economy 
and efficiency by having one agency of the fed- 
eral goverriment, instead of two, charged with 
the administration of the technical functions of 
market analysis, land-planning requirements, 
valuation and appraisal, minimum property and 
construction standards, and property inspection. 
To have such processing functions done by one 
agency should serve to eliminate the added costs 
of dealing with two agencies and in the long 
run to make more homes available to veterans 
at lower costs. Under this recommendation, the 
Veterans Administration would retain the basic 
responsibility for fulfillment of the preferential 
treatment provided for veterans under the terms 
of the Servicemen’s Readjustment Act, while at 
the same time eliminating the duplication and 
overlapping of technical functions presently per- 
formed by the Federal Housing Administration 
for the mortgage insurance program and by the 
Veterans Administration for the home loan 
guaranty program. 


6. The Urban Renewal Administration should 
be charged with the responsibility of advising 
the administrator concerning the programs de- 
veloped by the communities to comply with re- 
quirements that a workable program to attack 
the problem of urban decay has been submitted. 
Based on such findings, it will become the re- 
sponsibility of the administrator to certify to 
the Federal Housing Administration, the Public 
Housing Administration and the Urban Re- 
newal Administration those communities which 
are eligible for the types of federal assistance 
which are conditioned upon such a certification. 


Termination or modification of statutory authorities 


1. Title VI of the National Housing Act should 
be repealed (with authority to insure mortgages 
for disposition of government-owned housing 
and certain other routine and technical authori- 
ties being added to Title II). 


2. Title VII of the National Housing Act 
should be repealed. 


3. Title IX of the National 
should be repealed. 


Housing Act 


4. The farm loan provisions of Section 203(d) 
of the National Housing Act should be re- 
pealed. It is the opinion of the committee that 


farm housing cannot be separated from farm 
management and operation. ‘The committee, 
therefore, concluded that questions relating to 
farm housing programs should be left for rec- 
ommendation by the Department of Agriculture. 


5. The authority for loans and grants for de- 
fense community facilities under Title III of 
P.L. 139, 82nd Congress, should not be extended 
beyond its present expiration date. 


6. Title VIII of the National Housing Act 
should be extended on a standby basis but not 
be used except upon the basis of firm estimates 
of need by the Department of Defensé. 
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